TECHINOLQ@GY DEPAS®TMEN 


Vol. XXV, No. 3220 


Sparks 


State of the nation’s economy: 
Up 

Auto Ovutput—Week’s total of 
145,323 vehicles in U. S. plants is 
far above both the previous week’s 
109,469 and the 105,372 built in the 
same week a year ago. 

Srrikes—Last year’s stoppages, 
which cost the country 53,000,000 
production days, was the second 
_ worst in history says Labor Depart- 

ment. There were 3,600 strikes in 

1949, compared with 3,419 in 1948. 
F Sree. — Production last week 
was scheduled for 97.2 percent of 
capacity, up 1.1 points from prev- 
ious week. 

Reram Sates—Independent’s trade 
| in November rose 4 percent above 
October, but was 2 percent lower 
than November, 1948. 

- * 


* 


Down 


Rarmroap FreigHt—Volume in 1949 
was the smallest in 10 years. Load- 
ings totaled 35,909,741 cars, 15.9 per- 
| cent below 1948. 

Brruminous Coat—Output in 1949 
was 435,000,000 tons, 27.4 percent 
below 1948. 

Crupve On — Daily production in 
week ended Jan. 7 declined 63,330 
barrels to an average of 4,872,500. 


Top Cars 


New-car registrations for 10 
months, plus 46 states for No- 
vember: 
1949 Pos. 
1—950,503 
2—713,477 
8—474,479 
4—342,890 
5—291,861 
6—248,055 
7—245,341 
8—181,198 
9—164,528 
10—125,033 
11—124,685 
12—118,951 
18— 94,378 
14— 90,500 
15— 73,945 
16— 54,483 
17— 34,817 
18— 26,544 
19— 15,274 
20— 9,567 


1948 Pos. 
644,890— 1 
423,9380— 2 
310,732— 3 
222,9238— 4 
207,707— 5 
191,044— 6 
165,233— 7 
131,110— 8 
124,453— 9 

96,937—11 
95,907—12 
94,710—13 
73,912—14 
69,679—15 
54,088—17 
102,735—10 
28,051—18 
19,195—20 
Frazer 54,225—16 
Crosley 24,210—19 
21— 4,975 Ang.-Pref. 2,666—22 
22— 3,190 Austin 8,294—21 

Total All Makes 
4,393,398 3,153,237 

For further details see page 

34, today’s issue. 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds. 
Stude. 
Mercury 
Hudson 
Nash 
Chrysler 
DeSoto 
Packard 
Cadillac 
Kaiser 
Lincoln 
Willys 


PLYMOUTH EXHIBITS ITS NEW 1950 FAMILY—The nine new Plymouth models, 
above, feature a new grille and lengthened rear fenders. 
stress on curves. 


improve stability and ease tire loa ~ 
inches for the PI9 Deluxe two-door sedan 


Proposed Code/ 
Qn Finance ‘Pack’ 
Faces Battle 


Trade Groups Map 
Opposition for FTC 
Hearing on Feb. 2 


RITICS of the Federal Trade 

Commission’s proposed regula- 
tions over automobile finance 
“packing,” which were released last 
week, will get a chance to hold 
forth Feb. 2. 

The FTC has scheduled an 
open hearing on the contemplated 
code at 10 a.m. that day in 
Washington’s Commerce build- 
ing auditorium, 

Interested parties have also been 
invited to submit written “views, 
information, suggestions or objec- 
tions” to the commission before 
Feb. 2, 


The proposed regulations would | 


require dealers to furnish vehicle 


purchasers an itemized listing of | 


all terms in a financed deal, and 
would outlaw “multiple rate 
charts” and deceptive advertising 
pertaining to time transactions. 
o + . 

NDUSTRY groups are expected 

to oppose the proposed regula- 
tions at the hearing Feb. 2. 

Martin McCollum, president of 
the National Used Car Dealers 
Assn., said NUCDA members were 
opposed in principle to controls 
although they also opposed uncon- 
scionable finance practices. 


NUCDA will be represented at | 


the hearing by counsel and officers | 
of the association. 

The used-car industry, McCol- 
lum said, reacts strongly against 
controls as a result of ee | 
experiences with OPA and fed- 
eral credit regulations during the 
war and postwar years. 

“The average businessman,” Mc- 
Collum said, “already carries a 
large burden of regulation.” 

At the same time, 
pointed out that NUCDA is on 
record as opposed to finance prac- 
tices not in the public interest and 
is seeking to raise the standards of 
the industry through its own or-| 


ganization. 


* * * 


|bers on their reaction to the con- 
templated code. 

| “In accordance with the policy 
|established by NADA prior to the 
(Continued on } Page 51, Col. 4) 





of which 
Front and rear tread have been 


sedan and club coupe and for the P20 Special Deluxe convertible and station wagon. 


McCollum | 


AN NADA spokesman said the} 
association would ask FTC for) 
| more time in order to poll its mem- | 


Bumpers are larger both front and rear. 
business coupe and Suburban, and 118!/, inches for the P20 Deluxe and Special Deluxe four- door | 
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Total Cars, U. 8S. 


Big Three.Increases Share | 
Of Output to 86 Percent 


A BREAKDOWN of 1849. output 
tabulations shows that. the “Big 
| Three” made a-big dent 
production share: garnered by ‘the 
“independents” in 1948. 

Ford, General Motors and Chrys- 
|ler built 85.99 percent of all 1949 
|U. S. car production, compared 
|} with 80.34 percent in 1948. 

The independents’ share of 1949 
production dropped off to 14.01 
percent from 19.66 percent 
1948. K-F, alone, was off 3.51 


Of the independents, only Stude- | 
baker was able to increase its| 


ishare of production, getting 4.45| 
percent of the 1949 total compared | 


| with 4.24 Percent in _ 1948. 


the Special Deluxe four-door sedan is shown 


in - the. 


percent from its 1948 accounting. | 


How They Fared in '49-'48 


(U. S. CAR PRODUCTION) 


Total 
Output, 
1949 


oleh ier 1,117,532 
142,126 


. 5,119,154 


P 





|dealership display last week. 


| pletes 


raised throughout the Plymouth line—said to | 


Tnere are again two wheelbases: II! 


| Daily Rate Nears 
‘Alltime Peak 


| 672,000 Cars, Trucks 
Expected in January 
For a New Record 
By Bernie Thomas 


Associate Editor 

HE big production boom, prom- 

ised for the first six months of 
1950, is on. 

Pushing schedules back to 
postwar high levels, U. S. plants 
last week built 121,261 cars and 
24,062 trucks—a total of 145,323 
vehicles, according to Automo- 
tive News’ estimates. 

The previous holiday week’s ac- 
counting yielded 92,074 cars and 
17,395 trucks for a total of 109,469 
units. 

Last week’s output was only a 
sample of what is planned in im- 
mediate future weeks, New alltime 
high daily assembly rates are in 
prospect at all but a few plants. 

. * * 
: WOULD appear that even the 
most optimistic recent predic- 
tions of first-quarter potential will 
prove to be too low for what most 
producers are contemplating. 

Instead of waiting until March, 
|}as was originally thought, U. S. 
passenger car makers are shooting 
for a record turnout of 572,000 in 
| January. A _ potential of 100,000 
trucks would swell the month’s 
total to 672,000 units. 

February schedules call for 
522,000 cars and 90,000 trucks—a 
total of 612,000 units. February 
will yield fewer vehicles than 
January only because the month 


Total 
Output, 
1948 


828,807 
118,937 
93,591 
240,476 
375,803 
747,455 
549,065 
43,688 
154,702 
1,565,926 
275,504 
66,209 
775,989 


Pct. of 
1949 
Total 

21.83 
2.78 
2.09 
5.79 
11,17 
21.05 
16.48 
65 
3.97 
43.11 
7.78 
1.59 
21.69 
5.53 
6.52 
1.13 
12 
1.01 
17 
2.79 
2.79 
2.04 
4.45 
-64 


100.00 


122,123 

27,893 
143,697 
118,621 





UDSON; Nash, Packard and 
Willys lost moderate ground, | 
while Crosley’s share in 1949| 
slumped to a mere .17 percent. 
But despite a more than 5 per-| has two less working days. 
cent increase for the Big Three,| In March, daily output is ex- 
observers are inclined to scoff at| pected to go even higher. March 
(See FARED, Page 46, Col. 5) | (Continued on Page 54, Col, 1) 


‘AG wae to Aieeiniiis Selling’ . 
Foundation rd Sales 


Epitor’s Note: There are few men today who have as penetrating a 
knowledge of the auto business as John O. Munn. There are fewer 
still who have his understanding of dealer problems. He has worked 
with dealers for 40 years and he has long been dealer columnist for 
AUTOMOTIVE News. 

It is fitting, therefore, that Automotive News should publish for the 
first time anywhere Munn’s book on automobile selling. He has dedi- 
cated it “To Dealers and Salesmen, the shock troops of the industry.” 
Below is the first installment: 

By John O. Munn 


yes GUIDE to automobile selling is a result of 40 years’ experience 

in the automotive retailing trade, supplemented by careful perusal 
of college extension and correspondence school sales manuals, as well 
as many standard books on salesmanship. Many ideas have been adapted 
from sales eourses originated by dealers themselves, and from the 
trade press. 

It does not conflict with nor duplicate the requisite and generally 
excellent sales courses prepared by the various automobile manufac- 
turers. Thorough knowledge of the product is essential in all sales 

®canvasses. But before he can sell 
by comparison, a successful sales- 
man must § sell 
himself, as well as 
his dealership. 

Therefore, this 
training course 
deals with the 
salesman not as 
manpower, but as 
a human being; 
|the dealer not 
| principally as an 
outlet for some 
factory, but as a 
| purveyor of satis- 

(Continued on Page 50, Col, 1) 





'Prices Unchanged 
On 00 Plymouth 


| RESTYLED 1950 Plymouths, 
boasting new grilles and 


lengthened rear fenders, went on 


The Plymouth introduction com- 
the series of new-model 
bows by Chrysler Corp. 
Plymouth President D. S. Ed- 
dins announced 1950 prices un- 
(Continued on Page 46, Col, 1) | 
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But Factories Are More Optimistic *aee 


U. S. Sees Auto Output > * 


Off 10-20% 


WASHINGTON. — The score on 
forecasts for the auto industry in 
1950 was still at near-record levels 
as the Department of Commerce 
dropped its into the hopper last 
week. 

The federal agency predicted 
production of cars and trucks at 
the high 1929 and 1948 levels, 
although 10 to 20 percent below 
the record 1949. 

Most of the decline would come 
in the second half, the department 
predicted. 

This is the line some auto mak- 
ers have been taking, while others 
state flatly that 1950 will be a good 
year, period. 

Others have said that they are 
not pessimistic for the second 
half; they merely limit their fore- 
casts to the first half since they 
do not have the figures to proj- 
ect more than six months ahead. 

The department report said that 
last year’s record production is 
“unlikely to be equalled in the next 
few years.” 

It was admitted, however, that 
“sufficient orders are on hand to 


Dodge Slashes 


Truck Prices 


By $40 to $125 


DETROIT.—L. L. Colbert, presi- 
dent of Dodge, announces that fac- 
tory retail prices of Dodge trucks 
were reduced $40 to $125, effective 
Jan. 10. 

It was the first price reduction 
by a major truck builder since last 
May, when Chevrolet trimmed its 
truck prices by $10 across the 
board. 

In April, Ford truck prices 
dropped from $15 to $40. Prices of 
Chevrolet trucks fell $10 last Feb- 
ruary, while GMC models were 
pared by $100 to $150. 

There were no indications last 
week that Dodge truck competitors 
were contemplating price decreases 
in the immediate future. 


“Postwar sales of Dodge Job- 
Rated trucks have exceeded all 
prewar records,” Colbert stated, 
“and with these reductions Dodge 
offers its truck customers. the 
greatest values in its history at 
new low prices.” 

Reductions in the factory retail 
prices at Detroit of Dodge trucks, 
not including federal and _ local 
taxes, are as follows: 

A total of $50 on half-ton models; 
$40 on %-ton models; $50 on one- 
ton models except the Power- 
Wagon; no_ reduction on the 
Power- Wagon; $50 on 1%-ton 
models; $60 on 1%-ton school bus 
chassis; $75 on 1%-ton cab-over- 
engine; $50 on 2-ton models; $80 on 
2-ton school bus chassis; $75 on 
2-ton cab-over engine; no reduction 
on 2%-ton models; $100 on 2%-ton 
models; $100 on 3-ton models; $125 
on 3%-ton; $100 reduction on 
Route-Van. 








FIRST SPADEFUL OF EARTH—George D. 
(DeSoto-Plymouth), Akron, holds the first spadeful of earth as excavation starts on a $200,000 


dealership in downtown Akron. 
have 28,000 square feet of floor space an 


in *30 
maintain production through the 
first six months of 1950 at the high 
levels attained during the last half 
of 1949.” 

But, the department said, “a 
decline in output is expected dur- 
ing the second half of 1950.” 

It was predicted that passenger 
cars would make up a larger por- 
tion of total output in 1950 than 
in 1949, and that seasonal buying 
would appear again. 

The department expects heavy 
buying of cars this spring and 
summer, such as prevailed in pre- 
war years. Increased availability of 
lower-priced cars was also antici- 
pated. 

The automotive industry was 
cited as a huge factor in the na- 
tion’s economy. Its volume of sale 
in 1949 were estimated at more 
than $10,000,000,000, wholesale value. 

Average employment during 
the year was placed at 780,000 
workers. 

A “good” 1950 was predicted for 
industries that make machinery 
and transportation equipment, even 
though it will be “somewhat be- 
low” 1949. 

Production of farm machinery 
and tractors, it was said, might 
drop below the $2,000,000 level of 
last year. 

The department estimated that 
the physical volume of 1950 output 
would about equal that of 1947, 
which was three times the prewar 
average. 





At GM Waldorf Display 
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BUICK'S NEW RIVIERA—The Buick Roadmaster Monte Carlo Riviera will make its 1950 
bow to the public at the General Motors Mid-Century Motorama in New York this week. 


Now in volume production, the Riviera is a six-passenger luxury coupe. It has the appearance 
of a convertible but has a fixed, steel top. Utilizing the Buick-sponsored bumper and grille, 
the car is shorter than its predecessor and, with its more powerful engine, performance has 
been improved. Dynaflow, Buick's all-oil transmission, and the graceful sweep spear molding 
which accentuates the flowing lines of the taper-through fenders, are standard equipment on 
the Roadmaster Riviera, advertised-delivered price of which is $2,877. 





PONTIAC DISPLAYS ITS CATALINA AT WALDORF-ASTORIA—It offers the lines of the 


convertible with the comfort and all-weather adaptability of a sedan. Catalinas are avail- 
able in Super Deluxe and Deluxe models and differ in color choice and interiors. Illustrated 
is the Super Deluxe in ivory and Sierra rust with matching leather upholstery and interior 
decor. Interior lighting arrangement of the Super Deluxe Catalina is noteworthy. Courtesy 
lights, flanking the instrument panel, illuminate the door step, floor and adjacent roadway 
when either door is opened. Rear quarter corner lights also operate with opened doors or 
may be switch-controlled from the left arm rest. More subdued but still in the Catalina 
concept of individualized transportation is the Deluxe Catalina which includes all special 
equipment items found on other Deluxe Pontiacs. Advertised-delivered price of the Super 
Deluxe Catalina Eight is $2,143, $63 less than that of the Pontiac convertible coupe. The 
Deluxe Catalina is priced at $2,085, $121 less than the convertible. 





New SAE Head Is Doubtful. . . 





- Automatic Shifts Standard? 


By Bob Gordon 
Associate Editor 
HILE some in the automotive 
industry think the day is close 
when all cars will be standard- 
equipped with automatic transmis- 
sions, this view is not shared by 
the new presi- 
dent of the So- 
ciety of Automo- 
tive Engineers, 
James C. Zeder, 
chairman of the 
engineering 
board, Chrysler 
Corp. 

At a press con- 
ference during 
the SAE’s annual 
meeting in De- 
troit last week, 
Zeder said that more extensive use 
of automatic transmissions would 
“depend upon the extent of de- 
velopment” of such devices. 

He cautioned, however, that 
widespread use of automatic drives 
will not occur until the units can 
be offered at no extra cost and at 
no increase in gasoline consump- 
tion. 





* + * 


SKED if mass production of 
automatic transmissions might 
not bring their cost close to that 
of synchro-mesh __ transmissions, 


Pate, president, Conart Motor Sales, Inc. 


The 67-by-130-foot building, on 2'/, acres of ground, will 
will be completed Apr. |5. Left to right: David 
C. Corbin, vice-president, Akron chamber of commerce; U. S. 


ongressman Walter Huber; 


Pate; Mayor Charles E. Slusser, and R. M. Rowland, DeSoto's western sales manager. 


‘|also had 110 pounds of pressure in 
‘|its 7.00 by 16 tires, and had all 


|| ciency can be increased by utilizing 


About 3,000 persons were regis- 
tered, more than 300 over last 
year’s turnout. 

Principal speaker at the annual 
dinner, which was attended by 
2,400, was Gen. J. Lawton Collins, 
chief of staff of the U. S. Army. 


A speaking program after the 


Zeder replied: “Definitely not in 
the present design.” 

Zeder, who succeeded Stanwood 

W. Sparrow, Studebaker Corp.’s 

engineering vice- 

president, as 

SAE president, 

also foresaw only 


r / a aes in-| dinner featured Zeder, Sparrow 
/ crease in + snl and A. C. Hazard, chairman of 
Pression Tratios,| the SAE Detroit section. Robert 

with neither the 


L. Biggers, president of the 
Fargo division, Chrysler Corp., 
was master of ceremonies, 

A highlight of the meeting was 
the presentation of the Horning 
memorial medal to T. A. Boyd, of 
GM’s Research Laboratories divi- 
sion. 


oil companies nor 
the auto makers taking any great 
steps toward higher compression 
ratios. 

Catching the fancy of consum- 
ers was a talk by R. J. Green- 
shields, research director of the 
Shell Oil Co.’s Wood River (IIl.) 


research laboratory, entitled In his Horning memorial lecture, 
“150 Miles Per Gallon Is Poss- | entitled “Pathfinding in Fuels and 
ible.” Engines,” Boyd said that increases 


in engine efficiency since 1930 had 
driving practices which are not|resulted in yearly savings to the 
expected to prove popular, Green- | public of $2, billion. 
shields pointed out. . <= 8 
Le  @ “RECENT research on high com- 
pression automobile engines 
(Continued on Page 51, Col. 1) 
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It’s possible by adopting some 


(THESE include accelerating the 

car to 20 miles per hour and 
then coasting with the engine 
stopped until the car slows to five 
miles per hour, at which time the 
cycle is repeated. 


The automobile used in the test 








engine accessories disconnected. 

Greenshields said that for en- 
gineers the test showed that 
there are many ways by which 
greater economy can be obtained, 
adding that “the operating load 
factor of the engine appears to 
hold great possibility.” 

He pointed out that “engine effi- 





higher compression ratios and by 
reducing engine friction,” but 
added that “present designs are 
compromises for the best overall 
performance of the vehicle.” 

+ * * 


CHEVROLET'S 23,000,000th—In contrast to 
the 12 years required to produce its first 
million cars and trucks, Chevrolet's 23,000,- 





000th unit came off the line last week, 32 
weeks after No. 22,000,000 was completed. 
T. H. Keating (left), general manager, and 
Ww. Fish, general sales manager, take a 
look at the new milestone car. 


ATTENDANCE at this year’s an- 
nual meeting was the highest 
in history, SAE officials reported. 











GM ‘Motorama’ 
Opens This Week 


Unveiling of ’50 Cadill»:: 
Marks Waldorf Show 


NEW YORK.—Progress of th» 
last half-century in motordom ani 
a look toward the immediate fu- 
ture as represented by its new cur 
models in all lines will be pre- 
sented in New York this week by 
General Motors. 


Titled “MidCentury Motorama 
the GM auto show will open Thurs- 
day (Jan, 19) in the Waldorf-As- 
toria and will continue through 
Jan. 27. 

Thirty-eight of the 1950 models 
of GM cars will be on view at 
the Waldorf show, including 
Cadillac which will show its new 
line to the public for the first 
time. 

Buick, Chevrolet, Oldsmobile and 
Pontiac already have made receni 
show-room presentations at vari- 
ous points over the nation, but the 

New York event will bring th: 
first grouping of all makes of GM 
ears for 1950 under one roof. 

Each car division will have its 
own exhibition room, in addition 
to representative models from each 
placed in the main ballroom, 

Displays of Fisher Body, Chevro- 
let Truck, GMC Truck, Allison and 
Aero-products divisions are among 
other show items, 

A feature, supplementing the 
motor cars, will be the new Allison 
T40 turbo-prop aircraft engine de- 
veloped for the U. S. Navy and just 
announced, together with Aeropro- 
ducts’ new contra-rotating pro- 
peller. This will be the first public 
showing of this 5,500 horsepower 
Allison unit. 

In conjunction with the show, 
GM will be host to several hun- 
dred leading industrialists at a 
luncheon on the Starlight roof of 
the Waldorf on Tuesday prior to 
the show’s opening. 

The following day it will con- 
duct a press preview and news con- 
ference at noon with more than 
200 of the nation’s auto writers 
attending. This will be followed by 
an invitational preview late Wed- 
nesday afternoon. 


Ball, McGinnis 
Head New Ford 


Sales Departments 


DEARBORN. — Creation of two 
new top-level positions and addi- 
tion of two new departments to 
keep pace with increasing sales 
activity are announced by Walker 
A. Williams, sales manager of Ford 
division. 

All of the departments under 
Williams and his assistant, L. W. 





>» 


J. D. Ball 


Smead, have been regrouped under 
two heads, those dealing directly 
with sales activities and those deal- 
ing with services to the general 
sales staff. 

J. D. Ball has been named man- 
ager of product sales and service, 
heading up one group of depart- 
ments, and F. J. McGinnis has been 
appointed manager of sales staff 
services to head the other group. 
Ball has been manager of the truck 
and fleet sales department and Mc- 
Ginnis formerly was manager of 
the sales promotion department. 

A new-car sales department has 
been created and will be among 
the group of departments to be 
headed by Ball. T. J. O'Neill has 
been promoted from district sales 
manager at Kansas City to man- 
ager of the new-car sales depart- 
ment. 

With the establishment of this 
department in the general office, 
similar departments will be organ- 
ized in the division’s six regional 
and 33 district sales offices. 

P. O. Larson, former district 
sales manager at Dallas, has been 

(See FORD, Page 46, Col. 3) 


F, J. McGinnis 
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the (The opinions expressed herein are those of Columnist 

o 1 Munn and are not necessarily those of Automotive News). 
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r by ] URING recent months many | during the depression. One dealer 

dealers have been sending me| gives this example: “During the 

ma proofs of advertising that has been| deep depression, electric toasters ; 

uri. | fu tm their local papers, ffering| st $9 conte were a drag on the | ,ALAMuA ORALIRS ANd LEAD IN, SAMY MOMENT Oe fat decae alten Alaa aaa 
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h Current Car Prices Unfranchised sellers have no fac-| few dealers will not cooperate and|| tors Kilgore and Ferguson; numerous representatives; Robinson 
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AvuTomoTive OUR PLATFORM: |. Fair and equitable contracts between manufacturers 

and dealers in motor vehicles, perts and accessories. 4 2. A fair profit to 
: M the dealer on every used vehicle accepted in partial payment for a new 
a A car or truck. 4 3. Every dollar of gasoline tax collected by state or federal 
. governments applied to the building and maintenance of highways. 4 4. The 
ft . elimination of governmental and bureaucratic controls over this industry. 
& R § 5. A return to the precepts of independence and the rewards of applied 


energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 


Are New Cars Unsafe 
In Original State? 


oa TIME to time some member of the medical profes- 
sion tells the auto industry what is wrong with cars from 
a safety standpoint. Usually such reports are widely cir- 
culated. And while we think the doctors involved are sincere 
in their efforts, many of their suggestions are misdirected. 
They would put the auto makers in the role of prohibition- 
ists, usurping a role that belongs to government, if it be- 
longs to anybody. 

Then, too, a point overlooked is the effort auto makers 
have made to make cars more safe. The present trend is 
toward shorter, lower hoods, giving motorists increased 
vision through safety-glass windows. Most of the makers 
have cleaned up instrument panels so that there are few 
projections. Lights are better, brakes are better and so is 
general construction. 

Actually, cars are not the source of accidents; it is the 
people who drive them. 

And a better case might be made out against states which 
allow dangerous cars on the road. Tests during safety cam- 
paigns show a high percentage of cars neglected to the 
point where they do, in fact, become death traps. 

Year-around police enforcement of regulations to keep 
cars in defective condition off the highways would do much 
to cut down on accidents. 

Let’s examine some of the suggestions made the other 
day by a Philadelphia doctor. Among his proposals were 
governors for all cars to prevent speeds over 55 miles an 
hour—something that might cause accidents instead of pre- 
venting them, and certainly putting the auto makers in the 
position of setting speed limits. 

Elimination of convertibles—again putting auto makers | 
in the role of prohibitionists. 

Polarized windshields—on which the auto makers con-| 
ducted months of study and concluded that they were not| 
practical at the time. However, any motorist is free to have 
installed on his car a shield which he can use as the need 


arises. 








Rear engines—which have been tried in the past and|’ 


involve many problems. The doctor wants to put drivers 
up in the front of cars—a place where many object to being. 
Safety belts—how many people would use them? There 
is nothing to prevent car owners from installing them at 
a small cost. 

This is not designed to brush off suggestions which might 
be helpful, but to point out that cars are not as “unsafe 
and unappropriate for the highways” as some medical critics 
seem to believe. 


| energetic selling, will alleviate this 


|industry, which has been so pro- 






Dealer ook 


Eprror’s Nore: 

dealers in every state have their 
peculiar problems and outlook, 
Automotive News has made avail- 
able the facilities of this column 
to the president of each state 
association (in alphabetical order 
of states) for his personal obser- 
vations on the situation in his 
area. 


~ 


By David K. Russell 
President, Arkansas Dealers 
Bane one of the postwar deal- | 
ers, I hesitate to write about | 
conditions with which we may be) 
faced in the future, other than on 
the basis of adjustments with) 
which we are confronted in our) 
own business—| 
adjustments) 
which we feel} 
will place us in a| 
position to meet} 
and surmount) 
the obstacles 
which lie behind 
the horizon of the 
New Year. 

And with this 
thought in mind 
we have estab- 
lished a_ slogan 
with which everyone in our dealer- 
ship is familiar, to wit: “Let’s Be 
Thrifty in 1950.” 

We are vitally concerned with 
the economical operation of our 
four main departments, namely, 
parts, service, used car and new 
car. 

We have been through a period 
when all the parts department 
needed was a quantity of merchan- 
dise and the demand would take 
care of the turnover. As a result, 
inventories have become unbal- 
anced and swollen with slow-mov- 
ing items, and profitable working 
capital has been frozen—a condi- 
tion which could be fatal to a 
dealership if allowed to continue. 
Careful analysis of inventories and 
proper parts control, coupled with 





D. K, Russell 


AND GIVE HIM 
A GREAT DEAL 
OF CREDrr! 


condition and will permit restful 


slumber at night. 
* + * 


MUcs has been said about pub- 
lic relations in the service de- 
partment, with which I concur 
wholeheartedly —that the public, 
our customers, must be convinced 
that we can do the work better, 
have the proper equipment, with 

capable and courteous personnel. 
A careful check on the operat- 
ing expenses of the service de- 
partment will reveal some very 
startling conditions. For exam- 
ple, a check of all fixed expense 
items, costing $50 or more per 
month, may lead to substantial 
savings. Even cleaning cloths or 
wiping rags purchased may sur- 
prise a dealer at their cost per 

(Continued on Page 53, Col. 1) 
” + + 


Factory Policies Archaic, 
Horner Declares 
By Stanley H. Horner 
Former NADA President 


{ HAVE always been puzzled by | 
the fact that the automobile 


letters but you may sign your name 





Motorist Speaks 

I have just noted your editorial 
comment in Automotive News (Jan. 
2) concerning the so-called boot- 
legging of new cars becoming an 
increasing problem for franchised 
dealers. 

You suggest that dealers might 
combat this menace by stressing 
the service feature attendant upon 


tory-authorized dealer. 

| Perhaps one of the reasons that 
|the bootlegging of new cars flour- 
ishes is due to the fact that this 
“service” feature of the factory- 
authorized dealer is today more a 





gressive in its manufacturing | 
methods, still does business as it 
(Continued on Page 54, Col, 3) 


In the past three years I have 
bought three new cars. The service 
feature of my contract has amount- 





What’s Become of .. . 


LeRoy G. Peed 


Our letter to LeRoy Peed, who spent 35 years in the auto business 


and rose to be vice-president in charge of DeSoto sales, brought a/| 


reply which we thought our readers might like to see intact: 

“I would have answered your letter much sooner 
were it not for the fact that I was over on the island 
of Maui shooting pheasant with some friends when 
it arrived. Then the day I arrived back in Honolulu, 
an admiral friend of mine telephoned saying that 
some of his boys had seen some big marlin jumping 
off Kaena point and how did I feel about going out 
there and trying our luck. So this is really the first 
opportunity I have had to give some thought to your 
letter. 


to his neck in the automobile industry for 35 years 
ean suddenly retire and still remain happy—Well! 
Here is one way to do it: Select a beautiful spot 
where the climate is the finest in the world; then find yourself a house 
perched upon a small hill overlooking an aquamarine cove where torch 


fishermen come by night and where fat Hawaiian gals dressed in color- 
(Continued on Page 48, Col. 4) 
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‘What Service? ...... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to 


the purchase of a car from a fac- 


myth than an accomplished fact! | 


“So you want to know how a fellow who was up| 
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unsigned 
with the assurance that it will not be 


used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 





|ed in the main to one free grease 
|job per car. 

When you complain of squeaks 
and rattles and noises in the motor 
|/you get the horse-laugh. By im- 
plication, if not by actual word- 
of-mouth, the service departments 
tell you that you are lucky if your 
new baby even runs, 

Yours for service! — James 
YounG, 1360 Andrus St., Akron 1. 


* * * 


|Let Chips... 


Here’s a cheer from the bleach- 
ers out in the field—a sincere ex- 
pression of appreciation for the 
| good job you are doing to give the 
automotive industry a factual, un- 
biased reporting job. 

Automotive News is a “must” 
with every man who expects to 
| keep up with the times—and par- 
ticularly so because of your sound 
|policy of telling the facts and let- 
| ting the chips fall where they may 
—ErNest Burwe.., Ernest Burwell, 
'Inc., Spartanburg, S. C. 


o * * 


Appreciative 

I have been very much interest- 
ed in the composite finance pic- 
ture which has been appearing in 
recent issues of AuTOMOTIVE NEws 
| since I find it a great help in com- 
paring our operations through Sept 
30 last with the composite pictur: 
|which you present. 
| I am sure that you must be get 
ting many letters from dealers ex 
pressing their appreciation of thi 
particular feature and would lik: 
to add my thanks to you for run 
ning this type of information.—W 
H. Hever, office manager, Buchan 
an Motors, Inc. (DeSoto), St. Louis 


N. 

















___ AUTOMOTIVE NEWS, JANUARY 16, 1950 _ 5 


| QLUEMOEILE 
| PULKETS 
HAD / 














Whirlaway Hydra-Matic Drive, at new reduced price, now optional on all Oldsmobile models. 
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rease GLAMOROUS NEW FUTURAMICS 4 BRILLIANT "ROCKET" ENGINES J 





ieaks 
notor NEW WHIRLAWAY HYORA-MATIOCO DRIVE 4 NEW LOWER PRICES JS 
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aa Oldsmobile dealers everywhere are now 
, displaying . . . Oldsmobile’s New Futuramic 

each- Fleet! The Futuramic “98”—Oldsmobile’s glamor 
e ex- 7 e + —a 
. the star! “Rocket” Engine! New Whirlaway 

he ° ° ° ° 
F - Hydra-Matic! Lowest, widest Fisher Body in 

Oldsmobile history! The Futuramic ““88”— 

nust”’ a 
ts to Oldsmobile’s action star! Now at new lower prices! 

ar- e . 
so “Rocket” performance is smoother than ever 
B bet with new Whirlaway Hydra-Matic! The Futuramic (= 
may £ ¢ {fear il 
rwell, **76”°—Oldsmobile’s value star! It’s the lowest- w 

priced Futuramic car! “Big Six”’ Engine! And, oa - 
, naturally, Hydra-Matic Drive! That’s the ys, 

pres . , 

pic star-studded line-up that will help America’s 
ag in = : . : 
~ Futuramic dealer organization to... Rocket 
Sent Ahead with Oldsmobile in 1950! 
eturs 
» get 
‘Ss ex : 
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Used-Car Prices Hit 
New- Year Skid Again 


By Bob Gordon 


Associate Editor 
SED-car price declines 


in the 
first two weeks of 1950 have |age price had declined to $1,137—a| 


in 1949 on the first day of the 
year when the figure was $1,242. 


By the end of January, the aver- 


shown a striking similarity to the|drop of $105. This $105 decline in 


course they took in January, 1949,|January was 
when the overall average price of |monthly decrease of the year in| 


used cars fell $105. 

Compared with December 
(1949) prices, the average prices 
on Automotive News’ auction 
pages this week show the follow- 
ing declines by model years: 49s, 
$83; ’48s, $51; ’47s, $15; 46s, $26; 
42s, $51, and ’41s, $39. 

If 1950 follows 1949’s history of 
used-car prices (some observers 
predict a steadier course), it would 
mean that dealers could count on 
only one thing: that prices will 


probably be lower with each suc- | 


ceeding month, 
* 
os was only one direction 

for used-car prices during 1949, 
and that was down. Except for a 
short-lived $4 rise in June AuvrTo- 
Motive News’ overall average price 
of used cars declined in every 
month of last year. 

There was, of course, an increase 
in the average in March, but it was 
wholly due to the appearance of 
1949 models in the auction marts. 

The average wholesale price of 
used cars was at its highest point 


Boss Ket Cited 
Wins Franklin Society’s 


Gold Medal 


NEW YORK.—The International 
Benjamin Franklin Society has 
awarded its gold medal for 1949 
to Charles F. 
Kettering, vice- 
president of Gen- 
eral Motors, for 
“outstanding 
achievements in 
the field of sci- 
ence,” it was an- 
nounced last 
week by George 
L. Bliss, presi- 
dent of the so- 
ciety. 

Bliss said the 
medal will be presented to Ketter- 
ing Jan. 21 at a luncheon at the 
Hotel Commodcre, commemorating 
the 244th anniversary of the birth 
of Benjamin Franklin. Kettering, 
who will be introduced by Alfred 
P. Sloan jr., chairman of GM, will 
speak on “What Would Franklin 
Think of Current Scientific De- 
velopments?” 


* + 





C, F. Kettering 


the most 
| used-car prices. 


* o * 


HE average fell another $39 in 

February to $1,098. In March, the 
average rose $59 to $1,157, when the 
first 1949 models crossed the block. 
Actually, the average would have 
declined but for the appearance of 
| the new units. 

All models, including '49s, 
ground in April when the average 
fell 


the year. 

A big drop occurred in May 
| when the average declined $82 to 
$1,053, but perhaps it was a case 
of being “always blackest before 
the dawn.” 





At any rate, the following month | 


-June—marked the only legitimate 
rise of the year in used-car prices 
when the average went up $4 to 
$1,057, 

Following this “spring surge” the 
market reverted to type and 
plunged again, this time falling $43 
to $1,014 in July. 


. 


* * 


HAT was the last time the aver- | 
age was over $1,000. In August, | 
it fell $25 to $989. This marked the | 


first time since Automotive News 
began publishing average used-car 
prices in May, 1948, that the figure 
had fallen below $1,000. 


The average price of used cars 
declined steadily after August. 
The drop in September was $49; 
in October, $63; November, $42, 
and in December, it was $36, 

At the end of December, 1948, 
the average price of used cars was 
$1,242, and one year later, at the 
end of December, 1949, the average 
had fallen to $799. 

In 12 months, the average price 
of used cars had declined $443, or 
35.7 percent below what it had been 
at the beginning of 1949. 

+ * + 

LL models suffered during the 
“*% course of the year but none so 

| much as prewar vehicles. The aver- 
age prices paid for 1940, '41 and ’42 
models declined from 50 to 53 per- 
cent during 1949. 


At the beginning of last year, 
1940 automobiles were being sold 
for an average of $682. At the end 
of 1949, this figure had shrunk to 
|$317—a decline of 53.52 percent. 








The Big Slide . . . 


Trend in 1949 Prices 
Of Used Cars 
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FIRST ‘49 MODELS 
T}APPEAR IN AUCTIONS 











lost | 


$22 to $1,135. This was the| 
smallest loss of any month during 





severe | 
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‘Surviewing the Nash Roadster 


|Ghryster, UAW 





NASH SHOWING DRAWS CELEBRITIES—Display of Nash's experimental car, which it | 
may or may not build, brought out crowds of business and governmental leaders in New | 


York, Washington, Detroit and Chicago. 


Above, in Washington, Paul Hoffman, head of the | 


Economic Cooperation Administration and former president of Studebaker, is at the wheel 
Direct 
Prof. 


of the car with a former rival, George W. Mason, president of Nash, at his side. 


behind Hoffman is Edwin G. Nourse, chairman of the Council of Economic Advisors. 
Vittorio Valletta, president of Fiat (Italy), is fourth from right. 





4 


BREECH LOOKS IT OVER—In New York, Ernest R. Breech (left), executive vice-president 
of Ford, is shown the experimental Nash by President George W. Mason (center) and George 


Romney, assistant to the president of Nash. 





AUTO LEADERS TURN OUT—At the showing in Detroit, high executives from competitive 


companies turned out to see the Nash experiment. 
| stands next to the car explaining features to James Crawford, engineering vice-president 


In this group Nash's George Romney 


of GM; Thomas H. Keating, general manager of Chevrolet, and Ted Little of Chevrolet's 


advertising agency, Campbell-Ewald. Little, 


by the way, 


| the president of Nash. At the wheel is Vera Brown, Detroit Times columnist. 











SENATOR AT THE WHEEL—Homer Ferguson, senator from Michigan, is seated in the 
Nash experimental car with John Steelman, presidential aide, at the showing in Washington. 
over the car are Meade Moore, chief Nash research engineer, and H. C. 
ash body department. 


Leanin 
of the 





experimental model at the New York surview. 
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PREXY WITH THE RULER—Nash President George W. Mason holds a ruler on the roadster 


| 
| 
| 
| 





Step Up Pace 
Of Pension Talks 


By Mac Gordon 
Associate Editor 
HE stage was being set last 
week for a final resolving of the 
pension negotiations between 
Chrysler Corp. and the UAW-CI0O 

After a hiatus of three weeks 
negotiations were once again on a 
daily basis and the parties w: 
reportedly mulling over plans and 
counter-plans, 

The union, as a “precautionary 
measure,” threw the switch on it: 
strike -deadline machinery. A 
recommendation that a Chrysler 
strike date be set was made by u 


committee of Chrysler local 
union Officials. 
UAW spokesmen’ emphasized 


that the strike action was “not 
necessarily” final, inasmuch as it 
is taken during all contract nego- 
tiations. 
* 
T WAS reported that Chrysle: 
had used the holiday recess to 
draw up an overall old-age _ re- 
tirement scheme for presentation 
to Norman Matthews and other 
UAW negotiators. Matthews is na- 


* 


tional director of the union's 
Chrysler department. 
The union’s initial pension de- 


mands on Chrysler were submitted 
to the corporation in detailed form 
Coming Events 

Calendar of Coming Events 
will be found on page 50 today. 
last October, after the $100-a- 
month Ford pension plan was com. 
pleted. 

Avowedly, the union asked 
Chrysler for a lower per-worker 
outlay for pensions than that 
gained at Ford, because _ the 
former producer has fewer em- 
ployes past or near the 65-year 
retirement age than does Ford. 
Ford will start paying 8% cents 
an hour per worker into its pension 
fund on March 1, Payment of 1’: 
cents for insurance purposes will 
be continued by Ford. 

+ * * 





HE UAW and General Motors 

have begun “exploratory” dis- 
cussions on the pension demands 
to be made in GM contract negoti- 
ations this spring. Formal com- 
mencement of GM-UAW contract 
bargaining is expected after 
March 1. 

An election among GM _ hourly- 
rated workers to determine senti- 
ment on the UAW’s union-shop 
demand will take place next 
month. The NLRB will conduct the 
vote under provisions of the Taft- 
Hartley law. 

GM’s 1948-1950 contract con- 
tains a May 29 expiration date. 
Chrysler’s two-year agreement 
will lapse Aug. 1. 

One feature of the GM contract 
which seems headed for the junk- 
yard is the unique escalator pay 
plan, gearing hourly wage rates to 
the government’s consumer price 
index. 

The next, and evidently, last re- 
view of GM pay scales in accord 
with the escalator plan is slated 
for March 1, The union has an- 
nounced it would demand termina- 
tion of the plan as of May 29. 


Hudson Ups Barit 
To Buying Agent 


DETROIT.—Appointment of Rob- 
ert Barit as purchasing agent for 
Hudson Motor Car Co. was an- 
nounced last week by G. W. Mun- 

. ger, purchasing 
ot vice-president. 

Barit has been 
with the company 
for more than 10 
years. He has 
held positions in 
every division of 
the purchasing 
department and 
during the last 
two years has 
been in charge of 
the buying unit 
and the specification unit of pur- 
chasing, 





Robert Barit 


Wyo. Gas Receipts Up 
CHEYENNE, Wyo.—Gasoline tax 
collections in Wyoming for Novem- 
ber totaled $386,688.73, a drop of 
$24,765.92 or 6 percent from the 
same month of 1948. 
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“In 1950, the 
Kaiser-Frazer dealer 
will be able fo offer 
his customers a wider 





selecfion of cars and models 
ina greafer range 
of prices, than 





any other individual 
automobile dealer.” 





President, Kaiser* Frazer Corporation 
There are a limited number of valuable “open points” available. 

If there is no Kaiser*Frazer dealer in your sales area, we suggest you 

write at once to Walter deMartini, Director of Sales, Kaiser* Frazer 


Corporation, Willow Run, Michigan. 


“‘We are determined to make the Kaiser* Frazer Franchise priceless” henry J, Kaiser, Chairman, Kaiser* Frazer Corp. 
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his engine to be no worse for the 

, wear. And he leaves “looking un- 

FOB FACTORY der the hood” to the gas station 
il . R d b ° | . attendant. 

In Europe, a car is a luxury, 

Durabi ity, Oa a I ity to be treated with that old t.Lec. 

Here it’s a necessity and it better 
bl stand up or else. That most cars 
as Oa ster Tro ems do stand up is a tribute to Amer- 
ican engineering and production 
efficiency. 

Another angle on the n.x.i, is 
jthe question of its roadability. 
‘ | Weighing only 1,400 pounds, ap- 
N ATTEMPTING to evaluate the merits and demerits of | proximately less than half the 


: 3 : , some ob-| weight of a low-price standard pas- 
the Nash experimental-international prototype, s cli oe wth ci oie 


servers have wondered about the durability of foreign com- etandibtte aml a teed wabetenaeee 


ponents, particularly engines. Driving conditions and habits by 10-12 inches, riding qualities are! Opeicers OF EDWARDS MOTOR CO., BIRMINGHAM, ALA.—They are shown at + 
in the British Isles and in® : 4 apt to prove a little rough on pock- Christmas party for employes and their families. More than 200 persons attended, accordin 
can’t expect 4M marked roads and where “track- to W. S. Edwards jr., president of this Chevrolet dealership. After the name of each is th 


Europe are far different than , ine last line” 3 in number of years he has been with the firm. Left to right: Emmette B. Johnson jr., 2! yea 
in chte country Speeds are | engine wo ing” in standard-tread ruts could R. H. McPherson, 13 years; S. E. Eddy, 30; W. S. Edwards jr., 33; E. B. Bynum, 23° and 


forever. be a problem. Claude Matthews, 17. 

slower because of rough as nar- | In this country, Furthermore, road clearance §- i a 
row roads, distances traveled are | if an owner de- seems pretty scanty on the model ae ; oe . . tei 
erate cis usage ls wel, walon velops trouble in- displayed, reportedly being” two woud have to be ofa type which | for the slick overall ines. Thes 
the level of the U. S., and not near- side of 50,000|jnches less than normal. Possibly oes r hnhtSn te ae * ee © 

; | : : 2 . drop sufficiently when the body; British car this observer has 
l h is expected from 4a} miles, he thinks heel ld alleviate an 7 
i P , larger wheels could alleviate any |, d that wheels could| seen and are well leulated 
d as is the case there is some-| ai in : as raised so a eels c | 8 are ell calculate: 
motor car abroa difficulties on this score. be removed from the standpoint of utility 





By A. H. Allen 


(The opinions expressed herein are those of Columnist Allen and are not 
necessarily those of Automotive News.) 














here. thing wrong with ee Doubtl bination| and low cost, as well as appear 
te verhauls engines | the manufactur- oubtless, some combination | » as ‘ - 
ae aimee we ae er. He drives all They Deserve Bouquet could be worked out to minimize! ance, 
oe mt intervals are the accepted A. H. All day at an aver-| \JO DISCLOSURE has been made | road shock as well. Some observers think the unveil- 
aaa If a ring job is needed at! ee nee age speed of per-|~+* as yet as to the system of | In any event, you have to hand |ing of the “y” at this time is 


wheel suspension contemplated. It! designers of the model a bouquet | merely lighting the fuse to focus 
—— : public attention on Nash prepara- 
|tory to introduction of a third and 
|new member of the Nash family 
this spring, when the real fireworks 
| will go up. A 


* * 


+ 
| 
|New Steel Mill Ready 

HE 42-inch reversing-type hot 

strip mill of McLouth Steel 

Corp. at its new $25,000,000 plant 
in Trenton, Mich., started rolling 
| week before last, stepping up steel 
capacity of the Detroit area by 
28,000 tons a month. 

Four 60-ton electric furnaces are 
ready to pour out better than 30,- 
000 tons of ingots each month to 
feed to the rolling mills. Capacity 
requirements for 600 cars of scrap 
|a month are seen. 

The plant was completed in the 
fast time of 15 months, although 
electric furnaces were in operation 
this summer, being finally shut 
down for a period due to the in- 
ability to locate finishing capacity 
for the ingots. 


* * * 


10,000 miles, that’s all right. You! haps 50 miles per hour and expects 





Chevrolet Precision 
Te five vaned elements in Chev- 
rolet’s torque converter are a 
slick job of precision steel stamp- 
ing, spot welding and copper braz- 
ing. Manufactured in the division's 
pressed steel plant at Flint, they 
represent something entirely new 
for the automotive industry. 
Each individual vane is stamped 


Spicer has the most complete range of power transmission products and formed separately, deburred 


and spot welded. 


Spicer has grown up with the automotive industry... has 
a tremendous stake in its welfare and progress... has 
expanded steadily through the years to supply essential 
parts and equipment when and where they are needed. 
Spicer can serve you better through these 8 efficient plants. 

















Then the entire assembly is 





Spicer ingenuity has developed the most long renowned for the strength and Rc ; ae nemmy bs 
comprehensive group of units of their stability of its policies—assures the con- p< ne Plage chert = _ 
type available from a single source. tinuance of Spicer quality standards. Sout letdeumeh toknioe: ao a 
Spicer manufacturing excellence assures Spicer can serve you more fully, cuiieer tale, aunauinn dive 20 


the dependable performance. of this completely, dependably! 
equipment. And Spicer management— 


minutes at a temperature of 80 de- 
grees, following a brazing tempera 
ture of around 1,950 degrees. 

Finally, a coining operation in a 
press insures the pieces are di 
mensionally true. 


; 2 Boyd Advocates 
OR: ‘More Research 
; On Fuels, Motors 
DETROIT.—T. A. Boyd, General! 
Motors Research Laboratories con- 
sultant, last week received the 


Harry L. Horning memorial award 


| 
| 
| 





from the Society of Automotiv: 


Spicer engineering has set the standards for the industry [Engincers in “recognition of dis. 
| mutual adaptation of fuels and en 
| gines. 


Nowhere in the natian is there assembled such an impressive group of specialized 
Boyd, who _ collaborated’ wit! 


engineering talent as at Spicer. During the past 46 years, Spicer has worked Charles F. Kettering and the lat: 
hand in hand with the manufacturers of every type of automotive vehicle . . . eee jr. in Sthoovery 

. * 8 ee etrae ez as an antiknoc 
employing every type of power .. , and using every power transmission principle. | compound for automotive and avi 
\ . : “ ist nufacturi competence that jation fuels, urged in his accept 
k to Spicer for 9! ee ond ma "g ae } ance lecture that research be con- 


will build greater prestige for your product. |tinued for still more efficient fuel 


;}and engines, 


SPIC £ R MA N U FACTU R ] N G “The incentive for further ré : 


search on fuels and engines is fa 





sf fF 
th omg <— Division of Dana Corporation |}greater than merely that of ad 
: % | vancing knowledge of the subject, 
picer : TOLEDO 1, OHIO |he said. “It rests on the base o 
; . es |the huge economic gains realized h 
‘$ " PASSENGER CAR AXLES + CLUTCHES + PARISH FRAMES + STAMPINGS + FORGINGS + UNIVERSAL JOINTS | out of the investigations conducte: 
, PROPELLER SWAFTS © SPICER “BROWN-LIPE” GEAR BOXES + RAILWAY GENERATOR DRIVES. jthus far, and on that of simila 


benefits still in prospect.” 
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1949-A BANNER YEAR FOR THE 
NEW YORK JOURNAL- AMERICAN 
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Z| .... IN THE 
“| NEW YORK EVENING FIELD 


For the entire year of 1949 the Journal-American published more total 
advertising linage than any other New York evening newspaper. 





Ss 
mera! The Journal-American, New York's largest home-going newspaper, 
, con- - eye * 
the reaches an audience of 700,000 families daily ... more than the World- 
ware i 
oti Telegram and Sun combined. 
ais 
ld of 7 - * . - ~ - a - i * 
den Leadership in advertising -leadership in circulation ... the first time in 
-_ a quarter century that any New York evening newspaper can make 
os this statement. 
oc} 
ae 
cept 3 
con- 
- _ NEW YORK ° 
r ré : aT Pes < ¢ 5 oy ee. 
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Congress to Quiz 
Steel Executives 


On Price Hikes 


WASHINGTON. — Steel officials 
will be called here Jan. 24 by 
Congress to explain their recent 
price increases, 

Chairman O’Mahoney 
House-Senate Economic 


of the 
commit- 


tee, Wyoming Democrat, said four | 
days of hearings would open then. | 


Among others, Benjamin F. Fair- 
less, president of U. S., Steel Corp., 
will tell the steel industry's side of 
the story, O’Mahoney said. 

“While steel officials have in- 
sisted that increased steel prices 
were necessary because of in- 
creased operating costs and antici- 
pated agreements due to new pen- 
sion plans,” O’Mahoney commented, 
“there has been wide dissatisfac- 
tion among consumer groups and 


others who consider the increase | 


unwarranted and dangerous to the 
stability of the economy.” 
Davis to Brock 
Lillian Davis has sold Davis 
Chevrolet Co., Belzoni, Miss., to J. 
V. Brock. 
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; | Bradley, who will be in the Far | 


GOODYEAR'S RAYON TIRE—K. C. Zonsius, 
manager of auto tire sales for Goodyear 
Tire & Rubber Co., inspects the firm's new 
all-rayon premium low-pressure tire—termed 
the Double Eagle Super-Cushion. The new 
unit further rounds out the company's long- 
established Double Eagle line and is a com- 
panion to its current low-pressure premium 
tire in nylon. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry . . . an esti- 
mated more than 100,000 readers weekly! 


Holley 
design 
updraft 


| 7 
|Here’s Complete Convention Program . . . 


| WASHINGTON.—U. S. Attorney 
|General J. Howard McGrath will 
'be a principal speaker at the Na- 
Automobile Dealers 
convention in Atlantic City, 
5-8, it was announced here 
| week. 

McGrath will occupy the spot 
originally set for Gen. Omar 


Feb. 
last 


East at the time of the parley. 
| Meanwhile, NADA officials re- 
| vealed that the complete program 
|for the convention would be as 
| follows: 
| Froay, Fes. 3: 10 am. meeting 
of old executive committee, Pine 
room, Traymore hotel; 12 noon, 
|directors’ luncheon, Rose room, 
Traymore hotel; 1:30 p.m., direc- 
tors meeting, Belvedere room, Tray- 
more hotel. 

Saturpay, Fes. 4: 
tors meeting, Belvedere room, 
Traymore hotel; 12 noon, directors 
luncheon, Rose room, Traymore 
| hotel; 
|ing, Pine room, Traymore hotel; 


was first to 
and buildan 


carburetor 


_and today’s concentric dual 
downdraft carburetor was first 
designed by Holley. 


ey 


|7 p.m., president’s dinner, 
|hall, Claridge hotel. 


| 


Assn. | 


10 a.m. direc- | 


executive committee meet-| 


Trimble 


Sunday, Feb. 5: 2 pm. ATAM 
meeting, Rose room, Traymore 
hotel; formal opening of exhibi- 
tion, main arena, Convention hall; 
4 p.m., ladies’ get-together tea, 
American room, Traymore hotel; 
8:45 p.m. “An Evening with 
Romberg,” Sigmund Romberg. 
| Monopay, Fes. 6: 9:30 a.m. to 9 
p.m., exhibition, main arena, Con- 
|vention hall; 9:30 a.m., clinic on 
|“Employer - Employe Relations,” 
|ballroom, Convention hall. Com- 
| mittee on subject: George M. Berry 
|(Packard), St. Louis, moderator, 
chairman, NADA Employer-Em- 
ploye Relations committee. Fea- 
tured speaker: Merlyn S. Pitzele, 
labor editor, Business Week. 

Panel—Employer-Employe Rela- 
tions committee: Arthur Haas 
(Chevrolet), Cleveland; Eugene S. 
|Stowers (Chevrolet), Bluefield, W. 
Va.; R. Earl Burrows, manager, 
Cleveland Automobile Dealers 


v 


} McGrath to Talk at NADA Parley 


|Assn., and Guy Arthur, Tocca, 
|Ga., personnel consultant to NADA. 
12 noon: Inter-Industry Highway 
| Safety committee luncheon, Tray 
more hotel; 2 p.m., clinic on “Re- 
|tail Sales Management,” ballroom, 
|Convention hall. J. M. Sanders 
(Ford), Washington, moderator. 
Panel and topics: Henry Luhring 
| jr. (Dodge-Plymouth), Norfolk, Va., 
|\“The Sales Manager—What He 
|Should Know and Do,” “The Or- 
| ganization of a Sales Force”; Stew- 
|art Hanson (Chevrolet), NADA di- 
|rector, Detroit, “Sales Manage- 
ment’s Interest in Handling Used 
Units;” Jud Smith (Willys), 
Greensboro, N. C., “Reducing Cost 
of Operation and Effect on Sales:” 
Charles Ungerman jr. (Chevrolet- 
Oldsmobile), Woburn, Mass.. 
“Salesmen’s Compensation;” R. J. 
Murphy, managing director, Wash- 
ington Automotive Trade Assn. 

Tuesday, Feb. 7: 9:30 a.m., 
clinic on “Service,” ballroom. Con- 
| vention hall. John Booth (Chev- 
rolet), McKeesport, Pa., modera- 
tor. Panel and topics: John P. 
Hughes (Dodge-Plymouth), 
Lynchburg, Va., “Methods of Do- 
ing the Service Job;” George 
Kloetzer (Packard), South Or- 
ange, N. J., “How to Get and 
Keep Service Customers;” W. A. 
Brandenburg (Chevrolet), Mans- 
field, O., “As Your Shop Goes— 
So Goes Your Business;” Edmund 
O. Carl (Hudson), Washington, 
“How to Become a Free and In- 
dependent Dealer Through Serv- 
ice;” Claude Klugh, manager, 
Pennsylvania Automotive Assn. 

12 noon: Area chairmen lunch- 
| eon, NADA directors, state asso- 
|ciation managers and presidents, 
|area chairmen, American room. 
| Traymore hotel. 

2 p.m., first general session, ball- 
room, Convention hall. Addresses 
by George F. Ziesmer, president of 
NADA; M. Robert Deo, managing 
director of NADA, Washington; J. 
Howard McGrath, U. S. attorney 
general ; Howard B. Moore, man- 
aging director, Federation of Au- 
tomobile Dealer Assns. of Canada, 
and W. Walter Williams, chairman. 
Committee for Economic Develop- 
ment. 9:30 p.m., grand ball, ball- 
room, Convention hall. 

WEDNEspay, Fes. 8: 
clinic on “Used Cars,” ballroom. 
Convention hall. Will Fitzpatrick 
(Chevrolet), Wildwood, N. J., mod- 
erator, Panel and topics: T. K. 
Wheeler (Chrysler- Plymouth), 
Washington, “Appraising and Buy- 
ing;” M. E. Feder (Chrysler-Plym- 
outh), Cleveland, “Reconditioning;” 
John Mooney (Packard), McKees- 
port, Pa., “Merchandising;” A. H. 
Easterby (Dodge-Plymouth), 
| Greenville, S. C., “Selling and Serv- 
| icing;” Otto P. Henneberger, busi- 
|mess manager, New Jersey Auto- 
motive Trade Assn. 

2 p.m., second general session. 
|ballroom, Convention hall. Ad- 
| dresses by Senator Harry F. Byrd 
| of Virginia, John Temple Graves, 
Birmingham Post, and J. Saxton 
Lloyd, NADA Florida director 
Also, report of resolutions com 
mittee and introduction of officers 
for 1950. 

8:45 p.m., family party, 
arena, Convention hall. 


| 


9:30 a.m., 


main 


'Stewart-W arner 


Cuts Heater $15 


| CHICAGO.—Fair trade list price 
of the Stewart-Warner Fresh Air 
| car heater, Model 909, has been re- 
duced from $49.95 to $34.95. 

Gus Treffeisen, distribution sales 
manager of Alemite division, said 
that slow movement of stocks du 
to warm weather had resulted in a 
request from distributors, jobbers 
and dealers for a price reduction 

Price of the Standard Soutl 
|Wind heater, Model 781-B, is not 
|affected by the reduction on th: 
Fresh Aire. Treffeisen said tha 
|both heaters will remain unde 
| fair-trade regulations and that vio 
| lation of fair-trade agreements wil 
| be prosecuted vigorously. 


Sanford Takes Packard 


Fred L. Sanford, of Sanford Mo- 
tor Sales Co. Inc., DeFunial 
Springs, Fla., announces that he i 
now a Packard dealer. 
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BIG NEWS IN 1949 
AUTOMOTIVE ADVERT! 











MEDIA RECORDS REPORT FOR YEAR 1949: 
Milwaukee Journal First With Automotive Total of 1,544,349 
lines. Second, Detroit News. Third, Miami Herald. 





Surprising? No—because The Milwaukee Journal also 
led all but one newspaper in Total Advertising* in 1949, 
with a record-breaking 41,108,000 lines. 
Only one other newspaper has ever exceeded 
40,000,000 in any 12 month period. 


*Excluding Zone Linage of the Chicago Tribune as re 
ported by Media Records, the Milwaukee Journal was first. 





12 MO’ 


Sas Taxes Up | 3 ae 
In 16 States | 
During 1949 | otal 


WASHINGTON. Forty - four | —— 
state legislatures met in 1949 and | 
all have adjourned sine die except 
Georgia and Missouri, now in re- 
cess. A year-end review by the} 
National Highway Users Confer- | 
ence shows the following results | 
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By Nat Wood 
Staff Correspondent 
MINNEAPOLIS. — The automo- 
| bile business fared pretty well in 
the Twin Cities during 1949, with 


... | indications that 1950 will at least 


|equal last year providing produc- 


Twin Cities Record Broken | 


"49 Sales of 27,245 Cars 23% Ahead of °41; | 
Trucks in Slump at Year-End 


ploying more merchandising 

ideas to make 1950 a banner year 

November and December of 1949 
{continued the record pace, eac} 
|month setting a new all-time hig! 
| The November figure was 1,952 an: 
| December, 1,779. 





ltion, deliveries and labor difficul-| Previous highs for these months 
12,000 square |ties “cooperate.” |were set in 1948 when 1,724 car 
A new high were delivered in November an: 


on motor fuel tax legislation: 


Motor fuel taxes were increased | 
in each of the following 16 states 


|A.—Featurin 


PARSONS MOTORS COMPLETES HOME IN HUMBOLDT, 
feet of floor space, this Ford dealership has opened its new building. The firm reports that 


in automobile de- 





in 1949: 

Delaware, one cent; Georgia, one 
cent; Kansas, one cent; Minnesota, 
one cent; Missouri, two cents; Mon- 
tana, one cent; Nebraska, one cent; 
Nevada, % cent; New Mexico, two 
cents; North Carolina, one cent; 
North Dakota, two cents; Okla- 
homa, one cent; Oregon, one cent; 
Pennsylvania, one cent; Vermont, 
% cent; Washington, 1% cents. 

The Nebraska increase is in ef- 
fect, but will be submitted to 
referendum next year. The Mis- 
souri and North Dakota increases 
have been suspended pending refer- 
endums. : 

Temporary tax rates were made 
permanent in Florida, Maine, Mas- 


From one small ad 





its service department is completely equipped to handle repairs, bumping and painting | jiveries in Hennepin county, which 


on both cars and trucks. 





sachusetts, 
Idaho, 

Tax increases were proposed and 
defeated in 17 states: 


Alabama, one cent; Arkansas, 
two cents; California, % cent; Con- 
necticut, one cent; Florida, one 
cent; Illinois, two: cents; Indiana, 
two cents; Massachusetts, one cent; 
Michigan, two cents; New Hamp- 
shire one cent; New York, one 
cent; South Carolina, one cent; 
South Dakota, two cents; Utah, two 
cents; West Virginia, one cent; 
Wisconsin, one cent; Wyoming, 
one cent. 


West Virginia and 





Wash. re Bids 


For 7% Rate Cut 


OLYMPIA, Wash. — The state 
public service commission will con- 
duct a hearing here Feb. 1 to 
consider the application of Pacific 
Transport, Inc., for a 7 percent cut 
in its rates for transportation of 
petroleum and related products in 
tank trucks. 

The proposed new rates would be 
to all points in the state with the 
exception of Coast points to Spo- 
kane and points southeast of Pasco. 


|includes Minneapolis was set dur- 

ing 1949, outstripping the previous 

record, set in 1941, by 23 percent. 
According to a local business 


paper which makes compilations | 


(Finance & Commerce) a total of 
27,245 cars was delivered in the 
| area during 1949 compared with 
22,193 in 1941. Only 21,339 deliveries 
were made in 1948. 

A new record was assured here 
as early as last October when the 
first 10-month total reached 23,514, 
already substantially ahead of the 
1941 figure. 


Dealers throughout the area 


are planning expanded sales pro- 
grams, adding salesmen and em- 


in The Chicago SUN-TIMES: 


ver $03,000 in new Dodge sales! 


a 

















Look here for the 
"success secret’’ 


Ask your advertising agency to show you this 


new survey of The 


No. 133 in the Advertising Research Foun- 
dation’s Continuing Study of Newspaper 


Reading. 


In it, three new car display ads score the 
highest, second highest and fourth highest 
readership ever accorded the passenger car 
advertising of these respective manufactur- 
ers in any of the 133 Continuing Studies to 


date. 


Good reader-attention is the first step to 
successful selling. For complete information 
on advertising your products to the atten- 
tive readership of Chicago’s second-largest 


Chicago SUN-TIMES— 


newspaper, call a SUN-TIMESman today! 


Total Circulation, 


629,179 


Average Net Paid 


(ABC Publisher's Statement, 


9/30/49) 


Sn Chicago... the & 





Daily 


211 W. Wacker Drive, Chicago 6 


ANdover 3-4800 








directly responsible for 


One 300-line ad in The Chicago SUN-TIMES was 


the retail sale of 28 new 


Dodge passenger cars by Mid-State Motors, Inc., 
of Chicago. Space cost was less than 34 of one 
per cent of sales volume. “For results, The Chi- 
cago SUN-TIMES beats anything I have ever 
seen!” says the advertiser. 


Wag CONTINUING ST Tae 


4 NEWSPap 


a CO 


NEWSPAPER 


The Chicago SUN-TIMES is 
the largest daily newspaper surveyed 
so far in the Continuing Study of Newspaper 
Reading. The research sample was twice as 
large as any used to date in the service. 
Otherwise, Publication Research Service 
employed the same techniques as in 
preceding studies of 132 other 
newspapers. 


ER READING 


“SUA eigen 
oa 
Ls 


:.: 
Me na at ht 












Chicago's second-largest newspaper 


is thoroughly read... one reason why 


TIMES wou the goods! 


250 Park Avenue, New York 17 


PLaza 3-1103 


| 1,618 in December. The year 192% 
however, still holds the record for 
the greatest single month. 

| In April of that “crash” year 

3,857 cars were delivered, a rec- 
ord which may never be sur- 
passed until the day of the $1,000 
car returns, dealers believe. 

Truck deliveries during 1949 
however, told a different story here« 
as they did in most major cities 
Much less impressive than the 
passenger-car figures or previous 
year’s truck statistics, 1949 deliv- 
eries totaled 2,890 compared to the 
1948 total of 3,799. 

A terrific slump in truck sales 
occurred as recently as last month 
(December) when only 130 trucks 
of all makes were sold in the 
county compared with 245 in De- 
cember, 1948. 

Chevrolet was the biggest 
seller in the new-car field during 
1949, topping Ford by more than 
1,100. Chevrolet’s impressive total 
was 5,548 compared with Ford’s 
| 4,354. Third was Plymouth with 
3,144 deliveries. 

Chevrolet trucks also led the field 
with 944 deliveries. Ford again was 
second with 633. 

Following is a breakdown of 
new-car deliveries during 1949 com- 
pared with 1948, the 1948 figures 
shown in parentheses: 

Austin, 21 (137); Buick, 1,899 
(1,570); Cadillac, 421 (283): Checker 
taxi, 3 (78); Chevrolet, 5,548 (4,214): 


Chrysler, 875 (785); Crosley, 25 
(37); DeSoto, 580 (430): Dodge 
1,512 (1,349); Ford, 4,354 (3,013): 


Ford of Britain, 34 (9); Frazer, 95 
(240); Hillman Minx, 1 (4): Hud- 
son, 909 (790); Jaguar, 2 (0): 
Kaiser, 608 (680); Lincoln, 245 
(159); Mercury, 1.059 (804): M-G. 
0 (1); Nash, 765 (707); Oldsmobile 
1,459 (981); Packard, 785 (481): 
Plymouth, 3.144 (2,134): Pontiac 
|1.614 (1,278): Studebaker, 1,208 
| (1,059), and Willys, 79 (116). 


Aid Polio Fight 
Minn. Auto Men Collect 


°49 Aluminum Tags 


| MINNEAPOLIS.—The Minnesota 
| Automobile Dealers Assn., along 
|with the Minnesota Automobile 
|Assn., Petroleum Industry Com- 
|mittee and Motor Transport Assn 
|have collected 1949 aluminum li- 
|cense plates with sale proceeds 
|going to the Sister Kenny Polio 
Foundation. 

The campaign was inaugurated 
by a local radio performer, Ernest 
Iverson, who enlisted the coopera- 
tion of these groups in collection 
of the plates around the state. 
| Golden Auto Parts Co. agreed 
| to handle the plates’ without 
|charge and pay top market price 
| for the aluminum scrap (nine cents 
| per pound). 

Automobile dealers made ar- 
j}rangements in every town in the 
| State to use their tow and service 
trucks to collect the plates from 
the pick-up points. 

Dealers built up excellent com- 
|munity public relations throughout 
|the campaign. George Means, of 
the Iowa Auto Dealers Assn., has 
asked information about the col- 
| lection plan as Iowa also has alum- 
jinum plates. 





Speaker Buys Rights 
To Amacor Products 
MILWAUKEE.—The complete 
| Amacor line of automotive rear- 
view mirrors and directional si¢c- 


jnals has been acquired by J. W 
| Sneaker Corp. here. The line was 


|formerly manufactured by Ajax 
| Mfe. Corp., Detroit. 
Speaker Corp. said it acquired 


ifull manufacturing and distribu- 
tion rights, equipment and trade- 
mark and patent rights. In the fu- 
| ture, the mirrors and directional 
| signals will be marketed under the 
| “Speaker-Amacor” trade name. 
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room Tee see a lot of new store fronts these days. Also 
— new signs on old businesses. And new business buildings on 
De- once vacant lots. 
— Because more than 800,000 businesses have been started 
—- since 1945! All of them need new transportation or shipping 
= facilities... ranging from moving earth at minimum cost, to 
— getting a gold inlay to a dentist ninety miles away at ten a.m. 
| was tomorrow morning! Most of them are small businesses, 
n of which account for 85% of truck sales. 
com- 
gures These new firms represent a brand new, big automotive 
Lee market! So does Nation’s Business, with more than 650,000 
PckKer 
au): circulation among business men, including men in the big 
£ 2 . . 2. a . . . 
odge. businesses and big cities. And business men in some thirteen 
013): ; 
or, 95 thousand towns of 10,000 population and under, not reached 
Hud- : : 

(0); by any other general business magazine. 

245 

M-G 
obile ° ° : : 
481): To GIVE you some idea of the size of the market in this 
ntiac : . : 

1,208 one magazine... National Analysts, in a study made last 


Spring, reported that companies of subscribers to NB owned 
1,604,208 trucks. Not to mention 2,155,844 company-owned 


=: 


ct cars! No other business medium reaches so many prospects, 


or so much replacement business! 
esota 


along 
10bile 
Com- 
Assn., 
m li- 
ceeds 
Polio 


The NB reader pays $15 in advance for his three-year 
subscription, with the highest renewal rate in the field. He 
must want this magazine, or he wouldn’tspend so much for it, 
and stay with it so long! 
irated 
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te. 
greed 
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price 
cents 


With the big circulation unit, advertising costs are lower, 
naturally. If you don’t know as much about this market as 


you'd like, call the nearest Nation’s Business office. 


e ar- 
n the 
ervice 

from 


NATIONS BUSINESS 


Detroit Office: General Motors Building 
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era gave rise to widespread diver- | 


recipients and to the enactment of 
|new state taxes, is returning as a} 
major fiscal problem of state and 
local governments, a survey shows. 


Joncern over mounting unem- 
ployment relief costs is being re- 
ported from an increasing num- 
ber of states and cities through- 
out the country, despite the con- 
tinued high general level of busi- 
ness prosperity and despite the 
fact that unemployment compen- 
sation and other cushions were 
supposed to have minimized the 
direct relief problem. 








1330 | 


Inc. (Pontiac), 
was celebrated at Christmastime with a newly-constructed show- 


NOEL—The observance of the l0th anniversary of Jameson Motor Co., 


Murray St., Alexandria, La. 
room. R. N. Jameson is president, and John F. Kurfiss, vice-president. The firm has 21 | 
employes with sales well over the $500,000 mark. Jameson last year headed the Alfred P. 
Sloan jr. Appreciation Fund for Cancer Research in the eighth congressional district in 


Louisiana. 


|mittee in Pennsylvania has an- 
nounced it will conduct an investi- 
gation to find out why the state’s 
relief costs have been more than 
$100,000,000 annually in times of 
119th | peak prosperity. 

Schlatter is| Sen. Fred P. Hare, 
publican, who heads 


|new dealership building at 


Schlatter Building 
Inc. | and Atchison. Chet 


Schlatter Motor’ Sales, 
(Ford), Whiting, Ind., 


Somerset Re- 
the policy 


is building a | owner. 


A special state legislative com- | 
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Cities, States Open Probes on Costs .. . 


Unemployment Expenses on Rise 


NEW YORK.—Unemployment re-| group for the relief subcommittee | have been increasing and, becau 
lief, which during the depression | of the Pennsylvania joint state gov-|of the prolonged coal and ste] 





| ernment commission, said the mem- 


were “appalled” 
Pennsylvania had to spend about 
$266,000,000 each two years for vari- 
| Ous forms of relief “during good 
|times.” Of this money the state 
puts up $161,000,000 and the re- 
mainder comes from the federal 
government, 

| Pennsylvania relief expenditures 





27 Flunk Light Check 
In Palmetto, Florida 


PALMETTO.—In a spot check 
of automobile lights made in 
Palmetto by the Florida high- 
way patrol in one night, 1,500 
cars were stopped and 27 drivers 
issued warning tickets, accord- 
ing to Sgt. Henry Randall. 

Persons who received warn- 
ings were given 48 hours to cor- 
rect defects. 









It is no accident that Howard Zink is the world’s largest 
manufacturer of automobile seat covers. The fine tailoring, 
precise fit, enduring quality and brilliant beauty of Howard 
Zink seat covers make them the first choice of millions. 


Consider the cover illustrated. It is tailored from LuMITE, 
the exciting new seat cover material that is woven from 
marvelous SARAN. Other Howard Zink seat covers are 
tailored from shimmering rayon fabrics and smooth plastic- 


coated fibres such as SUPERFINE TEXTILENE SUNSURE. 





No wonder more and more dealers are selling Howard Zink 
seat covers. What about you? Want to know more about 
the Howard Zink 1950 program for dealers? Just write us. 


And no wonder! For once again 
Howard Zink has created a ter- 
rific series of fabrics and pat- 
terns in a range of prices which 
will enable dealers to fill the 
needs of every buyer... ata 


handsome profit! 











| strikes, are expected to exceed esti- 


sion of highway funds to relief | bers of his investigating committee | mates. 
at the fact that) 


Frank A. Robbins jr., secretary of 
the state department of public as- 
|sistance, has indicated there may 
be a deficiency in Pennsylvania r« 
lief funds and it may becom: 
necessary to use a $25,000,000 con 
tingent appropriation approved by) 
the 1949 state legislature. The pos 
| sibility of a special session of th: 
Pennsylvania legislature to appro- 
priate additional relief funds also 
|has been mentioned. 


Public assistance in New York 
state this year is costing more 
each month than at any previous 
time in the history of the pro- 
gram, according to a report by 
the Citizens Public Expenditure 
Survey, Inc. 
| During the first eight months of 
|1949 the average monthly public- 
assistance cost in New York was 
$18,500,000, exceeding the 1939 
monthiy average of $15,100,000 by 
|22% percent, the study group said 

Costs in 1939 totaled $181,500,000, 
the largest annual amount up to 
|that time, the report noted, while 
| the rate for 1949 is $222,000,000. The 
amounts reported are the totals 
granted to recipients and do not 
include expenditures for adminis- 
tration by local, federal and state 
departments. 

“The enormous increase in cash 
amounts distributed to persons on 
the public-assistance rolls and the 
threat of a continued rise in costs 
create a grave fiscal problem for 
both the state and local welfare 
districts,” the New York group de- 
clared. 

There were 83 percent more 
people on relief in Wisconsin in 
October than there were a year 
ago, it has been reported by the 
Wisconsin state division of public 
assistance. The amount of money 
paid out was 74 percent higher. 

Similar reports also come from 

major cities. Boston, for example, 
is paying $24,000,000 a year to 24,000 
recipients of public welfare this 
year. The Boston finance commis- 
sion recently accused the city board 
of public welfare of inefficiency, 
mismanagement and _ antiquated 
methods in administering the relief 
job. The board replied, however, 
that it had been unable to find a 
single instance of an unworthy or 
fraudulent recipient of the city’s 
fast-expanding welfare rolls. 


Nationwide attention has been 
attracted by Detroit’s efforts to 
eliminate abuses in relief adminis- 
tration. Demands for similar efforts 
to improve administration will come 
elsewhere, but the extent to which 
they will succeed in checking the 
relief cost uptrend is problematical. 

A number of states, including 
Iowa, Kansas, Massachusetts, 
Minnesota and Ohio, earlier this 
year took legislative action to 
help political subdivisions meet 
the expanding relief problem 
through such steps as new or in- 
creased outright state grants, giv- 
ing local governments authority 
to issue relief bonds, or to raise 
taxes. 

Not brightening the direct relief 
outlook was the announcement by 
the U.S. Labor Department’s bu- 
reau of employment security that 
about 500,000 workers ran out of 
their rights to further unemploy- 
ment compensation payments dur- 
ing the July-September quarterly 
period. Officials believe a great 
many such workers go on direct 
relief. 


Ford Sales Parley 
‘This Week in East 


DEARBORN.—Ford division 
sales officials are preparing to con- 
fer with field executives of the 
Northeastern, Southeastern and 
Central regions Jan. 19-20 at the 
|Traymore hotel in Atlantic City. 
| A similar meeting was held re- 
|}cently at Colorado Springs, Colo., 
| between the factory men and field 
sales officials of Ford’s Western, 
|Southwestern and Midwestern re- 
gions. Walker A. Williams, Ford 
Sales manager, and L. W. Smead, 
jassistant sales manager, head the 
ifactory contingent. 
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LEADERSHIP 


in Advertising 


Linage 


BY USING 41,573,095 LINES OF ADVERTISING IN THE CHICAGO TRIBUNE IN 
1949 ADVERTISERS AGAIN DEMONSTRATE THAT YOU WILL SELL MORE IN 
1950 WHEN YOU BUILD YOUR PROMOTION AROUND THE CHICAGO TRIBUNE 


GAIN in 1949, for the fourth consecutive year, 
the sales opportunities in the Chicago market 


attracted to the Chicago Tribune the largest volume 
of advertising linage placed last year in any publica- 
tion in the world. 

To cash in on the sales opportunities here, mer- 
chants, manufacturers, the general public and other 
advertisers in 1949 used 41,573,095 lines of advertis- 
ing in the Chicago Tribune. 

On three different occasions in 1949, the use of the 
Chicago Tribune by advertisers broke all records for 
the number of presses required to deliver service to 
readers and advertisers. 

Facilities to produce these record-breaking issues 
were available as a result of the Chicago Tribune’s 
expansion program—a program which for the past 
35 years has been virtually continuous. 


Continuous Expansion to Serve 
Readers and Advertisers 


Under this program, press capacity in 1949 was in- 
creased some 20% over 1948. Composing room 
capacity in 1949 was stepped up some 45%. Other 
departments have kept pace. All are sharing in an 
expansion which as of Dec. 1 had added a total of 
61,318 square feet of productive space, with another 
38,040 square feet to be occupied and equipped as 
fast as construction goes forward on the addition to 
Tribune Tower. 

With these increases in equipment and space came 
increases in personnel, raising the staff of the Tribune 


in Chicago to its present total of more than 3,500 
men and women—the best newspaper organization 
in the world. 

Improvements steadily contributed by its program 
of expansion and betterment enable the Tribune to 
deliver the editorial attractions which make this 
newspaper indispensable to Chicago’s largest audi- 
ence of newspaper readers. 


Hundreds of Thousands More Circulation 


Because it prints the news, features and buying in- 
formation that readers want, the Tribune delivers 
hundreds of thousands more total circulation than 


View from the 
northeast of the 
new addition to 
Tribune Tower 
now under con 


struction to take 
care of increased 
production, 





other Chicago newspapers, every day of the week. 

In Chicago and suburbs, the Tribune supplies 
greater service to readers and advertisers than any 
other publication. It is the only Chicago newspaper 
which delivers the equivalent of majority coverage 
of all the families in Chicago and suburbs. 

In addition, the Tribune’s circulation in the terri- 
tory adjacent to Chicago and suburbs gives this 
newspaper a powerful regional influence which builds 
consumer favor and dealer support throughout the 
242-county greater Chicago market. 

What the advertiser gets out of a newspaper de- 
pends on what the editor puts into it. What the 
editor puts into the Chicago Tribune makes this 
newspaper the No. 1 advertising medium in the 
multi-billion dollar Chicago market, with world 
leadership in advertising linage for four consecutive 
years. 

Greater Sales in 1950 
When You Advertise in the Tribune 


Today the Tribune can give advertisers. the adver- 
tising and merchandising influence they need to 
capitalize fully their opportunities to sell their prod- 
ucts and services in the great Chicago market. It can 
give this help because it has been successful in widen- 
ing the market for its own product and service. 

No matter what you sell or to whom you sell, you 
can sell more in 1950 by seeing to it that your 
schedule in the Chicago Tribune is adequate to 
your opportunities in the richly rewarding Chi- 
cago market. 


Chicago Tribune 


THE WORLD*S GREATEST NEWSPAPER 


Chicago Tribune representatives: A. W. Dreier, 810 Tribune Tower, Chicago 11; E. P. Struhsacker, 220 E. 42nd St., New York City 17; W. E. Bates, Penobscot Bidg., Detroit 26; Fitzpatrick 
& Chamberlin, 155 Montgomery St., San Francisco 4; also, 448 S. Hill St., Los Angeles 13. MEMBER: FIRST 3 MARKETS GROUP AND METROPOLITAN SUNDAY NEWSPAPERS, INC. 
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of a customarily recognized d: 
partment or subdivision. 

2. Who customarily and regula 
ly directs the work of two or mo: 
other employes. 

3. Who has authority to hire and 
fire or to make recommendations 
for hiring and firing and prom 
tions. 

4. Who customarily and regular 
ly exercises discretionary powers. 

5. Who does not devote more 
than 20 percent of his working 
hours to other duties (although 
tnis limitation does not apply to 
persons in sole charge of an es- | 
tablishment or who owns a 20 
percent interest in the enter- 





AUTOMOTIVE WASHINGTON 


New Wage-Hour Law 
Effective Next Week 


By William Ullman 

Washington Correspondent 

ty bag ae regulations for “white collar” exemptions under 
the Fair Labor Standards (Wage-Hour) Act will be- 

come effective Jan. 25. They will exempt from the act any 

employe employed in a bona fide executive, administrative, 





















professional or local retailing capacity, or in the capacity | ina} 
of outside salesman, as de-® Aine : WOODLAND SCENE IN DEALER'S WINDOW—Forest of evergreens made up this unusual) PES’: less than $5! 

ee : holid . i : 6. Who is paid not less than > 
fined by the administrator. | Administrator _ toner bok iat umeet used by W. R. Stephens Co., Minneapolis, one of the a week. 


William McComb | le be . eee 
last September. wage rules will become effective!an hour in the minimum wage of 5 = ge" ig employ 
For adminis-|on Jan. 25. They are: firms obtaining government con- - oS liane dita te, allies 
venoe — pro- i, The revised rules for the ex- tracts which come under the or ae ee oe aie 
ployes yy walaty | “wails. oui” saloon = Walsh-Healey public-contracts law. related to management policies or 
: | sral business operations. 
test is raised to} 2, The increase to 75 cents an general | usiness operations. 
$75 a week, or| hour in the national minimum | Executive Employes +. a ae 
$325 a month, aS| wage, provided for in wage- |NHE revised rules define an exec exercises . 
5 -| dent judgment. ' 
compared with) hour-law amendments passed at 5 Jenene sat ineitly w- 
$200 a month at| the last session of Congress and utive as an employe— 3. or gulert ent directly an. 
present. applying to companies in inter- 1. Whose primary duty consists SiSts 4 = 2 th tive te 
Three impor-| state commerce. of the management of the enter- vm ee — rien ony 
3. A similar increase to 75 cents| prise in which he is employed, or enantio Ys 
technical lines requiring special 
training or special assignments and 
tasks under only general super- 
4, Who does not devote more 
than 20 percent of his working 
hours to other duties. . 
5. Who is paid not less than $75 


a week. 

* * * 

Professional Category 
HE professional eategory ap- 
plies to an employe— _— 

1. Whose primary duty is work 
requiring knowledge of an ad- 
vanced type in a field of science 
or learning customarily acquired 
by a prolonged course of special- 
ized intellectual instruction and 


study; or work which is original 
and creative in character in a rec- 
ognized field of artistic endeavor. 

2. Whose work requires the con- 
sistent exercise of discretion and 
judgment in its performance. 5 

3. Whose work is predominant- 
ly intellectual and varied and 
cannot be standardized in rela- 

tion to a given period of time. 

4. Who does not devote more 
than 20 percent of his working 
hours to other activities. 

5. Who is paid not less than $75 
a week (but this does not apply 
to persons holding a valid certifi- 
|eate to practice law or medicine, 
|and who are engaged in practice). 
| With respect to employes en- 
|gaged in a “local retailing capac- 
lity,” the new regulations change 
the sales volume test for such an 
employe so as to base the exemp- 
tion on “retail sales of goods or 
services of which more than 50 
percent ... are made within the 
state where his place of employ- 
ment is located.” 

The definition of an “outside 
salesman” is changed by the new 
regulations only by adding the ob- 
taining of orders or contracts for 
services to the factors which cre- 
ate the exemption. 

+ + + 


Exemptions Broadened 
JIDER exemptions in all three 


After Jan. 25 an exempted | 
employe who comes within the 
other qualifications of an executive 
must earn at least $55 a week, as 
compared with the present figure 
of $30 a week. 

Except for a few clarifying 
changes in phraseology and one 
substantiative change in the defi- 
nition of employes engaged in a 
“local retailing capacity,” the reg- 
ulations as revised are practically | ee Cee 
identical with those proposed by| tant changes relating to federal 


* * « 
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ERE’s the best-looking new 

car of them all! It’s the 
magnificent new De Soto . . . de- 
signed to give motorists more 
room, more comfort, more visi- 
bility, more safety and more 
lasting satisfaction than they 
have ever known before. 


It’s “‘the car designed with YOU 
in mind”. . . and it’s a com- 
pletely new model. Not just a 
few changes. It’s a lower, wider- 
looking car with an impressive 


DE SOTO DIVISION, 





new front end. . . a beautifully 
styled new rear deck. It offers 
thrilling no-shift driving. Its bril- 
liant high-compression engine, 
bigger-than-ever brakes, weather- 
proof ignition and feather-light 
steering reflect quality engineer- 
ing at its best. It’s an amazingly 
easy car to buy . . . and gen- 
uinely thrifty to operate. 


No wonder motorists everywhere 
are being urged to: ‘“‘drive a New 
De Soto before you decide’’! 
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Tune in THE GROUCHO MARX SHOW, 
“You Bet Your Life”. Every Wednesday 
night over all CBS stations. 


CHRYSLER CORPORATION 


of these categories—executive, 
administrative and professional 


|}are allowed for employes earning 


$100 a week or more. 
Thus, it is provided that an em- 


|ploye is exempt, within the ad- 


ministrative definition, if he is 
“compensated on a salary or fee 
basis at a rate of not less than 
$100 a week (exclusive of board, 
lodging or other facilities), and 
whose primary duty consists of the 
performance of office or non-man- 
ual field work directly related to 
management policies or general 
business operations of his em- 
ployer or his employer's customers. 
In announcing the new regula- 
tions, the Wage-Hour division in- 
dicated a belief that salaries of 
persons in the exempted cate- 
gories already had increased to the 
new levels, for it estimated that 
the number of persons exempted 
will continue at about 2,500,000. 
The Wage-Hour administrator 
has issued an explanatory bulletin 
interpreting the new regulations. 
Copies may be obtained by writ- 
ing to the Wage-Hour Division, U. 
S. Department of Labor, Washing- 


jton 25, D. G 


































































































ized ds 


regula 
or mor 


hire and 
ndations 


prom: 


regular 
owers. 
e more 
vorking 
though 
pply to 
an @es- 
s a 20 
enter- 


han $5: 


re is de- 


is office 


directly 
icies or 


. 
»gularly 
ndepen- 


ctly as- 
itive or 
rr who 
| super- 
ized or 
special 
nts and 
super- 


+ more 
yorking 


lan $75 


ty ap- 


; work 
n ad- 
science 
quired 
pecial- 
1 and 
riginal 
a rec- 
leavor. 
e con- 
n and 
e. 
nant- 
and 
rela- 
me. 
more 
orking 


an $75 
apply 
ertifi- 
licine, 
ctice). 
s en- 
apac- 
hange 
ch an 
c<emp- 
ds or 
in 50 
n the 
iploy- 


itside 
new 
e ob- 
s for 
cre- 


three 
itive, 
nal 

rning 


em- 
ad- 
e is 
fee 
than 
oard, 
and 
f the 
nan- 
d to 
1eral 
em- 
ners 
rula- 
. in- 
3 of 
ate- 
. the 
that 


pted & 


,000. 
ator 
etin 
is. 

vrit- 
Eas, 
ing- 


TEXTURED MODERN WEAVES 


Sciaieu 4a _AUTOMOTIVE NEWS, JANUARY 16, 1950 


QP EEE 


Styled by Goodall 


t article i . - 
in a recen 2 bring new beauty to car interiors 


“women an . 
INS: ;00dall Fabrics are preferred by Aseeien’s wanes ia ee 
2 ; : 
VOGUE S$ How logical, then, that besides. sialbaies: of ieceee suas dual nn i 
| ae using Goodall Fabrics especially deve Af . ) 
“ ; eg ‘ . Fabrics especially developed for automotive use. New cars recently 
anks to +e sately ee oe 
2 ‘ é ee f ced are enhanced by Goodall’s textured modern weaves... impressive-looking 
— abrics which are Ml a S 
- 2 a < U ire outstanding for slideability.. .easy on fur coats—all clothing 
we appe ; $ nusually resist sa dea | 
. that eye : signet y resistant to wear, these fabrics are easy 7 =a 
= : . wr ‘ ino unnecessary and giv as , ire easy to clean...make slip covers 
= - vl om er? ecessary and give greater riding comfort. 
- y's smari: 
Ne n cso 
i interest i 
x yured * noder® weave 
tex 


Ask our 
Automotive Division 


for full details. 











Auto Price Cuts 
In Mexico Cited 
As Inadequate 


MEXICO CITY.— The 1950 ve- 
hicle price cuts of 10 to 12 percent 
ordered by the Ministry of Na- 
tional Economy are not enough, 
assert many federal legislators. 

These complainers declare that 
the new prices still mean “exor- 
bitant” profits for assembly plants 
and dealers. They say these profits 
were 160,000,000 pesos ($18,000,000) 
last year, and that most of that 
money will leave Mexico, 
to the U. S. They hail that as a 
further weakening of Mexico's 
monetary stock. 

Congressman Roberto A. Solor- 


zano, chairman of the congression- | 


al committee that campaigned for 
price cuts, charges that the as- 
semblers convinced the ministry 
that the prices it fixed are the 
lowest possible since buying un- 


assembled vehicles in the U. S. is| 


costlier than buying assembled ve- 
hicles, and th and that their plants have 






largely | 


AUTOMOTIVE NEWS, JANUARY 16, 1950 Ashe a 


| approximately 40 percent as a result, 


high Cpereans costs, 
wages. 

Critics of the new prices take 
|issue with the firms’ argument 
|about high wages cutting into 
their income. Assemblers, the com- 


chiefly in 


ceived by American workmen do- 
ing the same work. 


semblers either enjoy duty frank- 


import or pay a ridiculously small 
| duty. It was also said that their 





YOU PROFIT 





MEDICINE 


The success of the 
medical profession 
is the resul: of its 
high ethical stand- 
ards. 


AILURE to properly develop prospects, inability to success- 
fully close deals, and giving overly high trade-in allowances are 
This is the 
natural result of the easy selling period just ended. During this 
time, the salesman was left to his own devices in the development 


robbing the automobile 


of his skill and Code of 


The medical profession has standards, the professional scientist 
has standards, as well as the counselor at law. 
any thought has been devoted to giving salesmen a creed to live 


and sell by. 


The businessman must approach the years ahead with a new 
concept of salesmanship. Selling, if it is going to attract and hold 
men of intelligence annd potential ability, if it is going to become 
more than a stop-gap job, must give these men a new view of the 












SCIENCE 
Science has advanced 
to the nuclear age 
through adherence 
to its ideals. 





LAW 


business of rightful profits. 


Ethics. 


salesman-prospect relationship. 


Truly creative salesmanship requires sound thinking based on 
knowledge—knowledge of people and their characteristics, as well 
as knowledge of the product. Attempts have been made to inspire 
salesmen, through pep talks, through hot-shot lectures, and other 
pseudo-inspirational devices. The ineffectiveness of these methods 


has resulted in tremendous loss in profits to the industry. 


We have a plan which embodies a proved method of sales educa- 
tion. It is wholly new in approach and well worth your consideration. 


Your profits are in direct relationship to the ability, sense of 
responsibility and integrity of the salesmen in your organization. 
Your men must be well grounded in the basic principles of creative 
salesmanship, if your business is to grow and prosper. If you wish 
to know how Frostrom Service can aid you in creating greater 
profits through a new method of sales education, we invite your 
inquiry. A short note on your letterhead will bring you our new 
booklet entitled, “The Spirit of Salesmanship.” Address inquiries to: 


a 


SERVICE 


5225 WILSHIRE BLYD., CALIFORNIA. DEPT. 1-13 


LOS ANGELES 


LA 
4¢ 
70 


MORE ROOM AND MORE BUSINESS—Ward Motor Co., 


plainers say, pay in pesos and at| 
scales much lower than those re- | 


Besides, say the critics, the as-| 


ing on unassembled vehicles they | 


The lawyer must 
live up to his code 
of ethics to succeed. 


However, little if 





recently re- 
| modeled and quadrupled the size of facilities. John Ward reports that service sales jumped 


Bismarck, N. D., 


which more than offsets expansion costs. — 


taxes are small in comparison 1 with 
those of similar plants in the U. S. 


E ngland-C ook Bonuses 


England - Cook Co. (Chevrolet), 
419 E. Michigan Ave., Lansing, dis- 
tributed $30,425 in Christmas bon- 
uses to its 60 employes at an an- 
nual Yule party. 

The firm has also adopted a 
group life insurance plan for its 
workers, for which the company 
will pay 72 percent of the total 


| premium. 





1. HELP auto men prepare for 

problems they may meet this 
year, H. Bertram Lewis, of Securi- 
ties Acceptance Corp. and General 
Credit Corp., has written a com- 
ment entitled “If I Were a Dealer 
in 1950.” 

Lewis said he would expect a 
battle with red figures but that 
the fight would be won by hard 
work. He added: 

“I would not expect the year to 
be a bad one . . . I would expect it 
to be about as ‘normal’ as any year 
can be, in these abnormal times. 
I would expect the demand for mo- 
tor vehicles, service parts, service 





How to App 


Finance Expert Tells What He Would Do 
If He Were an Auto Dealer 


labor and accessories to remain| 
| 


high throughout. 
However, he said that because of 
hidden factors anything might hap- 


Currie—Butte 
Currie Buick Co. has been named 
the new Buick dealer in Butte, 
Mont. 


Staniladls 





yy 
SELLING 


What of the selling 
profession? Why not 
a code that it, too, 
can be proud of? 


SELLING 








roach 1950 


pen and he would always be reacy 
for surprises. 
* * * 

EWIS LISTED the items which 

4“might throw me for a loss” as 
follows: 

1. Fierce new car and truck com 
petition. 

2. A none-too-active market for 
used vehicles. 

3. Scarcity of trained sales 
material. 

4. A high break-even point. 

5. Restlessness of employes with 
a tendency to become dissatisfied 
and demand more than the traffic 
will bear. 

6. A tendency of costs to rise duc 
to inflationary measures of the 
government. 

He said he would have budgets 


|and quotas for all productive de- 
partments and an overall financial! 


goal for the entire dealership. If 
any department was running be- 
hind, he said the heat would be 
| turned on. 

* * * 

ISCUSSING the selling prob- 

lem, Lewis said he would go 
to school again to study salesman- 
|ship and would try to strengthen 
'his sales organization. 

On used-car and service opera- 
tions, Lewis would closely watch 
merchandising and reconditioning, 
and he said he would move “heaven 
and earth to get and hold” more 
service customers in 1950. 

“If I were a dealer in 1950 I 
would sincerely try to see the 
factory’s viewpoint on all sub- 
jects of mutual importance, and 
would make very sure that they 
saw mine,” he asserted. 

“I would be an active member of 
local and state trade associations 
and of the NADA... (because) the 
lone wolf business is a pretty feeble 
role for anyone to play in the 
highly organized world that we 
shall confront in 1950.” 


MEWA Juniors 
Elect Sirotek 
And Colbert 


CHICAGO.—The junior executive 
|group of the Motor and Equip- 
;}ment Wholesalers Assn. held its 





/annual dinner and election of offi- 


|cers Dec. 6 here. 

New senior officers are Robert 
lL. Sirotek, chairman, of [Illinois 
| Auto Electric, Chicago, and Lloyd 
Colbert, secretary, of Joseph Wood- 
| well Co., Pittsburgh. 
| Group committeemen newly ap- 
|pointed are: W. Thomas Mills jr., 
|immediate-past chairman, of Auto 
| Supply Co., St. Louis; Don Phillips, 
of Paul Automotive, Inc., Lansing; 
|R. C. McKenzie, McKenzie Auto- 
|motive Equipment Co., Ltd., Re- 
| gina, Sask.; James Templin, Motor 
Car Supply Co., Chicago; Joseph 
| Sheriff, Lite Sales Corp., New 
| York; William Maxwell, Maxwell 
| Motor Supply Co., Stockton, Calif.: 
|R. J. Alexander, Alexander-Seewald 
|Co., Atlanta; R. C. Archenhold, 
Archenhold Auto Supply Co., Ft. 
Worth, Tex., and Fred Carlson jr., 


Carlson, Hatton & Hay, Eugene, 
Ore. 

Richard A. Melvin, MEWA field 
representative, will continue to 


|serve the group as staff advisor. 
Several projects were undertaken 
| for the coming year by committees 
|serving under executive chairmen. 








Vehicle Inspection Set 


4s 1950 Maryland Issue 
BALTIMORE.—(UTPS) —An- 
nual automobile inspection in 
Maryland to meet fundamental 
requirements will be proposed to 
the 1950 general assembly, ac- 
cording to Arthur H. Brice, com- 
missioner of motor vehicles. The 
plan will be different from that 
which in the last two sessions 
of the legislature met defeat. 
Inspection would be confined 
to basic points—brakes, steering 
gear, head and tail lights, wind- 
shields and windshield wipers. 
Under the plan, Brice said, car 
owners would pay $1 to a ga- 
rage making the inspection and 
| 10 cents for a.state inspection 
stamp. 
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Equip : 
f off The completeness of the financing service rendered by 
Robert | Commercial Credit is probably the prime reason why so 
— | many thousand dealers use it year in and year out. 
., &. It gives them everything they need . . . from wholesale, 
nillips. factory drive-away and demonstrator plans down to the 
‘Auto - very last detail of buyer credit investigation, collection, 
fe- . 
Motor adjustment and prospect follow-up. 
osep 
New > ‘ e ° 
axwell Nothing is left to chance. Everything is planned and 
ss co-ordinated. There are more buyer advantages . . . sales 
“hay helps . . . than any other service includes. There are no 
_— loose ends to be caught up and tied together. 
\ field 
visor. Every feature is a direct aid in building up your time 
t e . . . 
nittees | payment sales . . . a build-up that is going to be very 
irmen e . 
: important to you this year. 
ond Get in touch with your Commercial Credit representative. 
ental He can show you the stand-out value of Commercial Credit 
- service in getting profitable time payment business. 
t 
nee | 
st. 
fined 
ring 
yind- \ 
=i COMMERCIAL CREDIT CORPORATION 
p04 A Subsidiary of 
ction Commercial Credit Company, Baltimore +» Capital and Surplus $100,000,000 





MORE THAN 300 OFFICES IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA 
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the owner of the truck liable in d 
heavy damages. 

The higher court refused to ho! 
Starks liable, saying: 

“During the course of the tri 
it was disclosed that Starks w: 


Lawsuits Affecting Dealers... 





Court Decisions | 


By Leo T. Parker able in damages resulting from his | a minor at the age of 18 years 
Attorney at Law negligence. However, according to} a -ielieens ¢ ch 7 | 
READER writes an interesting|a recent higher court this is not| pa eg and Hag tabs a 
letter as follows: “For several|the law, if the negligent driver is| a. S y ‘ 


years I have read with a great deal|a minor. | 
of interest your legal reports in Also, the fact that the truck) 
Automotive News. Now I have a/ driver permitted the child to ride} 


Mechanic’s Lien 
GENERALLY speaking, the law 





legal problem. We hired a minor | on the truck is evidence = the | is well settled in all localiti ; 
to drive our motor delivery truck. | truck owner's imputable negligence,| presses uP LOT WITH SIGNS—Smith Motors, Inc. (Pontiac), 2st and Leavenworth Sts,/that a properly recorded chatt: 
He ran over and killed a small| which results in the latter being | Omaha, has added a used-car lot which has been brightened with use of large neon signs. mort . : n 
child who was riding on the truck | liable in damages to the child’s| — a ~ ae tae to a garage e 
and fell off. s parents. 5 . |'a child whom he knew had been | insisted that the child was a tres- a . 

“Are we responsible for in- For example, in Jacklich v. riding on the truck. passer when riding upon the truck, | However, a recent higher court n 
juries caused by a minor em- Starks, 87 N. E. (2d) 802, the tes- $ @ °e and that this testimony relieved | held that a mechanic's lien is su 

ploye? Are we liable to the par- |timony showed facts as follows: Parents Sue hi f liability |perior to a mortgage which wa: | 
ents of the child? Can this minor |One Starks was a minor, being : ; im srom y- | not recorded, and the garage own- | | 
truck driver be made to pay part | only 18 years of age. He was hired _— parents of the child sued However, since the testimony ler had no knowledge of the mort | 
of our loss?” to drive a truck. One day Starks | both the owner of the truck proved that Starks had knowl- | gage ; | 
The answer is: Generally speak-| started the truck forward and in| and Starks for damages. edge that children had been upon % . atta i 
ing a motor vehicle driver is li-|some manner ran over and killed During the trial the truck owner| the truck the higher court held For example, in Christian v. 
- - Boyd Funeral Home, 222 S. W. 

(2d) 157, it was shown that the n 


Boyd Funeral Home gave a note 


P’ . eae and chattel mortgage to an auto- : 
ig > iad » | mobile dealer on the balance due p 
ook ; ‘ on a Pontiac funeral coach. This ti 
ane a mortgage was not recorded. 
eee Sometime later the Kent Motor ti 


Co. furnished materials and la- 
CREATIVE ENGINEERING bors to repair the funeral coach : 
in the sum of $1,261.50. The Boyd : 

Funeral Home did not pay the 

bill. ( 

In subsequent litigation the court tr 

P Py e was asked to decide whether the it 

GEARED TO QUANTITY PRODUCTION motor company’s lien was superior tk 

IMVISION to the unrecorded chattel mort- lo 
gage. 

Since the testimony showed that ti 
the motor company had no knowl- | Sd 
|edge that the mortgage existed the in 
higher court held that the motor tr: 
company could take possession of ou 


the funeral coach to secure pay- 
ment of its bill, and said: 


a. % “The evidence was sufficient to : 
 : 7 sustain implied finding that the d 
a | garageman furnished material and _ 


|performed labor without actual 

1 knowledge of creditor’s (Chris- C 
|tian’s) mortgage lien.” 

~ M oO Tl VE IN D US TR Y . | This court also explained that if KH 

| the garageman either knew that 

there was an unrecorded chattel 1 


nt enviable reputation of recognized leadership is 
mortgage on the funeral coach, or 


otive at all times, the guiding policy in the design lif the mortgage was recorded then, | en 
arter of a and manufacture of Bendix Brakes. Be assu under either of these circum- fis 
a — es . | Stances, the mortgage would have co 
hs considered Bendix Products Division is not content to hime nenatieg to tke machetic’s he 
ng headquarters, on its past achievements but is eager to |lien and the garageman could not " 
i : ’ icl wit |have taken possession of the fu- 1 
ngineering ingenuity the challenge of tomorrow's vehicles meral coach to secure payment of tu: 
continue to merit this smoother, safer brakes for every purpo, his bill. sel 
a ns in 
BENDIX: civics: SOUTH BEND Olds Deal Changes Hands : 
| Ralph and Charles Robke, long Ps 
identified with Oldsmobile sales in ; 
Export Sales: Bendix International Division, 72 Fifth A the Cincinnati area, have purchased - 
the interests of Abe and Esther : 
Bruson in Progressive Motor Sales, si 
| Inc. (Oldsmobile), 3038 Reading Rd., pe 
Cincinnati. Dewey Seiler retains his om 
interest in the company and re- on 
mains president with Charles pee 
Robke as general manager and 
treasurer. Re 
Other officials are: G. V. Seiler, | In 
vice-president; Ralph Robke, treas- 
urer; Pete Retzler, service man- 3 a 
ager; Tony Carpinello, parts mana- E 
ger; Bob Smith, used car manager, m 
and Wesley A. Weaver, office (E 
manager. | And be 
at 
Le 
sa 
(D 
| oO. 
m: 
Ce 
= ST 
5 | 
| 
| x4 
Co 
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OF THE BASICS " oe 


OF BETTER 


ONE-MAN TRANSMISSION REMOVER—Lo 
Jack Step-Draulic Transmission hoist, shown 
MOTOR VEHICLES above with new automatic Chevrolet trans. 4 
‘ mission, is equipped with axially-balanced 
adapter that permits free rotating movement 
Made in two models—Lo-Jack for one-man 
operation under car on jacks and Hi-Jack 


ot 


| for operation under twin post hoist. Lo-Jack “ey 
has lift from 5 inches to 24!/2 inches. This 5 
model made in one and two-stage hoist five 

| Capacity of either model is 1,000 pounds won 


| Manufactured by J. O. Stephenson Foundry you! 
'& Mfg. Co., Detroit 26, , 
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noon, the Dow-Jones industrial av- 
erage had been upped 98 cents to) 
close at 201.94; the railroads at 
54.52 had picked up 30 cents, while 
the utilities added 18 cents. In the | 
seven-month rise the _ industrial 
average has gained 40 points. From 
here on it’s going to be interesting. 
+ * * 


Bears Back Down; 
Stocks Go Up 


points, before the same _ rise 
above present levels becomes a 
reality. Some see an even more 





Upside Down! 
N DETROIT, (of all places, as| 


By George Deery 


Associate Editor 


‘THE week ended Jan. 7 stands 
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What Price Initiative? 


SPOKANE.—Some things Edward F. Harris, assistant manager of 
the Spokane Taxpayers Assn., said in addressing leading business 
executives here are worth repeating. 

“How much can government take without destroying personal ini- 
tiative? Pharaoh and Joseph taxed and taxed until Pharaoh actually 
owned all of Egypt and everything and everybody therein. Egypt 
passed out. Through ‘welfare’ spending and excessive taxation, we 
are building a tyranny that is living on the toil and sweat of every 
man that works. 

“Herbert Hoover hus given us a pattern for a ‘way out’ of bank- 
ruptcy and tyranny if we have sense to accept it. You know the 
message of the Hoover report—SELL it to your friends and acquain- 
tances! This is our great opportunity to clean up the cesspools of 
waste and preserve human freedom. Millions of over-paid fatuous 
bureaucrats are ganging up against the report and politicians will 





same activity on a lot of other lines 
plus the new business brought to 
the freight total since the birth of 
the auto industry. 

In the tossing of bouquets (a 
corsage of oats, possibly, to the 
iron horse) let’s also flip some 
orchids to America’s greatest in- 
| dustry—the horseless carriage 
builders and their dealers. 


Even an elementary study of the 
economy of this nation shows how 
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trading gave hope to the bears— | 








| being located as much as 2,500 | makers in this respect. There’s the | important the auto industry is. 





temporary hope — which had van- 
ished by the close of the day. 
+ + * 

FFERINGS were absorbed with 

little difficulty and the indus- 
trial average was up 37 cents. Util- 
ities were enhanced 22 cents, but 
the rails faltered for a nominal | 
loss of eight cents. 

It is not that successful negotia- 
tion of its first test means smooth 
sailing, but every slippery stretch 
in the road that the market is 
traveling now is that much more | 
out of the way. 

Along this line, it should be 
pointed out that some quarters 
would not be surprised to see a | 
drop of eight, or possibly more 









Capital Position 


Bettered by Hayes 


Despite reduced sales and earn- 
ings, Hayes Mfg. Corp. strength- 
ened its financial position in the 
fiscal year ended Sept. 30, 1949, as 
consolidated net working capital 
rose to $6,604,064 from $5,988,700 a 
year previously “notwithstanding 
dividend payments and expendi- | 
tures for new machinery,” Rens- 
selaer W. Clark, president, disclosed 
in the annual report. 


Consolidated net sales for the 12 | 
months amounted to $14,490,836, | 
compared with $25,876,897, while | 
consolidated net income came to)! 
$1,111,706, against $3,271,819. Final 
results were equal to $1.05 a share | 
on 1,059,853 outstanding common | 
shares, contrasted to $3.08 a share | 
on the same capitalization in the 
preceding fiscal period. 


Recent Changes Listed 


In Cleveland Personnel 


Recent changes in the Cleve- 
land automotive picture: Walter 
Ermer has been named general 
manager of Horton Motors, Inc. 
(Packard); William P. Schneider 
has been named service manager 
at Williams Motor Co. (Ford); 
Leon Ziegler has been named 


sales manager at A. D. Pelunis 
(DeSoto-Plymouth), and Hayward 
O. Talbot is the new general sales 
manager at Southwest Ford Sales 
Co. 





RANKIN 
“SUPER” COVER 


Truly America’s 

















WE Finest, More woven plastic 
LE . , » heavier materials . . . richer 

styling . . . smart new colors and 
LiBeRaL FRADBe1N) patterns, 






Tew *= 
WEDGE-SHAPED CUSHION 


. The newest thing in real 
driving comfort. Foam _ rubber, 
covered to match the seat covers. 
Write for details, 


RANKIN MANUFACTURING 


WICHITA FALLS, TEXAS 
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“Well, PU tell you—I’ll allow you | 
five dollars for the horns and 
won’t charge you a cent to take | ai FALLS, Le 


your car.” 
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in Seat Cover 


Sales! 
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“ECONO’ 
SERIES 








Thi of t/ 
DE LUXE WOVEN PLASTIC 


COVERS PRICED TO 
RETAILASLOW AS °32 °° 


Here is real seat cover value! With it, you can run circles 
around competition — on QUALITY, and PRICE. The 
Rankin “Econo” cover gives you: 

@ Highest quality, woven plastic, trimmed with white 
plastic welt, finest rayon satin facing, capped with 
durable vinyl-coated drill. 

® Big selection of smart new shades and designs. 

® Custom-fitted for all makes and models since '41, yet 
priced to sell for less than ordinary non-fitted types. 

® Truly QUALITY covers at a POPULAR PRICE. 

See how the big-profit Rankin “Econo” series and the com- 
plete Rankin Seat cover line can make more money for you. 


MAIL COUPON TODAY 


ee 


| Rankin Manufacturing Company I 

| Dept. A, Cedar Falls, lowa | 

I Send details, samples, etc., on your “Econo” seat | 

| cover and the complete Rankin line, | 
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Aue up all the money, all 
the materials, all the machines, all the man- 
agerial ‘“‘know-how’’ in this land—but leave 


out salesmanship—and what have you got? 


FIGURATIVELY, you’ve got the world’s finest automobile 
without gas! 


Yes, leave out America’s salesmanship and you’ve got 
the world’s finest book, backer, props and supporting 
cast — without stars ...the world’s finest watch without 
mainspring...the world’s championship ball club — with- 
out bats! 


A truism, of course. But today, in the face of falter- 
ing demand in almost every marketplace, nine million 


Metropolitan Group . 


WHERE 38,000,000 READERS* GATHER EVERY SUNDAY, EVERY SEASON, EVERY YEAR. 


NEW YORK 


220 East 42nd Street — MUrray Hill 7-5200 


Tribune Tower—WHitehall 4-2280 


American sellers need home-office support as they never 
needed it before. 


Even your sales force needs new inspiration, new deter- 
mination, new drive. It needs an antidote for depression 
jitters, a new sense of oneness with G. H. Q.—and the 
heartening news that each man on the force will get 
much stronger advertising “cover” where he needs it 
most—where he works! 


How can you dispatch that heartening news? By an- 
nouncing a bigger, bolder national advertising program 
in Metropolitan Group’s national network of locally 
edited Sunday Picture Magazines. 


Here’s what you'll get: 


You'll get the second largest audience ever assembled for 
national advertisers—with a bow to our sister medium, 
Metro Sunday Comics—38,000,000 regular readers in 
15,000,000 families, coast to coast. 


DETROIT 


New Center Bldg.—TRinity 2-2090 


CHICAGO 


« 


= 


‘ 
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INSTEAD OF GOSSAMERY COVERAGE in big cities and 
“whistle stops,” alike, you’ll get fifty, sixty, seventy, 
eighty per cent family coverage in 514 principal cities— 
plus 5,000,000 families in other productive markets. 


You’ll get a chance to sell these families— and the mer- 
chants they patronize—on Sunday, when folks every- 
where are relaxed, when acquisitive sights are set for 
something to buy. 


Instead of selling against a welter of competitive claims 
surrounded by mesmerizing fiction, your advertisements 
will get an infinitely better chance to stand out-&-sell! 
Why? Because they’ll appear in less cumbersome, locally 
edited, locally loved Sunday Picture Magazines. 


A BIT HOMESPUN (which adds to their charm) they’re 


No two magazines are alike—no more alike than any two 
sections of our multi-section nation. 


And, when skillfully prepared, your advertisements in 
Metro will be read more thoroughly by more people in 
more places where more goods are bought. They’ll sup- 
ply the compelling advertising ‘“‘cover” your sales force 
urgently needs in the nation’s key markets. 


BEST OF ALL, if you’re planning pin-pointed promotions 
in distributive channels, you’ll get in Metro the ideal 
set-up for tie-in advertising. Ideal because (a) local mer- 
chants rate Metro papers tops for business and personal 
use; (b) Metro affords the only opportunity to sell con- 
sumers-&-retailers locally on a national scale. 


ANY WAY YOU FIGURE, your sales force has its job cut 
out for it. In a phrase, it’s sell, sell, sell! So buy Metro 
now—and give your sales force much stronger support 


jam-packed with pictures and news about people, places 
and events germane to the various audiences they serve. 


LR. AN ASSURED NATIONAL AUDIENCE FOR NATIONAL ADVERTISERS. ©) 411 aces, ait incomes, both sexes. 
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where it will be needed in the year ahead! 
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LOS ANGELES 


448 South Hil! St,— MIchigan 0578 


SAN FRANCISCO 


90 155 Montgomery St.—GArfleld 1-7946 
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Highways & Safety... 


Bond Finance Urged 
For Interstate Roads 


| Sponge financing was proposed as | 
a means of speeding up con- 
struction of the 40,000-mile na-| 
tional system of interstate high- 
in an address before the| 
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cost on primary rural systems at 
$1.66 billion; secondary and local 
rural roads, $1.228 billion, and city 
streets, $1.525 billion. 























Two Indiana Officers 


Named to Safety Board 


Two officers of the Automobile 
Dealers Assn. of Indiana have 
been named to the executive 
committee of the state’s traffic 
safety council by Gov. Schricker. 

They are G. L. Schaus and 
Herman Schaefer, safety commit- 
tee chairman and executive sec- 
retary, respectively, of the dealer 
association. 





ways These figures represent a cost | ; ‘ 
Highway Research Board at its; of 93 cent per vehicle mile for | horns, windshield wipers and 
annual meeting) the primary routes, he said; 2.19 | DAY CHEVROLET DONATES 3 CARS TO SCHOOLS—This Missouri firm, which has dealer- | Windows will be checked. w 
in Washington. cents for the secondary and local | ships in Oak Grove and Odessa, has furnished Chevrolets to three high schools. M. B. Day * ¢ * cu 
iaeaiiiceees ty rural, and .65 cent for city (third from left) is shown with school officials at the presentation. | Quits Texas R J Group N 
G. P. St. Clair,| Streets. The total cost of .94 cent | provide greater financial support one-third of the department’s 1950| Jim Cantrell, president of the 
chief of the fi-| Per vehicle mile compared with | for local roads and streets.” | funds will be used for maintenance | Texas Rural Roads Assn., has an- 7 
e nancial and ad-| -98 expended in 1936, he said, and Pee Te |and repair. |nounced the resignation of Gilbert C 
q¢ ministrative| .79 cent in 1948, when the pur- se «6 Smith as executive director of the , 
RY branch of the U. chasing power of the dollar was Record Outlay Ss rin field au ) Drivers association. At the same time Can- 
S. Bureau of Public Roads, who| much lower. For Mo. Roads oe hoe ‘trell said Robert G. Dillard has er 
said that such a program would! Jorgensen recommended against . Face Check Deadline been named to succeed Smith. B 
ae eo Git Gan. neo federal-aid authorizations for local} Missouri’s highway department, Motorists in Springfield, Ill, must * * «© hi 
e . el) rural roads, said that bond financ-| will make the largest expenditure | ‘ ¥ : | n 
pay-as-you-go policies, he said, at| ing is “the enewer in many areas = its histesy fee the maintenance | tain a ae aan Arizona Conference = 
least 20 years would be required.|to the need for congestion relief |of roads this year when it will use ee see a ae - A statewide safety conference in 
St. Clair pointed out that the | now rather than many years in the | $11,885,000, some $500,000 more than | February under the new city! arizona has been called for Jan. o 
| ordinance. |26-27 in Phoenix by Gov. Dan E. 


new facilities would generate ad- 
ditional traffic, thus increasing 
highway revenues, at the same 
time producing large savings for 
highway users in economy of 
operation. 
Arterial highways lend them-| 
Selves to bond financing, he said, 
because of the permanent charac- 
ter of right-of-way and grading, 
and the high construction stand- 
ards for pavement and structures. 
* * * 
oe cost of improving the net- 
work is estimated at $11.3 bil- 
lion at present prices. On a pay- 
as-you-go policy, the annual cost 
would be $845,000,000 for a 12-year 
program, $700,000,000 for 15 years, | 
and $566,000,000 for 20 years. 
Annual financing costs under the 
bond issue method would range 
from approximately $400,000,000 up 
to $460,000,000 for those periods. 
Under such a program, St. Clair 








Gas-O-Line 
Parking Space: An _ unfilled 
opening in an unending line of 
cars near an unapproachable 


fire plug. 











support the cost, while the users, 
through savings realized, are bet- 
ter able to pay.” 

In another address at the four- 
day meeting, Roy E. Jorgensen, 
deputy commissioner and chief en- 
gineer of the Connecticut state 
highway department, estimated to- 
tal U. S. road and street construc- 
tion needs at $4.4 billion annually 
for a 15-year period. 

* * * 
E SAID that federal aid for 
projects on existing highway 
systems must be expanded to help 
fill the gap between available funds 
and minimum needs. 

“Federal-aid system improve- 
ments require a total federal-state 
program of about $1,595,000,000 a 
year, as against a current program 
of $825,000,000 to $850,000,000.” 
Jorgensen put the total annual 


‘Tunnel Vision’ 
Cited as Another | 


Accident Cause | 


Drivers with “tunnel vision” may | 
be the cause of some automobile | 
accidents, says the Better Vision | 
Institute of New York. 

This term is applied to those who | 
can see’ when looking straight | 
ahead, but are unable to see at an/| 
angle of more than 10 degrees to} 
the right or left of the straight line 
of vision. 

The institute says 43 states give 
vision tests to drivers’ license ap- | 
plicants, but only eight states check | 











future,” and noted that in many 
states “local governments could 


it spent last year. 
Harris D. Rodgers, 


chairman, said | Lights, steering gear, brakes, | Garvey. 








Ams 
National 


advertising campaign 


put this campaign to work for you! BE READY WITH | 


will reach 
85,000,000 
teat 





sear covers or & AR ARI 


—they re Year round sales winners | 








their side vision. 

Normal eyes can see 90 degrees | 
Or more outward, and 60 degrees | 
inward, toward the nose, the re-| 
port states. | 

But even normal vision may be} 
temporarily affected in side vision | 
ability by use of stimulants, drugs, 
headache, sinus trouble or fatigue, 
it adds. 


Get ready to supply your customers’ demand. Stock seat 
covers and seat coverings of saran, and display them promi- 
nently with hard-hitting point-of-sale material available from 
your distributor. Put the big saran campaign to work for you! 


w Saran by National 


THE NATIONAL PLASTIC PRODUCTS COMPANY 
ODENTON, MARYLAND e NEW YORK, N.Y. « LOS ANGELES, CALIFORNIA 


Motorists from coast to coast are reading about seat covers 
woven of saran. Full color national advertising tells them the 
story of these amazing seat covers that set new sales records 
wherever they appear. Your customers will be shopping for 
seat covers of saran—are you ready for them? 


Saran provides a new seat cover sales story for today’s active 
market. It’s the story of built-in color that stays bright— 
beauty that never dulls—unprecedented durability that 
“‘takes’’ the hardest wear—smooth fit that won’t stretch or sag 
—and the easiest care that keeps saran like new. Woven by 
leading textile mills into a wide variety of eye-catching pat- 
terns and weaves, saran means new volume in seat cover sales. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America’s No. 1 Industry ... an esti- 
mated more than 100,000 cever-to-cover 
readers weekly! 





Manufacturers of Saran Filaments, Nevamar High-Pressure Laminates 
and Wynene Molded Products. 
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PACKARD-GOLDNER DELIVERS FLEET—A group of 10 trucks has been sold by this 


Wilmington (Del.) White dealership to McCormick Transportation Co. 


Shown at the sale's 


culmination are, left to right, Robert J. McCormick, president of the hauling firm; George 
N. Chambers, regional wholesale manager of White, and Albert Goldner, president of 


the dealership. 


Tex. Candidate Would Tax 


Gas Leaving State 

A eandidate for the Texas gov- 
ernorship, Caso March, former 
Baylor university law professor, 
has proposed that gas and other 


natural resources leaving the state | 


should be taxed. 

This, he said, would raise $100,- 
000,000 of additional revenue for 
the state. Another $100,000,000 could 
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be raised, he added, by taxing gas- 
oline at the refinery. 
. + + 


Buffalo Seeks Share 


Procurement of an_ equitable 
share of state-collected gasoline 
and motor vehicle taxes is one of 
the key points in the 1950 legisla- 
tive program of the Buffalo com- 
mon council, as proposed by Coun- 
cil President Peter J. Crotty. 
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are reading 
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Legislators in Richmond, Va., re- 
port that they have been receiving 
an increasing number of com- 
plaints on the state’s auto inspec- 
tion law. It is believed the Rich- 
mond law-makers may ask the 
Virginia general assembly to revise 
the law. 

Complaining motorists maintain 
that they are being charged for 
needless repairs by some service 
station men. Under the present 
inspection law, the state assigns 
service stations to check vehicles 
twice a year at a charge of 50 
cents each time. 

* * + 
| Syracuse Automobile Club 


| Opposes Gas Tax Increase 

A resolution opposing any in- 
crease in gasoline taxes was passed 
by members of the Automobile 
|Club of Syracuse at the group’s 
49th annual meeting. 
| Another resolution urged early 
|completion of the state through- 
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In the Hopper 


way and advancement of the gen- 
eral highway improvement pro- 


gram. 
ot . * 


Driver Responsibility Law 
Invoked in Oklahoma 


Oklahoma’s new financial _re- 
sponsibility law went into effect 
with the start of the new year. 
It requires non-insured motorists 
to post security after an accident 
involving death, injury or more 
than $100 property damage. 

Loss of driving privileges will 
be imposed for failure to comply 
with the act. It will be admin- 
istered by the state public safety 
department. 

* + * 
Montana Lerying Use Tax 
On Cars and Trucks 


A new motor vehicle use tax law, 
levied against passenger cars, 
trucks, trailers and semi-trailers, 
went into effect in Montana with 


| the start of the new year. 


The Montana highway commis- 
sion reminded owners of passenger 
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cars that they would have to pay 
the $3 use tax when they get new 
license plates. Enacted by the 1949 
legislature, the tax applies to 
trucks, trailers and semi-trailers 
on a sliding scale ranging from 
$2 to $100. 


|Kentucky Teachers Tab 


New Revenue Sources 


A list of possible new sources of 
state revenue in Kentucky, includ- 
ing a 3 percent general sales tax, 
was released recently by the Ken- 
tucky Education Assn., which de- 
clared, however, that it was not 
advocating any specific tax to pro- 
vide funds for an annual appropri- 
ation of $34,500,000 for the state 
school fund. Such an appropriation 
would be $13,000,000 more than the 
present school fund. 

Besides the general sales tax, 
which would yield between $15,000,- 
000 and $20,000,000 a year, the 
association also listed these possible 
revenue sources: 

Increased pari-mutuel tax, from 
$1,000,000 to $2,000,000; increased 
tax on cigarets, $2,200,000 to $6,- 
600,000 for each cent; gross income 
tax, $18,000,000 to $20,000,000; state- 
owned liquor stores, $5,000,000 to 
$8,000,000; severence tax on coal, 
| $2,500,000 to $3,000,000; increased 
state real estate tax, $2,800,000 to 
| $3,300,000; improvement in assess- 
ments, $2,000,000 to $3,000,000; in- 
creased distilled-spirits tax, $750,- 
000 to $900,000, and soft drink tax, 
| $2,000,000 to $4,000,000, 
| + * 





|Compulsory Inspection Bill 


Offered in New York 


Five bills designed to promote 
|highway safety, including a meas- 
jure calling for compulsory semi- 
annual motor vehicle inspections, 
|have been proposed in the New 
York state legislature by Senator 
Thomas C. Desmond, Newburgh 
Republican. 

Besides the inspection measure, 
the other bills would: require safe- 
|ty crash pads on dashboards of 
| automobiles built after Jan. 1, 1952; 
|bar television sets in all motor 
| vehicles; require that tests for 
| driving licenses be taken under 
night conditions, and subject oper- 
ators to physical examinations 
|}every three years. 

+ ~ * 


Mass. Petition Would Install 


Compulsory Insurance Rate 


A flat $28.70 a year compulsory 
insurance rate would be put into 
effect under an initiative petition 
| filed with the Massachusetts secre- 
1 
| tary of state. 

Rep. Harold W. Canavan sub- 
mitted the petition which was 
isigned by 32,000 residents of six 
eastern Massachusetts counties. 
Canavan said that “even in places 
where there is a $16.20 rate people 
j}have realized the fairness of this 
|petition for a uniform compulsory 
| automobile insurance.” Under pres- 
ent law compulsory insurance rates 
| vary throughout the state. 

+ + + 


Louisville Bill Would End 


Public Utilities Strikes 


Compulsory arbitration of labor 
disputes in public utilities would 
be provided for under proposed 
Kentucky legislation approved by 
the Louisville mayor's legislative 
committee. 

Mayor Charles Farnsley of Louis- 
| ville has not indicated whether he 
| will recommend the bill for passage 
by the 1950 Kentucky legislature. 
The bill would prohibit strikes 
|against gas, electric, water. tele- 
phone, or transportation utilities, 
or lockouts by utilities. 

+ * a 


Another $100 Million Asked 


For Massachusetts Roads 


Authorization of another $100,- 
000,000 state bond issue for fur- 
ther highway construction has 
been advocated by Gov. Paul A. 
Dever to the 1950 Massachusetts 
legislature. 

A highway bond issue of similar 
amount was approved in Massa- 





|chusetts last year. Opposition was 
;expressed by the governor to any 
new or increased state taxes. 


* * * 


\N. H. Hearings Approve 
| Public Works Bureau 


| 


Despite opposition from the New 
Hampshire highways users’ confer- 


}ence, a proposal to create a state 


bureau of public works has been 
(Continued on Page 38, Col, 1) 

















Merchandising 


Memos to Dealers 
By Guy Livingston 


Staff Correspondent 


The outlook for sales of new and 
|/used cars and trucks in New Eng- 
land in 1950 is bright, according to 
J. C. Richdale, president of the New 
England Council, who says this sec- 
tion has snapped out of 
spring’s slump to make the immedi- 
ate outlook promising instead of, 
at best, challenging. 

According to the Federal Re- 
serve Bank of Boston and the 
New England Council, there is a 
great accumulation of wealth in 





By Bob Finlay 








OR dealers who have been ask-|sources and a general description 
ing about mat services to give | of each. 


their local advertising a profes- b 
sional touch, the R. W. McAlister! Brass Tacks 


Co., Dallas, Tex., sends along bro-| ©EVENTY-FOUR ideas and sug- 
chures on its offerings. gestions for increasing floor 

Among them are such eye-at- (traffic and new-car sales are in- 
tracters as a cartoon strip, tricky | cluded in a booklet by John Dillon, 
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affected much, if at all, by such 
rental boosts next spring,” said one 
dealer, confiding that other unfore- 
seen causes might appear to alter 
the outlook during 1950. 

Other car dealers offered some- 
what similar opinions except that 
some dealers believed general 
business conditions and lower 
employment might induce car 
buyers to offer even less cash 
| down-payments than at present. 
Used-car dealers were less opti- 
mistic about their future and there 
is a growing feeling among many 





verses and pretty girls. 

In the “Mile-a-Minute Marty” 
cartoon series are 104 strips on 
used cars, 104 on service, 104 on 
accessories and 104 on autos in gen- 
eral. 

McAlister makes its play on the 
idea that newspaper space costs the 
same whether 8 percent of the 
newspaper’s readers read a certain 
ad or 90 percent. Its efforts are 
directed at the difference between 
8 and 90—which means capturing 
attention. 

Along this line is the “Captivat- 
ing Cuties” approach, copyrighted 
by A & M Advertising. A typical 


one-col. ad shows a gorgeous girl | 


relaxing under the caption, “Danger 
. . . Look Out for Curves.” Copy 
says, “Take no chances on driving 
an old, worn out car on fast high- 
ways... 


of our reliable used cars so easily | 


and drive in confidence.” 

Below is the dealer’s name and 
address, Copy, of course, could 
easily be adapted to service. Some 
52 different ads are in this series. 

Tying in with this series is an 
easel with pictures of each girl 
which the dealer may be able to 
place in bars, restaurants, etc. 

The “Ventures in Verse” series is 
copyrighted by McAlister’s J. Reed 
King Syndicate. As an example, an 
ad is captioned, “Jack Spratt could 


eat no fat... 
ing of Jack and his wife looking at 
a car. 

Underneath is this copy: “His 
wife could eat no lean, So they both 
became vegetarians . . . and with 
the money they saved on meat, they 
managed to buy one of the fine late 
model used cars at Miller Motors 

. . something which they can both 


enjoy!” At the side are listed typi- | 


cal buys. 
a * + 


Directory 
PEAKING of mat service, the 


annual “Newspaper Mat Service | 


Directory” issued by the Bureau 
of Advertising, ANPA (370 Lexing- 
ton Ave. New York), has been 
mailed to the approximately 1,000 
daily newspaper members of the 
association. 

Containing a listing of syndi- 
cate mat services available in a 
wide variety of retail classifica- 
tions, the directory will also be 
included in the 1950 issue of Edi- 
tor and Publisher’s “International 
Year Book” to be released early 
in 1950, 

The directory contains specific in- 
formation on weekly, monthly, 


quarterly, semi-annual, annual and 
packaged mat _§ services, 
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“Wait, ’'l put on a new wiper 


blade—might as well make it an 
even hundred bucks!” 


Kaiser-Frazer merchandising man-| New England and its people are 


|dealers that next spring may find 


when you can own one | 


.” and shows a draw- | 


ager, and Les Kaufman of the sales 


promotion department. 


It lists eight “brass tack” essen- 
tials to success for auto dealer- | 


ships: 

1. Advertising 
masses with the message .. .” 

2. Publicity ... 

3. Merchandising . . . “application 
of salesmanship principles at point 


of sales .. . dramatizing and per- 
sonalizing the sales talk in the 
showroom ... the art of bringing 


together customer and the prod- 
uct.” 

4. Public Relations .. . “the art 
of good fellowship and leadership 
in a community .. .” 

5. Sales promotion . “events 
aimed at sales, which occur away 
from the showroom .. .” 

6. Sales Staff ... “selecting the 
|right men and training them right 
familiarizing them with the 
|product and instilling their confi- 
dence in same...” 

7. Prospecting ... “the fine art 
of not waiting for business to come 
to you,..” 

8. Service .. 


. “dependable service 


the seller...” 

Square dances, according to the 
book, have been proved in test 
campaigns as the greatest audi- 
ence drawing stunt of all for auto 
| dealers, 

Dealers likewise are advised to 
be a “joiner and mix.” The success- 
ful merchant is described as one 
who “belongs” in his community 
|... “belongs to several clubs and 
| is always active in community 
|}events and activities.” 
| * * * 


Appealing Touch 
| PUCHANAN Chevrolet in Osceola, 
Ark., got some clever publicity 
‘the other day with an appealing 
story of a dog and a truck. 

The firm offered to sell the used 
| truck and throw in the dog or 





sell the dog and throw in the 
truck. 

| J. C, Buchanan learned of the 
|situation when he _ phoned the 


|former owner and told him he had 
|forgotten the dog. The customer 
said the dog wasn’t his; he came 
with the truck and goes with it. 

* * * 


Attractive 
IKED the ad for salesmen by 


4 Gordon Motor (Ford), Milwau- | 


| kee: 
“Automobile Salesmen wanted to 
share in $50,000 salesmen’s com- | 


missions. Our projected sales call 
|for a minimum of $50,000 in sales 


commissions this year... .” 
* * 


rs 


Home Run 


Var striking was Austin On-| 
| ¥ tario Motors ad in the Toronto | 


| Daily Star. It was a full page in 
| black with white skull and bones, 
and these five words: 

“Drive Safely. Death is so perma- 
nent!” 


Ahead 

H. STRONG, Hudson dealer in 
|>4* Salt Lake City, reports good 
|results from an ad showing a man 
|on a horse, with this copy: 
| “Spirited horses and good cars 
can add years to your life and life 
}to your years ... Hudson was a 
|year ahead a year ago.” 


* * * 


McCleary Gets Ford Deal 
| Kirt E. McCleary, former general 
|sales manager of Ford Motor Co.'s 
international division, has bought 
|Wilson Sales & Service (Ford), 
Michigan City, Ind., from M. B. 
| Wilson. 


. “paving the | 
way to sales through reaching the 


develops confidence of the buyer in | 


some unsettled conditions in their 
|trade, with higher rentals not 
likely to help any. 

As a result, they are moving 


not so dependent upon the weekly 
payroll as those of other areas. 
Insurance and savings bond pur- 
chases, in the six states are said 
to be above the national average. | more cautiously in lining up stocks 
The first industry to show recov-|on used-car lots, anticipating a 
|ery was textile manufacturing, em-| possible general decline in prices 
ploying about one-fifth of New) for the more expensive or newer 





| 2,775; Pontiac, 1,279; Studebaker 
981; Willys, 241, and miscellane- 
ous, 39. 

| Combined new-truck and com. 
|mercial-vehicle sales for the year 
| were: Chevrolet, 1,758; Diamond T 
|33; Diveo, 33; Dodge, 744; Ford, 
| 1,508; GMC, 511; International, 494; 
Mack, 39; Reo, 6; Studebaker, 218; 
| Thames, 106; White, 73; Willys, 170, 
and miscelianeous, 7.—(Ruby Feno- 
glio). 





* * 


* 
Rhode Island 

Jobs in Rhode Island in Novem- 
ber, despite some gains in industry, 
finance and retail groups, dipped 
'%% percent to 281,204 workers, sta- 
|tistics from the office of the 

director of labor show. 
| Despite the fact that the Novem. 
| ber figure was only 1,266 workers 
less than the October total, it was 
| 14,300, or 4.9 percent less than the 


England’s factory workers, models, | 
| total for November, 1948.— 
New England states would like! [seq-car dealers are beginning to Sullivan). a 
less government control and a lib-| make greater use of “very easy na 
eralization of regulations holding |terms” in ads publicizing “bar- 5 A bi 
back venture capital, according to| gains” and emphasizing credit San Antonio 


| answers received from businessmen | offers 
| ‘ : : : e 
responding to an inquiry circulated Not I — : 
by the Federal Reserve Bank of : ot pare ago, oy or oi 
| Boston and the New England Coun-| terms” were mainly used to stim- 
| oil, a business in the off-season 
Non-durable goods lines which | "OF newer OF more expemive 
increased their employment since ran oh tee Ge he 
August are: Jewelry, food, paper | cized for cheaper vehicles. 


and paperboard, rubber products : 
and leather products. Down-payments are being cut 


New motor vehicle sales in Bexar 
county (San Antonio) totaled 12,877 
| during 1949, as compared with 11,- 
118 in 1948 and 11,730 in 1941. 

Of the 1949 total, 10,782 were new 
| cars, 1,266 were commercial vehi- 
|cles and 829 were trucks. This was 
}an increase of 2,230 new automo- 


|biles over sales in 1948, but a de- 


| About a month after non-durable | gtadually and payments are being | Crease of 14 


in the sale of com- 
mercial vehicles and 457 in the sale 


| goods began to climb, durable goods | stretched from the usual 40 percent |e touaian 


started to advance with September | down and 12 to 24 months to pay 
showing improvements in primary | to even smaller down-payments and 
metal, fabricated metal and ma-|terms running up to 36 months. 

chinery industries. October figures; Another development is_ that 


Chevrolet led the new-car field 


jin San Antonio during 1949 with 


2,136 deliveries. Ford was second 


showed an additional 3,200 jobs in| used-car dealers are financing “very | With 1,969, and Plymouth, third, 
these categories. |easy term” sales themselves in- with 1,027.—(J. H. Reed). 
Metal-working industries are the | stead of using finance companies. | = = 
most rapidly growing branch of —(M. L. Schwartz). Buffalo 
|}manufacturing activity in the six | a ee : 
| states. Bargain prices for a few new 
Houston 1949 automobiles in Buffalo are 


| New England net farm income | 


‘for 1950 is expected to about equal| December was the best new-car 
the average of the war years; not/|selling month of 1949 in Harris| 
as high as °49, but about double|county (Houston) with 2,717 new 
|the prewar average, according to | automobiles delivered during the 
| farm economists. | month to put the total for the year 
New factors on the business | at 26,076. 

scene include the possibility of Combined new-truck and com- | 
mercial-vehicle sales in Decem- | 


the establishment of one or more 
units of the steel industry on the | ber were 406, while the total for | 
the year was 5,700. 


New England coast. | 
New-car sales by makes | 








The $115,000,000 summer tourist 
business which Maine gets annu-| 1949 in Harris county were: Anglia- 
ally, is expected to increase this| Prefect, 190; Buick, 1,627; Cadillac, 
| year. 466; Chevrolet, 5,217; Chrysler, 423; 
| Signs that New England has| Crosley, 34; DeSoto, 407; Dodge, 
turned the corner must not be/1,658; Ford, 5,487; Frazer, 52; Hud- 
|interpreted as a signal to relax, the|son, 806; Kaiser, 339; Lincoln, 289: | 
|New England Council president} Mercury, 1,494; Nash, 597; Oldsmo- 
said. bile, 1,153; Packard, 522; Plymouth, 
| Recent gains have been won not - 
by relaxation, but against what 
|}businessmen consider heavy odds, 
he pointed out, 

- 
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Mexico, Mo. 

Low used-car prices and low al- 
lowances for tradeins have had an 
adverse effect on used-car sales in 
Mexico, Mo., dealers say. 

With sagging allowances for older 
tradeins, dealers reported’ that 
|many deals went glimmering. 

An example of the situation 
was given in the case of a cus- 
tomer with a good 1940 Plymouth 
for which he paid about $1,000 a 
| little over a year ago. He offered 
to trade the car on a 1948 Kaiser 
and expected to get within 25 per- 
cent of his first cost. He was 
| offered less than $200 and broke 
| off negotiations. 
| New-car sales in Mexico lagged 
|}during December but an upturn 
expected with the January q 
| Showing of new models. 4 
| While Mexico is a town of less} 
than 20,000 population, it is the} 
ieenter of a rich agricultural and| % 
| industrial trading area and its sales 
}are often used as a barometer of 
| business conditions in central Mis- 
souri.—(L. H. Houck). 


” a 


Ottawa 

| Although sharply increased rent- 
'als are expected to boost the cost- 
|of-living in Canada starting about 
|February, car dealers in Ottawa 
| state that this will not affect new- 
car sales, even if cash for new 
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BRYANT REBUILDS AFTER PAINT SHOP Fi 
cennes, Ind., was swept by fire which started i 
been rebuilt at a cost of $200,000, including pr 


| : : ‘ . 
|ears appears to be less in evidence | has warned dealers to keep their paint shops 
| PP t oe m | fire, the firm operated from five different lo 


than for some time. . | within 20 percent of the parts and service b 
I don’t think car sales will be} 350 new cars and trucks. 


Rises from Ashes 


EY 


available gow for the first time 
since before the war, a survey of 
new-car dealers disclosed. 


Caught with an oversupply of 
1949 cars shortly before introduc- 
tion of 1950 models, many dealers 
have been disposing of new 1949 
models at discounts up to $700. 


Dealers in one make of car, 
offering the largest selection, at- 
tributed the surplus of 1949 mod- 
els to late factory shipments. A 
spokesman of one dealership 
gave this report of the response 
to a recent ad: 

“We had more people in our 
showrooms this week than during 
the entire two previous months. 

(Continued on Page 27, Col, 1) 
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RE—A year ago, this Chevrolet firm in Vin- 
n the paint and body section, but it has now 
operty. The firm's owner, after his experience, 
out of the main place of business. After the 
cations. In spite of these difficulties, it did 
usiness of the previous year, and sold about 
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Markets | 


(Continued from Page 26) | 


Ve averaged six sales a day, but 

e still had enough left for the 
sale to continue for another 10) 
lays. 

“The savings were passed on to 

ustomers principally through 
rades. On a car worth $500, for| 
example, we gave an allowance of | 
'1,000 or $1,100. This means actu- | 
lly that $2,400 models were selling | 
for $1,800.” 

A dealer in another make an- | 
nounced plans for newspaper ads | 
offering “tremendous savings” on 
new 1949 models. He said the dis- | 
counts on purchases both with and 
without tradeins would run as high 
is $700. | 


Another group of dealers said 
the only unsold 1949 cars in their 
showrooms were a few converti- 
bles. One dealer said he would 
sell his last convertible $400 
under list price. 

Stocks of 1949 models of five 
other makes were reported sold 
out. A spokesman for another 
make said a few models remained 
but no dealers handling the line 





were planning sales at special 
prices.—(George E. Toles). 

* * * } 
Washington 


New-car sales in the District of | 
Columbia for the first 15 days of 
December totaled 917 units, against 
1,016 in the first half of November, 
the Washington Automotive Trade | 
Assn. reports. | 

New-truck sales in the first half | 
of December totaled 88, against 111 
in the first two weeks of the pre- 
ceding month. 

New-car sales in Washington | 
during November numbered 2,134, 
against 1,911 in November, 1948. 
In the first 11 months of 1949, 
27,419 new cars were sold, com-| 
pared with 23,121 in the first 11 
months of 1948. 

New-truck sales in November | 
amounted to 221 units, against 342 | 
in November, 1948. In the first 11) 
months of 1949, new-truck sales | 
totaled 2,657, against 3,650 in the | 
comparable 1948 period.—(William 
Ullman). 





* * 


Cleveland 


If the New Year's extended week- 
end was any criterion for the com- 
ing year, then 1950 should surpass 
the last 12 months in passenger- 
car sales in Greater Cleveland. 

Already, dealers have reported 
that interest in new models ex- 
ceeded the interest of a year ago. 
Truck dealers who saw their 
sales dip slightly during 1949 are 

now confident of a greater 12 
months ahead. 

Last year the sale of more than 
60,000 new cars surpassed the 1948 
total by 25 percent. Most of the 
margin was gained during the 
spring and summer, although the 
Federal Reserve Bank reports 
sales “in the last quarter were 
still running a substantial 8 percent 
ahead of a year ago.” 

Used-car sales in 1949 totaled 
110,000, or 12 percent above 1948. 
Dipping prices of used vehicles are 
expected, to keep sales stimulated 
during the coming spring and sum- 
mer market periods. 

Only truck sales declined dur- 
ing 1949. New-truck sales during 
the year totaled 5,300, or 36 per- 
cent down from 1948, while used- 
truck sales numbered about 6,800, 
a drop of 5 percent. 

The Federal Reserve Bank com- 








PARSON'S PURSE FOR PLUGGING—Waiter 
Parsons (center), of Parsons Motors, Inc., | 
Belvidere, N. J., accepts a check for $500 
from Ralph Dillingham, assistant manager of 
Ford's New York sales district, as an award 
for sales achievement during the company's 
two-month car checkup and safety program 
in 1949. Parsons was judged the leader of all 
Ford dealerships in the district in promoting 
the campaign. Parsons credited David E. Wil- 
liams (right), his shop foreman, for success 
in winning the company recognition. 


|sales were 2,316, 
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mented that “truck production had | 
not been curtailed as much as 
passenger-car manufacture during | 
the war and immediate postwar 





period, and consequently the ac- | rf 


cumulated needs of the past years 
had been more nearly satisfied by | 
the end of 1948.”—(Sanford Mar- 
key). 


* * + 


Columbus, O. 


New-car dealers in Franklin 
county (Columbus), O., finished a 
high-selling year on a relatively 
low note in December when only 
1,354 new cars were sold. 

The total was higher than the 
1,255 new cars sold in December, 
1948, but fell below the mark of 
1,474 sold in November, 1949. For 
all of 1949, 18,991 new cars were 


sold, compared with 14,218 in 
1948. 
New-truck sales in December 


numbered 132, against 169 in No- 


For the entire year, 
3,370 in 1948. | 

Used-car sales declined to 6,110) 
units in December, against 6,705 in | 
the preceding month and 4,724 in| 
December, 1948. During the year, 
90,233 used cars were sold, com- 


| pared with 72,382 in 1948. 


Used-truck sales amounted to 548 


ATTRACTIVE USED-CAR LOT—This lot was recently completed by City Chevrolet Co., | 
It is lighted by 25,000 watts per hour, according to P. L. Abernethy, | 


Charlotte, N. C. 
president of the firm. 


units in December, 


New-car sales by makes during 
1949 were: Anglia-Prefect, 9; 
Austin, 15; Buick, 1,459; Cadillac, 
282; Chevrolet, 3,767; Chrysler, 
601; Crosley, 87; DeSoto, 570; 
Dodge, 1,082; Ford, 2,997; Frazer, 
65; Hillman, 3; Hudson, 731; 
Kaiser, 414; Lincoln, 159; MG, 4; 


in contrast to | 
vember and 190 in December, 1948.|591 in November, and 436 in De-| 
new-truck |cember, 1948. The 1949 total was) 
compared with | 7,093, against 6,290 in 1948. 





Mercury, 601; Nash, 575; Oldsmo- 
bile, 1,162; Packard, 353; Plym- 
outh, 2,166; Pontiac, 1,177; Re- 
nault, 8; Studebaker, 594, and 
Willys, 110. 
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Willys, 68, and miscellaneous, 16. 
—(Bert Strang). 
* * * 
Pittsburgh 


New-car registrations in the 
Pittsburgh district showed a 
“larger-than-seasonal drop” in the 
final week of 1949, the Bureau of 
|Business Research, University of 
| Pittsburgh, reports. 

Despite the decline in car sales, 
|the bureau’s index for the week 
|rose to 185.0, as compared with 
| 181.4 for the week ended Dec. 24. 
|The index was 171.2 at the end of 
| November, and 71.5 at the end of 
|October when the coal and steel 


| strikes were on. 
+ + * 


Akron 

New-car sales in Summit county 
;(Akron) during the final week of 
1949 dipped to one of the lowest 
points of the year with just 230 
deliveries. In the preceding week, 
the total was 273, while it was 270 
in the comparable 1948 week. 


Used-car sales in the week ended 


New-truck sales during the year) Dec. 31 totaled 341, in contrast to 


were: 


Autocar, 5; Brockway, 1;/|344 in th di k 147 
| Chevrolet, 770; Crosley, 4; Diamond in Se ee ee 


|T, 7; Diveo, 27; Dodge, 337; Fed-| 
}eral, 32; Ford, 458; FWD, 1; GMC, 
1/178; International, 251; Mack, 18; 
| Reo, 12; Studebaker, 74; White, 57; 


the same week of 1948. 
AUTOMOTIVE NEWS, the Newspaper of 
|} the Industry, read by everyone who counts 
in America’s No. 1 Industry .. . an esti- 
mated more than 100.000 readers weekly! 


What Mechanic’s Lift Gives You 
The Most For Your Money? 


A FRANK STATEMENT 


There are a number of good mechanic’s lifts or 
shop lifts on the market. You won't go far wrong 


if you buy any of 


the leading makes because the 


mechanic’s lift makes possible substantial savings 
in labor costs, better service to customers, and im- 


proved working conditions for employees. 


All shop lifts of 


the two-post type give undercar 


accessibility and most of them leave the floor clear 


when the lift is lowered. 


There is little variation 


in prices of these lifts. 


So, to get the most for your money in buying 


mechanic’s lifts, you must look beyond what meets 


the eye. You must check convenience features that 


increase shop efficiency and construction features 


that guarantee long, trouble-free operation. And 


the matter of installation costs should be given par- 


ticular consideration. 
Here’s what Rotary Mechanic’s Lifts offer you: 


(1) Famous Rotary Ojildraulic jacks have been 
used in thousands of auto, bus and truck lifts 
. used throughout the world under severe 


service conditions. 


wiper practically 


with wheelbase calibra- 


(2) New Rotary pressure-seal 
eliminates maintenance expense due to dam- 
aged packing and plunger. 
(3) Pre-set axle supports 
tions) speed up loading and unloading cars. 
(4) Simple installation cuts initial cost. There are 


no expensive, time-consuming concrete forms 


to build because housings around each plunger 


are complete boxes. 


Rotary urges you to check into the savings you 


can realize through the use of mechanic’s lifts in 


your repair shop. Then, before you buy your lifts, 


consider the ways in which Rotary Mechanic’s 


Lifts give you the most for your money. 





Write for catalog and prices and name of Rotary jobbers near you. 


ROTARY LIFT CO., 1137 KANSAS, MEMPHIS 1, TENN. 


Theres muc 
in All Nash doe 


/ 


Who invented, developed and introduced 
the first pressurized heating and venti- 


lating system for automobiles—with 
automatic controls—and changed the 
whole picture on cold-weather driving? 


Who pioneered and mass-produced the 
Unitized, welded body-and-frame car— 


the Airflyte Construction that has set 
new standards for safety, quietness and 


economy P 


Who’ 

O S been ahead of the power-parade 
_with consistently higher compression— 
with sound developments in valve-in-head 


design? Who today builds an engine of 
7.3-to-1 compression that requires only 
regular gasoline P 

Who alone builds a full-size car that 
delivers more than 25 miles to the gallon 


at average highway speed? 











Who first sealed the intake manifold 
inside the block to give all-climate eng#e 
efficiency never possible before? Who 
alone of all American cars offers the 

added quality of a 7-bearing 100% 


counterbalanced crankshaft P 


Who leads the way in aerodynamic 
design today—with 20.7% less air-drag 


than the average of all other cars tested? 


Who was first to attack the problem of 
rust with Bonderizing of sheet-metal and 


development of a new baked-on enamel 
that resists wear and fading years longer P 





Who was first to conceive the convenience 
of sleeping arrangements in an automobile? 





h of Tomorrow 





The Poster Above Is Being Shown All Over The Nation 





ifold 
_ ’ And this year again—who has done 
the most in modernizing the car interior and 
making it safer—with Airliner Reclining 
Seat and Safety Belt, with Uniscope 
Control, with Safety Cowl, with the iti tae te 
visibility of curved, undivided windshield sivieten Wate eaieieAeee eenseeares 
“ on all models? DETROIT, MICHIGAN 
sted P| * * * Great Cars Since 1902 
| In every automobile built in America 
of | today, you will find improvement after 
und improvement that first appeared in a 
. | Nash automobile. 
rt 
From the record of the past, you may be 
confident that Nash research will continue 
4 to contribute to better, safer, more ) 


economical, more dependable, more com- 
fortable automobiles. In the laboratories, 
on the proving grounds, on the production 
lines—in all Nash does today, there is 
much of tomorrow. 
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Louis D. Stickney has _ retired 
from Landers Corp., Toledo, after 
39 years’ service, the company 
announces. Stickney entered the 
automotive business with Landers 
in 1910 as a salesman. 


One of his first calls is said to 
have been to Durant Dort Carriage 
Co, in Flint where the late Charles 
Nash was a_ purchasing agent. 
Stickney later rose to be a vice- 


president and director of Landers. 
+ * * 


Heinritz New President 
Of Electric Truck Assn. 


New officers of the Electric In- 
dustrial Truck Assn., elected at 
the annual meeting, are announced 
by the executive committee of the 
association at EITA’s offices in 
Philadelphia. 

They are M. W. Heinritz, Tren- 
ton, N. J., president, and W. A. 
Meddick, Cleveland, vice-president. 
William Van C. Brandt, managing 
director of EITA, was re-elected 
secretary-treasurer. 

Heinritz, who is vice-president of 
Gould Storage Battery Corp., suc- 


Auto Personnel 


Lewis-Shepard Products, Water- 
town, Mass., as president of EITA, 
|while Meddick, who is vice-presi- 
dent and sales manager of Elwell 
| Parker Electric Co., was elected to 
the post formerly held by Heinritz. 


* * 


|ATA Labor Committee Adds 


|Pascarella and Horan 
President Henry English of the 

American Trucking Assns. last 

week announced the appointment 


of two additional members of 
ATA’s industrial relations com- 
mittee. 


C. A. Pascarella, general traffic 
manager of Francis H. Leggett 
and Co., New York City, was ap- 
pointec to represent the private 
carrier conference of ATA, and 
Harold J. Horan, vice-president of 
Crowe and Co., Waterbury, Conn., 
was appointed to represent his 
state. 

* + 


I-H’s Kruse Chosen 


H. C. Kruse, of International 
Harvester Co., has been elected to 


ceeds F. J. Shepard jr., treasurer,!the board of directors of the manu- 
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It’s strippable! Brush the 
Du Pont masking compound 
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facturers and jobbers bureau of 
the Des Moines (Ia.) chamber of | 


commerce. 
* * * 


Rothenheber Heads Region 
For Perfect Circle 


Perfect Circle Corp., announces 
has 
been named a 
mana-| 


that Norman  RKothenheber 
regional 
ger, with head- 
quarters in Phil- 
adelphia. He fills 
a vacancy created 


enheber has been 
assistant regional 
manager in the 
same 





N. Rothenheber 


he started with the corporation in 
1937, 


* + + 
Jeter Elected Secretary 


At B. F. Goodrich 


Election of Raphael G. Jeter, gen- 
eral counsel of B. F, Goodrich Co., 
to the position of secretary and 
general counsel, has been an- 
nounced by President John L. 


Refinish Sales 





by the death of} 
Harry Walters. | 
Since the first | 


of this year, Roth- | 


region.| 
Previous to that he had served as| 
manager in St. Louis territory since | 








| K-F's FIELD TRAINING TEAMS IN ACTION—Twelve teams of sales instructors are touring 
the country to recruit and train new salesmen for Kaiser-Frazer dealers. Pictured is a typical 
class session held recently in Cleveland, conducted by instructors Egbert Donderbrook and 
Wallace Davenport, assisted by Ken Moyer, regional manager, and Henry Witten, district 
manager. Outstanding trainees developed by the mobile field schools are selected by dealers 


for sales jobs. 


Already several hundred new salesmen have been recruited by this method 


Dealers, with their sales staffs, also attend classes and are brought up to date on best 


selling methods. 


Collyer. Jeter was named to suc-|ber of the law firm of Slabaugh, 


ceed Willis F. Avery who retired 

Dec. 31 after 25 years of service, 
The new secretary was a widely 

known Akron attorney and a mem- 


DUCO* COLORS are factory-matched .. . 
provide better coverage, easy rubbing too! 


Save time, labor and materials with Du Pont DUCO 
Matched Colors. They’re easy to use, flow out wonder- 
fully, provide better coverage . . 
polished. Factory-matched to car-makers’ standards, 
there are over 700 colors to choose from. Just call the 
Du Pont stock point nearest you. 

E. I. du Pont de Nemours & Co. (Inc.) 
Wilmington, Delaware 


. are easily rubbed and 


*REG. U. S. PAT. OFF. 


LIVING... THROUGH CHEMISTRY 


Guinther, Jeter and Pflueger when 
he joined Goodrich as counsel in 
1948. He formerly was legal counsel 
of Ohio Edison Co. and Akron 
Transportation Co. 

+ * * 


American Standards Assn. 


Elects Vincent, Stanley 

The American Standards Assn. 
announces election of three new 
members to its board of directors 
for a term of three years, effective 
Jan. 1. 

Maurice Stanley, board chairman 
of Fafnir Bearing Co., represents 
the anti-Friction Bearing Mfrs. 
Assn., Inc.; B. S, Voorhees, vice- 


| president of the New York Central 


System, represents the Assn., of 
American Railroads, and Col. J. G. 


| Vincent, engineering vice-president, 


Packard Motor Car Co., represents 
the Automobile Manufacturers 
Assn, 

+ * + 


Bissell Heads Advertising 


For Honeywell Regulator 


Herbert D. Bissell, former gen- 
eral advertising manager of Elec- 
tric Auto-Lite Co. has been ap- 
pointed executive 
in charge of the 
advertising, sales 
promotion and 
merchandising 
departments of 
Minneapolis- 
Honeywell Regu- 
lator Co., Thom- 
as McDonald, 
sales vice - presi- 
dent, has an- 
nounced. 

Bissell, who 
joined Electric Auto-Lite in 1941, 
graduated from Dartmouth college 
in 1929 and immediately joined N. 
W. Ayer & Son, Inc. He became 
account executive on the Ford 
Motor Co. account for the agency. 
Bissell is a director of the Broad- 
cast Measurement Bureau and a 
member of the Assn. of National 
Advertisers. 





H. D. Bissell 


DeFino Named Buffalo Head 


For Fedders-Quigan Corp. 


Announcement of the appoint- 
ment of Anthony J. DeFino as 
general manager of its Buffalo 
division is made by Fedders-Qui- 
gan Corp., manufacturer of auto- 
motive, refrigeration, air condi- 
tioning, heating and water cool- 
ing equipment, 

DeFino joined Fedders-Quigan 
in its Industrial Heating and Re- 
frigeration division, after which 
he became sales manager of the 
Condenser division and finally 
the Automotive division, which 
includes manufacture and sale of 
automotive radiators, car heater 
cores, and refrigeration compo- 


nent parts. 
+ * * 


Ethyl Ups Costello 


Election of Joseph A. Costello as 
vice-president of Ethyl Corp. has 
been announced. He has been with 
Ethyl for more than 20 years and 
has been assistant general manager 
of manufacturing for the past five 


years. 
* + * 


Shillady Joins Randall 


Hugh A. Shillady has joined the 
sales staff of the Randall Co., 5000 
Spring Grove Ave., Cincinnati. His 


| headquarters are in the New Center 


building, Detroit. 
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‘Sure seemed like a short trip!" 


with Restfoam. That’s because 
Restfoam puts any car in the 
luxury class for comfort. 


Yes, miles do seem shorter when 
you’re riding on seats cushioned 
with Restfoam. 


More motorists every day are 
discovering the luxurious com- 
fort that Restfoam provides. They 
like the way this pure latex foam 
yields to every body contour... 
yet affords firm, natural support. 


Reason enough why Restfoam is 
going into many of the nation’s lead- 


ing automobiles! 


Restfoam is produced by the 
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most modern and efficient mass- 
production techniques known 
That means you can always be 
sure of uniform quality. 


Remember, you profit from last- 
ing customer satisfaction when 
you sell cars with seats cushioned 


REST 


1950 


For further information about Restfoam 
call George P. Hooper, Manager Auto- 
motive Restfoam Sales, 1914 Fisher 
Bidg., Detroit 2. Phone TRinity 3-6970. 
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Truck Loadings Fall 
7.2 Percent in Month 


WASHINGTON.—The volume of 
freight transported by motor car- 
riers in November decreased 7.2 
percent below October but _ in- 
creased 3 percent over November, 
1948, according to American Truck- 
ing Assns., Inc. 


Comparable reports received by 
ATA from 308 carriers in 42 
states showed these’ carriers 
transported an aggregate of 3,- 
211,170 tons in November, as 
against 3,460,485 tons in October 
and 3,117,255 tons in November, 
1948, 


Approximately 79 percent of all 
tonnage transported in the month 
was hauled by carriers of general 
freight. The volume in this category 
decreased 6.5 percent below Octo- 
ber but increased 6.9 percent over 
November, 1948, 


Transportation of petroleum pro- 


ducts accounting for about 12 per- 
cent of the total tonnage, showed 


increases of 0.1 percent over Octo-' 








Advertising planned to increase sales in Los Angeles, 





ber and 0.5 percent over November, 
1948. 


Carriers of iron and steel hauled | 
about 4 percent of the total ton-| 
de- | 


nage. Their traffic volume 
creased 14.8 percent below October 
and 38.6 percent below November, 
1948. 

About 5 percent of the total 


Newfoundland Opens 


187-Mile Road Strip 


CORNER BROOK, Newfound- 
land.—A mud-spattered car and a 
truck arrived here last week to 
open the 187-mile new strip of the 
Trans-Canada highway between 
this western Newfoundland paper 
town and Grand Falls, Newfound- 
land. It was the first time a motor 
transport ever made the trip. 

The new highway, begun last 
year, follows the route taken by 
William McCormack, who crossed 
Newfoundland on foot 127 years 
ago. 


third largest and richest market in 


the nation, must effectively reach the ‘backbone’ 
of the market—the A.B.C. City Zone, 
where live better than six out of every ten potential 


customers in the entire city and trading area. 


And in that vital ‘backbone’ city zone, 
the Herald-Express reaches thousands upon thousands 


more families than any other daily. 


You get this definite plus value only when you 
use the Herald-Express with the largest 


daily circulation of any evening paper in the West. 


ay VL 


P | above-market trade-in allowances. | 
| “To offset these reductions in| 
wu income, many dealers are investi- 
gating the potential of a truck 
REPRESENTED NAT NALLY BY MOLONEY, REGAN & S(¢ 








tonnage reported consisted of 

miscellaneous commodities, in- 
| eluding household goods, textiles, 
groceries, meats, agricultural, 
heavy machinery, tobacco, motor 
vehicles, motor vehicle parts, 
cement, paper and_ chemicals. 
| Tonnage in this class decreased 
| 22.7 percent below October and | 
6.6 percent below November, 1948. | 

November tonnage of carriers re- 
|porting from the eastern district | 
represented decreases of 7.9 percent 
below October and 2.3 percent be-| 
low November, 1948. 

Carriers in the Southern region | 
reported a decrease of 9.3 percent 
below October but increased 22,1| 
percent over November, 1948. 

Tonnage from the Western dis- 
trict revealed a decrease of 5.6 per- 
cent below October but increased | 
6.6 percent over November, 1948. | 


Terry Opens Buick Deal 


The formal opening of Bill 
Terry’s, Inc., new Buick dealer in| es 
Jacksonville, Fla., has been held | 
in the showrooms of the firm at 
Ocean and Ashley Sts, William H.| h or d Off. ers I 75 mM odels 
Terry, owner, is a former star | . 
baseball player and manager. He | L 
gave away 200 personally ate In I 950 Tr uck ine 
graphed baseballs during the open- | 
ing to youths under 17. Terry was| pkETROIT. — New 1950 Ford|requirements of many truck users, 
|a Buick dealer in West Memphis, | truck models are being displayed| Ball said, is 176-inch wheelbase 
Ark., until a few months ago. by Ford dealers in all parts of the | now available on the F-5 and F-6 
: ; 7 . Poh country, J. D. Ball, manager of|series for bodies in the 14-foot 
Ford division truck and fleet sales; range. In the F-7 and F-8 series 
announced last week. there is a 147-inch-wheelbase model 


The 1950 line, Ball said, offers | for tractors and dump trucks and 
more than 175 models, a consider- |a 178-inch-wheelbase for 14-foot 





ANOTHER NEW FORD MODEL—It's the 1950 model series F-8 Ford tractor with tandem 
rear axle semi-trailer. Maximum gross vehicle weight rating is 21,500 pounds. Maximum 


gross train weight rating is 39,000 pounds. 
* 











| able increase over the 1949 line- | bodies. 

| up, representing the largest Forward control parcel delivery 

| selection of trucks in Ford models are available in the F-3 
history. series with wheelbase lengths of 
Featured in the 1950 model trucks| 104 and 122 inches and in the 

‘are 21 engineering, design and/ F-5 series with 134-inch wheel- 


| : 
|manufacturing advancements con- 


tributing to more efficient, econom- 
|ical performance and lower main-| chassis, grille, windshield and 
tenance costs, he said. front quarter windows. 

Special attention has been paid| Special body builders in all parts 
|to engineering improvements con- | of the country supply a wide range 
tributing to longer life, Ball stated.|of bodies from 250 to 450-cubic- 

The 1950 models are powered by | foot capacity. 
the 226-cubic-inch, 95-horsepower| The F-8 now has a single speed 
| six-cylinder Ford truck engine; the|rear axle as standard equipment 
239-cubic-inch 100-horsepower V-8;| with a two-speed axle also avail- 
the 337-cubic-inch 145-horsepower | able, Ball said. All models have 
V-8 and a recently developed 254-|spacious cabs providing “living- 
cubic-inch 110-horsepower six. room comfort” for the safety and 

This engine used in the F-6 series | convenience of drivers, he added. 
|is the most powerful six-cylinder; A hypoid single-speed rear axle 
engine ever built by Ford, accord-|is offered for F-6 series and all 
| ing to Ball. models have the gyro-grip clutch, 
A new four-speed synchro- [roll action steering and sturdy 
silent transmission, said to elim- | quadrax rear axles. 
inate double clutching, is stand- The F-7 and F-8 series have a 
ard equipment on the 254 and an | double channel frame for support 
extra-heavy-duty clutch is in- | of the heaviest loads, A new 
| cluded. heavy-duty three-speed synchro- 

Outstanding features claimed for| Silent transmission is optional for 
the 1950 models include 15-by-5-inch | Series F-1 through F-3. 
rear brakes with aluminum shoes| Gross vehicle weight ratings for 
jon F-7 models. They have double|the 1950 line range from 4,700 
cylinder and self-energizing hy-| Pounds in the F-1 to 22,000 pounds 
draulic actuation. in the F-8 straight truck and 39,000 

Full air brakes of the two-shoe | Pounds when used with tractor and 


\type are available for F-8 series | trailer. 
models. Rear brake size is 16% | 


|by 5% inches. Filling the eS 
| Auto Dealers 


‘More Car Dealers 


'To Add Trucks, 
‘Loud Predicts 


DETROIT.—An estimated 7 per- 
cent of the nation’s 43,200 passen- 
ger car dealers not now handling 
trucks will take} 
on truck fran-| 
chises in 1950,| 
Carl Loud, gen- 
eral sales man-| 
ager of Federal| 
Motor Truck Co., 
predicted last 
week. 

Loud made the 
prediction follow- 
ing his return 

“4 from a_cross-| 
Carl Loud country survey| 
of automobile dealers, banks and 
automotive credit groups. 

“Continued peak auto produc- | 
tion,” Loud said, “has resulted in 
a highly competitive passenger car | 
market, which will make it neces- | 
sary for many dealers to seek new | 
| sources of revenue. | 
| “It’s no secret that hundreds of 
automotive dealers are meeting 
competition by selling cars below 
| factory list prices by offering 


base, the latter on a special order 
basis. The units are offered with 




















franchise, as indicated by a recent | 
upswing in inquiries from car deal- 
ers throughout the country.” | 
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By George Deery 


Associate Editor 


The Ford Dealers of America 
have added television to their al- 
ready unprecedented 
paign when they announced the 
purchase of the commercial time 
on 10 different network programs 


starting Jan. 20, to advertise the | 
Sun Sets 


1950 Ford. 

The Ford dealers have already 
announced the purchase of com- 
mercial time on 23 coast-to-coast 
radio programs. 

The 10 television shows will all 
be seen during the period, Jan. 
20-Feb. 2. 

+ * * 
Shop Perfection 

“Suspense,” over CBS-TV, re- 
cently had one of the world’s 
most perfect garage sets—spon- 
sor Auto-Lite saw to that. Most 
of the play, “Morning Boat to 
Africa,” took place in a service 
station. Auto-Lite makes batter- 
ies, spark plugs and almost 
everything else electrical for an 
automobile. It has 96,000 service 
station outlets. 

Thousands of spark plug boxes, 
automobile wiring boxes by the 
dozens, batteries, headlamps, dis- 
tributors were secured. The set 
was typical of service stations, 
even to the pretty girl calendar 
hanging on one brick wall. 

* 


* * 

Life Has a Party 

Life magazine has set the time 
for its annual cocktail party for 
auto dealers and their wives at 
the NADA convention in Atlan- 
tic City—Hotel Traymore, 5 to 
7:30 p.m., Feb. 6. 


Tipoff 


Announcement of the 1950 Chev- 


rolet was heralded among mem- 
bers of the 
press in a unique campaign which 
featured teasers in the form of 
mock medals that were sent to the 
reporters in advance of the press 
preview. The medals subtly in- 
formed the press that the big fea- 
ture of the new Chevrolet was go- 
ing to be the automatic transmis- 
sion, Powerglide. 

On the first medal, sent out a 
couple of weeks before the press 
preview by Chevrolet’s advertis- 
ing manager, 
male foot. This was mounted 
with blue ribbon under a bar 
that bore the inscription “For 
Distinguished Service.” The sec- 
ond award was inscribed “Now 
You Can Give Your Left Foot a 
Good Rest.” Hanging below this 
by a similar blue ribbon was a | 
miniature mattress. 

As the reporters registered for 
the press preview in Detroit, they | 
were given surprising identifica- | 
tion badges. Over the name-card 
was the inscription, “Three Min- | 
utes Behind the Wheel Will Con- | 
vince You.” Below this, medal style, 
was a small hour-glass mounted in 
plastic, the sands of which dropped 
in exactly three minutes. 

Upon his return to his home of- 
fice, each of the men who attended 
the Chevrolet preview received an- 





Chevrolet’s Teasers 


Affecting Factories and Dealers... 


Auto Advertising 


radio cam-| 





automotive-writing | 


Was engraved a 
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|other reminder—a dictionary with 
|a special jacket featuring “Chev- 
| role-—America’s Best Seller,” and 
|pictures of the new car. Jacket 
‘imprinting also suggested that 
“you will want to use this book 
to find exciting, descriptive words 
when you write about the new 
Chevrolet.” 


* * * 


The recent sale of the New York 


| Sun to the New York World-Tele- 


gram brought a third Manhattan 


| daily into the picture when the 
|initial issue of the merged paper 


was partly run on the presses of 
the New York Times. 


About 175,000 copies of the | 
| New York World-Telegram and 


Sun came from Times presses 


| because the World-Telegram’s do 


not have the capacity for the 
combined circulation. While the 
physical assets of the Sun were 
not included in the deal, several 


| of its columnists and features 


were, 






Telegram took place in 1931. Roy 
W. Howard is president and editor 
of the World-Telegram, a Scripps- 
Howard paper. 


7 * * 
ABC Promotions 
The board of the American 


Broadcasting Co. has elected Mark 
Woods, president, to be vice-chair- 
man, it is announced by Edward 
J. Noble, chairman. Woods an- 
nounced that the board elected 
Robert E. Kintner, now executive 
vice-president, to succeed him as 
president of the company. 

One of the outstanding figures 
in the radio and television field, 
Woods has been president of 
ABC since its inception as a 
separate network in January, 
1942, when it was the Blue Net- 
work Co., Inc., following its sep- 
aration from the National Broad- 
casting Co. 

Kintner, who, in his new post is 
|the youngest president of a na- 
| tional broadcasting network, joined 
| ABC in 1944 following his dis- 
|charge from the Army as a lieu- 
| tenant-colonel. Following his grad- 
uation from Swarthmore college, 
jhe joined the New York Herald 
Tribune editorial staff, specializing 





served as Washington correspon- 
dent. 


* * * 

| They’re Tops 

| The Ford Dealers of America 
will sponsor a_ half-hour radio 
broadcast direct from Sport maga- 
zine’s second annual “Top Per- 
former” dinner at New York’s Ho- 
tel Astor Jan. 19 at 9:30 p.m. (EST) 
over the Mutual network. 

Among the honored guests from 
the sports world who will attend 
are Branch Rickey, Sid Luckman, 
Doak Walker, Greg Rice, Willie 
Hoppe, Lou Boudreau, Buddy 
O’Connor and Gene Sarazen. 

This brings to 23 the number of 
radio programs on which the Ford 
dealers will advertise the 1950 Ford 
during the coming weeks. 

The climax of this year’s dinner 
will be the presentation of the 
Athlete of the Year award to Yan- 
kee baseball star Tommy Henrich. 
Oscars will be presented to stars 
in other sports. 

* * + 


Dealers’ Derby 


The Chevrolet Dealers. Assn., 
Inc., has renewed its sponsorship 
of the Friday night WJZ-TV tele- 
casts of the Roller derby. The 13- 


| The merger of the World and|in financial reporting. Later he|week renewal contract was signed | Detroit. 


ae 


through Campbell-Ewald Co. of 
New York, the ad agency for the 
association. The program is every 
Friday at 10 p.m., EST. 

. 


* > 


| Warner with Olds 

Appointment of Edward L. War- 
ner jr. as publicity director of 
Oldsmobile has been announced by 
Lester F. Carlson, 
director of public 
relations and ex- 





ecutive assistant 
to S. E. Skinner, 
general manager. 
Warner comes to 
Oldsmobile from 
the Detroit office 
of McCann-Erick- 
son, where he 
was engaged in 
public relations 
and advertising. 
He will make his headquarters in 
Lansing. 

Earlier affiliations of Warner in- 
cluded the Automotive & Aviation 
Parts Manufacturers, Inc., and as- 
sociate editor of the Chilton auto- 
motive publications. He is a grad- 
uate of the University of Michigan. 
He belongs to the Public Relations 
Society of America, Sigma Delta 
Chi and the Engineering Society of 





E. L. Warner 
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English Reports Trucking Industry Prepared .. . 
Transport Showdown Awaited 


WASHINGTON. — This year will “Although tonnage figures are not |try’s operations may be expected 
bring the showdown “which may | available for farm trucks and other | to remain at or near the high level 
determine the future course of | privately operated vehicles, the in- | of 1948 and 1949. 
transportation generally in  the| crease in the number of such trucks The unprecedented attacks made 


| 


United States.” |in operation is evidence that they against the trucking industry in| 
This was the forecast made in a| hauled a greater volume of freight.” | 1949, spearheaded by the perennial 
new year’s statement issued last | English noted that reports to railroad complaint with respect to 


week by Henry E. English, presi- | the Interstate Commerce Com- (‘subsidized competition,’ pointed 
dent of the American Trucking! mission by Class I for-hire motor toward a showdown in 1950, and 
Assns. carriers—those with annual gross there is reason to hope that the 


English said the trucking in- | revenues of $100,000 or more— (controversies will move out of the 
dustry, after chalking up new | showed the volume of intercity realm of unsupported propaganda | 
cargo and vehicles-in-use records freight handled by these carriers and into the field of factual data 
last year, was prepared for a | increased more than five percent | upon which our federal and state | 


“busy” 1950 and the showdown above the volume the same car- | legislators may base sound and) 





with competitive forms of trans- riers hauled in 1948, equitable policies. 
portation. “The gross revenues of these; “The new year virtually is cer- | g, MODERNIZED, INSIDE, TOO—A ronan = ee Oe ee Pe 
“By the end of 1949 the number |carriers increased 11 percent, but|tain to see thorough discussion in | Prown Motors \stuce r te thar oes 
of trucks of all kinds in operation | their expenses climbed 13 percent,” |Congress of current federal activi- [have also been completed. A used-car lot, 100 feet by 140 feet, adjoins the building 
climbed to a peak of 7,600,000, com- | he stated. “With expenses thus ris-|ties and policies in the field of 
pared with about 7,000,000 a year/ing at a faster rate than gross | transportation. ation of a wealth of data bearing | roads against competing modes of 
earlier,” he pointed out. “Of the} revenues, the carriers experienced “Secretary of Commerce on transportation problems, and is|transport, the trucking industry 
total trucks now registered, about|a decrease of 14 percent in net| Charles Sawyer, at the request of expected to begin hearings early in| | views them as an opportunity. 
1,000,000 are operated in the for- | revenues. the President, has made a study 1950 with a view to determining | “Similar activity in the past has 
hire trucking business, while some| “What 1950 will bring in the way of the federal government’s role what changes, if any, should be|served to show that most of the 
2,500,000 are farm-owned vehicles. | of truck registrations, tonnage and,| in transportation and has sub- made in the federal government’s|charges are groundless; that the 
“The remaining 4,000,000 arejin the case of for-hire carriers,| mitted a report urging unification | policies, statutes and administra-|real trouble with the railroads is 
owned and operated by private car- -| revenues, is uncertain, of the activities of government tive practices bearing on transpor-| internal, and that real remedies 
riers, such as manufacturers, p “Historically, activity in motor agencies dealing in transporta- | tation.” | have been prescribed repeatedly by 
ducers, wholesalers, retailers and | freight transportation closely fol-| tion matters. | English said that although to a| the experts over a long period of 
public utilities. The 7,600,000 total | lows trends in general business; “In the meantime, the Senate! great extent such developments|years and just as_ consistently 


does not include 300,000 trucks | conditions, and barring an unex-|Interstate Commerce committee|have grown out of the continual| ignored by the railroads,” he de- 
operated by government agencies. | pected recession in 1950 our indus-' has been busily engaged in compil-| complaints and charges of the rail- | clared. 


New Passenger Car Registrations, 46 States for November, 1949-1948 
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New Commercial Car Registrations, 47 States for November, 1949-1948 
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The following advertised delivered prices 
are based on factory retail prices at the 
factories. They include dealer delivery 
and handling charges and federal taxes. 
They do NOT include  transpor.ation 


club cpe., $1,534.25. Special Deluxe P20 
4-dr, sed., $1,644; club cpe., $1,617.50; 
conv., $1,997; stat. wag., $2,387. 
PONTIAC Chieftain Six 4-dr. sed., 
| $1,761 (deluxe, $1,856); 2-dr. sed., $1,710 
(deluxe, $1,805); club cpe., $1,710 (deluxe 


Current Prices on New Automobiles 














charges, state sales taxes or optional (cpe., $1,492. (Powerglide optional on De- | 589.50; club cpe., $1,595; conv., $1,948; | $1,633. Statesman Super—4-dr. sed., $1.- | gy 805): conv. del @ 2a. 
equipment. |luxe models at $158.50.) stat. wag., $2,262. |738; 2-dr. sed., $1,713; club cpe., $1,735. | $2°280 AP i “S2.306 —— Stat. wag.. 
AUSTIN—Four—4-dr. sed. (Devon), $1,- CHRYSLER — Royal — 4-dr, sed., §2,-| FORD OF BRITAIN—4-dr, sed. (Prefect, | Statesman Custom—4-dr. sed., $1,897; 2-dr. | Chieftain Eight ae r i wees ae’ $1,587 
345; 2-dr. sed, (Dorset), $1,295; stat. | 153.75; 8-pass. 4-dr. sed., $2,875; club cpe., | cloth), $1,040; 4-dr. sed. (Prefect, leather), | sed., $1,872; club cpe., $1,894. Ambassador | ¢1 994) hn iP ‘1 779 a bate om 
wag. (Countryman), $1,445; conv, (Atlan- | $2,133.75; stat. wag., $3,183.25. Windsor | $1,077; 2-dr. sed (Anglia), $947. (F.O.B. | Super—4-dr. sed., $2,064; 2-dr. sed., $2,-| club cpe., $1,779 (deluxe “$1,874 “4 
tic), $2,345, Six—4-dr. sed, (Sheerline), |—4-dr. sed., $2,348.50; 8-pass, 4-dr, sed., |New York.) | 039; club cpe., $2,060. Ambassador’ Cus- | Geluxe $2,206; stat. wag. $2,348 (deluxe 
$5,800. '(F.0.B. New York. $3,069.75; club cpe., $2,327.50; conv., $2,-| FRAZER—4-dr. sed., $2,395. Manhattan | tom—4-dr. sed., $2,223; 2-dr. sed., $2,198; | $9 497): bus. cpe. $1,656. & ent 
BUICK—S ; | 761; lim., $3,196. Saratoga—4-dr, 'sed., | —4-dr. sed., $2,595; conv., $3,295. j|club cpe., $2,219. (Hydra-Matic optional | » SDS. ote. eremenmner Bix 
— Special Series 40-—4-dr. tour- ee” ii s |-——4-dr, sed., $1,740 (deluxe, $1,835); sed 
back sed., $1,957 (deluxe, $1,999); 4-dr. | $2, wae 25; Re: ose a — HUDSON Pacemaker Six—4-dr.  sed., o Ambassador models at $158.50.) | epe. $1,689 (deluxe, $1,784), Streamliner 
jetback sed., $1,925 (deluxe, $1,968); sed. oer $3,263. Town = Geese ae sy | $1,933; 2-dr, sed., $1,912; club cpe., $1,-| OLDSMOBILE — Series 76 —4-dr, sed., | Eight—4-dr, sed., $1,808 (deluxe, $1,903) 
epe., $1,872 (deluxe, $1,915); bus. epe., | corr $2703. Town & Country — Newport, | 933; bus. cpe., $1,806.50. ‘Super Six—-4-dr. | $1,835 (deluxe, $1,903); sed. cpe., $1,761 | Sed. epe., $1,758 (deluxe, $1,853). (Hydra- 
$1,819. Super Series 50—4-dr. sed., $2,157; | 253.75: ' en $5,358 . | eeand Saas ae | sed., $2,206.50; 2-dr. sed., 2,156; club | (deluxe, $1,829); 2-dr. sed., $1,777 (deluxe, | Matic optional on all models at $158.50.) 
+196" 4-dr. sed., $2,230; sed. cpe.. $2,059: pay p. eer gh ——_—, - 20, Ses —-. eee bus, cpe., | $1,845); club cpe., $1,735 (deluxe, $1,803);| RENAULT—4-dr. sed $1,035. (F.0.B 
conv., $2,494; Riviera, $2,157; stat. wag., | other series.) ee | 5. Super Eight—4-dr,  sed., 2,- | conv., $2,151; Holiday, $2,019 (deluxe, $2,- | New York.) Sears sie nl 
) Roadmas Ss 4-¢ sed., | naan ae _¢ m soa | 295. 50; 2-dr. sed., $2,245; club cpe., $2,- | 124); stat. wag. deluxe, $2,520. Se | INGE ade 6 y 
3 ese: *130"’ Near eed. $3,761; a oa) er =. - = Seeks s oer i . Commodore Six—4-dr. oa 52. 4-dr. $1. 999 caan $2,077) sea oa roadster, $3,250, (F.0.3. New 
$2,551; conv., $3,004; Riviera, $2,877; stat. | oe = cae $ ae A = wees 94. ig : club epe., $2,358.50; conv., | cpe., 925 (deluxe, $2,003); 2-dr. sed., | STANDARD VANGUARD 4-dr. sed 
wag., $3,430. (Dynafiow standard on Road- | 4, ¢ + O08 eae. a0 x ead ‘cp’ | $2,951.50. Commodore Eight—4-dr. sed., | $1,941 (deluxe, $2,019); club epe., $1,899 | $1850. (F.0.B. New York 3 
master, optional on Special and Super at lense 6 $1,996.75; ae re $2,- | $2,472; club cpe., $2,447.75; conv., $3,- | (deluxe, $1,977); conv., $2,315; Holiday, os Peete ork, ) 
$169.20. ) | 210.50, Custom 2 8 ae $2,193.75; 040.75. (Super-matic optional on all mod- | $2,183 (deluxe, $2,288); stat. wag. deluxe. STUDEBAKER —Champion Deluxe—4-dr. 
: : > _|S:pass. 4-dr. sed., $2,582.75; club cpe., | eis at $215.) | $2.683. Series 98—4-dr. sed., $2,320 (de- | S¢4-, $1,688.50; 2-dr. sed., $1,656.75; club 
CADILLAC—Series 61—-4-dr. sed., $2,- | $2,175.75; conv., $2,598; stat. wag., $3,- ; re 7 60. | tee . ’ ’ cpe., $1,683; bus, cpe., $1,588.25. Cham- 
893: sed. cpe $2,788 Series 62-—4-dr. | 112.75: Suburban sed., $3,198.75. (‘Tip-Toe | HILLMAN MINX 4-dr, sed., $1,799; | luxe, $2,414); 4-dr. town sed., §2,288 » Cpe., , . am 
a SR O60; acd, ene. $2,006: conv,, $3.-| aac £2. P-Toe | conv., $1,895; stat. wag., $2,356. (F.O.B. | (deluxe, $2,382); sed. epe., $2,246 (deluxe, | Pion Regal Deluxe—4-dr. sed., $1,762; 2-dr. 
4o7: = , bw * wine. $3,497, Serie oe) aeeek oe Shift standard on Custom, OP-| New York.) | $2,340): conv. deluxe, $2,793; Holiday, | 8€4., $1,730.50; club cpe., $1,756.75; conv., 
497; Coupe De e, 497, Series tional on Deluxe at $120.90.) JAGUAR—4-dr. sed., $3,750; conv., $3,- | $2,404 (deluxe, $2,662). (Hydramatic op- | $2,086.25; bus. cpe., $1,662. Commander 


Deluxe—4-dr. sed., $2,019.25; 2-dr. sed. 


}-—4-dr. sed., $3,828. Series 75—4-dr. | DODGE—Waytarer—2-dr. sed., $1,755; | 850; roadster, $3,945. (F.O.B. New York.) | tional on all series at $158.50.) 
$1,987.75; club cpe., $2,014. Commander 


sed. (5-pass.), $4,750; 4-dr. sed. (7-pass.), | roadster, $1,744.50; bus. cpe., $1,628.75. KAISER — Special — 4-dr. sed., $1,995; | 


$4,970; 4-dr. bus. sed, (9-pass.), $4,650; : <i 35.75. . | PACKARD — Eight — 4-dr. sed., $2,249 | Regal D : iy 
{cr ‘Imp. bus.” sed. (9-pass.),, $4,830; | Mesdowbrook—4-dr. sed., $1,865.75. Coro- | Traveler, $2,088, Deluxe—4-dr. sed., 82,-| (asiuxe, $2,383); 2rdr. sed.. $2,224 (deluxe, | eeemt Deluxe—4-dr. sed... $2,140.25; 4-dr. 

net—4-dr. sed., $1,944.75; 8-pass. 4-dr.|195; Vagabond, $2,288; conv., $2,195; Vir- »| sed. (Land Cruiser), $2,327.75; 2-dr. sed., 
4-dr. Imp. sed. (7-pass.), $5,170. a |sed., $2,634.25; club cpe., $1,931; conv., | ginian, $2,995. $2,358); stat. wag., $3,449. Super—4-dr. | $2,108.75; club cpe., $2,135: conv,, $2,- 
Matie optional on ali models at $174.25.) | go 346: stat. wag., $2,882.50. (Gyro-Matic| LINCOLN — 4-dr. sed., $2,574.50; club | 3¢4-, $2,633 (deluxe, $2,919); 7-pass. 4-dr. | 467.50. 

CHEVROLET — Styleline Special — 4-dr. | optional on Coronet models at $94.60. ) cpe., $2,527. Cosmopolitan — 4-dr, town | 8¢4. deluxe, $3,950; 2-dr. sed., $2,608 (de-| SUNBEAM-TALBOT—4-dr, sed., $2,495; 
sed., $1,460; 2-dr. sed., $1,413; club cpe.,| FORD—Deluxe Six—4-dr. sed., $1,471.50; | sed.. $3,238: 4-dr. spt. sed., $3,238; elub | 1Uxe, $2,594); conv. deluxe, $3,350; lim. | conv., $2,745. (F.0.B, New York.) 
$1,418; bus. cpe., $1,339, Fleetline Special |2-dr, sed., $1,424; bus. cpe., | $1,332.50. |cpe.. $3,185.50; conv, $3,948, (Hydra- | d¢luxe, $4,100. Custom—4-dr. sed., $3,975; | TRIUMPH—4-dr. sed., $2,950; roadster, 
—4-dr. sed., $1,460; sed. cpe., $1,413. | Deluxe Eight —4-dr. sed., $1,545; 2-dr. | Matic optional on all models at $174.25.) |COPY-, $4,520. (Ultramatie standard on /| $2,950, (F.0.B, New York.) 


Styleline Deluxe—4-dr. sed., $1,539; 2-dr. |sed., $1,497.50; bus. cpe., $1,419. Custom MERCURY-— 4-dr. sed., $2,031; club cpe., | Custom, optional on other series at $225.) WILLYS-OVERLAND_F 
sed., $1,492; club cpe., $1,508; conv., $1,- Deluxe Six-—4-dr, sed., $1,558; 2-dr. sed., | $1,978.50; conv., $2,409.50; stat. wag., PLYMOUTH — Deluxe P19 2-dr. sed., | $1,603.01; stat. wag., $1,709.08; oo 
857; Bel Air, $1,751; stat. wag., $1,989. | $1,511; club cpe., $1,511. Custom Deluxe | $2,715.50. $1,507; Suburban, $1,855; bus. cpe., $1,-| (four-wheel-drive), $2,008.27, Six aad Jeep- 
Fleetline Deluxe—4-dr. sed., $1,539; sed. | Kight—4-dr. sed., $1,637; 2-dr. sed., §1,- NASH — Statesman Deluxe — bus. cpe., | 385 75. Deluxe P20—4-dr. sed., $1,566; | ster, $1,639.85; stat. wag., $1,814.33. 
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Who steers the sale to you ? 





The man of the family usually signs on the dotted line. But that’s not the 
whole story —by a long shot! 

Every new-car dealer knows that the whole family has a lot to say in 
choosing a particular make and model. The actual buying may be the hus- 
band’s job, but you can bet it’s the car that all of them agreed on. 





That is why The Saturday Evening Post plays such an important part in 
most of your sales. It sells the whole family, because the Post is a family 
magazine, and has a definite impact on all age groups. 
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Post families are your best prospects. The heads of Post families hold 
responsible positions and command higher than average incomes. They are 
the leaders in their communities. 

Equally important, the Post influences the whole family. Readers of four 
leading weekly magazines say they spend more time with the Post .. . believe 
it more reliable . . . and have more confidence in its advertised products! 


pages of advertising in the Post than in any other magazine. They have 
found from long experience that the Post pre-sells your best prospects. When 
these Post families decide on your make of car, they naturally turn to you, 
their local dealer. 


reaches the people who mean business 
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An election meeting of the North- 
west Dealers Assn. of Cook county, 
of which Chicago is the metropolis, 


brought the presidency to F. E.}| 


Verunac jr. (Ford), Park Ridge; 
the vice-presidency to Paul E. Rob- 
erts (DeSoto - Plymouth), Bensen- 
ville, and the secretaryship to L. S. 
Oehring (Studebaker), Park Ridge. 
The seven directors elected were: 
Harry Knaack (Buick), Arlington 
Heights; Ed Birkness (Chevrolet), 
Barrington; Lloyd Kelm (Kaiser- 
Frazer), Wheeling; Al Busse 
(Buick), Mount Prospect; John 
Brown (Studebaker), Des Plaines; 
T. K. Hays (Chevrolet), Park 
Ridge, and C. N. Cofoid (Dodge- 
Plymouth), Norwood Park. 


* * * 


Frost Back from Europe 


Jack Frost, dealer in Topeka, 
Kans., has returned from Europe 
and given a speech on his journey 
before the Rotary club in his city. 
On his tour, Frost had a personal 
audience with the Pope at the 
Vatican. He found Italy and the 
Netherlands making the greatest 
strides toward recovery. 

* * + 


Kincaid Honored 


Herbert Kincaid, president of the 
Motor Car Dealers Assn. of Greater 
Kansas City, has been named 
chairman of the local club presi- 
dent’s roundtable. 


* + + 


Caviness Wins Election 


Rupert Caviness, automobile deal- 
er in Ocala, Fla., has been elected 
a member of the city council there. 
He defeated his opponent by a vote 
of 813 to 754. 


* + o 


Feldstein Aids Chest 


Dalton G. Feldstein, president of 
Dalton Motors, Sacramento, Calif., 
who is also president of the Sacra- 
mento Community Chest, has an- 
nounced that the campaign goal 
has been achieved for the second 






















CLINICS 


relations. 

2; RETAIL SALES MANAGEMENT CLINIC, top- 
notch feature for forceful selling. 

3. “SERVICE” CLINIC, bring your service 
manager and get all the answers. 

4. USED CAR CLINIC, presented by used car 







dising! 


NADA CONVENTION - EQUIPMENT EXHIBITION 


Dealer Doings 


|New Orleans Motor Bags 
Second Ford Plaque 





to bring you profit-making 
ideas for your own use! 


EMPLOYER-EMPLOYEE RELATIONS CLINIC, 
authoritative, first-hand information to- 
ward maintaining healthy employee 


dealers who know used car merchan- 
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successive year. The mark was) 


$475,000. le 


* * * 


Miller Gives Bonuses 


I. A. Miller, Pontiac-Chevrolet 
dealer, Elkhart, Ind., 
tributed bonuses totaling $8,000 to | 
71 employes at a Christmas party. 
The amount of bonus depended on 
the employe’s length of service, 
with the largest one about $700. 


* * * 


State Post to Gonzales 


Appointment of Sidney J. Gon- 
zales jr., treasurer of Gonzales Mo- | 
tors, Inc. (Ford), 801 Metairie Rd., | 
New Orleans, to the Louisiana | 
board of commerce and industry 
has been announced by Gov. Earl 
K. Long. Gonzales is also vice-pres- 
ident of the New Orleans Auto- 
mobile Dealers Assn. 

* * * 


Haywood Names Daniels 


Haywood Motor Sales (DeSoto), | 
Kokomo, Ind., has announced the | 
appointment of Rex Daniels as| 
service manager. 

* * * | 


For the second consecutive year, | 
New Orleans Motor Co., Inc.| 
(Ford), dealer since 1916, has been 
awarded Ford’s Four Letter award 
plaque. 

The presentation was made at a 
banquet given by Olin Linn, head 
of the firm, for his employes. 
George P. Montagnet, Ford district 


manager, made the presentation. 
* + * 


Howard Crumley Quits 
Howard Crumley Chevrolet Co., 
Inc., Shreveport, La. has filed 
notice of dissolution of incorpora- 
tion. 


* * * 


Chickasha Builds | 


Chickasha Motor Co., Chickasha, 
Okla., has started construction of 
an 80-by-160-foot dealership build- 





has dis-| ' 


| Hoebing and Charlie Evans. 
* * ” 


= 





CURRIE PONTIAC CO. TO OCCUPY NEW HOME ON FIFTH ANNIVERSARY—Scheduled 
for completion on June |, 1950, ground-breaking ceremonies took place recently in Redford, 
Mich., at 22520 Grand River Ave. The new building will provide 18,000 square feet of 
facilities under roof, beginning with light service such as lubrication and ending with 
complete wreck work repairs. The building occupies a lot with 217-foot frontage on Grand 
River and will provide complete parking facilities for customers’ cars. Also adjacent on 


| this property will be the latest type of used-car lot. Unique in the construction is a front 


wall of Briarhill stone to which the glass showroom is attached. This type of construction 
eliminates the expensive job of redecorating the showroom every year as the stones form 
the back wall of the showroom. 


ing. The firm is owned by George 


Hudson outlet. 
| * * * 


Ford Tractor Deal Sold Two Join Williams 


Wolfe Motor Co. Meade, Kans.,|; Appointment of William P. 
has purchased the Ford tractor and | Schneider as service manager and 
Dearborn implement franchise from |Irvin E. Furry as office manager 
Layman Tractor & Supply Co. has been announced by Williams 

+ * * 


Motor Co. (Ford), Berea, O. 
Antonen-Gar field Expands : : 


* 
Antonen - Garfield, Inc. (Ford), 
Manchester, N. H., has announced 
the opening of a new body and 
fender repair and car painting shop 
at 180 Canal St. The manager is 
Frank Herod. 
* 7 
Towle Loses Election 
Gerald Towle, head of Gerald 
Towle, Inc., Rochester, N. H., has 
been defeated as the Democratic 
candidate for a seat on the local 
school board. 


City Motor Formed 
City Motor Co., Nashville, Ark., 
has been organized with capital 
stock of $50,000. Principals are Don 
and Ruth Allen Futrell and Bobby 
| and Sue Carroll. 
. * * * 


Taylor Bros.—Vancouver 


Taylor Bros. Garage Ltd., Van- 
couver, B. C., has been incorporated 
with capitalization of $20,000. The 
|firm is located at 626 W. Pender 

| St. 
* + + ; * + * 


Buell & Hess Motors Opens South Grand—St. Louis 


In Janesville, Wis. South Grand Motors, Inc., 4664 
ie eee en hoe | been licensed as a DeSoto-Plymouth 


’| dealer and has begun business in a 
Janesville, Wis., has been held, ac-| |). building. 
* 


cording to owners Thomas Buell | 
and Kenneth Hess. . . 
The partners revealed that an Painter Sues Cooke 
addition, incorporating a new show-| Howard Land, a painter who fell 
room, is planned for the establish-|from a scaffold while working at 
ment with the present facilities to| the garage of L. R. Cooke Chevrolet 
be used for service, The new firm|Co., Lexington, Ky., has sued the 








* * 





National 


Men prominent 


messages of 





SPEAKERS 


and the business world have 


automobile dealers — including 


1.General Omar Bradley, Chairman 


2.Howard Moore, Managing Director 
Federation of Automobile Dealers 
Associations of Canada 


3.W. Walter Williams, Chairman 
Committee for Economic Development 


4.Senator Harry Flood Byrd of Virginia 


5.John Temple Graves, famed newspaper 
commentator from Atlanta 


6. J. Saxton Lloyd, one of our best boys 


ly Known 


in national affairs 


vital interest to 







Joint Chiefs of Staff 



























EQUIPMENT 
EXHIBITION 


The bigger-than-ever 1950 


developments in shop equip- 
ment, machinery, tools and 
office systems—new specialty 
and accessory items! 


EY 



















date: 


succeeded Bud DeLap Motors as a} 


'South Grand Blvd., St. Louis, has | 


ENTERTAINMENT 


* SIGMUND ROMBERG and his concert 


place: ATLANTIC CITY 
February 5 to 8th ind. 

marl your 

nesewalion WOW to Ay 





Dealer Hannemann 
‘Young Man of Year’ 


Hans Hannemann, automobile 
dealer in Fredericksburg, Tex., 
has been named “young man of 
the year” by the Fredericksburg 
junior chamber of commerce. 





company for $33,000 damages. He 
claims permanent injuries, and also 
that he was knocked from the 
scaffold. 


* * * 


Stapleton to Newton 


Stapleton Motors Corp. (Nash), 
Ashland, Ky., has been replaced by 
Newton Nash Motors, Inc. The new 
firm is headed by Pat Godfrey and 
O. A. Newton. Godfrey also recently 
purchased Cooke Motor Co. (Nash), 
Lexington, Ky. 

- 


. 


Correction 

Tropical Motors, Inc., Miami, 
Fla., Willys distributor, has ap- 
pointed Gaban Bros., Ft. Pierce, 


Fla., as one of its dealers. Leo 
Edwards is head of the Tropical 
dealership. 

+ * * 
\2 Tacoma Deals Form; 


| Central, British Cars 

Two dealerships have been estab- 
lished in Tacoma, Wash., within 
recent weeks. Central Motors, 714 
Broadway, has been named Hudson 
dealer, and British Car Sales, 3737 
S. G St., received an Austin fran- 
chise. 

M. W. Pitts heads Central Motors, 
formerly a used-car operation, 
while Clarence White, Robert Snead 
and Joe Henderson are partners in 
British Car Sales. The latter firm 


jalso handles Morris, MG and 
Jaguar makes. 
. > 7 
Star Open Nights 
Star Motor Co., Inc. (Ford), 


| Logansport, Ind., has introduced 
a complete night service for cars 
| or trucks, so that business and 
industrial firms will not lose the 
use of their cars and trucks dur- 
ing business hours. Lee Gervais 


is service manager. 
(Continued on Page 37, Col. 1) 

















orchestra and soloists 


* CONVENTION DANCE and 


THE MARCH OF THE STATES 


* RECEPTION FOR THE LADIES, 
A Fashion Clinic—we promise entertain- 
ment to surpass all previous programs. 


* AND THE BIG 1950 FAMILY PARTY 
with a glamorous all-star program 
of entertainment 


* VICTOR BORGE, noted entertainer 
MISS AMERICA OF 1949 
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NEW DeSOTO DEALERSHIP IN MILWAUKEE—This modern dealership was recently opened | 
in Milwaukee by the John Lubotsky Motor Sales. The brightly-lighted display space, at the | 
street intersection, is entirely glass inclosed and has room for four new cars. 


Dealer Doings 


(Continued from Page 36) 

Brenner Motor Sales (Kaiser- | cago. In addition to Cofoid, others 
Frazer), East Toledo, O., has elected to executive posts for 1950 
taken over the K-F dealership (include: H. S. Brody, vice-presi- | 
formerly held by Carson Motor |dent; Leo Levin, secretary, 





and | 


Sales, making Harry Brenner, Herbert Scheurer, treasurer, 
president, parts distributor for New directors include the officers 
northwestern Ohio and southern and J. E. Anderson, Bud Bohling, 
Michigan. Sam Caruso, Doc Conley, Ray Eddy, 

Thomas F. Carson has joined Oscar Horace and Jack Goldenberg. | 
Laurel C. Worman, Inc., (Pack- * * * 


ard-Willys), Toledo, as wholesale 
manager of the W-O division. 
oS 7 * 





Cushing (Okla.) Assn. Elects | 
Rosebrough President 


Chicago Packard Dealers Cushing (Okla.) Automobile 
; is Dealers Assn. has elected Ed 

Elect Stube President Rosebrough (DeSoto-Plymouth), 
Charles E. Stube of Hubbard president. 


Woods was elected president of the 
Packard Dealers Assn. of Metro- 
politan Chicago at the annual meet-| Newport (Pontiac-GMC) was 
ing. Other officers chosen were: elected secretary-treasurer. 
Gordon Shepard, Oak Park, vice- .. «+ >* 
president, and Julian P. How, La 
Grange, secretary-treasurer. 


Mack White (Oldsmobile) was 
chosen vice-president, and Ward 


Pontiac Names Webster 
Directors named in addition to| DeWitt Webster, owner of Web- 

the officers were: George Miller,|ster’s Automotive Service, East 

M. J. Schmidt and Fred Kuhrt, all | Milton, Fla., has been designated | 


of Chicago, and Ted Bartnick,|Pontiac dealer in Santa _ Rosa) 
Cicero. | county. 

e * * * * * 

Seminole in New Home Crews Appointed 

Seminole County Motors Co.| T. F. Crews has been appointed | 


(Dodge), Sanford, Fla., has moved|service manager of Bradenton} 
into its new plant on E. First St.,| Motor Co. (Ford), Bradenton, Fla., 
according to owner Jack Ratigan.|it is announced by E. S. Des 

The new facilities contain 25,750 |Champs, member of the firm. 
square feet of floor space, while the | .* + © 


new showroom measures 61 by 20 Maughs Re-Opens U. C. Let 


an, Tae . * | Lynn H. Maughs, Chevrolet- 
|Buick dealer in Fulton, Mo., has 
Nenno Auto Sales announced reopening of the firm’s 
A business name has been filed | ysed-car lot. 
in the Erie county clerk’s office for . 
Ray Nenno Auto Sales, 2376 So. | Ys : 
cone Ave, Sian, be Spend 5. | Al a ee 
N D Id L. Richardson. Ke, 2 
ae eee . * ™ —_ |Motors (Nash), Burlingame, Calif., | 
’ . } . has announced the appointment of | 
Cofoid Heads New Officials Lou Girerd as service Manager. 
Of Chicago Dodge Dealers + * *¢ 
New officers, headed by Bud Co- | Joosten Promoted 
foid as president, have been elected Appointment of Paul Joosten as 
by the Dodge Dealers Assn. of Chi-|new-car sales manager of Burlin- 
game Motors (Pontiac), Bur-| 
lingame, Calif., has been announced | 
| by Manager Jerry Bromberg. 
+ * = 


McCarty, Riehl Buy 


Ray McCarty and James Riehl | 
|have purchased George Elvey Mo-| 
tors (Hudson) on Lee St., Ft. My- 
ers, Fla., and have renamed the} 
|firm Ft. Myers Hudson Co., Inc. 

* x ca 


* * 
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Rogers Motor Formed 


| Rogers Motor Products, Ltd., 
|Prince George, B. C., has filed 
|}extra-provincial incorporation pa- 
|pers with authorized capitalization 
lof $107,500. Offices of the company 
lare located at 623 George St. 

+ . + 


O’Neal—New Orleans 


Dutch O’Neal Motor Co., 601 
Carondelet St., New Orleans, has 
been named the second distribu- 
tor for DeSoto-Plymouth in the 
City. Dutch O’Neal is president 
and H. J. Cruze is general man- 
ager of the new firm. 

Po * 

Scarritt Fetes Employes 
The annual employes’ Christmas 
party of Scarritt Motors, Inc., and 
Scarritt’s Autoville, St. Petersburg, 
Fla., has been held. Over 100 per- 
sons attended the affair. 

* * * 


Milwaukee Chrysler Dealers 


Elect Ennis President 
Arthur F. Ennis of Ennis Motor 
Co. has been elected president of 
the Milwaukee Chrysler-Plymouth 
dealers for 1950. 
Chosen as treasurer was C, E.| 
Langemack, Langemack Motors, | 





















CAR OWNERS! 
Experts agree 
nothing cleans 
white-wall tires 
like S.O.5. 
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and secretary, William A. Budmats, 


George W. Browne, Inc. 
* * + 


Hepburn to Build 


Plans have been completed for 
a $400,000 sales and service build- 
ing for Hepburn Buick Co., New 
Orleans. The building, to be lo- 
cated at 830 Carondelet St., will 
measure 206 by 165 feet and will 
be two stories high. 


x * * 


Harris to Niswanger 


Kenneth Harris, owner of Harris 
Pontiac Co., Malvern, Ark., has sold 
the firm to Jesse Niswanger, who 
has changed the firm’s name to 


Niswanger Pontiac Co. 
* * + 


Cambridge Incorporated 


Cambridge Motors, Ltd. Van- 
couver, B. C., has been incorporated 
with authorized capitalization of 
$20,000. The company is located at 
716 Stock Exchange building, 475 
Howe St. 


* aa * 
Beckett Bros. Opens 
Beckett Bros. Motor Co. (Dodge- 
Plymouth), Marshall, Tex., has held 
open house in its new building at 
410 E. Houston Ave. In announcing 
its opening, the firm said it has 


| ties. 





| been appointed an authorized dealer 


for Carlife Guarantee. Jerry Beck- 


ett and C. M. Beckett jr. are owners. 
* * * 


Sloan Upholstering 
Sloan Motors, Inc. (Dodge-Plym- 


outh), in Albany, Ga. has added an | 


upholstery shop to its other facili- 


* * * 


Form York Motor 
York Motor Co., Louisville, has 
been organized with capital stock 
of $1,000. Principals are: Shirlye, 
Marvin S. and Minnie Rosenblatt. 
* * * 
Lee & Bud’s Auto Sales 


Lee & Bud’s Auto Sales, Colum- 
bus, O., has been incorporated by 


Herman M. DeHoff, Max Robbins | 


and Elmer E. Smith. 
* * * 


Morgan Takes United 


United Motors, Inc. (Studebaker), 
Dillon, S. C., has been acquired by 
J. R. Morgan. Morgan became 


owner in August. 
+ * * 


Houston Buys Firm 


A. L. Houston and his son, Char- 
ley, have purchased Auto & Tractor 
Sales Agency (Kaiser-Frazer, Wil- 
lys—Massey-Harris tractor), Para- 


with this new 


BACK-UP LAMP KIT #62 st 


vee 37 


| gould, Ark., from Bob Gardner and 
|R. A. Reynolds. Charles Drennan, 
|sales manager, will continue with 
| the company. 
* 


* * 


Ware Plans New Home 


A new building, to provide 17,500 
| square feet of floor space, will be 
|erected at 1346-52 Broad St., Au- 
|gusta, Ga., for Ware Buick Co. 
| Work on the project is scheduled 
| to start in January. Fred A. Ware 
'is head of the firm. 


* * ° 


Guaranteed Formed 


Guaranteed Auto Sales, Ince., 
Cleveland, has béen incorporated by 
J. Harmon Cohen, William Tetlow 
and Benjamin Goldish. 

* + o 





Matlack Incorporated 


Matlack Motors, Marietta, O., has 
been incorporated with $15,000 capi- 
tal. Incorporators are Emile F. 
Matlack, Caryl W. Matlack and 


Floyd S. Matlack. 
* * * 


| 


Auxter Motors, Inc. 


Auxter Motors, Inc., Mansfield, 
O., has been granted incorporation 
papers. Principals are Paul M. 
| Auxter, Paul W. Auxter and James 
Vv. Will. ‘ ‘ 








Automatic! Complete... with Switch! Flush Mounting! 


@ Here’s your answer to automatic back-up 
lighting now offered in expensive acces- 
sory groups—at a new price! 

Ford and Chevrolet dealers everywhere 
are finding immediate acceptance of the 
Griffin Back-up lamp kit—finding them 
easier to sell, easier to install. 

Model 315 BU Lamps mount flush with 
body, the same as modern head and tail 
lamps. They require only a few minutes for 
installation—without the usual clamps. All 


THE GRIFFIN 


GRIFFIN 315 KIT 


Includes two lamps, 21 CP bulbs, crystal beacon 
type lens; automatic switch; Douglas Connectors; 
ring terminals for switch connections; coil of 16 


gauge wire. 


These lamps 


chrome plating, 


LAMP COMPANY - 


wiring is concealed completely. Everything 
is in the kit. Douglas sleeves and terminals 
eliminate soldered and taped joints. 


invariably look like fac- 


tory installations—perfect balance, heavy 


custom fit. 


When the gear is shifted into reverse, the 
lamps automatically illuminate the area to 
the rear with powerful, long, sure beams. 

Universal applications—1950 and earlier 
model cars. Call your Griffin wholesaler. 


HAMILTON, OHIO 










a 
(Continued from Page 25) 
given overwhelming support at|of the President’s National Safety 


public hearings held in the senate | Conference. 
chamber. Advocates of the plan in- + * * 
— aoe ee Commis-| Cut in Corporation Tax 
sioner Fran . Merrill. 

Commissioner Merrill stated that | Urged for Rhode Island 
under the proposed new agency Reduction in Rhode Island cor- 
there could be no diversion of high-| poration franchise taxes as a 


|}operate in Rhode Island, and at 
| the same time make the state more 
|attractive to new businesses, both 
local and out-of-state, to incorpor- 
ate here. 
| a +” * 


Cash Sickness Benefit Plan 


benefit law, along the lines of un- 
employment compensation, has 
| been urged by Gov. Paul A. Dever 
|for Massachusetts. Gov. Dever 





jinterim legislative committee for 


| Enactment of a cash sickness | 


| made a similar proposal last year, | 
but the issue was referred to an | 
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way funds for non-highway pur- 
poses, but Charles A. Holden of 
the conference, claimed that under 
the proposed setup it would be 


difficult to keep departmental 
records so as to prevent such 
diversion. 


Rhode Island House Passes 
School Bus Stop Bill 


Rhode Island’s house of repre- 
sentatives has passed and sent to 
the senate a bill requiring motor- 
ists to remain stopped near a 
school bus until signalled to pro- 
ceed by the bus driver. 

Backed by State Registrar of 
Motor Vehicles Laure B. Lussier 
and law enforcement officials, the 
measure follows the uniform code 


means of stimulating business de- 


| study. 


velopment in the state was urged 
in a report by the governor’s com- 
mission for revision of the state 
corporation laws. 

Recommending a decrease to the | 


level of the tax assessed in Dela-|. , 
ware, the commission said such a|‘C#? Business Law Assn., Prof. 


“ foal Allison Dunham of Columbia uni- 

duction “would not significant] : 1 
reduee the income of the state.” versity law school revealed that 
This proposal would cut the tax of OMe Of the most ambitious projects 
$250 on $1,000,000 of authorized of codification and revision of com- 
capital stock: to $50. mercial law ever presented in this 


: country may be offered in 1951 to 
A general recodification of Rhode | ctate legislatures and Congress 
Island’s corporation law also was F 


k * * 


Recodification Planned 
For Commercial Law 


In an address before the Amer- | é 





¢ 


DEALERS' MUTUAL CONGRATULATIONS—Coincident with the announcement of the new 
1950 Pontiac models, three prominent Southern California Pontiac dealers opened new sales 
and service headquarters. Shown as they wished each other luck are (left to right): Roc 
Cutri, South Gate; Link Anderson, Santa Monica, and Lafe Utter, Los Angeles. 





urged by the nine-member commis-|,, Prof. Dunham explained that the 
sion, headed by John Rae Gilman, 
Providence attorney. 

Gilman said changes were sug- 
gested which it was felt would 





make it easier for corporations to 


“uniform commercial code” now 
being drafted covers the territory 
now occupied by seven uniform 
commercial law acts, as well as 
other subjects not covered by uni- 
form acts such as letters of credit, 


Rhode Island industry to modern- 
ize and for other non-competing 


industry to locate in the state. 
* af * 


|Seymour Halpern and Assembly- 
|man Fred W. Preller. 


* * * 
Ohio Pike Funds Stopped 
H. S. Duffy, Ohio’s attorney gen- 


MAY ‘is National Car Safety Month! 





This Official 
Identification (> 
Package Will Be Used 

by Thousands of Automobile 
Dealers to Stimulate Owners 
to Safety-Check Their Cars 












bulk sales, bank collections, chattel 
mortgages, assignments of accounts 
receivable and factor’s liens. 

| * + * 


N. Y. Unemployment Bills 


| introduced in the New York state 
legislature. One would abolish the 
| merit-rating plan under which em- 
|ployers with small employment 
turnovers can obtain tax credits. 
Another would extend the law to 
all employers instead of to em- 
ployers of four or more. A third 





proposal would extend benefits to | 


municipal employes. 
7 * * 


Reserves Drop, R. 1. Hikes 
Employer Jobless Levy 


ment compensation reserves drop- 


ped to $26,346,871.59, far below the | 
|mark under which merit rating) 
|may operate under the state law, | 


| all employers in the state are back 
|}on the old unemployment tax of 
|2.7 percent of payroll. 


Bills to amend the state unem- | 
ployment insurance law have been | 





Mass. Speed-Limit Bill 
Governors limiting speeds to 50|eTal, has held that the state con- 
miles an hour would be required | stitution forbids lending of $600,- 


on all automobiles in Massachusetts |900 in highway department funds 
under a bill on file with the senate |to the Ohio turnpike commission 


clerk. 
* + * 


R. I. Eschews ‘Luxury’ Tax 


Repeal of federal wartime “lux- 
ury” taxes has been urged in a 
resolution adopted by the Rhode 
Island legislature at the reeommen- 
dation of Gov. John O. Pastore. 

* * + 


Boston May Impose Tax 


On Non-Resident Workers 


A $10-a-year tax would be 
posed on 
Boston working in the city under 
a bill filed in the Massachusetts 


| house. 
Because Rhode Island unemploy- | 


The tax would be turned over to 


the city welfare department to pay | 


unemployment costs. 
+ + * 


N. H. Truckers Opposed 


A movement to submerge New 
Hampshire’s highway department 


|into a proposed board of public 
Employers will continue to pay | 


works has drawn opposition from 


im- | 
every non-resident of | 





The annual national effort to “Check Your 





|the higher rate until the fund rises|the New Hampshire Truck Owners 
|or until new legislation is enacted,| Assn., on the basis that motor ve- 


|The reserve total of Dec. 1, 1949,| hicle owners and operators could | 





Car, Check Accidents,” will be an excellent 
business stimulator. This program is in coop- 
eration with the National Safety Council and 
the Inter-Industry Highway Safety Committee. 
Become a part of this timely program by 

ordering this Official Identification Package. 


THIS OFFICIAL IDENTIFICATION | (29 


PACKAGE includes the following: / B 


May +s Nationel Cor Solety Month 













SAFETY PACKAGE Postpaid 
COMPLETE $] O75 Shipped to You 


(This Official Identification Package, featuring ‘’Check Your 
Truck, Check Accidents,’ also available for truck operations. 
Same low price!) 


ACT NOW—Send Your Check to 


! DISPLAYS & EQUIPMENT, INC. 
16141 HARPER AVENUE e@ DETROIT 24, MICH. 


See This Colorful Package at Booths 6, 7, and 8 









latest available, 


|}more than 5 percent of the state’s| support such 8 


|taxable payroll of about $510,000,- 
|000. The fund must rise to about 


| $46,000,000, or 9 percent or more of | 


|the taxable payroll, 
|merit rating can be restored. 
| * * * 


| Tax Exemptions Urged 


To Spur R. I. Industry 


Gov. John O. Pastore told the 
Rhode Island legislature that the 
|number one goal of his adminis- 
| tration this year is the promotion 
of diversified industry to provide 
more jobs in the state. 

“We must adopt some program 
with long-range objectives to make 
extra jobs possible,” Gov. Pastore 
said. 

He proposed offering tax exemp- 
tions as an incentive for present 





A 2,000-mile 
82-year-old Charles 
motor scooter in 1948. He traveled 
from Ardmore, Okla., to North Col- 
lege Hill, O., and back. 


trip was made by 


before full! 


is only slightly|not generate enough revenue to 


plan. 
of + 


N. Y. Tax-Study Proposed 


Creation of a temporary state 
commission to study the question 


|of overlapping state and federal 


j|taxes has been proposed 
New York state legislature by Sen. 


Lasure on a) 


in the 


DEALER NAME PLATES 
Tell People “Who Sold That Car” 


Sparkling, polished, heavy chrome plate to 
automotive manufacturers’ specifications. 


MACO de luxe name plates 
are of original design; made 
to your specifications in any 


form, shape or design; 


color if desired. Write today 
for folder and estimates. 


METAL ARTS CO., INC. 


| State highway funds can be used 
j}only for free highways, he said. 
|The turnpike is to be a toll road. 
| + + * 


S. C. Sales Tax Pushed 


| A referendum on a proposed new 
| State sales tax to finance a flat 
= percent increase in salaries of 
|teachers in South Carolina public 
|schools has been proposed by the 


|South Carolina Education Assn. 
* + * 


Mo. Buildings Vetoed 


Gov. Forrest Smith of Missouri 
| has vetoed $5,500,000 worth of state 
buildings so as to have a “nest egg 
|for a rainy day,” but let $100,000 
|stand to buy a parking area in 
Jefferson City. 

* 


+ + 


R. I. Governor Proposes 
Highway-Study Group 

Creation of a Rhode Island com- 
mission to study financial and 
other problems relating to the pro- 
posed highway modernization pro- 
gram, including a $75,000,000 north- 
south freeway through Providence, 
has been recommended by Gov. 
John O. Pastore in his message to 
the 1950 Rhode Island legislature. 

“This commission,” he said, 
“should be in the nature of an 
advisory and coordinating agency 
which will not supplant but would 
supplement the activities of the 
state and local departments of 
| public works.” 





with 





DEPT. 8 ROCHESTER, N. Y. 
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Minneapolis Dealer’s 


Letter Tells Employes 


About Payroll Deduction Items 


MINNEAPOLIS. — Just prior to 


the end of 1949, Grossman Chevro- | 


let Co., Inc., mailed the following 
letter to its employes and their 
fomilies here: 

I am an employe of Grossman 
Chevrolet Company, Inc. 

Grossman Chevrolet Company, 
Inc., is in the business of selling 
motor vehicles, motor’ vehicle 
parts, accessories, and the serv- 
ice of maintaining and repairing 
motor vehicles, That is what pro- 
vides me my job. 

I work in order to support myself 
and my family, and because work 
is what made America great. 

America must continue to be 
great and I want to do my part to 


assure continuance of the American | 


way of life. 

The company does not have any 
intention of trying to sell me insur- 
ance. 

The company has made it pos- 
sible for me to secure insurance 
for the protection of myself and 
my family through group plans, 
and pays part of the cost, so that 
the cost to me is less than it 
would be otherwise. 

The company stands all the ex- 
pense of handling such plans, and 
does not ask me or compel me to 
join in them. 

If my agreed share of the cost is 
deducted from my paycheck, my 
paycheck is smaller than the gross 
pay that is provided for my em- 
ployment. 

My paycheck is smaller than it 
would be otherwise, because of cer- 
tain laws that compel the company 
to deduct social security, tax, and 
to withhold income taxes and to 
remit such amounts to the govern- 
ment, 

My paycheck may be smaller 


Canadian Sales 


Exceed 48 Mark 
By 43 Percent 


OTTAWA. — The Canadian gov- 
ernment reports sales of new motor 
vehicles during “September  sus- 
tained the high rate of increase 
over 1948 totals recorded by the 
previous eight months last year. 

A total of 27,182 vehicle units 
were sold in September last year, 
compared with 19,007 units in the 
same month of 1948, a gain of 
43 percent. 

Passenger cars sold increased to 
19,502 units against 13,278 a year 
previous, up 46.9 percent. 

Trucks advanced to 7,673 units 
against 5,661 units, up 35.5 percent, 
while buses dropped to seven units, 
compared with 68 units in Sep- 
tember, 1948, down 89.7 percent. 

In the first nine months of 1949, 
new motor vehicles sold increased 
to 205,655 units against 156,381 in 
the same 1948 period, a gain of 
31.5 percent. 

A total of 141,304 passenger cars 
were sold in this period, compared 
with 99,732 units in 1948, up 41.7 
percent. 

Trucks sold increased to 63,908 
units against 56,075 in 1948, up 14 
percent, while a total of 443 buses 
were sold, compared with 574 units 
in 1948, a loss of 22.8 percent. 





2 Scientific Labs Report 


Merger of Facilities 

BOSTON.—Merging of the scien- 
tific laboratories of U. S. Testing 
Co., Hoboken, N. J., and Esselen 
Research Corp., Boston, was “<n- 
nounced last week by officials of 
both organizations. 

At that time Esselen will become 
a division of U. S. Testing, but will 
continue its operations under the 
direction of Dr. Gustavus J. Es- 
selen, founder. Dr. Esselen is con- 
sidered an expert on _ cellulose 
chemistry. 


Blanched Buys Dodge Deal 
Purchase of Allen & Holliman 
Motors (Dodge-Plymouth) by Rich- 
ard Blanched has been announced 
in Elberton, Ga. Blanched plans 
extensive improvements and en- 
largement of the business facili- 
ties under the name of Blanched 
Motor Co. B. L. McNeal will be 
shop foreman. 





because of deduction for part of 
the cost of laundering work 
clothes. But the company has 
been paying a part of this cost, 
so that it costs me less. 


creased to 1% percent instead of 
1 percent of my pay beginning Jan. 
}1, 1950—but the law requires my 
|}employer to pay another 1% per- 


get anything back for this, and it 
jamounts to a large sum on the 
total payroll of my employer. It is 
for my benefit and the benefit of 
my family after I reach age 65 and 
retire. 

| The company also pays into a 
|state fund for unemployment in- 
| surance protection. 

| It is important to me and my 
| family to pay attention to oppor- 
|tunities or information presented 
to me by the company from time 
|to time, and to reply immediately 
| when reply is requested. 

It is important to me to notify 
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My social security tax will be in- | 


| 


| 
| 
| 


Orleans, has 


| named 





icent also. The company does not | CHIVE'S ‘JET’ STUDEBAKER—Pierre Chive jr., of Chive Motors, Inc. (Studebaker), New 
equipped a Studebaker Commander convertible with extra gadgets and 
it the "Chive Jet.'' This car will lead several Mardi Gras parades next spring, he 


| said. The car is equipped with a six-blade fan and no thermostat, a Weiland cylinder head 


with dual cool manifold and carburetor, h 
| Buckhorn type exhaust pipe running to the 


eavy-duty 45 AMP cruising generator, and a 


back with six direct small exhaust pipes. Tail 


and signal lights are of a special arrangement, set into body, consisting of four individual 


lights. 


the office if I change my address 
or telephone. 

It is important to me to notify 
the office if the number of my with- 
holding tax exemptions changes for 
any reason. 

The main business of the com- 
pany is working with motor ve- 
hicles, and I should not cause extra 
cost or loss of time by making it 


necessary for the office to follow 
|me up on something that is sin- 
cerely intended for my benefit or 
the welfare of my family. 

Courtesy, cooperation, loyalty and 
a good job well done, are important 
to me and my family, to my em- 
ployer, and to my country. It is my 


job also to preserve freedom and} 


the American way of life. 
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'N MECHANICAL 


Older In Experience... 


Younger 


With well over half a century of 
achievement behind us... and 
entering another year of progress 
... we wish to heartily thank all 
our friends for the generous co- 
operation which has made the ap- 


plication of Hyatt Roller Bearings 


so extensive. 


Letting the past speak proudly 


for itself...we are facing tomor- 


row’s 





tasks with even greater 


confidence. 


Be assured of this...the initiative 


of Hyatt design engineers...the 


In Vision 


39 
Cincinnati Assn. 
Elects Thomson 
As President 


CINCINNATI. — The Cincinnati 
Automobile Dealers Assn, has 
elected C. Dabney Thomson 
(Dodge) as president of the group 
for the coming year. 

Chosen as vice-president was 
D. A. Bennett (Cadillac); treasurer, 
Clifford Jacobs (DeSoto), and sec- 
retary, Erdie Turner. 

Trustees elected are as follows: 
Danny Bauer (Ford), C. L. Bern- 
ens (Packard), Charles Coler 
(Chevrolet), William Foster (Lin- 
coln-Mercury), George Hagen 
(Oldsmobile), Art Hendrixson 
(Kaiser-Frazer), E. B, Honerkamp 
(Pontiac), James Hosford (Chrys- 
ler), Elmer Keitz (Hudson), Ray 
Lippert (Buick), J. P. Redington 
(Nash), Andy Schain (Studebaker), 
W. E. Schott jr. (Willys) and C. A. 
Cronin, past president. 

Thomson, on behalf of the associ- 
ation, presented Cronin with a 
plaque in recognition of his service 
| during the past year. 
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continuing research and testing 


by Hyatt laboratory technicians... 


the skill of Hyatt craftsmen...the 


resourcefulness of the entire 


Hyatt 


organization are all at work mak- 


ing still better bearings for the 


equipment you build or buy. 


With the past proof of partner- 


ship through the years, we can 


safely say for 1950...“Look to 


Hyatt for the best in roller 


ings.”” Hyatt Bearings Division, 
General Motors Corporation, 


Harrison, N. J.; Chicago; Detroit; 


Pittsburgh; and Oakland, 


e 


iia i ted ec em Nt sare oe st ma 


bear- 
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ones 


Calif. 


HYATT ROLLER BEARINGS 
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Used-Car Auction Prices 


Market Trend 


Used-car prices reverted to “normal” this week, meaning they 
dropped again. In the preceding week, the appearance of 1950 
models in the listings shot the overall average price to $982. It 
fell $3 to $979 this week. 

By model years the trend was mixed. A rise of $6 to $1,845 was 
recorded by 1950 models, Increases were also marked up by ’46 and 
41 models while ’48s remained stationary at $1,105. The price of 
46s rose $9 to $774, and ’41s were up $8 to $353. The average price 
of 49s dropped $8 to $1,483, while ’47s were off $7 to $915 and ’42s 


dropped $30 to $381, 
DENVER $1,960; 





4-dr., $1,925. 
"39 Special 4-dr., 


"40 Special 
$365, 


4-dr., 
$250, '37 


to Auction, Inc. Sale every| Century 4-dr., $200. 
weetey at Mngiewood, Colo, Prices are | CHEVROLET—'49 SL Special club coupe, 
for sale of Jan. 3.) $1,365, $1,340, $1,335. '48 FL 4-dr., $1,- 
(Prices are steady.) 140, $1,070. 47 FL aerosedan, $1,015. '46 
BUICK—'49 Super 4-dr., $2,220. 47 Super} SM 2-dr., $805. '41 SD 2-dr., $275, '39 
2-dr $1,090; RM 4-dr., $1,040, ‘46 Standard 4-dr., $220. ‘38 Deluxe 2-dr., 
Super 4-dr., $895. '38 Special 4-dr., $160. | $55. '37 Standard coupe, $40. 
CADILLAC—'49 (62) 4-dr., $2,945. CHRYSLER—'46 Windsor 4-dr., $910, '39 
CHEVROLET—'49 SL Deluxe 4-dr., $1,-| Royal coupe, $180. 
705; FL Deluxe 2-dr., $1,550, $1,590, DeSOTO—'47 Custom conv., $1,045. ‘46 


Deluxe 4-dr., 
$415 


$840. ‘42 Custom 4-dr., 


$1,605, $1.640, $1,645. ‘48 FL 4-dr., $1,- 
205; aerosedan, $1,205. 


f -dr., $815, '42 De- | DODGE—'48 Custom club coupe, $1,120, 
"ie <a, $225. : ; ‘47 Custom 4-dr., $1,070. ‘41 half-ton 
FORD—'50 CD (8) 4-dr., $1,840; 2-dr.,| pickup, $195, 
$1,750, '47 SD (8) 2-dr., $810. "41 SD FORD—'49 Custom (6) 4-dr., $1,150, $1,- 
(8) club coupe, $600. '40 (8) business} 130. '47 SD (8) 4-dr., $890, '46 Deluxe 
$140 : (8) club coupe, $760. ‘41 Deluxe (8) 
FRAZER— 49 4-dr., $1.050, $1,175. 2-dr., $240, ‘39 Standard (60) coupe, 
LINCOLN—'49 4-dr., $1,300, $1,415. $200, aa 7 
MERCURY—'47 4-dr., $860. MERCURY— 47 4-dr., $415. 
OLDSMOBILE—'49 (76) club coupe, $1,- | NASH—'47 (600) 4-dr., $740. : 
900. '47 (66) 2-dr.. $875. OLDSMOBILE—'49 (98) 4-dr., $1,820, '47 
PLYMOUTH—'49 SD club coupe, $1,675; (68) 4-dr., $1,050. ‘41 (66) 2-dr., $285. 
: coupe, $1,300, "46 SD 37 (6) 4-dr., $100. 


Deluxe business 


9-dr.. $765 PLYMOUTH—'49 SD 4-dr., $1,425, $1,390. 


‘50 Champion club coupe, ‘48 SD 4-dr., $1,045. '46 SD club coupe, 
Boro a? Commander 4-dr., $985; Land $815. "40 Deluxe 2-dr., $280. '37 Deluxe 
-680. 4-dr., $130. 
Cruiser 4-dr., $945. PONTIAC.’ 
: lee ickup, $820. PONTIAC—'47 Streamliner (8) 4-dr., $970. 
WILLYS—'49 %-ton pickup ‘42 Streamliner (8) 2-dr., $285. ‘41 Tor- 
pedo (6) 2-dr., $225. ‘39 Deluxe (6) 
DETROIT 2-dr., $75. 
tion. Sale every Wed- | STUDEBAKER—'50 Champion 4-dr., §$1,- 
PO sgn ey oe for sale of Jan. 4.) 6006. "48 Champion 4-dr., $1,030. 
(Sold 38 units out of 55 offerings.) . 
BUICK—'49 4-dr.. an es si DANVILLE, VA. 
. -ar., - 
$920; Ae an $325. '40 4-dr.. $210. (Danville Auto Auction. Sale every 
‘ae ‘Gnactal 4-dr., $200; coupe, $125. Friday, Prices are for sales of Dec. 23-30.) 
EVROL ET—'49 FL Special 2-dr., $1.- | BUICK—'41 Special 4-dr., $140. 
CHE 48 FL aerosedan, $1,100, $1,150. |CHEVROLET—'49 SL Deluxe 2-dr., $1,- 
4 a $125 460 ,$1,510, $1,500; club coupe, $1,410; 
~y ere 1,275, ‘41 4-dr.. Special 2-dr., $1,390; FL Deluxe 2-dr., 
en cer. gies’ 7 , $1,330; half-ton pickup, $1,070, ‘49 FL 
$250. 49 2-dr., $1,250, $1,235. '46 2-dr.. aerosedan, $1,275, $1,050, $1,065; FM 
ee eres 199 4-dr., $280, $255. sedan, $1,065; SM sedan, $1,060; half-ton 
oT 5. 7 ae 4-ar $535. pickup, $755. '47 FL aerosedan, $950; SM 
HL a 46 4-dr. $685. sedan; $850. "46 FM 2-dr., $785; 4-dr., 
LINCOLN qcar., $1.180, ‘46 club coupe. | $760, $670, $720, $830. "41 SD club 
a ** coupe, » $380; 2-dr., $580, $390; 4-dr., 
, ey (76) 2-dr., $1.635. $4110. ‘40 MD 2-dr., $300; 4-dr., $330; 
OLDeosILE an can, Se SD 2-dr., $420, $405, $400, $390, °39 SD 
PACKARD— ” 4-dr., $310, "40 2-dr., sedan, $225; club coupe, $210; MD 4-dr., 


PLYMOUTH— 41 
$80. '39 2-dr., $145. 
PONTIAC—'41 club coune 


$250. ‘38 business coupe, $280. 


2 at $375 $280. | CROSLEY—'47 sedan, $90. 


40 4-dr.. $75; 2-dr.. $230, $215, $146% , a oe sedan, 4-dr., $390, '40 sedan 
* s B vickup, $600. -dr., 0. 

STUDEBAKER— 47 half-ton pickul FORD—'50 CD (8) sedan, $1,600, '49 

Ss CITY Custom (8) 4-dr., $1,240, $1,290, $1,260; 

KANSAS C 2-dr., $1,270, $1,280, $1,300; (6) 2-ar., 

. $1,100; half-ton pickup, $800, °48 De- 

(Kansas City Automobile Auction Co an: 

. s are for sale luxe (8) club coupe, $1,100, 1,130; 

Sale every Wednesday. Prices ar sedan, $840, $800; SD (6) cae.” $880; 

* Bold 73 units out of 90 offerings.) half-ton pickup, $675. ‘47 SD (6) club 

BUICK—'47 Super 4-dr., $1,137. ‘46 RM coupe, $750; Deluxe (8) club coupe, 

4 or $697 $820; 2-dr., $740; 4-dr., $810. "46 SD (8) 

CADILLAC—’46 (62) 2-dr., $1,550. 2-dr., $700, $730, $840, $810; business 

CHEVROLET—'49 SD Deltixe club coupe. coupe, 8610; Deluxe (8) 2-dr., $725, 

$1,342 $1,302; conv., $1,557. ‘48 FM $740, $760. 41 SD (8) club coupe, $340; 

aah coupe. $1.167; FL aerosedan, $1.202, 2-dr., , $410, $320; Standard (8) 2-dr., 

Sogo aT SM 2-dr., $985; FL aerosedan, $140. '40 SD (8) 2-dr., $460, $340, $225: 

: . 4-dr., $550, $530; Standard (8) 2-dr., 

$920. $250. 


c—’ -dr., $930, 7 
Bee ae (8) 2-4. $1,227. ‘47 (6) 2-dr., FRAZER—'49 4-dr., $930. 


; -dr., $727; 2-dr., $572. MERCURY—'49 conv., $1,205. 
mR Bt $850 — a a ao Te oe 
URY—’ -dr., $1,432; 2-dr., $1,- ; 2-dr., $1,420; SD 4-dr., $1,400; 
MFRCURY—'19 4-« Suburban, $1,085. "47 SD 4-dr., $1,120. 


*39 4-dr., $275, 
STUDEBAKER—'46 Champion 4-dr., $575. 


ALBANY, N. Y. 


(Tim Anspach's Dealers Auto Auction. 
Sale every Monday, Prices are for sale of 
Jan, 3.) 


orbaMoBILE—'49 (88) 4-dr., $1.772. 

PLYMOUTH—'49 2-dr., $1,452. ‘46 4-dr., 
$700, $662; business coupe, $610. 

PONTIAC—'47 (6) 4-dr., $1,072. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co, Sale every 


Thursday. Prices are for sale of Dec. 29.) (Market firm on all models, Sold 57 
(Biggest drop in prices this area has units out of 75 offerings.) 
seen yet. Sold 51 units out of 83 BUICK—'50 Special 4-dr., $1,970, $2,000, 
offerings.) ‘49 Super 4-dr., $1,810. '47 RM sedan- 
BUICK—'50 Special 2-dr., $2,050, $1,985, ette, $1,100. '46 RM 4-dr., $900, $1,030; 


LT Super 4-dr., $900, $910. '42 Special 4-dr., 





$300. ‘40 Super 4-dr., $200, '39 Century 
4-dr., $150; Special 4-dr., $190, 
CADILLAC—'47 (62) 4-dr., $1,640. 
CHEVROLET—'49 FL Deluxe 4-dr., $1,- 
380; SL Deluxe 4-dr., 2 at $1,345; 2-dr., 
$1,385. ‘48 FL aerosedan, $1,100; SM 
4-dr.. $850. "47 FM club coupe, $860; 


2-dr., $925. '41 MD 2-dr., $210; SD 2-dr., 



















$665, $710. '41 sedan, $475, $530, $380, 
$415, '40 sedan, $280, $270, $415, $345. 
"39 sedan, $235, $170, $295, $330, $380. 
"38 sedan, $245, $280, $195. 

CHRYSLER—'49 Royal sedan, $1,825, $1,- 
860. 

DeSOTO—'47 sedan, $875. 

DODGE—'48 sedan, $935, $980, $915. ‘40)| 
club coupe, $200; sedan, $260, $310. ‘39 | 
sedan, $250, $280. | 

FORD—'49 sedan, $1,250, $1,185, $1,200. | 
'48 sedan, $835, $870. '47 sedan, $700, | 
$890, $900. '46 sedan, $735, $660, $695. | 


'41 sedan, $270, 
'40 sedan, $225, $255, $320. 


$210, $445, $390, $335. | 


HUDSON—'42 sedan $265. 
| 


NASH—'46 sedan, $670. 
OLDSMOBILE—'46 sedan, $780, $830. | 
PLYMOUTH—'49 sedan, $1,325, $1,460. '48 | 


sedan, $970, $1,000, $950. ‘46 sedan, | 
$765, $680, $630. | 
| PONTIAC—'41 sedan, $160, $280, 
MANHEIM, PA. 
(Manheim Auto Sales & Auction, Inc. 


Sale every Friday. Prices are for sale of 

Dec. 30.) 
(Market is steady. Sold 61 units out of 
126 offerings.) 

BUICK—'49 Super 4-dr., $1,755. '48 Super 
4-dr., $1,540. '47 Special 4-dr., $1,125. 

CADILLAC—'49 (62) 4-dr., $2,875; (61) 
4-dr., $2,820. ‘42 (62) 4-dr., $825. 

| CHEVROLET—'49 SL Deluxe 2-dr., $1,- 
495; club coupe, $1,490; FL Deluxe 
2-dr., $1,435; Special 4-dr., $1,175; sedan 
delivery, $1,130. ‘48 FL aerosedan, §$1,- 


220. ‘42 FL aerosedan, $515. ‘41 SD 
4-dr., $515. 
DeSOTO—'49 Custom club coupe, $1,830. 
DODGE—'49 Wayfarer 2-dr., $1,465, ‘47 


Custom 4-dr., $1,000; Deluxe 2-dr., $870. 

FORD—'50 CD (8) Custom 4-dr., $1,675; 
2-dr., $1,630, $1,570, $1,560. '49 Custom 
(8) 4-dr., $1,245; club coupe, $1,200, $1,- 
170, 

NASH—'47 (600) 4-dr., 
bassador 4-dr , $610. 
OLDSMOBILE—'49 (98) 4-dr., $1,930; (88) 

4-dr., $1,850. '48 (98) 4-dr., $1,540; (66) 


$410, °46 Am- 


business coupe, $1,080. ‘47 (76) 4-dr., 
$1,045. 
PLYMOUTH—'49 SD conv., $1,545; 4-dr., 
$1,450, ‘47 SD 4-dr., $970, $945. °46 


SD 4-dr., $865. 
PONTIAC—'49 (8) sedan delivery, $1,420. 


"48 (8) 4-dr., $1,160; (6) 2-dr., $1,130. 
STUDEBAKER—'48 Commander conv., $1,- 
110. 


(Doc Greiner Auction, Sale every Thurs- 
day. Prices are for sale of Dec. 29.) 
(Sold 52 units out of 70 offerings.) 


BUICK—'49 Super sedanette, $1,720. ‘'48 
Super sedanette, $1,375. ‘47 RM 4-dr., 
$1,080, $1,050; Super 4-dr., $1,050. ‘41 
Super club coupe, $250; sedanette, $275; 
Special sedanette, $185. 

CHEVROLET—'48 SM 2-dr., $1,020; FM 
4-dr., $1,055; FL aerosedan, $1,125, °47 
SM club coupe, $825; FM 4-dr., $1,055; 


FL 4-dr., $535. ‘41 MD business coupe, 
$250. 

DODGE—'48 Custom 4-dr., $1,190, ‘47 
Custom club coupe, $935. 

FORD—'49 Custom (8) club coupe, §$1,- 
280, $1,200, $1,170; 2-dr., $1,265, 2 at 


$1,235. "47 SD (8) 4-dr., $860; (6) 4-dr., 
$635. '46 SD (8) 2-dr., $710. '42 SD (8) 
2-dr., $300. '40 Standard (8) 4-dr., $215. 
"38 4-dr., $65 
FRAZER—'48 


Manhattan 4-dr., $790. 


HUDSON—'49 Super (8) 4-dr., $1,395. ‘40 
(6) 2-dr. $90. 

KAISER—'47 4-dr., $680, $635. 

MERCURY—'49 4-dr., $1,495; 2-dr., $1,- 
425. '48 club coupe, §800; 4-dr., $925. 
"47 4-dr., $775, $760. 

NASH—'49 Ambassador 2-dr., $1,430. '46 


Ambassador 4-dr., $680, $630. 
OLDSMOBILE—'49 (88) sedanette, $1,820. 
"48 (68) 4-dr., $1,100, $1,020; (98) 4-dr., 


$1,475; (76) 4-dr., $1,225. °47 (98) 
sedanette. $1,125. ‘46 conv., $760; (98) 
4-dr., $900. 

PLYMOUTH—'49 Deluxe 2-dr., $1,360. ‘47 


SD 2-dr., $885. 
4-dr., $700. 


‘46 busines coupe, $635; 

‘40 SD club coupe, $230. 

PONTIAC—'47 (8) sedanette, $995, 2 at 
$960, $940; 4-dr., $1,010, $980. ‘46 (6) 
4-dr., $765, $665, 


STUDEBAKER—'49 Champion 4-dr., $1,- 
200. ‘47 Champion club coupe, $1,000; 
4-dr., $885. 

MISCELLANEOUS — ‘37 LaSalle 2-dr., 
$150. 

CHARLOTTE, N. C. 
(E. M. Stafford, Inc. Sale every Wed- 

nesday. Prices are for sale of Dec. 28.) 


(Market reflected usual decline caused 
by end-of-year closeouts. New and 
nearly-new models were slightly lower, 
while ‘46s, ‘47s and ‘48s were fairly 
stable, Clean prewar models are almost 
memories.) 
BUICK—’'50 Super 2-dr., $2,400; 
2-dr., $2,150. ‘49 RM _ conv., 


Special 
$1,780; 





awe $330; club coupe, $370. ’40 Deluxe 2-dr. 
255. 
DeSOTO—'46 Deluxe 4-dr., $685, ‘41 De- 
luxe 2-dr., $330, 
LES DODGE—'17 Custom 4-dr., $900. '46 Cus- 
tom 4-dr., $800. 
FORD—'49 Custom (8) 2-dr., $1,170. ‘47 
SD (8) 4-dr., $700. '40 Deluxe (8) 2-dr., 
$150. ‘38 Standard (8) 2-dr., $130, 
KAISER—'48 Deluxe 4-dr., $960. 
P LINCOLN—'49 4-dr., $1,430. 
a: MERCURY—'47 conv., $800 
OLDSMOBILE—'49 (76) 4-dr., $1,710, '46 
(76) 2-dr., $820. '40 (76) 2-dr., $195, 
PLYMOUTH—'49 SD club coupe, 1,430; 
DETROIT'S OLDEST i-dr., $1,460, $1,400, $1,390; Teaee 
4-dr., $1,400; club coupe, $1,400, ‘'47) 
CHEVROLET DEALERSHIP Deluxe 2-dr., $770; 4-dr., $685, '46 
Deluxe 2-dr., $690; SD 4-dr., $460, $665, 
$760 
™wW 1-0600 PONTIAC—'48 (8) conv., $1,400. ‘47 Tor- 









pedo (8) club coupe, $910 
STUDEBAKER—'50 Champion club coupe, 










$1,520. '46 1-ton rack, $380 
CONNELL evi ee Le MISCELLANEOUS — ‘39 LaSalle 4-dr., 
NTA or 
4 QUINCY, ILL. 
(Charlie Thale’s Quincy Auto Auction. 
™w 3-5100 Sale every Friday. Prices are for sale of 
Dec, 30.) 
DETROIT'S VOLUME (Market exceptionally good, Sold 82 
| percent of offerings.) 
CADILLAC DEALER BUICK—'40 Super sedan, $310, $430, '39 





Century sedan, $365; Special sedan, $380, 
$260. '37 Special sedan, $180, $225, $85. 
CHEVROLET—'49 half-ton pickup, §$1,- 
050, $945; SL sedan, $1,430, $1,500, 
360; club coupe, $1,365. ‘47 FM sedan, 
$910, $870, $840, $850. '46 SM sedan, 


FINE USED CARS 





$1,- | 





Super 4-dr., $1,730, '48 RM 
405. '46 Super 2-dr., $900, 
4-dr., $460. 


4-dr., $1,- 
'39 Limited 











THE BEGINNING OF RALPH HOYT CO.—| 
Ralph J. Tarola signs papers which make | 
this new dealership of Portiand, Ore., suc- | 
cessor to Tarola Motor Car Co., as a Chrys- | 
ler-Plymouth dealer in the Portland metro- | 
politan area. Porter White, Portland regional | 
manager for Chrysler, is witnessing the act. | 


| PLYMOUTH—'49 SD club coupe, $1,397; 


| CHEVROLET—'49 FL 








Average Used-Car Prices | 

















(Compiled by Automotive News) j 
Model Jan. 1950 Dec. Nov 
(to date) 1949 1949 
$979 ee. am cue, 
$835 1949. 1,483 $1,566 $1,608 | 
$799 EP kes eves 1,105 1,156 1,180 
By veavves 915 930 981 
cere dss 774 800 837 
BP Kcrevive 381 432 449 
1941. 353 392 430 
aque ee Tere 317 361 
>. Overall 
ai Average.. $ 979 $ 799 $ 835 
(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 





club coupe, $775. '40 Deluxe 2-dr., $455 


CADILLAC—'47 (61) 2-dr., $1,600. 


CHEVROLET—'49 conv., $1,525. '48 4-dr., | HUDSON—'48 Commodore (8) 4-dr., $1, 


$1,005. °47 FL aerosedan, $1,75; FM 210; (6) 4-dr., $1,190. 

4-dr., $1,000. ‘46 4-dr., $745. '42 FL LINCOLN—'49 conv., $1,375. 

2-dr., $615. MERCURY—'49 club coupe, $1,500; 4-dr.. 
DeSOTO—'49 club coupe, $1,525. $1,400. '47 club coupe, $960. ‘40 4-dr 
FORD—'50 (8) 4-dr., $1,750; 2-dr., $1,- $400. 


OLDSMOBILE—'49 Deluxe (98) 4-dr., $2, 
290; (88) 4-dr., $1,850. 
PACKARD—’'39 (8) 4-dr., $280, 
PLYMOUTH—'49 SD 4-dr., $1,250; 
urban, $1,600; club coupe, $1,400; 
luxe 2-dr., $1,390. '48 SD 4-dr., $950. 
PONTIAC—'48 (8) 4-dr., $1,320, ‘47 (8) 
sedanette, $1,080. "40 (6) 4-dr., $320. 
STUDEBAKER—’50 Champion conv., §$1.,- 


625, $1,530; Deluxe (6) 2-dr., $1,450. '49 
Custom (8) station wagon, $1,250; 4-dr., 
$1,405, $1,310; 2-dr., $1,230, $1,200. °47 
SD (8) club coupe, $940, $855. '46 SD 
(8) 2-dr., $860, $700. 
HUDSON—'48 Super (6) 4-dr., 
MERCURY—'50 4-dr., $1,935. 
$1,700, $1,375. 
PLYMOUTH—'49 Deluxe 2-dr., $1,500, $1,- 


Sub- 
De 

$1,160. 

"49 «4-dr., 


425. '48 4-dr., $920. 825; 2-dr., $1,580. '49 Champion, 4-dr 
PONTIAC—'48 (8) 2-dr., $1,350, $1,300; $1,100. '48 Champion 2-dr., $1,210, $1, 

(6) 4-dr., $1,300. '47 (8) 4-dr., $1,000. 260; Commander 4-dr., $900. "47 Cham- 
STUDEBAKER — ‘47 Commander 4-dr., pion 4-dr., $950. 

$895; club coupe, $890. WILLYS—'48 Jeep, $570. 

AKRON CONCORD, MASS. 

(Akron Auto Auction, Sale every Thurs- | (Concord Auto Auction, Inc. Sales every 

day. Prices are for sale of Dec, 29.) | Monday and Friday. Prices are for sales 


of Dec. 30-Jan, 3.) 


(Sold 32 units out of 65 offerings.) 
(Sold 90 units 


BUICK—'47 Super sedan, $1,010, "41 Super of 124 offerings.) 


out 





sedan, $440. '40 Special sedan, $450; club | BUICK—'50 Special sedan, $1,660. ‘48 
coupe, $405. Super conv., $1,000. '46 Super sedanette, 
CADILLAC—'42 (62) sedan, $500. $950. '41 Special sedan, $135. ‘40 
CHEVROLET—'42 SD sedan, $420. ‘40 Super sedan, $390. '34 sedan, $160. 
MD sedan, $365; club coupe, 2 at $280, | CADILLAC—'48 (61) sedanette, $2,025. 
'36 business coupe, $175. CHEVROLET—'48 FM sedan, $875; aero- 
CHRYSLER—'37 Royal sedan, $260. sedan, $1,065. ‘47 FL aerosedan, $950, 
DeSOTO—'47 Custom sedan, $945. ‘46 De-| $990, $945; FM sedan, $875; club coupe, 
luxe club coupe, $900. $960. ‘46 FL aerosedan, $880; 1%-ton 
DODGE — ‘47 Deluxe sedan, $975. ‘37 COE & Chassis, $300; SM sedan, $655, 
sedan, $35. $685; FM sedan, $585. ‘42 \%-ton pickup, 
FORD—'49 Custom (8) sedan, $1,160, '47 $300; MD sedan, $275. ‘41 SD sedan, 
Deluxe (8) club coupe, $740. '46 SD (8) $485, $580, $460; club coupe, $375; MD 
sedan, $705. ‘41 SD (8) sedan, $350,| club coupe, $350. ‘40 SD sedan, $300, 
$255. '40 sedan, $325. | $295. '39 sedan, $290, $325, $275. ‘38 
MERCURY—'48 conv., $960. ‘41 sedan,| Sedan, $95. '37 sedan, $105, '36 sedan, 
$350. | $35, $60. 
NASH—'46 (600) sedan, $620, $6090. DeSOTO—'41 sedan, $325. ‘38 sedan, $95 
OLDSMOBILE—'47 (98) conv., $1,025. DODGE—'49 Coronet sedan, $1,550. ‘47 
PLYMOUTH—'49 SD club coupe, $1,300.| Custom sedan, $890. '46 Custom sedan. 
'48 sedan, $960. ‘46 SD sedan, $800. $800. ‘41 1%-ton van, $335, '37 2%-ton 
PONTIAC—'47 Streamliner (6) sedanette, dump, $75, $100. 
$1.000; (8) conv., $990. ‘40 (6) sedan, | FORD—'49 Custom (8) sedan, $1,175, $1.- 
$330. °39 conv., $140; coupe, $140. 260; (6) sedan, $950. ‘46 SD (8) club 
coupe, $760, $735; (6) sedan, $525. ‘42 
. oC (6) half-ton pickup, $175. ‘°41 sedan 
DES MOINES $405. '39 sedan, $180, $170. $225, $320 
(Des Moines Automobile Auction Co., ‘36 coupe, $40. '35 conv., $240. 
Inc. Sale every Thursday. Prices are for | HUDSON—'48 Super (6) sedan, $1,035, '42 
sales of Dec. 29.) ao encee. S500. oa (8) oo. $25. 
7 » . . q ‘4 ME JRY—'46 sedan, 0. 
ao SR Oy... He, “SS Oe, “an ne sedan, $800. ‘42 (600) 
CADILLAC—'49 (62) 4-dr., $2,615. seen, — sila 
CHEVROLET—'49 SL Deluxe ‘club coupe, | O4/DSMOBILE—'48 (98) sedan, $1,375. '42 
$1,407; 2-dr., $1,430; 4-dr., $1,557; FL (76) sedanette, $150. ‘41 (76) sedan, 
Deluxe 2-dr., $1,452. 47 FM 2-dr., $800. | ,, 3405, $455; (78) sedanette, $250. ‘ae 
46 FM 2-dr.. $775. ‘40 2-dr.. $372. '39 PACKARD—'40 (120) sedan, $205. ‘37 
2-dr., $217. PLYMOUTH {8 'SD sed $1,100 
. rae eee 9 7 3 J —'48 >» sedan, . , 47 
eae” = SD sedan, $920. '46 SD sedan, $560, ‘40 
FORD—'47 SD (8) 2-dr., $847, $775. ‘41 — a 
> See: codes cake Eke” ae PONTIAC—'49 Streamliner (6) sedan, $1,- 
2-dr.. $232 ‘$215 4 vinia 760; Chieftain (8) sedan, $1,660. ‘41 (8) 
- . . sedan, $400. ‘40 (8) sedan, $305. '39 (6) 


MERCURY—'49 4-dr., $1,800. 


OLDSMOBILE—’ 49 sedan, $260; (8) sedan, $230. 


STUDEBAKER—'42 Champion sedan, $205 
*41 Champion sedan, $205. 

WILLYS—’'44 Jeep, $215. 

MISCELLANEOUS—'46 International %,- 
ton pickup, $325. ‘41 International \- 
ton panel, $90. ‘37 LaSalle opera coupe, 
$125. 


(88) 4-dr., $2,052. 
conv., $1,612; suburban, $1,535. 
club coupe, $847, '47 SD 4-dr., 

PONTIAC—'47 club coupe, $1,110. 

WILLYS—'47 Jeep station wagon, $722. 
Jeep, $357. 

MISCELLANEOUS — ‘48 
ton truck, $815. 


MASON CITY, IA. 


(Lapiner’s Used Car Auction, Sale every 
Wednesday. Prices are for sale of Dec. 28.) 
(Sold 55 units out of 88 offerings.) 
BUICK—'50 Super 4-dr., $1,910. '49 Super 
4-dr., $1,760, $1,710. ‘47 Super 2-dr., 
$1,125, $1,015. °46 Super 2-dr., $990. 
CADILLAC—'49 (62) 4-dr., $2,780. ‘41 

(61) 4-dr., $650. 
CHEVROLET—'49 SL 


‘48 SD 
$797. 


"46 


International 1- 


| MoPar to Display 


U.C. Renovation 


At NADA Show 


| DETROIT.—Dealers will be off- 


|}ered points on used-car merchan- 


Deluxe 2-dr., $1,- 


425, $1,400, $1,350; half-ton pickup, $1,-|dising in one exhibit at the 

100; FL Deluxe 4-dr., $1,510. "41 De-| Nati i De s 

luxe 2-dr., $380. ‘39 Deluxe 2-dr., $205. 2 tional fe pr 0 grote 
CHRYSLER—' 41 4-dr., $390. SSN. 8 annual conven ion ed. 
FORD—'50 CD (8) 4-dr., $1,625, $1,600;|to 8 in Atlantic City, N. J. 

Deluxe (6) business coupe, $1,365. ‘48 a . 

Deluxe 2-dr., $930. ‘47 Deluxe 2-dr., The exhibit will demonstrate how 

$840. '46 (6) 2-dr., $665, ‘39 Deluxe | to restore eye-appeal to cars whose 


4-dr., $65, $180. 


gsinakine ap 4-ée | appearance makes them difficult to 


ag ee ye |sell. The display in booths 24, 25 


MERCURY—'50 4-dr., $2,245, $2,205, $1,- | , 
980. }and 26 will be sponsored by Chrys- 

OLDSMOBILE—'48 (98) 4-dr., $1,285 ler Motors P orp. It will oc- 

PACKARD—'48 4-dr., $1,400. on rs ae - rp. it l 

PLYMOUTH—'48 SD 4-dr., $935, $895 | cupy square feet, 

PONTIAC—'49 Streamliner (6) 4-dr., $1,-| J. O. Huse. sales manager, an- 


730. '47 Streamliner 4-dr., $1,065, $1,015 
STU DEBAKER—'50 

$2,190. 
WILLYS—'1t6 Jeep, $355 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction, Sale every 
Friday. Prices are for sale of Dec. 30.) 
(Sold 112 units out of 176 offerings.) 
BUICK—'49 RM 4-dr., $1,700. ‘48 RM 
4-dr., $1,100. '46 RM 4-dr., $1,050, ‘41 

Special 4-dr., $450. 


Cruiser 4-dr., 


ane |nounced that experts will demon- 


| Strate how the car reconditioning 
materials can be used to increase 
sales. Dealers can learn these tech- 
niques from the demonstrations 
and displays: 

How to apply goat-hair flock to 
restore arm rests, sun visors, rear 
| package shelves, kick panels, car- 
| peting, and trunk and glove com- 
| partments. 


Deluxe 4-dr., $1,- 
570; SL Deluxe club coupe, $1,430; 4-dr., 





$1,460. '48 SM 2-dr., $965. '47 FL aero- , 

sedan, $750; FM 4-dr., $790, '46 half-| How to repair damaged, rusted- 

ton pokes, $500. ‘41 SD 2-dr., $550. '36/ out body and fender sections. 

-dr., $330, sa8 ; s 
DeSOTO—'49 Deluxe club coupe, $1,600. | How to recondition pitted, rusty 

’48 Custom station wagon, $1,150. chrome. 
DODGE—'47 half-ton pickup, $550. How to fix cracked, dull steering 
FORD—'50 Deluxe (8) 4-dr., $1,625. ‘49 wheels P 

Custom (8) 2-dr., $1,360, $1,250; club ° 7 . 

coupe, $1,175, $1,160; station wagon, How to refinish running boards 

$1,350; Standard (6) 2-dr., $1,030; (8) | and tires. 

2-dr., $1,060; half-ton pickup, $1,160, 

$1,155. "48 SD (8) conv., $1,000: 2-dr.,| . How to patch and restore torn 


$975. '47 SD (8) 2-dr., $870, $710, $725; | floor mats, 


ae 
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Auto News from Britain 


More Steel for Cars Is Seen as Way to Boost 
United Kingdom’s Dollar Supply 


By Arthur E. Jones 


Staff Correspondent 


GOME of the capital-expenditure | 
& 


the bigger the quota which can be 


uts bei de b 
gi mnt tn Gian o save | cide that the overseas needs are 


steel in building work, and the now so great that the British mar- 
auto industry is hoping some of | Ket aaa _ a = 
the steel will find its way into the | abroad 8 - apitlie, 
production of cars. | Deli 
It is intended that the steel | ee ee ee ae 
saved from the cuts shall be | 
| 


market quoted by most firms are 
used to earn dollars, and the auto 


— three to four years ahead, 
ou n- 
industry presents one of the most | give == aa 3 a. bought after 
profitable dollar outlets for steel. little waiting. 

Obviously the government ex-| Although devaluation had not 
pects the motor industry to make| had its effect, September exports 
a big contribution to the national|of cars were good. Third-quarter 
recovery, which is hinged on earn-| figures show an export of 50,118) 
ing more dollars quickly. |cars and 9,859 chassis, plus 9,191) 

Few industries are better equip- 'trucks and 11,572 truck chassis. 
ped to achieve this aim, for most| It will be a couple of months | 
of the other dollar-earning indus-| before the full benefits of devalua- | 
tries are held up for lack of more| tion are seen in the U. S. market. | 
machinery or skilled labor. But in| At the moment, Australia is the | 
the auto industry there is room| biggest single overseas market for | 
for a big expansion of production| British cars. 
if there can be a bigger allocation 


of steel. i= 


Devaluation of sterling in its re- | 
lation to the dollar has _ given| 
United Kingdom auto manufactur- 
ers a price advantage in the Amer- 
ican and Canadian markets, and 
internal expenditure cuts may now | 
provide them with the raw ma- 
terials needed to turn out more 
cars. 


Talking to Ford workers at the 
Dagenham plant, Henry Ford II 
said: “Whatever may be the fu- 
ture of British cars in the United 
States, your country must get dol- 
lars now. 


“You need our help, and you'll 
get it. Dagenham has done its 
share, and now that your pound 
has been devalued, Dagenham 
cars will cost far less to buy in 
America, and the American Ford 
Co. and its dealer organization 
will make every effort to back 
you up on our side of the At- 
lantic, 

“More than twice as many Dag- 
enham Fords were sold to the pub- 
lic in America this year than any 
other British car. 

“When I get back home I give 
you my word everything will be 
done that possibly can be done to 
increase their sales in America.” 

7 + = 
T= NEED to export more cars 
may result in a change in 
method of allocation to the home 
market in the near future. At pres- 


Used-Car Notes | 


Badger State Assn. Holds 


Annual Christmas Party 


MILWAUKEE.— The Badger 
State Auto Dealers Assn. (used-car 
dealers) held its annual Christmas 
party here. 

The group's president, Ben Begel, 
of Milwaukee, assisted by V. J. 
Koeppel, Edward C. Wehe, Aaron 
Nelson and Arthur F. Ennis, ar- 
ranged the program. The party 
consisted of a banquet and a dis- 


tribution of gifts. 
+ * » 





Victory Used Cars, Inc. 


WATERTOWN, N. Y.— Victory 
Used Cars, Inc., with a capitaliza- 
tion of $10,000 and headquarters at | 
429 Grove St., Watertown, has been | 
formed under the corporation laws | 
of New York state with snneey | 
Goldstone, Sheldon H. Knight and 
Victor S. Knight as directors. 

= * + 


Housley Names Tuttle 


SAVANNAH, Ga.—L. E. Hous- 
ley, Montgomery and 42nd St., has 
appointed J. F. Tuttle as _ sales 
manager. 

Cherokee Motor Sales 

Cherokee Motor Sales, Inc., 
Cleveland, Tenn., has been granted 
a charter to deal in automobiles 
and auto supplies, and operate a 
garage and filling station. The cor- 
poration may issue 300 shares of 
$100 par common stock and begin 
business on $1,000 capital. Princi- | 
pals are J. Stewart Brensfield, K. 
C. Vaughn, R. H. Hughes, A. M. 
Phillips and J. D. Free. 





ent, the more cars a firm exports 


sold in the United Kingdom. But | 
British | te Ministry of Supply may de-| 


| the combined exports for the 
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LOUISVILLE MOTORS RECEIVES FORD HONOR—This Louisville firm was the only dealer- 
| ship in the Louisville district last year to receive the coveted Four-Letter award. Presenting 
| the plaque to Ralph Grooms, Louisville Motors president, is P. A. Boykin (left), Louisville 
| district sales manager, as G. E. Van Slyke, vice-president of the dealership, and C. C. 
Shipley, district representative, look on. 





tricate components are now ma- 
| chined in the Leyland factories on 
ithe flow-line system, embodying 
'some features of both American 
| and British production methods. | 
| This system enables parts to| 
pass through the machining pro-| 
cesses much more quickly and 
cuts down the quantity of uncom- 
pleted parts on the shop floor. 


that for the year ending Sept. 30 
it broke all export records, In 
this 12-month period its exports 
of trucks and coaches equaled 





years 1947 and 1948. Factory out- 
put has gone up by 30 percent, 

Following a visit to U. S. plants 
by A. J. Charnock, the firm’s gen- 


LONG MANUFACTURING DIVISION 
BORG-WARNER CORPORATION 


DETROIT 12, AND WINDSOR, ONTARIO 


UR CL 


}in America’s No. 
| mated more than 
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(Goodyear Survey 
Finds 15% Higher 


Sales Potential 


AKRON.—A note of optimism for 
tire dealers and other tire sales 
outlets is contained in results of 
a nationwide survey, according to 
Goodyear Tire & Rubber Co. 


The survey, taken in each of the 
48 states, duplicates a similar one 
by the company in 1948. It reveals 
among other things that sales of 
replacement tires in 1950 should 
run about 15 percent higher than 
the current year, Goodyear said. 

In taking a potential tire re- 
placement sample, Goodyear offi- 
cials said all tires observed were 
checked for condition of wear— 


~|whether having well defined tread, 


slight trace of tread or smooth. 


Those falling in the latter two 
categories were noted as running 
at least 15 percent above 1948, 
indicating this increased number 
probably would be replaced during 
the coming year. 
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GM Head Wants Wait on Federal Plan .. . 


Wilson Urges Delay on Pension 

























CHICAGO.—Although “the courts | gressive manufacturing and con-| economic security. This was recog- } W 
apparently have concluded that all| veyor assembly lines, a man who) nized in private pension plans and dust 
items of labor cost, including those | can’t keep up his part of the work | savings plans long before there was duri 
which are paid as indirect com-|must be taken off that job. He|any federal plan or any great in- past 
pensation (pensions and insurance) | can’t do 60 percent of it as he gets | sistence on the part of unions for | cou! 
instead of in the form of wages,|older because that would reduce | such plans. grea 
were intended by Congress to be|the whole production down to 60| “9 The fact that the cost of car-| At 
matters for bargaining,” the matter | percent. ‘ing for the old, the unemployed | degt 
of old-age pensions and insurance; “And if we did that in considera- and the sick, at least on a mini- | thro 
poses a number of complications, |tion for the old men, reducing the|mum subsistence basis, must fall | tion: 
Charles E. Wilson, president of| production for everybody in the|upon the economy in some form| effo1 
General Motors Corp., said here in| group to their level, the whole|or other. They must be cared for in Ame 
addressing the Executives Club of|country’s production would be|some way, and the problem really “7 - ’ cour 
Cateago. slowed down, costs and prices|is how this can best be done and)  switH BROTHERS GARAGE DONATES TRAINING CAR—This Melrose (Mass.) dealership | = WMO 

He also advised union leaders to/ would go up, prosperity would be|how this burden should be dis-| has made the presentation to the high school in that city. Shown, left to right, are Charles j thei 
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Speaking on “Economic Factors “The feeling of insecurity on | and women who have been gain-| well of the registry of motor vehicles; George O'Day of the registry and Supt. Harold : pre 
Ge cceealy cneed tet Wilson | the part of the industrial worker |fully employed and have had a| * Rend of the school department, Sara oa 
old a capac in the city, which has led to the | standard of living much beyond a| deal of difficulty in regard to ; ’ 
wages are usually thought of as 80| Hublic approval of pension plans, | subsistence level "im not satisfied | employment aie which GM Employes ne 
many cents per hour, the purchas-| jerely points up the desire on |in their old age to drop down to a! involve loss of pensions. ° eWT° trie 
ing power of an hour's cans ‘S| the part of all for some similar |mere subsistence level. They are| “Employers will hesitate to em- Paid $5 Million 
also a ae at = oe economic security in old age.” willing to work and pay for some | ploy middle-aged workers who may | ° i 
—_ oo aS ways been giv A proper appraisal of the prob- old-age security, and the question | be out of work, and other middle- ‘For Suggestions i loom 
en “ pe ti it is impos-|!em of old-age security and social | !s what portion of their total earn-| aged workers will hesitate to take es 
ae ng Bese Sane to fae security must be based upon five |ings they are willing to divert for| better jobs with other employers | DETROIT.—More than $5,000,000 ; = 
- a in their standard of | “8Tounds,” which Wilson listed as this purpose. when such opportunities occur for |in awards has been paid out to tab 
fiviny = aa of inflation, and | follows: “4. Pensions have now been | fear of losing an important part of General Motors employes in the 8 Al 
cadianetly there is no good reason| “1: The basic and normal desire| determined to be matters for | their pensions. Such inflexibility in U. S. since the General Motors sug- Hoff 
for asking them to do so,” the GM |° the part of all citizens for such| collective bargaining. Under these the working force would interfere | 8eStion plan was eae eee. } shes 

senident sald : a circumstances any plans which | with necessary production sary Pg pgs ttt ne 7 tee Coen (| ass 
PretOn the other hand, frozen | 100,000 N. C. Vehicles are developed by collective bar- | business adjustments, and weet | chan’ station nie “y 
wage rates in the face of decreas- | Checked in One Month | %2ining must be integrated with | retard progress. ton| The awards in U. 8. savings pte 
ing living costs may result in| RALEIGH, N. C—State High- | ‘he federal plan, whatever that |“ Futhermore, reat ee neo” | bonds and cash, were paid out for nom 
relatively high prices for the Patrol - cuted 100,138 ot | may be. plans cannot effectively meet the | het % ae ited i one loyes and i a sil 
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ultimately result in reduced sales | ber for “one-eyes” ne faulty |? federal plan, it should cover as|ently heavy labor turnover among | ‘his period, to a eon «(Ct 
and unemployment.” brakes, The patrol traveled 1,- |™2n¥ citizens as possible with the | numerals eee, gestions were turned in of which } econ 

On the question of pensions and 268,822. pa ge se tavestionted ultimate objective of covering on @| Which the construction industry tS eeeiineasiel 98 percent aime pear 
insurance, Wilson said that the| aecidents in which 59 ‘Semens minimum basis all those who are | the best example. : rte to be withite can 
recent steel strike has made them wane killed and "17 injured or may be gainfully employed. This | Adequate federal pensions finan- | +l nit ness iin tee CM “CO 
an issue. It recovered 51 stolen cars and |i"Cludes the self-employed as well|ced on a sound basis would seem | suggestion plan is a $1,000 U.S. | can 

“It is clear to me that the reason| weighed 301 trucks, finding 100 | °* those who work for others.” to be the real answer to the prob- |savings bond, Employes have been | self- 
for this strong demand for pen-| overloaded. Cars and property The speaker then developed his|lem. Such federal pensions must|_ 3 deq 600 maximum awards | fram 
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society,” he asserted. way revenues $966.95. - how to provide pensions at a tol-| Workers, than the proposed changes thee maximum awards. The aver- the 

“In a modern plant, with pro- y “ erable cost without removing in-| "ow before congress would provide. - aieaetl was $39.23. rais 

ees centive, without reducing effort on “I do not consider that federal © ti ” a He 
the part of the individual. without| Pensions fully paid for by em- | | “VS8°8r Ons Sven, range of | Belg 
tying a man to his job and without, Ployer and employe are in any |? elect oo: - Me. _& cae in | Nett 
destroying the initiative of the| Sense contrary to free enterprise alee nap eer aan in tria, 
millions on which the prosperity of | but amount to an extension of preven oad’ tales and reduction land 
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Delco-Rem to the states and local communi-|" witchell said the firm’s perma~ [| p 
7 | “y think we should keen | s q| ment quarters will be at 2878-80 
| DETROIT.—The retirement of O.| that w : tel pois - min@ | Peachtree Rd., Atlanta. Construc- | 
|V. Badgley, vice-president of Gen-|." © are saiking about some |tion of a new building there, con- | MI] 
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succeeded by H. D. Dawson, assist- | wourd tke to have, _ watch & ES \erS will 
ant general manager of the division | °" °!4-88e Pension.” _ Auto pea will 
since July, 1947. Sa ons an? in 
Born in Martinsville, Ind., Badg- Britain’s Car Exports Te pealers Galli 
ley moved to Indianapolis in 1905, In Nov. Set Record nets { Cu 
joining the Link-Belt Co. there as}! OTTAWA.—Official sources here cat Ow both 
an assistant foreman. In 1909, he| report that Britain hit a new | tion’ 
moved , to the Remy company as/| record in export of motor cars dur- AGRE offer 
an assistant foreman. He became|ing November, with the United | A ster 
|factory manager of Delco-Remy in| States getting 1,400 of the 28,000 ble, 
|1929, and in 1940 was appointed | cars shipped. cust 


Here’s customer satisfaction 
and profit that you find in few 
accessories. Ventshades add 
much to driving comfort in 
any weather and have the extra 
sales-making advantage of 
eye-appeal. They enhance the 
natural beauty of the car’s lines 
and look like a built-in feature. 
Your customers will enjoy 
Ventshades. You'll enjoy sell- 
ing them. Order them now. 


THESE FEATURES 
MEAN BIG SALES! 


e Open-window ventilation 
when it rains or snows 


© Safety from exhaust fumes 

@ Less fogging of glass 

@ Shade from the sun 

© More comfort the year ‘round 


© Added beauty for the car 


| 


general manager. In January, 1947, 
Badgley was elected a GM vice- 
president. 

Dawson was born in Salem, N. Y., 
Aug. 17, 1897. He joined Delco- 
Remy in 1925. 


This is the first time the U. S. 
number has surpassed 1,000 since 
January, 1949, and nearly four 
times the monthly average for 
Canada bought 


previous months. 
4,250 such cars. 








eeage 





LIST PRICES 

© Quick, easy installation. Indi- . 
2-piece set $6.50 vidual designing for each make ' dea 
4-piece set $12.50 and model assures accurate fit ‘ a k 
‘ sh, 
© Made to meet exacting stand- . rae 
Manufactured under exclusive license ards of car manufacturers, a 
ee RL te cham 
lb Won't rust or rattle : tolets 
AUTO VENTSHADE CO THERE'S A LOT OF RUBBER IN TODAY'S CARS—Artist's drawing of a "'phantom'' auto- this er 
oT mobile shows a few of the 350 to 400 rubber parts that are used in the 1950 model cars, | face fe 
BOX 1402 « ATLANTA 1,GEORGIA exclusive of tires and tubes. Extruded and molded rubber parts in the modern automobile | driver 
weigh from 70 to 100 pounds, an amazing increase over the three pounds of such rubber | Oldsm 





parts used in the automobile of 1925, according to Goodyear Tire & Rubber. 
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ECA Countries Cheerful 


High Production Levels Reported for 1949 
With Greater Output Set for ’50 


WASHINGTON. — Reporting in- | 


dustrial and agricultural levels 
during 1949 that exceed anything in 
past history, the Marshall plan 
countries of Europe forecast even 
greater output in 1950. 
Achievement of a much greater 
degree of economic integration 


and some 25 percent more than the 
average for the immediate prewar 
years. 

Cripps laid great emphasis on the | 
necessity of trading to keep Britain | 


| alive. 


through removal of trade obstruc-| 


tions, 


America were 
countries. 
whole-hearted effort to stand on 
their feet by the time Marshall 
plan help ends in June, 1952. 

These plans, together with ex- 
pressions of gratitude for U. S. 
help, were included in year-end 
reports made to the Economic 
Cooperation Administration by 
top economic chiefs of the coun- 
tries receiving ECA aid. 


In revealing statements, 


man, the countries reported check- 
ing of inflation, relaxation of trade 
restrictions and improved financial 
stability. 

Although gratified by the reports, 
Hoffman sees more difficult tasks 
ahead for Europe in its effort to 
assure durable economic recovery. 

“Without undue delay,” Hoffman 
said, “Europe must achieve an eco- 
nomic unification which will create 
a single market of 275,000,000 con- 
sumers for whom European indus- 
try and agriculture can produce 
economically and to whom Euro- 
pean manufacturers and farmers 
can sell freely. 

“Only within such a framework 
can Europe begin.to become truly 
self-supporting. Only within such a 
framework can Europe achieve a 
rising standard of living.” 

He warned there will be no po- 
litical stability in Europe until 
the standard of living there is 


raised, 
Hoffman received reports from 
Belgium, Britain, France, The 


Netherlands, Greece, Turkey, Aus- 
tria, Iceland, Italy, Denmark, Ire- 
land, Sweden, Germany and Nor- 
way. 

Internal production in Great 
Britain in 1949 reached the highest 
point in its history, according to 
Sir Stafford Cripps, chancellor of 
the exchequer. He reported that it 
was 6 or 7 percent above last year 


Mexican Car 
Production of Sport Auto 


Set for June 

MEXICO CITY. — Mexico's first 
domestically - produced automobile, 
a $2,000-class sports car, will be 
put into production here in June. 

The units will be made in the 
plants of Antonio Ruiz Galindo, and 
will be called the DM Nacional. It 
will be powered by a Ford V-8 en- 
gine and use many Ford parts, said 
Galindo. 

Current plans include building of 
both a “custom” and a “produc- 
tion” model. The latter will be 


offered in a three-passenger road- 
ster and a five-passenger converti- 
ble, and will be priced under the | 
custom car, it is said. 


made | 


public by ECA chief Paul G. Hoff- | the jargest single project in Europe 


and much more energetic | 
efforts to increase exports to North | 
promised by the}! 
These are parts of a} 








|eign minister, had this report: 


Germany’s Vice-Chancellor 
Franz Bluecher gave credit to 
American help and particularly 
the Marshall plan for German 
confidence in facing the future. 


“Germany,” he declared, ‘“ex- 
presses the hope to other Marshall | 
plan countries that an economically | 
unified Europe will be created in| 
which the people and their econo-| 
mies will be free. Germany will | 
exert all of its efforts toward the 


| common goal of a free and peaceful 
| society.” 


Robert Schumann, France's for- 


| 
“Construction has begun in Lor- | 
raine on three grey-steel strip mills, | 


financed partly by Marshall plan 
funds. We intend to put this plant 
at the disposal of Europe as a 
whole.” 

In 1950, Austria will continue to 
increase its production, its ex- 
ports and its tourist trade, 
reported Chancellor Leopold Figl. 


“Austria’s industrial production 
capacity reached the 1939 levels in 
almost every field of the economy, 
but the potential of production rose 
above this level,” he said. “The 
average of Austria’s mid-year total 
production already stood at 8 per- 
cent above the 1937 level.” 

Italy’s national income in 1949 
reached 97 percent of the 1938 base | 
figure, according to Giuseppe Pells, | 
Italian minister of finance. He said | 
Italy has been successful in halting | 
inflationary pressures adjusting 
state finances, stabilizing prices, | 
increasing production and improv- 
ing some phases of what were 
grave unemployment problems.” 


“Belgium is ready tomorrow as 
she was yesterday,” said Paul Van 
Zeeland, Belgian minister, “to take 
her full responsibility in the re- 
habilitation of Europe.” He said 
his country is now gaining strength. 

Reporting that Dutch produc- 
tion in 1949 rose to about 125 
percent of the prewar level, Pro- 
fessor J. R. M. Van den Brink, 
The Netherlands’ minister of eco- 
nomic affairs, said: 

“Healthy competition reasserted 
itself more and more, Government 
controls on economic activity were 
relaxed . exports increased in 
volume. During the past months, | 
some 75 percent of imports on an) 
average were covered by exports, 
which is the same percentage as 
before the war.” 

The year 1949 marked the turn- 
ing point in Greece’s postwar his- 
tory, said Stephen Stephanopoulos, 
minister of coordination. He stated | 
that organized guerrilla forces were | 
beaten and that general economic 
activity showed substantial im-| 
provement. He said his country 
now can devote itself entirely to 
reconstruction and development. 

Summarizing Turkey’s views, 
Minister of State Cemil Sait 
Barlas said the country is fully 
adopting the principle of eco- 








READY FOR STOCK CAR RACE—Fonty Flock of Spartanburg, S. C., race driver and | 
winner of the national championship in the modified division of the National Assn. for | 
Stock Car Auto Racing for 1949, is shown holding the perpetual trophy being awarded by | 


Nash. 
Beach (Fla) Nash dealer, and Bill France, 


Shown with Flock are Don Willis, left, owner of Don Willis Motors, 


Major Florida stock car races Feb. 4 and 5. 
championship race for Saturday, and with the entrance of several Wayne-powered Chev- | 
rolets, much interest is being created in this event. Heretofore, the majority of entries for | 


this event have been “souped-up" Fords. 
face for late model automobiles. 
driver from New Rochelle, N. Y., 
Oldsmobile 88's and others. 


Inc., Daytona 


, right, president of NASCAR. The official presen- | 
tation will be made at the annual NASCAR victory dinner Feb. |, 


just prior to the two | 
France has scheduled a 100-mile modified | 


The Sunday classic will be a 200-mile stock car | 
Two 1949 Cadillacs have been entered by Len Fanelli, race | 
and Joe Littlejohn, Spartanburg, S. C.., along with many | 





FOR POLICING THE PLAYGROUND—Beach Chevrolet Co., of Miami Beach, Fla., recently 
delivered a fleet of 10 Chevrolet cars to the city for use by the police department. 
Adeeb (right), president of the dealership, is shown making delivery of the first unit to 


Chief of Police Bert Simpson. 


nomic integration and trade lib- 
eralization. 

Bjorn Olafson, Iceland’s minister | 
of finance and commerce, said that | 
without the Marshall plan the fail- | 
ure of the herring season would 
have meant a grave economic 
crisis for Iceland and the develop- | 
ment program would have been 
jeopardized. 

Telling of Ireland’s progress with | 
ECA aid, Sean McBride, minister | 
of external affairs, said: 

“Our internal financial position is | 
stable and sound. Our production of 
transportable goods continues to in- | 


16, 1950 


Leo J 


crease. It was 8 percent higher in 
the third quarter of 1949 than in 
the same quarter last year (1948). 
Unemployment has decreased ac- 
cordingly.” 


| 


Burnett Ups Son 

Roy O. Burnett jr., for the past 
several years vice-president and 
general sales manager of Roy Bur- 
nett Motors, Inc. (DeSoto-Plym- | 
outh), Portland, Ore., has been ad- | 
vanced to the position of general | 
manager, announces his _ father, 
Roy O. Burnett sr., president. 
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General’s O’Neil 
Predicts Three 
Good Tire Years 


AKRON.—There’s a silver lining 
in the tire retailer’s future, accord- 
ing to W, O'Neil, president of Gen- 
eral Tire & Rubber Co, He fore- 
sees three good years industrywise 
compared with 1949, but singles out 
the rising demand for replacement 
tires as one of 1950’s highlights. 


In a year-end report to Gener- 
al’s representatives, O’Neil assured 
them of an increased replacement 
tire demand over last year, and 
predicted a sharp increase in de- 
mand for both ’51 and ’52. 


“There will be a great increase 
of older cars on the highways in 
1950,” O’Neil said. “During the first 
two years a car or truck generally 
will not be in the market for re- 
placement tires, but more and more 


Y|the people will put new tires on 


their cars—and drive them for an- 
other year or two.” 

O'Neil forecast a much greater 
tire demand from the truckers than 
any time in history. 

“More freight was moved by 
trucks in 1949 than the previous 
year, and the new year will see 
another record set,” he said. 

“Freight movement by truck has 
become truly efficient and _ eco- 
nomical, meeting the tremendous 
demands of America’s expanding 
population, The trucking industry 
really is an important factor today 
in America’s economy.” 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
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Cities Seek Road Funds 


Inadequacy of Urban Street Systems Cited 
In Call for ‘Fair Distribution’ 


CLEVELAND. —A greater share; nating the present gross inequi- 
of highway revenues was demanded | ties of such allocation which 
by the American Municipal Assn.| discriminates against municipali- 
at its annual conference here. | ties. 

Calling for an end to what they, “The present inadequacy of urban 
termed “the present gross inequi-| street systems cannot be corrected 
ties” discriminating against munici-| without a fair distribution of such 
palities, the mayors attending the/| revenues.” 
conference adopted a set of princi- 


ples regarding taxation that would| ference that although more than 





Estimates were cited at the con- | 
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| 


divert a greater share of state and/49 percent of the country’s traffic! pe 


federal highway construction and | centered in cities, the municipalities 
maintenance funds into the citieS| received only- 10 percent of the 
through which trunk highways /fynds allocated for highway con- 
pass. struction and maintenance. The 
“The allocation of highway- |balance of the cost must be met 
user revenues, a for high- | by the cities, it was noted. 
way purposes,” the statement Glenn Richards, Detroit public 
said, “should be based upon rela~ | works superintendent, told the con- 
tive highway needs, as determined | ference that for years the munici- 
by factual analysis, thereby elimi- | pajities had been asleep respecting 


2 highway revenues while “the rural 
Chrysler Export 


interests have been wide awake.” 
Appoints Hills 


“In my opinion,” Richards as- 
serted, “we must fight fire with 

DETROIT. — Appointment of 
Philip K. Hills as sales promotion 


fire. It is up to us to build just 
as strong an urban organization 
as there is a rural organization 
manager of the Export division of| and, let’s hope, a stronger one. 
Chrysler Corp. is Large cities have been almost 
announced by C. ignored by the rurally dominated 
B. Thomas, presi- legislators.” 
dent. Hills’ ap- Frederick N. MacMillin, executive 
pointment is director of the League of Wisconsin 
effective immedi- Municipalities, declared that motor- 
ately, Thomas ists in cities have been too apa- 
said, and he will thetic in allowing money earned 
be directly in by city and village streets to be 
charge of all diverted for use on rural roads and 
sales development 
activities. 
During the past 


highways. 
two years Hills 





“The money should be_ used 
where the traffic actually is,” he 
contended, “and should bear a 
direct relationship to the volume 
of traffic, present or potential, car- 
ried by each road or street.” 


P. K. Hills 

has served as assistant to the pres- 
ident of Chrysler Export and has 
been active on many special pro- 


jects for Thomas in assembly 
operations and sales development 
work in various countries. 

Hills entered the automotive in- 
dustry in 1926 and spent the next 
10 years developing automotive 
sales in continental Europe. In 1937 
he joined Chrysler. 


Van Dyke-Moore Donates 

Van Dyke-Moore Chevrolet Co., of 
Newport, Ark., and the Arkansas 
Automobile Club have donated a 
dual-control training automobile to 
Tuckerman (Ark.) high school, 
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What the SAN DIEGO 
UNION and TRIBUNE-SUN 
does for “Automotive” - it can do for you 


You want all the coverage you can get for your money. 
You don’t want to divide your shots unnecessarily. 
Then take a leaf from the way automotive advertising is 
placed in San Diego. Get concentration of your dollars 
in one powerful, adequate advertising medium...theSan 
Diego Union and Tribune-Sun. That’s right. In San 
Diego you only have to make one “‘buy”’...and you cov- 


er Southern California’s The UNION and TRIBUNE-SUN 
second largest market, ; 2 Ki f 

a hg half carried 1,486,50 ines of auto- 
401,000 in the city, a ha motive advertising the first 10 


a million in the City Zone months of 1949. That's 79.2%... 
.-- 650,000 in the County. a good guide to your spending. 


Ask the West-Holliday Man! 
‘All the News with Partiality to None’ 


UNION and TRIBUNE-SUN 


Union Tribune Publishing Co., San Diego 12, California 


REPRESENTED NATIONALLY BY WEST-HOLLIDAY CO., Inc. 
New York « Chicago * Denver + Seattle + Portiand « San Francisco + Los Angeles 








firm four complete buildings surrounding on 


are 100-by-100-foot steel and concrete structu 


LOS ANGELES. — Classification 
|divisions of cars eligible to enter 
the 1950 Mobilgas Grand Canyon 
Run have been completed, accord- 
ing to A. C. Pillsbury, regional 
director of the contest board of the 
American Automobile Assn. 


The event, scheduled for Feb. 15 
and 16, is open to cars of U, S. 
manufacture and design with a 
front-wheel tread of not less than 
54 inches, Cars entered must be 
current 1950 four-door metal top 
sedans, (1950 four-cylinder special 
class excepted) not driven more 
than 5,000 total vehicle miles. 

All cars entered must be cata- 
logued, advertised and marketed 
through regular channels by the 
|}manufacturer, and not more than 
one car of any make and model 
can be entered in a division, unless 
in the opinion of officials, addi- 
tional entries are needed to com- 
plete the competitive requirements 
}of any particular division, Pills- 
| bury said. 
| Division classifications of the 

cars are based on the factory 
retail delivered price as of De- 
| ecember, 1949, including certain 
optional stock parts. All of the 
cars entered must be the identical 
stock cars that could be pur- 
| chased by the average motorist. 

Division classification of the cars 
| is as follows: 

A. 1—Willys 
der class). 

B. 1—Chevrolet; 
8; 3—Plymouth. 

C, 1—Dodge; 2—Kaiser Special; 
3—Nash Statesman; 4—Pontiac; 5— 
Studebaker Champion. 

D. 1—Buick Special; 2—DeSoto; 
3— Hudson Pacemaker; 4— Mer- 
cury; 5— Nash Ambassador; 6- 
Oldsmobile 88; 7—Studebaker Com- | 
mander. 

E. 1—Buick Super; 2—Chrysler 


Home Builders 
Choice Market 





(special four-cylin- 


2—Ford Deluxe 






seven-story buildings used for service, new-car sales and other phases of the business. 





Portland, Ore., gives the DeSoto-Plymouth 
Others are two-story, four-story and 
All 


e block. 


res. 


Classifications Completed 
For Grand Canyon Run 


Windsor; 3—Hudson Super; 4— 
Oldsmobile 98; 5—Packard Eight; 
6—Studebaker Land Cruiser. 

F. 1—Buick Roadmaster; 2 
Chrysler New Yorker; 3—Frazer; 
4— Hudson Commodore; 5 — Lin- 
coln; 6—Packard Super. 
| G, 1—Cadillac 61; 2—Kaiser Vir- 
ginian, 
| H. 1—Cadillac 62; 2 
Cosmopolitan. 
| I, 1—Cadillac 60 Special; 2 
| Packard Custom. 

J. 1—Cadillac 76; 2 
Crown Imperial. 
| Scores for the event will be based 
on “ton miles per gallon,” which is 
| determined as follows: 

Gross vehicle weight including 
allowable load, in tons, times the 
| official run mileage, divided by the 
|number of gallons of gasoline con- 
sumed. 

Pillsbury said this method was 
set up as a system of handicapping 
|}to give all cars, regardless of 
| weight, an equal chance to win the 
sweepstakes award. Cars will com- 
| pete not only for this award, but 


Lincoln 


Chrysler 


own division. 

The contest will take the cars 
|over a 751-mile course from Los 
Angeles to the south rim of the 
|Grand Canyon in Arizona. 





Qua 








For New Cars 


DES MOINES. — Families build- | 
ing new homes for their own | 
occupancy are among the best mar- 
kets for new automobiles, accord- 
jing to a survey by Better Homes 
|& Gardens magazine in coopera- | 
jtion with F. W. Dodge Corp. 
| Seventy percent of the respon- 
j}dents have purchased an automo-| 
| bile since 1945, the survey states. 
Nine out of 10 own an automo-| 
| bile, while 45 percent still have a 
|prewar car. All of the families 
}surveyed built new homes in the 
year ending May, 1949. 

One of the important reasons for | 
the demand among this group is| 
the trend toward the fringe areas 
of cities and open country. 

Seventy percent built their new 
home in a smaller city (less than 
100,000), a suburb of a large city 
or in open country. 








Taylor to Gibson 
Darlington Motor Sales, Darling- 
ton, Wis., has been sold by David 
W. Taylor to his partner, John 
Gibson, The partnership had exist- 
ed for six years. 


|for individual awards within their | 


as Bets Baste, 
Shows Big Jump 
In L. A. Region 


LOS ANGELES.—Most significa 
development in the automobile ii- 
dustry in Los Angeles county in 
1949 was the giant forward stride 
|made in the automotive parts and 
accessories fields, according to 
Chairman Frank N. Rush of the 
Los Angeles Chamber of Commerce 
industrial development committe« 

General Motors and Ford pro- 
grams to buy parts and supplies 
here are approaching their $120. - 
| 000,000 goal. Purchases by Ford fo 
jits three western plants are e» 
| pected to exceed $50,000,000. Gen- 
|eral Motors purchases for 1949 will 
|be approximately $55,000,000. 


About 80 percent of the more 





BURNETT ADDS TO ‘AUTO CITY'—Addition of this used-car reconditioning plant and than $105,000,000 total parts busi- 
| salesroom to Roy Burnett's ‘Automotive City,” 


ness of these two companies in 


1949 was done in Los Angeles 
county, Rush estimated. General] 
Motors probably will have spent 


more than $15,000,000 for its South 
Gate plant alone, he said. 

It is believed Studebaker spent 
over $17,000,000 in this area in 
1949, for virtually the same articles 
as other automobile companies. An 
interesting sideline on _ business 
added to southern California is the 
fact that Studebaker spends over 
$5,000,000 here to carry its freight. 

Coupled with the growth of the 
automobile assembly industry in 
this area has been the establish- 
ment of branch plants of eastern 
automotive parts manufacturers. 
Latest of these is Modine Radiator 
| Co., located in Whittier. Another 
|new arrival is Electric Auto-Lite 
|Co., which opened a new plant at 
Paramount. 

During 1949 automobiles were be- 
jing assembled in Los Angeles 
| county at the rate of 650,000 a year, 

Rush said. 


|K-F’s Chicago Offices 

| Combined and Moved 

| CHICAGO.—Combining of the 
regional and divisional offices of 
| Kaiser-Frazer Corp. here was an- 
| nounced last week by Lee Schwartz, 
divisional manager, who added 
that the move has required larger 
quarters into which he and his 
staff have just moved, at 35 E. 
Wacker drive. 

“We are geared for more effi- 
cient operations under the new 
setup,” Schwartz said. 

AUTOMOTIVE NEWS production and 
| registration figures tell the story of output 
|}and sales every week. 
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OLDS' TRUCK CAN LIFT 55 TONS—Said to be the biggest and strongest die-handling 
truck in the automotive industry, owned by Oldsmobile, lifts a 1950 model die weighing 4 
tons on its initial test in Lansing. The truck can lift a miximum of 55 tons, which is nearly | 
three times its own weight of 20 tons, the firm said. The truck is equipped with a hydraulic 
lifting mechanism and is steered by electrical power supplied by batteries. 


295 Concerns | 
Share 477 Booths | 
At Pacific Show 


SAN FRANCISCO. — Everything | 
is reported ready for the opening 
of the Pacific Automotive Show— 
Feb. 16-19 at the Civic auditorium 
here. Display booths numbering 
477 have been assigned to 295 man-| 





ufacturers of parts, accessories, 
tools and equipment and every 
inch of available space has been 
taken in the auditorium, show offi- 
cials said. 

The show committee was forced 
to create 39 additional booths in 
the basement of the building, in 
addition to the main floor and bal- 
cany sections, they added. 

Every member of the industry 
has been invited to attend. Tickets 
for the trade are available from 
sponsoring wholesalers, as well as 
factory representatives. Invitations 
have been sent to oil companies, 


South Bend Assn. 
Elects Officers 


SOUTH BEND.—The South Bend- 
Mishawaka Automotive Trades 
Assn. has elected Henry Feferman, 
treasurer of Ben Feferman Motor | 
Sales, president, and Jack Moulder, 
of Moulder Motor Co., Inc., vice- 
president. 

The association decided to con- 
tinue active sponsorship of a safe- 
driving program for high school 
students of South Bend and Misha- 
waka. The association annually 
supplies new cars equipped with 
dual controls for use by the schools 
in teaching youngsters to drive. 





WHITE-WALL TIRES 


REALLY CLEANED 
SPARKLING WHITE 


Celiee @ 


WITH -S.0.5.- 


ns 


CAR OWNERS! 
Experts agree 
nothing cleans 
white-wall tires 
like S.0.S. 





ear dealers, truck operators, indus- 
trial accounts and other similar 
operations. 

The show will be open to all 
members of the industry from 2 
until 10 p.m. Feb. 16 through Feb. 
18. On Feb. 19 the show will be 
open from noon until 5 p.m. 

Only sponsoring wholesalers will 
be eligible to attend from 10 a.m. 
until 2 p.m. Feb. 16-18 for con- 
ferences with manufacturer exhib- 
itors, but the show will be open 


|to the entire industry outside of 


this time. 


Cadillac Names 
Works Head and 


Chief Engineer 


DETROIT. — John F. Gordon, 
general manager of Cadillac, last 
week announced the appointment 
of Edward N. Cole as works mana- 
ger of the division, and Charles F. 
Arnold as chief Engineer. 

Cole succeeds Clarence A. Raf- 
trey whose death Dec. 30, closed 
an industrial career that included 
a 20-year association with Cadillac. 

Prior to his appointment as 
works manager, Cole, 40, served 
the division as chief engineer. He 
joined Cadillac in 1930 as a lab- 
oratory assistant. 

In succeeding Cole as chief en- 
gineer, Arnold, 41, leaves the posi- 
tion of assistant chief engineer, 
which he has held since 1946. 
Arnold started to work at Cadillac 
in 1925, also as a laboratory as- 
sistant. 


Stewart-Warner 
Names Eldridge 


CHICAGO.—Distributor and na- 
tional account sales activities of 
factory field men of the Alemite 
division of Stewart-Warner Corp. 
will hereafter 
be directed by 
Huntington Eld- 
ridge, it is an- 
nounced by Gus 
Treffeisen, Ale- 
mite distribution 
sales manager. 

Since 1946, Eld- 
ridge has headed 
national accounts 
sales. He joined 
Stewart - Warner 
in 1928. 





H. Eldridge 
As Treffeisen’s assistant, a newly 


created position, Eldridge will 
handle sales activities on Alemite 
automotive, industrial and farm 
lubrication products, Versatal ma- 
terials pumps and Stewart-Warner 


|electronic wheel balancers. 








Canal St., is the new fleet of 1950 Ford panel units delivered to the G. 
and Dyers of that city. The company is an exclusive user of Ford trucks. 


* |through, primarily, either his head 





By James D. Woolf 


DVERTISING that sells reaches 
for the consumer’s pocketbook 


or his heart. 

Of course, no advertising appeal 
is 100 percent one or the other. The 
heart and the head collaborate 
amiably (but sometimes quarrel 
violently) each time a man makes 
a decision to exchange his hard- 
won money for an article of mer- 
|chandise or a service. But in most 
instances one of the two appeals 
plays the dominant role. 

The “heart approach” I shall 
define here as the “emotional ap- 
peal,” the “head approach” as 
the “intellectual appeal.” These 
are loose definitions, to be sure, 
but their connotations are clear. 
Readers have seen what an emo- 
tional appeal did some years ago 
for Listerine. Even her best friends 
wouldn’t tell the sad and wistful 
girl why she sat alone in a corner) 
at dances and parties. 
The reason, of course, was Hali- | 
tosis, but an “intellectual” disserta- 
tion on this affliction, its cause and 
its scientific correction, such as 
one might find in a medical journal, 
was given secondary place in the 


copy. 


+ - * 


Heart Tug Sells Pianos 


oe years ago a New York de- 
partment store had too many 
cheap pianos, “Intellectual” appeals 
to the head—copy that told in rea- 
son-why detail about the merits of 
the piano, its construction, its beau- 
tiful finish, its sweet tone, its low | 








price, etc.—failed to make sales. 

Then one morning a full-page 
newspaper ad_ displayed this 
headline: “Make Your Daughter | 
A Lady.” The copy said that 
music was the soul of culture, 
that ability to play the piano was 
the acme of social finish, the 
secret of popularity. 

Then followed factual copy about 
the piano itself, what a fine value it 
was. Twenty-four hours later, it is | 
said, every piano was sold. 

In contrast to the Listerine emo- 
tional appeal, consider “Which 
Twin Has the Toni?” No space in 
this advertising is given to emo- 
tional pictures—for example, moon- 
struck boy worshipfully stroking 
moonlit hair of gorgeous gal. 

No, the appeal here is to the 
intellect. Why be so foolish, in effect 
argues the copy, to pay nearly half 
a week’s wage to a beauty parlor 
operator when you can have a Toni 
at home for a fraction of the cost? 

Look, reasons the copy, here 
are twins, and you can’t tell 
which one has the professional 
hair-do and which one has the | 
Toni. 

A great deal of testimonial ad- 
vertising with an “intellectual” 
slant is being used successfully. | 
Cigarette advertising, for instance. | 
Noted throat specialists, making | 
weekly examinations, report not a} 
single case of throat irritation due | 
to smoking Camels. Tobacco auc- | 
tioneers, who know tobacco best, | 
testify that Luckies buy, season | 
after season, prime, ripe, fine, 
golden leaf. 





* * * 


We Ape Our Betters 
‘TSans appears to be ample evi- | 

dence that the great mass of | 
ordinary people tend to respect the | 
judgment and ape the conduct of 
the expert, knowledgeable individ- 











Imc., 1801 
H. W. Cleaners 





Salesense in Advertising 


Tested Ideas for Small Business 


| ual. It is my notion that the retail! case it is the job of your advertis- 
advertiser could make more fre- 


quent and effective use of testi- 
monials. 

Why not a “Men of Distinction” 
campaign for a bank, or for a 
sporting goods store, or a dealer- 
ship? If the testimony of suc- 
cessful men will sell whisky, it 
ought to sell beautiful cars or 
services of a bank, or rods and 
guns. 

In every community, small or 
large, there live certain looked-up- 
to families whose example is imi- 
tated by the common run of their 
neighbors. 

Do you want to prove to your 
community, prove intellectually, 
that wise, sensible, thrifty families 
deal with you? 

Then consider using the testi- 
monial approach just suggested. 
It will also have the added 
strength of an emotional tug at 
the heart. There is no question 
but that the appeal of glamorous, 
interesting, important people is 
one of the most potent forces in 
advertising and selling. 

Which should you employ in your 
advertising—the “emotional” or the 
“intellectual” appeal? Are there any 
guideposts, any principles to take 
into account? That is a hard ques- 


|tion to answer dogmatically, and I 
| shall not attempt it. 
+ * 


* 


Important Consideration 


| yl YOUR product or service or 
business caters to a fully-recog- 


| nized consumer need, the “intellec- 


tual” appeal is indicated. There is, 
let us say, a large and active de- 
mand for the kind of things you 


| sell (just for example, automobiles). 


It is therefore the first job of 
your advertising to persuade 
people that what you offer will 
give them more for their money 
than what your competitors offer. 

But let us suppose the thing you 
deal in does not enjoy an active 
and voluntary large demand (for 
example, life insurance). In this 


45 






ing to make more people want 
more life insurance—and to do this 
you may have to appeal to their 
| emotions. 

| Generally speaking, there are two 
| kinds of products and services—1) 
necessities that people cannot get 
along without: sugar, flour, soap, 
basic clothing, roofing, heating, 
transportation, etc. and 2) non- 
necessities, luxuries and semi-lux- 
uries: encyclopedias, air travel, 
foreign travel for pleasure, costly 





perfumes and cosmetics, Odo-ro- 
no, Mum, cold _ storage lockers, 
Postum, Sanka, Accent, pianos, 


organs, cameras, sailing and power 
boats, Florida and Palm Springs, 
fine furniture and first editions. 

The terms “head approach” and 
“heart approach” as used here 
apply largely to the main illustra- 
tion and headline, that all-im- 
portant opening part of the 
advertisement which must seize 
the attention and capture the 
interest of the reader. 

The “emotional” appeal in every 
instance should be backed up, in 
the body of the text or radio com- 
mercial, with reason-why factual 
material. If yours is a soap that will 
give’ her “A Skin You Love to 
Touch,” somewhere in the copy 
TELL WHY. Facts persuade, con- 
vince, sell. 


Snap-on Tools Expands 


Facilities in Canada 

KENOSHA, Wis.—Announcement 
of the expansion of distribution 
and production facilities of Snap- 
on Tools of Canada, Ltd., has been 
made by A. W. Clark, general 
manager. 

Plans for a Snap-on general of- 
fice and factory to cover approxi- 
mately 20,000 square feet are being 
|drawn up. It is expected that con- 
| struction will be completed in 1951. 
A seventh Canadian branch, at 
| Regina, Saskatchewan, was opened 
| Jan. 3, Clark said. 








If you want to find someone at the N.A.D.A. 


Convention .. . 


look for him at the 


Universal Underwriters 
OPEN HOUSE 


Penthouse 


SHELBURNE HOTEL 


5:30 p.m. - 
. Monday . 


Sunday 


7:30 p.m. 
Tuesday 


February 5-6-7 


*You'll always find a friend at 


UNIVERSAL UNDERWRITERS 
Kansas City, Mo. 
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New Grille, Larger Treads Featured... B 
No Price Shift "00 Ply th 
O ©Frice L on mou : 
(Continued from Page 1) Plymouth says increases stability, | streamlining motif. The window is| ' 

changed from those on the 1949 | eases tire loading stress on curves/set in a newly-designed locking) j L 

models, and enhances the car’s general} rubber seal. 

As previously, Plymouth offers | appearance. There are larger bumpers on | |) 
nine models on two wheelbases in| ‘Thirty-two percent larger than| both front and rear. In addition at 
Deluxe and Special Deluxe groups.|/on previous models, the new rear] to providing greater protection of 
The 97-horsepower engine is re-| window increases visibility and its| for the grille, rear deck and fen- se 
tained with few modifications. lines blend into the car’s new| ders, the bumpers are designed ; 

7 2 to add materially to the general Ju 

sEDDENE, in making the no-price- appearance of massiveness. Be 

change announcement, said the ; : ‘ . 

1950 models represented “the great- The theme of simplicity which ne 
est values in Plymouth’s history.” has been carried out in the medal- 

According to Eddins, Plymouth lion and nameplate on the front) New PLYMOUTH CLUB COUPE—Here's the Special Deluxe P20 model on the 118!/s-inch fi 
in these prices is absorbing current has been continued in the orna-| wheelbase. Rear window of the Plymouth four-door sedans and club coupes is 32 percent tl 
increases in manufacturing costs. mentation of the rear deck. ——, jem that on previous models. The backlight is set ‘n a newly-designed locking wv 

These arise from added value The block-letter nameplate, the | " d 
and streamlined appearance as well license plate light ornament, the | i ; 
as the higher prices of steel and license plate recess and the T-| Wh I d ° 
“some other raw materials,” he shaped luggage compartment han-| at s verpro uction? - 
stated. dle are styled to accent the car's ‘ : . 

eile gels, ila ee alah lower lines. | Skinner Tackles Question as Olds Ups Pe 

Combination tail lights and stop Schedule to 375.000 

ane and four-door sedans, lights are set into each rear fender. : - 

slightly greater overall width and eee ee By Bob Finlay a : oa 

alterations on the rear deck are : ? ay ings in key dealer cities, where Fl 

said by Plymouth to provide a bbe redesigned instrument panel eT they said they were overwhelmed ju: 

longer, heavier appearance for all provides new backgrounds of HAT lies behind the different by the high interest in the new co 

models transparent gunmetal on _ spun ae dealer opinions on| Ojds models. co 

el ai _|aluminum for the gauge dials, | production? 7 y th 

ial a eeaatte Seas ot ae is aut waa of te i950 Gaede graven speedometer, radio dial and clock.| On the one hand, dealer asso- Smo senetion to the newly styled in 
. 5 new backgrounds of transparent gunmetal on fini q|ciations have been passing resolu- body on the Series 98 has been | 

horizontal bars with a _ curved- ; J The gunmetal finish is also use ; ; . sa : : ; 
spun aluminum for the gauge dials, speed- : tions warning ar especially gratifying, in Skinner's } 

down top member and a _ single|ometer, radio dial and clock. Larger rotary | ON the radio grille screen. There : : ; — % so} 

vertical bar at the center. switch ‘knobs on the radio are easier to|are larger rotary switch knobs|%8@lnst overpro- estimation. This is the longest and | = m 

Above the grille the Plymouth |°P*?t* which are easier to operate. “a 7 lowest body ever supplied to Olds- pr 
nameplate appears in larger Features for performance, com- sank - # oon mobile by Fisher Body. th: 
block letters, and a bigger, more O’ Malle Hails |fort and safety which were pre-|) 0, ‘inenenainen Among the points that have re- be 
colorful medallion has been ¥ | viously introduced in — Plymouth production — ceived much favorable comment are st 
placed over the nameplate. ° |line have been retained. . the improve isibili a ; we 

The new Plymouth was charac- P ublic Response | The six-cylinder engine has a 003 aaa record the uae aaundiae Giana aie. U. 
terized by Eddins as “the greatest * | 7-to-1 compression ratio. The S. E. Skinner shield and the wide . vind ‘ - 
car value we have ever offered the To 50 Chrysler combination ignition and starter nent . a — e wider rear window, 
public.” . ; | switch, automatic electric choke, bi on ee the roominess and headroom inside, g 

“When we speak of value,” Ed- ae cae = ~~ ee wf cushion tires, “safe-guard” hy- nan t that 7 a the blending of the massive wrap- a 
dins said, “we mean that we have | the h se any's “very high ex.| Graulic brakes and “safety-rim” | j nounced that S. E. Skinner |@round front bumper with the th 
combined beauty with sensible eae the Se a "to's 18 Sea wheels are other features con- [Ojasmobile had boosted its pro- grille, and the large luggage space h 
styling, that we have achieved big- | Pectations,” according to Joseph A-| tained in the new Plymouth. —_| Sittion sights from 350,000 to 375,.| vauable in the trunk. u 
car performance with small-car a ” oo manage Special Deluxe Plymouths are the | joo io eee “on the basis ef enthu- Skinner added a question of his ( 
economy and that the mechanical Cheval gn four-door sedan, the club coupe, | <i em for the 1950 models.” own to the press conference: re} 
excellence of which we have al- a Sanam the the station wagon and the con-| "~~ in “The auto business is still a darn fai 
ways been proud has maintained acceptance ter | Vertible_ club coupe. y | (\LDSMOBILE hopes to build 98,- | 00d business to be in, isn’t it?” th 
its high level.” “ile The Deluxe group consists of the 600 care im the Gest three on 

acre O’Malle said four-door sedan and club coupe on months of 1950, nearly double the oe - set 

HE FRONT and rear tread have ae al a 118%-inch wheelbase and of the|£2's00 in the 1949 period Fared Tu 

been increased, a factor which ar dealers Te-|/two-door sedan, three-passenger|* aq, ; P ' ca 

P & 
port sensation- d th il tal Suburban Skinner told the story of someone | (Continued trem Pane 1) 
N D 1 A al’’ enthusiasm, co X canine ‘aie an! who had put the question in a dif- the implication of an statisti i 
= . ‘ ; e s8 Stics § 

ew eater ssn. se _ The cars are available in nine eat ewe CREE SN CNS | sos might be applied to the inde- ] 
Plans Show in . new eight-cylin- = oo gence — the aeb.| “I know that the dealers have | pendents. Th 
. Bh ns de ‘ ——" = no lg tee Sedan a poll | made 2 Sais -, ee last + Last year, they say, was in the a 

Vv es years. y want to hang on to | in j : 
Springfield, O. vehicles of this ‘type = prion. °*| convertible club coupe. | those high profits. But Sastenliy ong “ae pager ind ag ; the 

SPRINGFIELD, O.—An automo-| “This confirms our belief,” stated | they want more than anything i ildi = 
3 : r ” fi rity.” most capacity building the most i wil 
bile show is planned for sometime|O’Malley, “that the public has Buffalo Dealers else to find security. : | oom | 
during February by the newly| plenty of money for the purchase : Skinner then said that if dealers | The i \ 
formed Automobile Dealers Assn.|of automobiles and will spend it Promise Many | wanted security they should be|_ e real story, on how well the i tes 
of Clark County. readily for quality merchandise, In J signed up with Oldsmobile. independent makers can cope with | se 

Elden E. Conrad (Pontiac), asso-| other words, a very large percent- C t Sh Obviously it was not a direct| competition will be unfolded this | sec 
ciation president, appointed Forest | age of our prospects are asking for ars a ow answer to the question, but it may | year, they insist. Co 
R. Ripley chairman of a committee/the best rather than shopping for! BUFFALO.—The number of cars| S'V¢ a factory thinking) And, it is added, if you want to 731 
to select a location for the show. | a price. to be exhibited at the Buffalo Auto 7 . « put any significance in 1949 sta- | yy 


Other committee members are Rob- 
ert Copes and W. A. Bowman. 
The new association is believed 


The Chrysler official said the 
public likes a car that is “designed 
primarily to ride in, with its ap- 


Show in Masten Avenue Armory 
Feb, 11-18 will be “the largest ever 
assembled” here, the Buffalo Auto- 


KINNER claims that Oldsmobile 
has the product and the ability 
to not merely increase production 





tistics, the independents are stil! 
working on about a 4 percent mar- 
gin in comparison with prewar. 


to be unique in that it will admit} pearance governed by its func-| motive Trade Assn., Inc., said last y : 
sales managers, as well as dealer- tions.” , week. — oe er ee Se AKE not as S . A 

ship owners, to membership. , _| While many 1950 cars already |*@!¢3_. ; note that, of the 20 makes _ | 

Other association officers are| © Malley reported that the New al ic,|, {It might be pointed out that at of cars being built, only eight 
; . port, a hardtop convertible offered| have been unveiled to the public, |; th oe k io 
George S. Blaga, vice-president;|;  ; w will also present many|/©@St three other makers in the/of them accounted for a larger lr 
Recs in the Town and Country, New|the sho ill also p Y | Oldsmobil rice range have an- : gs 

Edward Higgins, treasurer, and|yo;xer and Windsor lines. is al-| new models never shown before, d 2 . yn . ’ share of production in 1949 than 1 
Kenneth Baker, secretary. ready a “success,” though only a|it was said. “a a 2a ra} | 21948, with the only substantial B 
few are yet in the field. Buffalo's last automobile show] caics manaver, pointed out at the |mcreases being gained by Ford, ete 
7 E celeste itcietaicnrende was held in Memorial auditorium |” _ 7 press con- Chevrolet and Plymouth. ger 
° in October, 1941. ference. b he Increased price-consciousness is ( 
6 NSE PLATE Auto-Lite Cuts aeanainias Se cor that Ge expected to favor the latter three age 
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Battery Prices 


TOLEDO.—Price reductions av- 
eraging more than 7% percent for 
automotive storage batteries have 
been announced by Electric Auto- 
Lite Co. 

Declines in lead prices and man- 
ufacturing savings are factors in 











Pontiac Launches 


°00 Dealer Parleys 


PONTIAC. —Pontiac division 
held its first factory-dealer con- 
ference of the new year here last 
week. 

Dealers from each of Pontiac’s 





mobile does not 
propose to in- 
crease its dealer 
body in order to 
get the increased 
market. 

In response to 
a question about 
what happens to 
dealers with ex- 





makes even more this year. Chev- 
rolet, with its automatic transmis- 
sion, is considered likely to draw 
some buyers from the medium- 
price market. 

But also benefiting from price 
psychology, say observers, will be 
the smaller Hudson, Nash, Stude- 
baker and Packard models, 





SSS a 


I the reductions, which affect the] national sales zones were invited fi ini : : 
Hy entire line sold under Auto-Lite|to Pontiac by Sales Manager L. W. G. R. Jones panded dealer — aks tee ee é 

| 3| Us , and Prest-O-Lite trade names. —— ee spring mnerenan Se lee have seen K-F’s new models 

On or Off With a Poe Turn pos wit epartmenta | “We've expanded our overhead, —a for spring announce- 
Big 3 Lineup ee ak, | too. What happens to us?” ment, say the company will be me 
Heavy %-inch bolt (with T-head : | How long will the market hold|>@ck in the automotive sales arena Jol 
and square shoulder) fastens li- Lowest-Priced Models Ford | up? j with muscles bulging. me 
cense plate securely in place. Will "50 50 "50 ‘ x | “I don’t know,” Skinner said, “but | —Bernizt THOMAS Sei 
not lose off. Chev. Ford Six Plym. (Continued from Page 2) when I look at our product, the i Se a dir 
PLATED TO PREVENT RUST 4-dr. sed. $1,460 $1,471.50 $1,566 promoted to manager of the truck| Rocket engine and the improved i 1 I 
No. 51—Dealer Cost, each 2-dr. sed. 1,413 1,424 1,507 and fleet sales department, another | Hydra-Matic, I think our sales will Ford Denied Shift du: 
Packed 12 to Box- Club cpe. 1,418 1,534.25 |in the group under Ball. hold up for a long time.” Co 
Money-Back Guarantee Bus. cpe. 1,839 1,332.50 1,385.75 In the group to be headed by ee Of Fer uson Suit 10 
——— Deluxe Models McGinnis, a new department has| JONES said that Oldsmobile £ ass 
IMMEDIATE DELIVERY 4-dr. sed. $1,539 $1,558 $1,644 been created with appointment of dealers had stocks of about 31,- NEW YORK.—A plea by Ford I 
If Your Jobber Cannot Furnish 2-dr. sed. 1,492 1,511 William C. Scott as manager of}000 used cars, which they were| Motor Co. for the transfer to De- 193 
Order Direct from... Club cpe. 1,508 1,511 1,617.50 |the sales training department.|turning over on a 30-day basis. troit of Harry Ferguson’s $251,- Bu 
Conv. 1,857 1,948* 1,997 Scott was promoted from truck He asserted that used-car prices | 000,000 suit against the company in 
HOUSER ENGINEERING & Stat. wag. 2,004 2,262*  2,387+ | sales training manager. were still slipping, and would prob-| has been denied in federal court pre 
MFG., INC.. Bluffton: Ind. *Kight-cylinder models. G. C. Eldredge, who has been /|ably reach a low point in February,| here. The suit charges patent in- po: 
Asai / +Suburban, $1,855. the division’s advertising manager, | as they usually do. fringement and conspiracy to put s 
Over 100 Service Items (All advertised-delivered prices) heads the advertising and sales; Skinner and Jones had just | Ferguson and his tractor firm out St. 
promotion department. | returned from a series of meet- | of business. soc 
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Briefs Presented by Defense .. . 


Tucker Asks Acquittal 
As Trial Nears End 


CHICAGO. — Efforts by defense 
attorneys to secure court acquittal 
of Preston Tucker and three of the 
seven others being tried on crimi- 
nal charges before Federal District | 
Judge Walter J. LaBuy and a jury 
headlined proceedings as the case 
neared its end last week. 

Counsel for Tucker, Otis Rad- 
ford and Mitchell Dulian, made 
their pleas orally Wednesday and 
were instructed to file briefs two 
days later, as were attorneys for 
Robert Pierce, Fred Rockelman, 
Cliff Knoble and Harold Karsten, 
who sought more time without 
success, 

It was a Gifferent story in the 
case Of Floyd D. Cerf, whose firm 
headed the Tucker stock under-| 
writing syndicate. His attorney, | 
Floyd E. Thompson, former chief | 
justice of the Illinois supreme 

court, had a brief ready, and its | 
contents were regarded as setting | 
the standard for arguments later | 
in behalf of the other defendants. 

After reading his brief, Thomp- | 
son attempted to force the govern- 
ment to answer his arguments and 
prove its own case immediately so 

that other defense attorneys may 
better prepare their briefs. How- 
ever, Judge LaBuy ruled that this 
was up to the prosecution, and 
U. S. Attorney Otto Kerner jr. ob- 
jected to the technique proposed. 


Thompson insisted that the 
government had not proved fraud 
and had given only inferences; 
that the defendants could not 
hope for gains in the enterprise 
unless it proved successful. 

Of Tucker, whom he does not 
represent, Thompson said: “In his 
failure he has contributed more to 
the automobile industry than any- 
one else will in a long time. We'll 
see all these things (features 
Tucker tried to incorporate in his 
car) whether Tucker goes to jail 
or not. We would have seen them | 
sooner if he had not been stopped.” 

Pleading directly for his client, 
Thompson declared no _ evidence 
had been produced to show that| 
Cerf sold Tucker stock otherwise | 
than legally, and that Cerf made! 
no false promises in connection 
with the sale. 

Winding up its case so far as 
testimony was concerned, the pro- 
secution called Joseph Turnbull, a 
second Securities and Exchange 
Commission accountant, as _its 
73rd, and final, witness. 

Turnbull, questioned by assistant | 
U. S. Attorney Robert J. Downing, | 


Rudd, Scudder 
Are Advanced 
In Buick Sales 


FLINT. — Robert E. Rudd, 
Buick’s director of merchandising, 
last week was appointed assistant 
gencral sales manager. 

O. L. Waller, general sales man- 
ager, who announced the appoint- 











J. H. Scudder 


Robert E. Rudd 


ment, at the same 
John H. Scudder as director of 
merchandising, succeeding Rudd. | 
Scudder has been sales promotion | 
director. | 

Rudd entered the automotive in- | 
dustry with Auburn Automobile 
Co. in 1926 and remained there for 
10 years in financial and _ sales 
assignments. 

He transferred to Studebaker in| 
1938 in a sales capacity, and joined | 
Buick in 1940 as district manager 
in the Chicago zone office. He then 
progressively worked up to his new 
position. 

Scudder joined Buick in 1946 at 
St. Louis as claims manager and 
soon became a district manager in 
the St. Louis zone. 


time named 


testified that Tucker received $527,- 
078 in various forms between Jan. 
1, 1947, and March 3, 1949, the day 
when trustees took over the 
Tucker Corp. 

Check transactions traced to 
Tucker by Turnbull, included 
$95,858 in salary, $15,000 for an 
airplane, $17,000 for promotional 
and entertainment expenses, $2,- 
985 for a Cadillac car, $1,763 for 
a Ford, $21,000 to repay personal 
loans from outside sources, and 
$122,662 for “settlement of claims 
and services.” 

Book entries, the witness said, 
showed that on the day in April, 
1947, when Tucker paid $100,000 to 
the company for class B stock, he 
received a like amount for “pre- 
production engineering and de- 
velopment.” Turnbull said further 


Dealers Everyw 


are Greatly Increasing New 


“Select-0-S 


over 1,500, 


No wonder dealers are more easily selling 8 leading makes 
of new cars that their manufacturers deliver with “Select-O- 
Seat” as original equipment! “Select-O-Seat” is the only coil 
spring seat cushion construction that can be adjusted easily by 
the new car dealer's service man, in a matter of minutes, to 
satisfy the most discriminating new car buyer's need for special 
comfort! Without disturbing upholstery, he simply flips extra 
pocketed coil springs into the base of the “Select-O-Seat” 
cushions for greater buoyancy, and to raise eye level for 
‘Select-O-Seat” 


safer vision. 





*PATENT AND 
TRADE MARK 
APPLIED FOR 


_AUTOMOTIVE NEWS, JANUARY 16, 1950 


Car Sales by Featuring... 





earned the Nash 10-point select dealer award three successive years, demonstrating its 
excellence of service, parts and showroom facilities. Founded in 1945 with Maynard B. Witt 
as president and Sidney B. Witt as operating manager, the dealership has 16,240 square feet 
of usable floor space, with an additional 12,600 feet available for used cars. 


broker’s commission for stock 
sold by his firm and $1,504 in 
director’s fees; Fred Rockelman, 
$75,156, of which $57,698 was sal- 
ary and the balance expenses; 
Mitchell W. Dulian, $41,259, in- 
cluding $26,933 in salary, $1,625 
for a car and the remainder ex- 
penses; Otis Radford, $30,480, of 


that Ypsilanti paid $1.90 per hour 
|for labor costs on transmission de- 
velopment for Tucker Corp. but 
| billed this work at the rate of 
$4.39 an hour. 

Among amounts listed by 
Turnbull as paid to other defend- 
ants were: Floyd D. Cerf, $226,- 
653, representing $255,149 in 





ere 


eat” has helped 15,000 dealers sell 
000 new cars of 8 leading makes! 


sells ‘Personalized Comfort!” 
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CHOOSE YOUR OWN COMFORT” 





WITT TAKES NASH AWARD FOR THIRD YEAR—Witt Motors (Nash), Amarillo, Tex., has | 





47 


which $15,308 was salary and the 
rest expenses; Cliff Knoble, $11,- 
981 in salary, and Harold Kar- 
sten, $8,700. 

Figures presented by Turnbull 
disclosed a payment by Tucker 
Corp. of $144,0000 to Hughett Coal 
Co., headed by Emery Hughett, 
former Ypsilanti bookkeeper, in- 
cluding a $35,000 advance before 
coal was delivered. 


Nash ’49 Output Breaks 


Record with 142,592 
DETROIT. — Record-smash- 
ing production by Nash Motors 
during 1949 hit 142,592 passenger 
cars, eclipsing the former all- 
time high of 138,169 set in 1928, 
according to H. C. Doss, sales 
vice-president. Production and 
sales for 1950 are expected to 
top 1949 records, Doss said. 
The statement of a new man- 
ufacturing peak follows the re- 
cent announcement that a new 
line of cars will be offered this 
spring. The new cars will be 
additions to the present Ambas-. 
sador and Statesman series, 











Ragas 


CHOOSE YOUR OWN COMFORT” 






Owners of new cars call it the greatest improvement in 
. Developed and produced by 
the world’s leading supplier of springs for over 40 years. 





GENERAL OFFICES: DETROIT 11, MICH. . .. IN CANADA: L. A. YOUNG INDUSTRIES, LTD., WINDSOR, ONT. 
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Fair-Trade Violations Investigated .. . 
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Minnesota Checking Auto Ads 
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MINNEAPOLIS. Automobile , tices are not curtailed, it is authori- ,of bt siness” is quoted by the de- Ww 
advertising has come under the | tatively reported. partment as follows: | 79 does 
scrutinizing and investigating eye | In an effort to stamp out any vio- “(1) No person engaged in the 7 the 
of the Minnesota department of | lations, the department has drawn) sale of merchandise at retail of t 
business research and development | dealers’ attention to laws referring! shan, in connection with such Deve 
after a number of violations of on unlawful trade practices in re-| business, misrepresent the true othe 

‘ . p ation to claiming or implying that | ‘ spen 
fair-trade regulations and advertis-| erchandise is sold at “wholesale”| "@ture of such business, either § 
ing codes by dealers had been | to the retail trade. | by use of the words manufac- a 
brought to the department's atten-| advertising in Twin Cities | turer, wholesaler, broker, or any a 
tion. | newspapers during the latter part | derivative thereof or synonym pen 

The department is charged with | of 1949 has contained statements | thereof, or otherwise and, ren 
the responsibility for administering | to that effect by some dealers. | “(2) No person shall, in connec- red 
oh a ae laws ae a an | Section 325.143 of M.S.A. 1945|tion with the sale of merchandise a ; . a 
rade activity among retailers Of/(Minn.) defines unlawful trade/at retail misrepresent, directly or | . ‘ 7” bill 
the state. , practices as follows: indirectly, that the price at. which | , DEALER DELIVERS AMBULANCE Ih, Jet vord in ford ambulnce it tare bers | enn 

No reports are available as to “It shall be unlawful trade prac- | such merchandise is sold is an ap- president of Stony Point Ambulance Corps, Inc. The citizens of this small community, fired It 
the extent of the department’s (tice for any seller or transferer of | proximately wholesale price, or is | by Hoole’s —. a oan —— have, by ae mais toes cuter ow plus 
investigation. It is therefore not | any goods, wares or merchandise to|!ess than the usual retail price, ry Ey gy -* me © 949,000 omby = belie 2 5 Soe OF tone ce buat 
known whether any dealers have | advertise, claim or imply that any | either by the use of any such ex- “RB 
been personally warned to cur- | sale or transfer of goods, wares, or | Pression, or of any expression hav- billic 
tail certain advertising and sell- | merchandise is a sale or transfer | ing a similar meaning, or otherwise | What’s Become of . . . pres 
ing practices. at wholesale, unless such sale or| misrepresent the true nature of || —— seric 

However, a number of food re-| transfer is made to a transferee for | Such sale.” LeR G. Peed grow 
tailers have been brought into| re-sale or is a sale of a substantial; The department’s fair trade prac- oy ™ ineq' 
court for violating the so-called | quantity of merchandise for busi- | tices investigations are conducted (Continued from Page 4) _Th 
8 percent markup law relating to| ness use only.” ‘by Floyd Leuben, director of trade sins tion 
fair trade. Similar court actions| Section 325.144 relating to “Re-| promotion, under the department's ¢y) muu muu’s (Mother Hubbards | ly, then some bottles were produced gins 
face auto retailers if certain prac-|tailers not to misrepresent nature’ head, James W. Clark. to you) float about by day looking and we all had a drink to a very 
as ita re % aie a ee : 3 a through glass-bottomed buckets for successful hukilau. —_ 

edible seaweed—much prized by «{ put my share into the trunk j oan 
Hawalians. .. of the DeSoto and last night we den 
i — oe ae eee ae had the finest fish chowder, sea- “9, 
tinue this tomorrow, because that |Soned with sherry, that I have ever tures 
RESERVE ADVERTISING SPACE NOW! phone call was from Keekuli, a | tasted. senti 
Hawaiian friend of mine. It “That gives you a picture of how gene 
° seems that Keekuli’s brother, one retired business man puts in prog 
ce oO n ve n t I oO n Is S u e Ss who lives over on the windward | his time when he is lucky and lives effici 
side of the island, about 40 miles a es - — know ee aoe 
from here, had just phoned Kee- amber of Commerce Is getting 
January 30th and February 6th kuli that a big school of fish had along, or how the Rotary Club is the | 
been sighted offshore and seemed | doing, but I think they are doing net — 
likely to move into their little | fine, and I am certain that the poss: 
bay, and Keekuli better come |local boys know full well how to pend 
A over right away and help with | run those enterprises without any Th 
the hukilau. assist from Peed. tion 
“A hukilau (pronounced hooky | Sincerely, that 
lau) is a community fishing effort | Roy Peed. in t 
AND 'where all the males and females|215 Kulamanu, that 
of the community who can swim) Honolulu 15, T. H. a 
VW ”" = Sens. = — _ un- ee yl aoa 
|fortunate school of fish venturing : 
SHOW" THE CONVENTION into the coves and bays hereabouts, Le ML Completes vc 
Keekuli does not own a car, so I m. : 
will drive him over. I wouldn't Business Parley a 
. IN 'want to miss the fun. I will con-| DETROIT.—The first national e ’ 
. tinue this tomorrow. ‘business management conference =a 
ow ; . . i 
Well, Keekuli and I made 4| for regional and district sales office 1947 
. rapid dash over the mountains and | pysiness managers of Lincoln-Mer- WS 
i down to the windward side to the! oyury was held here Jan. 9-12. 
1{ te P1UG ine Man yew eee) One of the principal sessions was 
shore and some 75 natives, young | Conducted by Sales Manager Jos- 
The Newspaper of the Industry and old, had assembled on the | °Ph E. Bayne. 
beach to help. Everyone pitched in | eee eee = 
— soon a eo Hunt Named to Board 
a ss CS : / eing carrie out to e eep : : 
The buyingest show of the automotive industry—the National Automobile pe ge ee ae ae pce lh max eee te 
Dealers Association convention and exhibit, will be held in Atlantic City, February with the net to surround the ee er 2 eee = > 
5-8. During the past two years this show has proved to be the outstanding show of of fish. — E ak i. ” on 
the year, with auto dealers from everywhere gathered to see what's new and hear ae oe —_ eee 
what's happening. At the first N.A.D.A. show in Chicago, 1948, 68 exhibitors took the bottom and, as it is let down, wy Lary 
orders for more than a million dollars worth of automotive shop tools, equipment and ke ga et ante eaten. — Give Used Cars 
merchandising aids. At the San Francisco show in January, 1949, exhibitors nearly | So, as the eae _ = es) the NEW LOOK 
Wi : . with the net, dozens of men an 
doubled the million dollar figure! What will happen in 1950? | boys, wearing diving goggles, > . with 





: . . ‘ ‘ . > ; iv th y 
In connection with the convention, Automotive News will publish special stories ive te release the net and alow 


in its January 30 and February 6 issues. You can reach not only the thousands of 
dealers attending the show by advertising in these issues, but also reach the 25,000 
other dealers who cannot attend. Your advertising message in Automotive News 
will produce action. 





it to feed out. 
“Meanwhile, the women and 
| younger children have fanned out 
|around the school and beat the 
|water with palm fronds to deter 
ithe fish from moving away from 





minutes the net closed" and’ the Replaces 
poate. "wun de bas Gtine @ WORN FENDER WELT 





release the net from the coral and 
the women and children beating 


Today’s Outstanding Advertising Buy 
the surface of the water to dis- 


Automotive News now has the greatest DEALER circulation of any automotive | courage the trapped fish from 

ublication. Of its circulati . | jumping over the net and escaping, 

p ulation of 37,000 copies weekly (ABC), more than 25,000 go lthe net is slowly made smaller| 
to new car and truck dealers. No other publication in the field can produce as 


without Removing Fender 


%& Strong, flexible plastic fin- 
ish is all-weather resistant. 


*% Clips expand and hold 
tight . . . serrated edges 
give a permanent grip. 








| and smaller and at the same time 


| the Hawaiians are cautiously mov- 





many names among subscribers who influence buying most. Your best bet, ing it in toward shore % Zip-Welt takes just min- 
advertising-wise, is AUTOMOTIVE NEWS. “Hell’s a poppin’. Fish are jump- | oo ae. iS = 
ing all over the place, everyone is then . . . Zip-Welt is in 





. in a jiffy. 
% Zip-Welt conforms to all 
automobile contours. 


% Write today for FREE Sam- 
ple and complete infor- 
mation. 


———— COUPON ————= ‘ 


The Marson Corp. 
115 Mill Street, Revere 51, Mass. 


P.S. Regular advertising rates continue for the N.A.D.A. show issues |shouting Hawaiian and pidgin at 
one another, some boy curses that | 

an eel had bitten his finger—a fish 
jumps smack into a fat old gal’s 
face—all is pandemonium—but fun. 
“Finally, the net is beached 
upon a nice sandy bottom, and 
with everyone heaving, the heav- 
ily-laden net with its finny treas- | | 
ure is beached and the mad 


Forms close January 18, 1950 for the January 30 issue. 





PENOBSCOT BUILDING 
DETROIT 26, MICH. 
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| 
| on Me to watatove th tch i | Gentlemen: Please send me sample 

New York—Edward Kruspak, advertising manager, 5! E. 42nd St., Murray Hill 7-687! scramble re © e ca Is | length of Zip-Welt FREE. i 

Chicago—J. Goldstein, western manager, 360 N. Michigan Avenue, State 2-6273 | started. Name 
Los Angeles—R. E. Deibler, 2506 W. Eighth St., Dunkirk 3-0303 | “Oh, boy, what a catch! Almost} | 

Detroit—Dick Webber, 2666 Penobscot Building, WOodward 3-0495 900 pounds of beautiful fish went | Address 

into sacks, barrels, boxes, baskets | ait cecilia i 
and even muu muu skirts yester- L State. 


day. The catch was divided equal- 
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CED Proffers Its Budget 


Committee Says U. 8. Can Cut Taxes $2 Billion | 
And Still Have $3 Billion Surplus 


WASHINGTON.—As it usually 
does when budget time rolls around, 
the research and policy committee 
of the Committee for Economic 
Development has come up with an- 
other suggested federal taxing and 
spending program. 

For fiscal year 1951, the CED 
group outlines a program which 
would reduce government ex- 
penditures $6.7 billion below cur- 
rent levels, make possible a tax 
reduction of more than $2 billion 
and create a cash surplus of $3 
billion “under conditions of high 
employment.” 

It was suggested that the sur- | 
plus be applied against debt re-| 
duction. 
“Because of 
billlon—and its 


$40 | 


| 


its size—over 
composition, the | 
present federal tax burden is a| 
serious impedient to economic 
growth and a source of important 
inequities,” the committee said. 

The committee said the best solu- 
tion for the fiscal year which be- 
gins July 1, 1950, would be to: 

“1, Provide for a moderate 
budget surplus to be realized 
under conditions that make a | 
surplus possible, namely, condi- 
tions of high employment. 

“2. Reduce or postpone expendi- 
tures that are not immediately es- 
sential to the national security or | 


general welfare, and operate all 
programs more economically and 
efficiently. 


“3. Revise the tax system in ways | 
that will yield the most benefit to| 
the whole economy from the small | 
net revenue reduction that seems | 
possible with the achievable ex-| 
penditure reductions.” 

The committee said its examina- | 
tion of the budget revealed items | 
that will “automatically” decline | 
in the next year, “expenditures | 
that have far outgrown the pur-| 
poses for which they were intended, | 
and numerous opportunities for | 
greater economy.” 

CED’s analysis of federal ex- 
penditures and revenue possibili- 
ties under conditions of high em- 
ployment followed along the lines 
of a “stabilizing principle ad- 
vanced by the group back in 
1947. This provides: 
rates to balance the 


“Set tax 





Tres 
EE 
—— 


CHROME 
PLATED 


SOUTHERN CALIFO 


4444 SUNSET BLVD., LOS ANGELES 27, CALIFORNIA 


MANUFACTURERS OF AUTO 


» 7 anh ‘| 
Ech ES, 


teal 
IU ez 


| stir | | sag! 
Beautiful 8x10” 


COLOR PRINTS 5 00 


on soft green mats 





AUTOCAR 190? 


Set 
of 


with gold border 


|balanced every year. 


|is low there would be a deficit, be- | 


| including the necessities of life, and 


w DISTRIBUTORS WANTED * 


a 
ay je} | $6! 


OWN 
us) 


You'll really rave over these charming color prints 
of early “‘horseless carriages."’ They lend a nostalgic 
note to home, den or office. New, original engravings 
by Clarence P. Hornung, noted designer. Send check 
or money order, plus 25c for mailing. No C.0.D.'s. 


AUTOPRINTS, 220 E. 46th St., N.Y. 


AUTOMOTIVE NEWS, JANUARY 1 


budget and provide a surplus for | 
debt retirement at an agreed high} 
ievel of employment and national 
income.” 


The committee added as follows: | 

“This principle does not mean | 
that the budget should or can be| § 
Under this | J 


principle, when the national income 


| 


cause the tax rates high enough} 
to yield a surplus at high employ- | 
ment will be much less at low em- | 
ployment. | 

“Similarly, when the national 
income is above the agreed level 
the surplus will be larger.” 

Such a policy, in the committee's 
opinion, would provide automatic 


SANTA ARRIVES AT BLACKBURN MOTOR 


tion, a Lincoln Cosmopolitan was highlighted. 





brakes on deflation and inflation, than the amount of the tax, re-| 
It was recommended that the | SUlting in a burden to the con- 
sumer out of proportion to the 


following steps toward tax revision 
be taken in 1950, with the observa- 
tion that all but the first two would 
cost little or nothing in the way of 
lost revenue: 

1. Revise excise tax rates, “re- 
ducing their net yield in the order 
of $1 billion.” The committee 
pointed out that “taxes which enter 
into the costs of doing business— 
such as the taxes on transportation 
and communications— raise the 
prices of almost all commodities, 


revenue yield.” 

Referring to its previous recom- 
mendation that all excise taxes 
be eliminated except those on | 
liquor, tobacco and gasoline, the 
committee said, “excise tax re- 
duction cannot be carried this 
far under present revenue re- 
quirements. However, an import- 
ant step can be taken next year 
by the repeal in whole or in part 
of the wartime excise rates that 
were designed to meet wartime 


therefore particularly affect persons necessities.” 
with small incomes. Moreover, such 2. Reduce double taxation of divi- 
taxes may raise prices by more dends. The committee recom- 





mended “that the first 16.6 percent 
of the corporate income tax be 
considered a withholding tax on! 
distributed profits.” 

A stockholder, in computing his 
individual income tax, “would in- 
clude in his income his cash income 
plus the tax withheld by the corp-| 
| oration. The amount of the tax he 
pays would then be the tax on this 
total income, calculated in the ord- 
inary way, less the amount of the) 
tax that had been withheld. The 
revenue cost of such a plan is ap- 
proximately $1 billion at high em-| 


Insurance Firm Buys 


Huge Mobile Crime Lab 

SPRINGFIELD, Ill. — (UTPS) 
—The 32,000-pound state mobile 
crime laboratory which has been 
parked in a highway garage for 
some time, being too large for 
regular highway travel, has been 
sold to the Great Central Insur- 
ance Co., Peoria, for $3,700. 

It originally cost $55,000, The 
vehicle is 30 feet long, 8 feet 
wide, and 11 feet 6 inches high. 

Last week it was parked in 





front of the First National bank, Ployment levels,” stated the CED 
Peoria. The company plans to committee. 
rebuild the lab into a mobile 3..Require payment of federal in- | 


come’ tax on interest income from 
future state and local security is- 
sues. “Additional federal revenues, 
possibly around $35,000,000, would | 
be obtained ,in the first year and | 
increasing sums thereafter.” 

4. Permit businesses to deduct | 
|the losses of one year from the 
| profits of the five following years 
jin computing taxable net income | 
| (extending the carry-forward from | 
|two to five years). 

“This change would cost nothing | 
|for the first two years and little) 
|in the third year although revenue | 
losses would follow at the rate of | 
|approximately $500 million a year | 
| thereafter,” the committee said. | 

5. Eliminate the 53 percent | 
“notch rate” on corporate profits 
from $25,000 to $50,000 under 
which incomes within that range 
are taxed at a much higher rate 
than those above or below that 
bracket. 

“This could be accomplished by 
applying a gradually rising scale 
of rates to the first $50,000 of in- 
come of all corporations,” the com- 
mittee said. 

6. Revise “Section 102 of the In- 
ternal Revenue Code applying a 
penalty tax to corporations that 
accumulate profits for the purpose 
of avoiding payment of individual 
income tax by stockholders. The 
law as it now stands has caused 
|some uncertainty and confusion.” 

The committee recommended | 
that the law “be amended to create 
a presumption that in the case of 
operating companies, profit ac- 
cumulations are reasonable unless 
the treasury shall prove the con- 
trary. However, the unreasonable- 
ness of the accumulation, once es- 
tablished, should continue to be 
considered proof of purpose to 
avoid tax unless the taxpayer shall 
prove the contrary.” 

7. Improve administration of 
the present policy with respect 


lecture unit, “to teach crime pre- 
vention to the public” on a tour 


of 20 states. 
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Joyner Incorporated 
Joyner Motor Co., Inc., Canyon, | 
Tex., has been granted a 50-year | 
charter of incorporation with capi- | 
tal stock listed at $10,000. Incor- | 
porators are Florence E. Joyner, | 
| Charles L. Joyner and John Jupe. 





St. Louis, IIl., made every effort to have a realistic setting, even to the use of blue lights 
at night to give a truer winter night appearance. 
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CO.—This Lincoln-Mercury dealership in East 


Against the earlier mode of transporta- 


to charging-off capital assets for 
tax purposes “to make its appli- 
cation more reasonable and clear, 
without significant loss of rev- 
enue.” 

These tax reforms “would be only 
a step, although a long step, in the 
direction of tax improvement,” the 
committee said. “There would still 
remain on the tax agenda further 
reduction of excise taxation, libera- 
lization of the rules covering de- 
preciation allowances, provision for 
averaging in the individual income 
tax, elimination of the tax on in- 
tercorporate dividends and consoli- 
dated returns and reduction of | 
rates of individual and corporate 





income tax.” 
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Rubber Industry 
Reviewed in Book 


About Akron 


AKRON.—A review of the rubber 
industry in general and its part in 
Akron specifically has been au- 
thored by Hugh Allen, former 
editor of the Akron Beacon Journal. 
The 265-page book is entitled “Rub- 
ber’s Home Town” (Stratford 
House, $3.75). 

Presenting a historical, biograph- 
ical and geographical look at the 
city, Allen dwells at great length 
on Akron’s No. 1 industry—rubber. 

The book tells how Dr, B. F. 
Goodrich, who took over a small 
rubber plant in New York, wanted 
to find a better location. A friend 
recommended Akron, a “manufac- 
turing town and a live town.” Good- 
rich followed his advice and started 
his plant here in 1869. 

Allen also draws with words the 
lives and business accomplishments 
of the four Seiberlings, John F., 
Frank A., C. W. and J. Pemfield, 
and of Harvey Firestone sr., Hugh 
Dean and a host of others who 
pioneered in the rubber industry. 

The author tells what part the 
industry and Akron played in the 
war effort, and describes present- 
day Akron’s culture and customs. 

Breford Organized 

Breford Motor Co., Alva, Okla., 
has been organized with capital 
stock of $30,000. Principals are E. A. 
Breford, Dewey Randall and H. C. 
Devinney. 
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‘A Guide to Automobile Selling’ .. . 





Foundation for Sales 


(Continued from Page 1) 
factory miles of transportation; the 
buyers not as markets, but as in- 
dividual people; the automobile not 
as a@ marvelous mechanical master- 
piece, but from the standpoint of 
the benefits it confers upon human- 
ity. 

It is designed to aid the experi- 
enced salesman as well as the one 
who is new in the field, The 
experienced salesman is generally 
more inspired by reviewing the 
fundamentals of selling than he 
was when he originally encount- 
ered them. 

While the subject matter lends 
itself to profitable study and review 
by the individual, for best results 
the conference method is suggested. 
This contemplates its use in sales 
meetings, when one, two or three 
salesmen will be assigned a chapter 
of the text to lead the discussion, 
and prompted to relate personal 
experiences on the subject de- 


veloped. 
CHAPTER I 


Study and Experience 

UCH of the information pre- 

sented here has been used by 
successful salesmen in this field. No 
man can learn automobile selling by 
experience alone. Our merchandise 
is too competitive. We deal with a 
high class, intelligent group of 
people, So experience must be sup- 
plemented by constant study and 
review of fundamental factors in 
automobile salesmanship. 

A salesman to be successful in 
this business must first sell him- 
self and his dealership, and then 
the benefits the use of an automo- 
bile bestows on the customer and 
his family, before he can effec- 
tively apply the sales canvass 
developed by the manufacturer. 

While it is to the salesman’s 
advantage to know everything 
about his dealership, he can also 
benefit by knowing something of 
the history and turning-points in 


the development of the trade. 
7 * + 


How They Started 
EALERSHIPS, as we know 


full stature. 


Dealerships now are efficient 
business organizations dedicated 
to maintaining the personal 
transportation system of the 
United States. In reality, they 
constitute some 40,000 little auto- 
mobile plants throughout America 
which are more important to the 
owners in delivering what the 
owner really buys — continuing 
satisfactory use of his car—than 
are the 20 manufacturers who 
have survived out of the more 
than 300 hopefuls that were born 
and have passed out during the 
history of the industry. 

Men who have been permanently 
successful in selling automobiles 
are those who have been hungry 
for knowledge, and sufficiently am- 
bitious to acquire that knowledge 
by study and hard work. A sales- 
man is either advancing or slipping. 
He can never stand still. 

+ * * 





From Experience 
OST successful salesmen are 
eager to learn from the experi- 
ence of others. It is often as helpful 
to be reminded as it is to be in- 
structed. The ambitious salesman 
will feel well repaid if he gains a 
few helpful thoughts and a small 
amount of additional knowledge 
from the chapters which follow. 
The author has tried to sift out 
and assemble essential informa- 
tion to make the course brief. 
But experience has taught him 
that an automobile salesman 





NEW MODEL AUSTIN ANNOUNCED—The 1950 British Austin, with higher gear ratio, gives | 
smoother and faster touring speeds and greater gasoline mileage, the company announced | 


last week. Car has many additional features, including larger steering wheel, heavier 
bumpers and sponge rubber door seals to keep out dust. Prices are unchanged, according 
to Joseph Dudley, vice-president of Austin Motor Co., Ltd. 


Austin Raises Speed for ’50, 
But Holds Prices Even 


NEW YORK.—The 1950 British 
Austins, with many new features 
but with price tags unchanged, 
were announced last week by Jos- 
eph Dudley, vice-president of Aus- 
tin Motor Co., Ltd. (England). 

Dudley claimed a higher gear 
ratio gives smoother and faster 
touring speeds and greater gaso- 
line mileage. Both the Devon four- | 
door and Dorset two-door sedans 
now cruise between 60 and 70 miles 
an hour and have a top speed of 
= nearly 80, he said. 

In normal driving, Dudley 
stated, the cars can give up to 
35 miles per gallon of gasoline. 





A larger 17-inch steering wheel 
eases handling of the cars, which 
retain the general style lines of 
the previous models. 

All cars are now equipped with 
separately placed parking lights 
beneath the sealed-beam type head- 
lights. New, heavier bumpers are 
used; a temperature gauge has 
been added, and doors are sealed 
with sponge rubber to keep out 
dust. 





A front metal “apron” enhances 
the appearance of the cars and 
also serves as added protection. 
Door handles are larger and oper- 
ate more easily, according to Dud- 


| ley. 


Leather upholstery, constant- 
speed electric windshield wipers, 
sliding “sunshine” roof on the 
four-door sedan, independent coil 
springs in front, built-in heater 
and defroster and a “low-low” 
gear for emergency pulling pow- 
er, are among the Austin fea- 
tures continued for 1950. Brakes 


| are hydraulic in front and me- 


chanical in the rear. 
New York delivered prices for 
the 40-horsepower models are: 
Four-door Devon, $1,345; two- 


door Dorset, $1,295; all-steel Coun- | ©e™tration on principles. 


tryman station wagon, $1,445, and 
half-ton pick-up, $1,295. 

The 90-horsepower Atlantic con- 
vertible is unchanged in specifica- 


for $2,525. 


fore 1910. In the preceding 10 years| should have more than just the 
a few automobile “agents,” as they| inspiration that comes from 
were popularly known, were re-| knowledge of his product. He | 
cruited from the ranks of imple-| must have knowledge of the buy- 
ment dealers, livery stables, black-| ing motives of people, as well as 
smith shops, and bicycle stores.| the functioning of an automobile 
Then came the boom era of mush-| dealership. 

lrooming dealer organizations, One aim of this guide, therefore, 
stemming from the competitive|is to enable the automobile sales- | 
efforts of factories to expand their|man to broaden the scope of his | 
sales outlets, The depression years | personal knowledge on these sub- | 
shook down the trade to a stable | jects. What is more important, it 
basis, but always the emphasis | will give him an opportunity to test 
|remained on the selling of cars. It|and confirm the knowledge he has 
wasn’t until World War II, in fact, | acquired through experience in the | 
that dealerships arrived at their|past. This guide also should help | 





him strengthen and supplement his 
personal knowledge and permit him 
to focus that knowledge more di-| 
rectly on the problem of sales. 
| * 


CHAPTER II 
Bravery and Courage 


| @'TRAIGHT thinking, careful plan- 
ning and intelligent effort are | 
required by the man who has 
chosen selling as his vocation. 
Effective sales hours, sales effort, 
courage and determination are also 
|important requirements. 
| There is a difference between 
bravery and courage. 

“The courageous man is not one 
who recklessly faces danger, but 
one who resolutely faces duty.” 

Bravery has to do with the 
physical and is very common. It 

is a quality that is found in dumb 
animals, In fact, it can be ob- 
served that the dumbest are 
often the bravest. 

Courage is a mental attribute and 
is not so common. It is much more 
required in the world and more 
constantly in demand. Courage is 
what is needed to meet and cope 
with difficulties and discourage- | 
ments, 

Courage is needed to meet the 
problems of business or to win 
against odds. Courage consists not 
in blindly overlooking danger, but 
in seeing and conquering it. With | 
courage and determination, we can | 
progress despite any handicaps. | 

+ + * 


Your Outlook 
|¥7ASH YOUNG is known as an| 

author and as a very successful 
life insurance salesman. Insurance, 
as you know, is not easy to sell. 
Many salesmen come to him with 
their troubles. They tell him that 
business is sour, they have troubles 





| | 
| 


| 





“Do you think of these things 


men whose minds have run amuck 
in this fashion. Those who go 
about drawing pay from others, but 
giving their thoughts to their own 
private, selfish, troubled situations 
are foredoomed to disappointing 


“The only way to get business is 


positive, admirable qualities in one’s 
/own conduct. Most of us _ reap| 
j}exactly what we sow. If we go 
|about sowing trouble, there is cer- | 
|tain to be more trouble, If we} 


| 
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Dealer Conventions 


Jan. 17—Milwaukee County Auto Dealers 
Assn., annual dinner meeting, Elks Club, 
Milwaukee. 


Feb. 5-8—National Auto Dealers Assn. 
— and exposition, Atlantic City, 


Mar. 21-22—lowa Auto Dealers Assn. ses- 
sion, Hotel Fort Des Moines, Des Moines. 


Mar. 30 — Nebraska New Car Dealers 
Assn., Hotel Fontenelle, Omaha. 


Apr. 21-22—Washington State Auto Deal- 
ers Assn., Spokane. 


May 14-17—North Carolina Auto Dealers 
Assn., Pinehurst, N. C. 


Sept. 10-12—Colorado Auto Dealers Assn., 
roadmoor hotel, Colorado Springs. 


Oct. 23-24—Ohio Auto Dealers Assn. meet- 
ing, Neil House, Columbus, O 


* * 
Dealer Auto Shows 
Feb. 11-18 — Buffalo Automotive Trades 


Assn., Masten Ave. Armory, Buffalo. 


Feb. 18-25—Washington Automotive Trade 
Assn. 22nd annual show, National Guard 
Armory, Washington, D.C 


Feb. 18-26— Chicago Automobile Trade 
Assn. 42nd annual auto show, Interna- 
tional Amphitheater, Chicago. 

Feb. 27-Mar. 4 — Syracuse Automobile 
Dealers Assn. 3rd Postwar Auto Show 
New York State Armory, Syracuse. 

Mar. 2-8—Des Moines Automobile Dealers 
Assn., lowa State Fairgrounds, Des 
Moines. 

Mar. 17-23—Auto Dealers Assn. of Greater 
Kansas City, Municipal Auditorium, Kan- 
sas City. 


Aftermarket Shows 

Feb. 6-10—National Automobile Acces- 
sories Manufacturers Assn. annual ex- 
position, New York City. 

Feb. 16-19—1950 Pacific Automotive Show, 
Civic Auditorium, San Francisco, 

Mar. 23-26—Eighth annual Southwest Au- 
tomotive Show, County Coliseum, San 
Antonio. 

Mar. 28-3I—Canadian Automotive Service 
Show, Toronto, Ont. 

Apr. 25-28—New England Regional Auto- 
motive Show, Mechanics Bidg., Boston. 

May I1-l4—Midwest Automotive Show, 
Navy Pier, Chicago. 

May 29- June 9—Third Canadian Interna- 
tional Trade Fair, Toronto. 


Allied Industries 


Jan. 18—American Society of Body Engi- 
neers, annual meeting, Detroit Leland 
hotel, Detroit. 

Mar. 8-10—American Petroleum Inst. (Di- 
vision of Production, southwestern dis- 
trict), Adolphus hotel, Dallas. 

Mar. 28-31—Fourth National Plastics Ex- 
position (Society of the Plastics Indus- 
try), Navy Pier, Chicago. 





ALBANY, N. Y.—A bill to re- 


quire semi-annual inspection of 
motor vehicles at state-owned and 
operated inspection stations is be- 
senuite ing sponsored in the New York 

; | state legislature by Sen. Seymour 
|to think of the prospect’s needs, of sal at de das Teak tale 
the company’s needs, and to reflect | Committee on Motor Vehicle Prob- 
lems. 


Sen. Halpern said the bill is 
substantially the same as a pro- 
posal he unsuccessfully sponsored 
last year. It provides for a 175- 





|plant thistles, we cannot hope to 
harvest wheat.” 
* 





+ * 


|charting the right course, through 
application of the highest intelli- 


Keep Working gence and soundest principles in 
|@ALES are made, clientele/the direction of his activities. 


|“ strengthened, by courageous 


Instead of outsmarting his com- 


/men in this business. There are|petitors and being more “clever,” 
|always sales to be made by men|he will get farther if he aims only 
;|who will expend the necessary|;to apply his best judgment and 
| mental and physical effort—by men |intelligence to his own  under- 


| couragements. 

| Washington was a great man 

because in the face of disappoint- 

ments he kept up his courage and 

| inspired others to do the same. | 
The more serious the obstacles in 

the way of success, the more vali- 





techniques and mechanics of busi- | 
ness. There should be more con- | 





|who persevere regardless of dis-| takings. 


It is not difficult to pull a fast 


one to gain a temporary advant- 
age. Nor is it hard for your 
competitors to pull a faster one 
to your disadvantage, with a net 
result damaging to all. 


If there is any plea that ought to 


ant should be a man’s effort to! be stressed in this business it is a 
surmount them. Bravery and clev-| plea for consistent study and care- 
erness are not. substitutes for/| ful thought as a basis of sound and 
| courage and intelligence, Too much | intelligent action. It is this, and not 
time must not be devoted to the| cleverness and scheming, that will 
result in progress. 


In personal contact and in all 


|dealings with prospects and cus- 
|tomers, there is an opportunity to 


Right Direction | protect and enhance the good-will 
SALESMAN may be putting|and respect your company enjoys 
thought and effort into de- in your community, as well as to 
tions and delivers in New York| veloping schemes which can result make your company a continuous 
for $2,345. Equipped with an auto-|in only temporary advantage, when | influence for the good of the trade. 
matic top, the Atlantic. delivers|the same thought and effort could 
be more profitably devoted to| and Work Your Plan.” 


Next Week: “Plan Your Work 




















_— = Coming Events = 





Mar. 29-31—American Petroleum Inst. (Di 
vision of Production, mid-continent dis 
trict), Skirvin hotel, Oklahoma City. 

Apr. 26-28—American Petroleum Inst. (Di- 
vision of Production, eastern district) 
Hotel Cleveland, Cleveland. 

May 1!-4—American Petroleum Inst. (Divi- 
sion of Refining, mid-year meeting) 
Hotel Cleveland, Cleveland. 

May !1-12—American Petroleum Inst. (Di- 
vision of Production, Pacific Coast dis 
trict), Biltmore hotel, Los Angeles. 

Sept. 13-15—National Petroleum Assn., Ho 
tel Traymore, Atlantic City, N. J. 

+. . * 


General 

Jan. 16-18—Annual convention Truck-Trailer 
Manufacturers Assn., Edgewater Gulf 
hotel, Edgewater Park, Miss. 

Jan. 19-27—General Motors Show, Wal 
dorf-Astoria, New York. 

Jan, 23-25—Nationa!l Truck Leasing System, 
fifth annual meeting, Drake hotel, Chi 
cago. 

Jan. 26-27—National Car Rental System, 
Inc., annual meeting, Drake hotel, Chi 


cago. 
Jan. 26-27—National Council of Private 
Motor Truck Owners, Inc., Iith annual 


meeting, Commodore hotel, New York 
City. 

Feb. 15-i6—Grand Canyon Economy Run, 
sponsored by General Petroleum Corp. 

Feb. 27-Mar. 2—American Society for 
Testing Materials, William Penn hotel 
Pittsburgh. 

Mar. 15-17—American Management Assn. 
(marketing), Hotel Statler, New York. 
Mar. 20-25—Canadian Automotive Whole 
salers Assn. annual convention, King 

Edward hotel, Toronto, Ont. 

Apr. 15-23—British auto makers show, 
sponsored by Society of Motor Manu 
facturers, Grand Central Palace, New 
York City. 

Apr. 24-27—|9th National packaging Expo 
sition, sponsored by American Manage 
ment Assn., Navy Pier, Chicago. 

Apr. 25-26—Metal Powder Assn. annual 
show, Book-Cadillac hotel, Detroit. 

Apr. 26-27—Third Highway Transportation 
Congress, sponsored by National High 
way Users Conference, Hotel Mayflower, 
Washington, 

oy ene tetornatenes Motor Show, Turin, 
taly. 

May 18-20—Automotive Engine Rebuilders 
Assn. convention, Hotel New Jefferson, 
St. Louis. 

May 22-24—1950 National Convention of 
Sales Executives, Detroit. 

May 3l-June 2—Advertising Federation of 
America, national convention, Detroit. 
June 26-30—American Society for Testing 
Materials, 53rd annual meeting, Chal 
fonte-Haddon Hall, Atlantic City. 

~ . 
Engineering 

Mar. 14-16—Society of Automotive Engi 
neers (passenger car, body and pro 
duction), Hotel Book-Cadillac, Detroit. 

Apr. 10-14—American Society of Mechani 


cal Engineers, Hotel Statler, Washing- 
ton, D.C. 





i — competition is keen and New N, y. Inspec t ion B i 1 1 
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cent fee to pay the cost of in- 
spections. 

Introduced earlier this year in 
the New York legislature was an- 
other proposal to make inspections 
mandatory, but providing for in- 
spections in privately - operated 
garages supervised by the state. 
Under this measure, offered by 
Sen. Thomas C. Desmond, New- 
burgh Republican, the inspection 
fee would be 50 cents. 


As soon as he announced that he 
would introduce his bill, Sen, Hal- 
pern was asked by the New York 
State Automobile Dealers, Inc., to 
call a public hearing on the mea- 
sure so that it could express its 
opposition to _ state-operated _in- 
spection stations. 

Although the dealers’ group 
wants compulsory inspection, it 
favors privately -operated sta- 
tions similar to the plan used in 
Pennsylvania. It contends such 
stations would be less costly to 
the taxpayers and the inspection 
facilities could be provided more 
quickly. 

Sen. Halpern last year estimated 
the cost of his proposed inspection 
program at $4,500,000 a year, but 
now believes the cost would be 
about 5 percent less than that fig- 
ure. There are some 3,000,000 motor 
vehicles in the state. 

Taking issue with Halpern’s esti- 
mate, the dealers’ group asserts the 
cost of his proposed program 
would run to $40,000,000 a year. 
Halpern refers to such estimates 
as “bunk.” 

At these, he said, two other 
dealer groups, the Automobile Mer- 
chants Assn. of New York and the 
Long Island Automobile Dealers 
Assn., expressed themselves in 
favor of state-operated stations. 
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Automatic Shifts Standard? 


New SAE Head Is Doubtful... 
(Continued from Page 2) | 
indicates that this saving can 


easily be doubled,” Horning said, 
“whenever the fuels required for | 
it can be provided in a commerci- | 


ally practical manner. 


Hard-Tops Setting Trend 


In Styling, Loewy Says 
DETROIT. — The “light con. 

struction” used in hard-top con- 

vertibles may become the stand- 


Industrial designer Raymond! ard for all body types in the 
Loewy, head of Raymond Loewy) future, according to Raymond 
Associates, told| Loewy, industrial designer here 
the meeting that! to address the annual meeting 
while “blue-sky”! of the Society of Automotive 

4% thinking may! Engineers. 
produce _ fantas- | Other developments on_ the 
tic, impractical} design horizon, according to 
creations, it is; Loewy, include better accessi- 
essential to in-| bility for entering and leaving 





spiration and 


progress, and lifts ordered thinking 
and design from routine and ruts. 


Recalling that eight years ago 
he told the SAE that the use of 
3,500 pounds of material to 
transport one or two people by 
automobile “just does not make 
sense,” Loewy said that his or- 
ganization is indoctrinated with 
fixed principles that weight must 
be kept to a minimum, visibility 
must be excellent, and the auto- 
mobile must look fast, so that 
even when stationary the car 
has a built-in forward action. 


Opening the five-day meeting 


was a paper on “Piston Ring De-| 


sign and Application and Their 
Effect on Wear,’ by Arthur M. 
Brenneke, chief engineer, manufac- 
turing division, Perfect Circle Corp. 

Brenneke’s paper, which was 
confined to piston ring designs and 
applications on Diesel engines of 
less than nine-inch bore size, 
pointed out that the major causes 
of cylinder wear are abrasion, cor- 
rosion and scuffing. 

+ * * 

ATERIALS, positioning and 
+"4 width of piston rings have a 
definite effect on reducing piston 
and cylinder wear, Brenneke said, 
adding that reduction of wear is a 
matter of taking the utmost ad- 





Willys Chiefs Stir 
Speculation with Car 

DETROIT. — Ward Canaday, 
Willys-Overland chairman, and 
D. G. (Barney) Roos, Willys en- 
gineering chief, attracted atten- 
tion here last week at the SAE 
convention as they drove around 
in a black four-door sedan with 
square Continental styling. 

It bore resemblance to the car 
Willys has shown off and on 
postwar—and which has been 
off and on Willys’ production 
shelf. It has a short wheelbase, 
but looks like a full-sized car 
otherwise. Engineers speculated 
on whether Willys has it in the 
works again, 


(NAME PLATES 
ew: PRECISION CAST... 

Hi ELIMINATING ALL DIE COSTS 
Quantities as low as 100 may be 
ordered with original design for every 
1ob! Proof of design submitted for 


approval. Heavily chrome plated. 
Write for details. 


oe. 


ECISION Ce 
Rl eV Me eld ime ie i 
Phila. 6, Penna. 









INSULATE with 
DOUBLE iit 
A curved, processed 


virgin rubber at- 
taches on bottom of 75 
door with special Per Foot 
furnished hardware, forms a DOUBLE SEAL 
to floor on inside and outside, assuring pro- 
tection against cold, rain, dirt, etc. 

Write for Color Catalogue 


EDWARDS INDUSTRIES 


4268 Shenandoah Dept. D 
St. Lovis 10, Mo. 





cars by projecting door openings 
over the curvature of the roof. 
Loewy cautioned that this fea- 
ture depends upon a practical 
solution to the problem of 
weather-sealing the doors at the 
roof level. 





vantage of many small details of 
materials and design. 

Cost-reducing methods’ which 
also improve manufacturing opera- 
tions were detailed in a report by 
|R. J. Emert, head of GM’s facili- 
ties and processes staff, entitled 
'“Process Development —the Link 
Between Engineering and Manu- 
| facturing.” 

A panel discussion on “A Func- 
tional Approach to Body Design” 
related the restrictions under 
which designers and engineers 
must work, including legal stand- 
ards, comfort considerations and 


Stylist Stevens 
To Speak at 
Milwaukee Fete 


MILWAUKEE.—Brooks Stevens, 
nationally known industrial de- 
signer, will address the automobile 
industry of Milwaukee county at 
the annual banquet of the Milwau- 
kee County Automobile Dealers 
| Assn., Jan. 17, in the marine din- 
ing room of the Milwaukee Elks 
| Club. “Future Body Styling in Re- 
| trospect,” will be Stevens’ subject. 

He reports that membership is 
at an all-time high in the associa- 
tion and that a big program aimed 
at good public relations has been 
planned by the staff of the Associ- 
| ation for 1950. 


Packard Boost 


Goes to Graves 


DETROIT. — William H. Graves 
has been appointed Packard’s vice- 
president of engineering. Packard’s 
board of direc- 
tors named him 
to that post to 
succeed Col. J. G. 
Vincent, who was 
elected executive 
vice-president on 
Dec. 28. Col. Vin- 
cent had been 
engineering vice- 
president since 
1915. 

Graves, 51, has 
served as admin- 
listrative head of the engineering 
| division since April, 1949, when he 
|was appointed vice-president and 








W. H. Graves 





|director of engineering. He joined 


Packard in 1919. 


IHC Is Holding 
Cuban Meeting 


CHICAGO. — International Har- 
vester Co. will introduce a number 
lof its new products, including 
trucks, to sales representatives in 
Latin American republics at a con- 
ference to be held in Havana, 
|Cuba, Jan. 16 to 18, it was an- 
|nounced here last week by G. C. 
Hoyt, executive vice-president. 

“This is the first large foreign 
conference organized by Interna- 
tional Harvester since the war,” 
Hoyt said. Members of the com- 
pany’s subsidiaries and distribu- 
|tors’ organizations in all Latin 
American countries will be present 
for the conference. Thirteen Chi- 
cago officials of International Har- 
vester will fly to Havana for the 








|stroyed Rettinger 


structural requirements which 


must be met. 


Speakers at the session on body 
design included: John Najjar, Ford 
Motor Co. stylist; Hiram R. Pacific, 

| 





Ford Motor Co. project engineer; 
Lee L. Anderson, Chrysler Corp. 
project engineer, and Gay P. Gau- 
lien, Fisher Body draftsman. Eric 
Lange of Fisher Body, was moder- 


ator. 


A series of formulas for determ- 
ining maximum road speed, grade 
and other per- 


climbing ability, 
|formance characteristics of trucks 


| were given by A. F. Stamm and 


|E. P. Lamb, staff engineer and 
|chief engineer, respectively, of 
Dodge Truck, in a paper entitled 


“A Method of Predicting Road 
Performance of Commercial Ve- 
| hicles.” 


Single Tag Asked 
For Trucks 


In Interstate 


WASHINGTON.—Among the 
bills to be dropped in the Con- 
gressional hopper is one from Rep. 
Wickersham, Oklahoma Democrat, 
calling for a single federal license 
fee for motor trucks operating in 
interstate commerce. 

Later, Wickersham said, he will 
propose a companion bill for the 
| Standardization of load limits for 
trucks crossing state lines. 

In a pre-session statement, 
Wickersham said the single fed- 
eral license fee would be in the 
nature of a substitute for the 
various state licenses truckers 
are now compelled to buy. 

Proceeds of the federal fee, it 
| was explained, would be distributed 
on an arranged pro-rate basis to 
the states now requiring special 
license plates before trucks can 
cross the state lines. 

“My idea is that considerable 
economic losses now are being 
caused by the delays which truck- 
ers encounter when they have to 
stop at state lines and arrange 
purchases of licenses just to make 
a single trip across a state,” Wick- 
ersham said. 

When a trucker is making a sin- 
|gle trip with a load of perishable 
| commodities, such as fruit or vege- 
tables, and has to stop to arrange 
| for a special license plate, said the 
|Oklahoma congressman, he always 
|is faced with losses on his cargo. 

“IT see no reason why a truck 
should be stopped at a state line 
and an airplane should not,” he 
added. 

Both shippers and consumers 
have suffered heavy losses because 
of delays caused by state licensing 
systems on trucks, he declared. A 
single license system would be de- 
signed to overcome this obstacle. 

Wickersham said his own state, 


Sunday Car Sales 
Banned in N.Y. 


ALBANY.—A new regulation 
banning Sunday sales of automo- 
|biles in New York state has been 
|announced by Clifford J. Fletcher, 
| commissioner of the state motor 
| vehicles bureau. Fletcher said the 
| ban also applied to the sale of all 
other motor vehicles, including mo- 
|torcycles and trailers. 











|DeSoto Dealer Fights 
Fire at Ford Outlet 


WAYZATA, Minn.—Who said 
competing auto dealers don’t help 
each other? 

When a blaze practically de- 
Motors, Inc. 
(Ford), recently, the fire-fighting 
forces were led by Chief William 


Berry, local DeSoto- Plymouth 
dealer. 
Damage is estimated at $75,000 


to the two-story building, in addi- 
tion to a $10,000 parts stock, a 














new pick-up truck and _ several 





conference. 





wreck jobs. 


G. R. Jones (second from left), 


Wise, Inc., Oakland, Calif.; Jones; W. 
oe L. A. Wise, 
San Jose, Calif. 


A. 


FTC conference held Sept. 15, 1949, 
NADA will submit a questionnaire 
to all its members citing the pro- 
posed rules and requesting an ex- 
pression of each individual mem- 
ber’s opinion of these proposed 
rules,” he stated. 

“A summary of these replies 
then will be submitted to the 
FTC. It is doubtful if this survey 
can be completed by Feb. 2. 

“It is the hope of NADA that 
the FTC will realize the shortness 
of time, and will extend to NADA 
the privilege of submitting a sum- 
mary of the dealers’ thinking as 
quickly as it can be compiled.” 

+ . 


Tas commission emphasized that 
the proposed rules have not been 
approved for enforcement, but are 
merely for purposes of study before 
final action on them is taken. 
Formulation of the study code 
comes as the second step in an 
FTC move to crack down on the 
finance “pack.” 

The opening move in the cam- 
paign took place in Washington 
last Sept. 15, when a trade prac- 
tice conference on the subject 
was held under FTC auspices. 
The National Automobile Dealers 
Assn. and the National Used Car 
Dealers Assn, were represented. 
At that time, and again in the 

introduction to the study code, the 
FTC expressed concern with re- 
ports of “misrepresentation and 
deceptive practices” in installment 
sales of new and used cars. 

+ + . 


T= proposed code sets up five 
basic rules on installment deals. 
They would: 

1, Require the car seller to give 
the buyer an itemized list, signed 





Nealon Associates 
To Direct Product 


Sales, Promotion 


CHICAGO. — Frank A. Nealon 
has formed a national organization 
to direct sales of automotive prod- 
ucts. His firm, Frank A. Nealon 
Associates, is in the Civic Opera 
building, 20 N. Wacker Drive. 

Nealon said he will direct sales 
through established channels of 
distribution, as well as counseling 
in advertising, merchandising and 
sales promotion of such products. 

The firm will be manned by an 
experienced group of automotive 
replacement sales representatives 
located at strategic points through- 
out the country. These representa. 
tives will do a complete job of 
servicing the trade, he said. 

Nealon was formerly sales man- 


|}ager of Electric Auto-Lite Co.’s 


merchandising division, and was 
responsible for setting up the Elec- 
tric Auto-Lite Spark Plug adver- 
tising and merchandising sales 


campaign, it is said. 





Philippines Firm Seeks 
Automobile Parts Line 
MANILA, Philippines. — Hahn’s 
General Machinery Works, 1523 
Washington Ave., has expressed its 
desire to secure a line of automo- 
bile parts and accessories. 
The firm now handles 
types of equipment, including Har- 
ley-Davidson motorcycle parts. 


OLDS SALES CHIEF WITH FRISCO DEALERS—Pacific Coast 
general sales manager, 
Francisco to introduce the 1950 Futuramic models. 


Inc., Oakland; Cari S. 
W. Shepard, General Motors Corp., Oakland, and F. 


Proposed Code on ‘Packing’ 
Faces Trade Opposition 


(Continued from Page 1) 


many | 











Oldsmobile dealers greet 


during his recent visit to San 
Left to right: Lloyd A. Wise, L. A. 
Connell, Connell Motor Co., Oakland; E. J. 
Ortman, Hansel & Ortman, Stockton, Calif.; 
W. Pabst, St. Claire Motor Co., 


by the purchaser, of the particulars 
of the sale. 

2. Make failure to supply such a 
list to the buyer an unfair trade 
practice, if deception or conceal- 
ment is intended. 

3. Ban consummation of con- 
tracts with unfilled blanks to be 
filled in later, except where the 
blanks are for the insertion of 
vehicle serial numbers, 

4, Outlaw misrepresentations in 
auto finance advertising. 

5. Ban “multiple rate charts” 
purporting to hide post-transaction 
rebates to dealers. 

- * +. 

NDER rule one, the FTC would 

compel the itemized listing to 
state the following: 

Cash delivered price, including 
specified extras; trade-in allowance 
or downpayment, or both; amount 
of the balance being financed; cost 
of insurance, coverage provided 
and party to whom insurance is 
payable; amount of official fees 
charged; the finance charge, and 
the details of payment of the time 
balance. 

This rule would make it an un- 
fair trade practice for the dealer 
to refuse to disclose in the listing 
any items included in the gross 
price of the vehicle. 


It would also be illegal if the 


statement failed to list any items 
on which the dealer is making a 
charge to the purchaser. 





AUTOMOBILE FREIGHT CAR UNLOAD- 
ING made easy. Special pulley and shaft 
used with your own one-half inch heavy- 
duty power drill lifts racks to ceiling of 
freight car in five minutes. 
shaft, $15.65 postpaid. Send 
money order. 


Pulley and 
check or 


Brunette Tool Company, Inc. 
112 Stanley Street New Britain, Conn. 
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Send for Illustrated Catalogue 
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SEWING MACHINE CO. 
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Finance Company 
Ordered to Refund 


Insurance Costs 


KANSAS CITY.—A ruling that it 
is illegal for a finance company to 
require purchase of insurance as 
additional security has been made 
here by Circuit Judge Joe W. Mc- 
Queen in a case involving Michael 
Rukavina versus Victor Finance 
Co,, 1236 Oak St., owned by Ac- 
counts Supervision Corp. 


Rukavina sued the finance com- 
pany and asked for a judgment 
charging excessive interest and 
eancellation of a chattel mortgage 
on furniture and personal property 
on which he had been required to 
take out a fire insurance policy 
along with a life, accident and 
health policy on himself. 

Attorneys said the case was the 
first in Missouri in which the prac- 
tice of finance companies to require 
insurance for a loan had been 
attacked. 

The court decision cancelled the 
chattel mortgage, allowed the 
plaintiff $200 for attorney fees, and 
gave him judgment for $15.63 ex- 
cess interest charged above 8 per- 
cent. 

‘The plaintiff, however, was held 
still to owe the unpaid balance of a 
note amounting to $116.43, 

Judge McQueen ruled that the 
insurance premiums were excess 
interest. 


Bolivia Gets Road Loan 
WASHINGTON.—Bolivia has ob- 


tained a credit of $16,000,000 from | 


the Export-Import bank to com- 
plete the Cochabamba-Santa Cruz 
highway, the Department of Com- 
merce reported last week. 


AUTOMOTIVE NEWS, the Newspaper of 


the Industry, read by everyone who counts 
in America’s No. 1 Industry . .. an esti- 


mated more than 100,000 readers weekly! 
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inaugurated last Feb. 





drivers arrested for 
violations. 

Originated by the governor to 
prevent alleged deterioration of 
Illinois highways caused by over- 
loaded trucks, the program has 
been developed on a 24-hour ba- 
sis using 14 rented permanent 
| scales and 30 portable scales. 


| State police figures reveal that) 
completed cases in justice of the} 


| peace courts, through Oct. 31, 
sulted in the 


1,250,000 CLYMER MOTORBOOK 
READERS THROUGHOUT THE WORLD 


1. FORD OWNER’S HANDBOOK 
Complete Handbook of repair and 
maintenance covering all Fords 
from 1932 to 1949 inclusive, Com- 
plete detailed and in layman’s 
language. 144 pages, 123 illustra- 
tions, charts and drawings......$1.50 
2. MODEL “A”? FORD SERVICE 
MANUAL 
All repair info on Model A’s $1.00 
3. CATALOG OF 1949 
AUTOMOBILES 
120 Photos, Charts — large 
pages. Nothing like this new book! 
Every American car pictures plus 
new independents like Davis, Del 
Mar, Keller, Playboy, Kurtis. 
Specifications of every car. Com- 
plete, factual, new! Automatic 
transmissions shown . $2.00 
4. CATALOG OF '49-'50 
BRITISH CARS 
Photos, specifications, 


72 


117 prices 
$2.00 
5. MOTOR SCRAPBOOK NO. 5 

Latest and best. Profusely illusr 


trated Auto Scrapbook. 224 pages. 





Ads. photos, details of 250 early 


cars, $2.00; De Luxe Edition, $3.00 

6. NATIONAL AIR RACE 
SKETCHBOOK 

All results, data, planes, 

plans. 14 winning planes. 200 

sketches, charts, drawings $2.00 

7. FLOYD CLYMER’S ALBUM 
OF HISTORICAL STEAM 


pilots, 


TRACTION ENGINES 
Agricultural engines both U.S. and 
foreign from 1855 to 1929. Other 
threshing equipment, logging, etc. 
Ads, charts, drawings, photos, 470 
illustrations—160 pages. The only 
book of its kind. 105 different 
makes illustrated $2.50 
De Luxe Edition. $3.50 
8. INDIANAPOLIS ‘'500’’ 

RACE YEARBOOK 
All details, 190 photos, 
tions . 

9. HOT ROD PICTORIAL 
Photos, data, records ‘46, 
Dry Lakes cars ania 
10. LIFE OF TED HORN 
3 Time American Auto Racing 
Champion, Colorful, 95 Photos in 
book $2.00 


specifica- 
$1.50 
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Adlai E. Stevenson approached the 
end of the first year of operation, 
Donald J. Walsh, director of the 
|state department of public safety, 
|announced that a total of 617,290 
| trucks had been weighed and 30,968 
overweight 


re-| 
collection of $434,- 
| 671.15 in fines and costs. Many | 4), 







SF he oe 
<a” 


COLUMBIA SELLS FLUSHER TO VANCOUVER, WASH.—A street-flushing truck, equipped | the country, , 
with a special water tank, has been purchased by the city of Vancouver, Wash., froom| neering in urban areas, has not | now are about equal with gasoline 


Columbia Chevrolet Co. Capacity of the tank is 1,500 gallons. 


Illinois Overloads Costly 


Fines from Overweight Trucks Swell Coffers 
To Tune of Over $400,000 


SPRINGFIELD, IIl.—As the con-| cases are still pending. 


tinuous truck weighing program | 
1 by Gov. | partment 


The highway division of the de- 
of public works and 
| buildings is presently engaged in 

a program of obtaining sites and 
will soon begin construction on a 
series of 33 permanent weighing 
stations. 

On completion of the permanent 
state-owned stations, the rented 
permanent scales now in use will 
|be returned to the owners. 

The new state-owned perma- 

nent stations will be manned by 
| civilian employes of the depart- 
| ment of public safety working 

under the jurisdiction of the Illi- 
nois state police. 

The new stations, located 
throughout the state on main 
| routes, will be in operation on a 
| 24-hour schedule. 
| Department officials believe that 


| tions, augmented by the use of 30 


| portable scales, will make possible | 


ja thorough check on all truck 
| transportation within the state. 


Dayton Car Rental 
Probed by State 
‘Sales Tax Office 


DAYTON, O.—Ohio sales tax 
officials reportedly are probing the 
activities of a “rent-a-car”’ firm 
here, said to have purchased 677 
new cars and trucks locally since 
June 17. 

The state’s investigation is under- 
stood to have been underway for 
several months. Supposedly, the 
new car buying has been done 
under the names of United Rent-a- 
Car Co., National Rent-a-Car Co. 


The latter firm is incorporated in 
Detroit, where two weeks ago 
charges against an alleged sales tax 
invasion ring, involving new-car 
sales, fizzled out at least tempor- 
arily. 


tives in for several conferences at 


evidence to be spared having to 
pay sales levies usually put on run- 
of-the-mine purchases of cars and 
trucks. 


Skaggs Fined $50 

LOUISVILLE. —J. H. Skaggs, 
operator of Louisville .Auto Sales, 
has been fined $50 in a magistrate’s 
court for allowing a man to whom 
he sold a car to use a dealer’s 
license plate. 








al 






e 33 permanent weighing sta-| 


and lately Standard Rent-a-Car Co. 


Ohio tax officials are said to have | 
had the local rent-a-car representa- | 


Shell President Declares: 


Roads ‘Ina 





| ITH THE auto industry break- 
ing car-production records, the 


| problem of adequate highways, city | 


| Fonds and parking again comes 
| to the fore. 

| In a speech to the National 
Petroleum Assn., Alexander Fraser, 
president of Shell Oil Co., said 
“development of the highways of 
and of traffic engi- 


kept pace with the growth in num- 
|ber and the expansion of the use 
|of the motor vehicle. 

He said that since the early 
twenties motor vehicle registra- 
tion has increased more than 
threefold while gasoline consump- 
tion showed a fivefold increase, 
indicating much greater vehicle 
use, 

| “Yet while this was taking place, 
highway construction woefully lag- 
ged behind; and traffic conditions 
{in urban areas steadily deterior- 
| ated,” he said. 

| * * . 

| }RASER POINTED to parking 
problems in Philadelphia and 
New York. 


| In the former city, the traffic 
engineer estimated that with the 
|opening of business any morning 
jin the center of the city there is 
| one chance in 100 of finding a curb 
| parking space. By noon the ratio 
|is 1 to 1,000. Moreover, it is said 
| that 100,000 motorists compete for 
| 20,000 spaces in parking lots and 
garages. 

The New York problem, Fraser 
said, has become progressively 
more acute. In 1946, 800,000 cars 
daily converged on midtown Man- 
hattan—40,000 more than in 1940. 
During that time parking space 
decreased 30 percent. 


“It is sufficient to say that off-| 


| street parking facilities must be 
| provided,” the oil executive said. 
“Whether these facilities are pro- 
vided by private enterprise ... or 
by government, there remains in 
every case the public responsibility 
|to see that adequate parking is 
available, for the parking problem 
jis an integral part of the larger 
|problem of urban transportation 
|and planning. 
* * oa 


ts A NOTHER PERSON recognizing 

~™ these problems, a syndicated 
Washington columnist, recently 
wrote that the auto industry is 
building record numbers of cars” 
but its road system is strictly pre- 
war, 

“Highways are narrow and in 
poor repair; city streets are 
choked, traffic moves at a snail’s 
pace in rush hours, and one-way 
streets, hardly an adequate solu- 
tion, are on the increase. As for 
parking, try. 

| “Here then is the bottleneck of 
| tomorrow: ... not whether the in- 





which time they showed sufficient | dustry can produce; but whether | 
|a private automobile will have de- 


| creasing economic utility.” 


| Fraser, in showing how traffic 
| congestion may hurt the industry, 
|said that fewer people are driving 
|for sheer pleasure, as once they 
| did. 
+ * * 
N PLANNING the weekend trip, 
more consideration is being 
given to when and how best to 
|avoid the traffic snarl, and many 








INSPECTING FEDERAL FIRE TRUCK FOR VENZUELA—M. L. Hudson (left), export man- 


ager of Federal Motor Truck Co., and 


H. T. Graether, 


assistant chief engineer, give 


onceover to a special high-speed Federal model 29 series unit designed for fire fighting in 


Valencia, Venzuela. 


Features of the 500-gallon open-air type pumper vehicle include a 


500-gallon reserve water tank, two 100-foot booster hoses and aluminum ladders. 


9 


dequate 


m For Record Output 


|times the trip is abandoned alto- 
gether,” he said. 


| Fraser implied that if diversion 
of gasoline and other taxes did not 
| take place and if these funds were 
|used for building better roads and 
highways, that insurance costs 


| would come down since easier driv- 
ing would make better, safer motor- 
|ists. He said that insurance costs 


costs. 
Round Battery 
Shaped Like Paint Can, 


Saves Space and Lead 


BUFFALO.—Invention of a space 
and material saving cylindrical 
| storage battery for automobiles by 
John L. Rupp has been revealed 

The inventor is vice-president in 
charge of engineering of Gould 
Storage Battery Corp. of Depew, a 
subsidiary of National Battery Co. 
of St. Paul, to which he has as- 
signed patent rights. 

One of the principal advantages 
of the new battery over the ortho- 
dox, box-shaped batteries, Rupp 
said, is that its manufacture will 
require the use of less lead, which 
is becoming a scarce natural re- 
source. 

Shaped like a large paint can, the 
newly-designed storage battery has 
three concentric cells within a 
single cylindrical casing. 

Besides being smaller and lighter 
than the standard automobile bat- 
tery, other characteristics claimed 
by Rupp are better starting power 
| and more durability. 


Others are profiting from AUTOMOTIVE 
; NEWS want ads, Why not you? 





|TIME SAVER 


| 


For Sales and Service 
Departments 





Quick Change 


Dealer License Plate Holder 


} 

Legs protrude thru bracket, prevents 
|] loss. Attach to any plate without 
|} alteration. Guaranteed to fit all slotted 
|| brackets or bumper. 


$1.00 per set of four 


Postpaid on orders of five sets or more. 


C. HOWARD 


|| 1498 Overlook Dr. Akron 7, Ohio 
JOBBERS WANTED 


| 





| ‘4 CHROME 
DIE CAST 


PLATES 


Fad 


eV 


DEALERS: 


The Modern Advertising Plate 
With Customer Eye Appeal 


Write TODAY for beautiful full- 
° Yours to 


size FREE SAMPLE... 
keep and compare! 





DISTRIBUTORS WANTED 
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month, Though this may appear {the year 1950 will be one of real 
insignificant, it should be includ- | selling activity. All the selling 
ed in the category with other (techniques ever learned will be 
items. |used, and new ones developed, to 
The outlook for the used-car | keep the cars rolling. The new-car 
market presents the hardest prob- | demand should remain relatively 
jem. There are more independent | high. 
used-car operators, resulting from| The dealer who approaches these 
the buyer's market, than at any/ problems realistically and works at 


time in the past. As the buyers| solving them constructively should 
become more discriminating, their | find 1950 a profitable and success- 











tendency, I believe, is to purchase 
from the franchised dealer. 

Now we are confronted with ene | 
liquidation of the used-car dealers 
who came into existence during the 
lush market, with insufficient capi- 
tal and experience, creating an un- 
stable and demoralized market that 
affects all dealers. The sale of these 
distress cars is a problem with 
which every dealer is confronted, | 
a condition which will vary in dif- 
ferent localities. 

. a * 


ROM best available figures, there 


are approximately 10 times as |5 


many used-car dealers in business 
today in this state as there were 
in 1940. This figure will probably 
run proportionately higher in the 
more heavily populated areas, The 
disposal of new cars through used- 
car channels will in the end prove 
disastrous to all retail selling or- 
ganizations. 

In the past, Arkansas has been 
one of the states faced with the 
dumping of stolen cars, or with- 
out proper title. The inauguration 
of the new title law on Dec. 19 
will do much to alleviate this 
condition. It will probably take 
a year to get the law function- 
ing, but this is certainly a great 
step forward. 

As production schedules are 
stepped up by the manufacturers, 


Pontiac Dealers 
Sharpening Up 
Sales Technique 


PONTIAC.—Pontiac dealers and 
their sales managers this month 
are attending a concentrated re- 
fresher course in sales manage- 
ment, launched by L. W. Ward, 
sales manager. 

The nationwide program calls for 
the setting up of 30 schools in the 
various sales zones and a 40-hour 
course of study, Ward said. 

“There will be little or no 
theory,” Ward commented. “Just 
down-to-earth preparation for good 
business management under 1950 
conditions. We feel it is a true 
‘refresher’ course in that it is 
aimed directly at those whose sales 
management may be rusty or 
geared to the thinking of other 
years.” 

Curriculum of the Pontiac 
schools will deal with the sales 
manager’s job and responsibilities, 
organization of a good sales de- 
partment, merchandising of new 
and used cars, operating the sales 
department and analysis with em- 
phasis on future planning. 

Pontiac is being assisted in the 
program by the General Motors | 
Institute. 





‘ful year. Therefore, “Let’s Be 


Thrifty in 1950.” 


Ford Preparing 
To Shift Site 
Of Lamp Output 


DEARBORN. Manufacturing 


|operations located at Ford Motor 


Co.’s Flat Rock (Mich.) plant will 
be moved to the company’s recently 
aquired unit at Monroe, Mich., D. 
Harder, manufacturing  vice- 
president, has announced. 

While no moving date has been 
definitely set because the Monroe 
facilities are still being partially 
used by Kelsey-Hayes, it is ex- 
pected that the Flat Rock opera- 
tions will be the first of several 
to be moved into the new plant as 
space becomes available. 

The majority of personnel cur- 
rently employed at Flat Rock will 


be offered employment at the new | 


location, Harder said. Monroe is 
within commuting distance. 

Both manufacturing plants in- 
volved are member plants of the 
company’s Parts and Equipment 
Manufacturing division headed by 
Walter H. Simpson, general man- 
ager. 


The Flat Rock plant was built} 


in 1923 and manufactures head 
lamps, rear lamps and parking 
lamps for Ford, Lincoln and Mer- 
cury passenger cars 
trucks and tractors. 

The Monroe plant was purchased 
from Kelsey-Hayes Wheel Co. last 
October. 


100 Jobbers Join | 


National Ad Plan, 
MEWA Reports 


ers subscribed to the “Get It from 
Your Jobber” advertising program 
at the national business conference 
of the Motor 
Wholesalers Assn. 


and Equipment 


here, it was 


|reported by MEWA headquarters, 


last week. 

The program is a creation of the 
Automotive Advertisers Council, 
and designed to function on an 
industrywide basis, with MEWA as 
one of the underwriters. 

Released also were texts of two) 
board resolutions, one urging all 
jobbers to support the program, the 
other congratulating the Automo- 
tive Booster Clubs International for | 
efforts “on behalf of automotive 
wholesalers and consequently on 
behalf of a sound and progressive | 
automotive industry.” 











and Ford 





| 
| 
CHICAGO.—Nearly 100 wholesal 


MECHANICS STUDY CHEVROLET'S POWERGLIDE—The first sessions of the Chevrolet New 
Product school, which will train approximately 10,000 mechanics of Chevrolet dealers’ service 
departments in the proper methods of caring for the new Powerglide transmission, were held 
shortly before the 1950 passenger cars were announced. Aft the session shown here Jack 
Williamson (left), Ver Hoven Woodward Chevrolet Co., Detroit, gets actual eames in 
dismantling one of the new transmissions. Continuing from left to right are: Ro Oakes, 
Chevrolet zone service manager, the instructor; Jack Eby, Don Homer Chevrolet Co., and 
Gordon Doman, Ver Hoven Chevrolet Co. 
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DEALER DITZ CAPTURES TOP HONORS—This Christmas window won first prize among 


up his second consecutive prize. 





Swindler of Dealers Gets 


1-2 Years in Prison 

ERIE, Pa.—David Hartley, 26, 
who pleaded guilty to swindling 
dealers in Pennsylvania and 
New York states of nearly $12,- 
000, drew a one-to-two year 
prison sentence from Judge 
Burton R. Laub. 

Hartley was sentenced on only 
one of two counts on which 
pleas were entered. Judge Laub 
deferred sentence on the second 
| until Jan, 23, declaring his sent- 
ence then would “depend largely 
on whether or not restitution 
has been made.” 












Sport-Car Race 
In Fla. Won by 
Ford-Deusenberg 


| PALM BEACH, Fla. — Wheeling 
his Ford-Deusenberg car around 
the 50-lap, 2.1-mile course at an 
| average speed of 55 miles per hour, 
|'George Huntoon recently won the 
first annual Palm Beach Shores 
road race. 

A Miami real estate man, Hun- 
toon hit a 100 m.p.h. speed on the 
straightaways, and had excellent 
control on the sharp turns. 


No accidents occurred, and the 
racers, members of the Sport Car 
Club of America, proved what they 
had claimed in advance of their 
appearance here: That they are 
interested in safety as well as 
speed. All drivers were compli- 
mented for their racing courtesy. 

Some of the other models entered 
were MG, Ardun-Ford, Allard, Alfa- 
Danese, Bugatti, Offy-Cisitalia and 
Cadillac-Healy, 

The race was sponsored by the 
Scholarship Carnival, Inc., and was 
sanctioned by the American Auto- 
mobile Assn. 









Obituaries 
George Henry Pelton 


MONTREAL.—George Henry Pelton, 53, 
general manager of Charles Cusson, Ltd., 


Montreal, died suddenly Jan, 2 in Windsor, | 
| Ont., 


where he was visiting relatives, 

Mr. Pelton was connected with the retail | 
organization of the Chrysler Corp, of} 
Canada, Ltd., for 13 years. He joined the 
Charles Cusson firm in 1945, 

* * * 


George W. Whipple 
LOUISVILLE.—George W. Whipple, 72, 
part owner of Whipple Motor Co., died 
Jan. 5 at his home 2511 Meadow road. 
He had been ill about two weeks. | 
* * * | 
Holloway Smith 
SAN ANGELO, Tex.-——Holloway 
53, 
here for the last 13 years, 
* * * 


Cleland H. Shaw 

ALCOTT, N. Y.—Cleland H, 

an automobile dealer at Burt, 
Jan, 3. 


died Jan, 2. 


54, 
died 


Shaw, 
m. Fas 


the 98 dealers in the Cleveland zone of Pontiac. Tony Ditz Pontiac, Inc., the winner, chalked 
This year's display, a Santa Claus with sleigh and all the 
trappings, was the inspiration of Ditz' parts manager, Edward Bunasky. 


Kent-Moore Opens 
Enlarged Branch 
In Kansas City 


KANSAS CITY.—Kent-Moore Or- 
ganization, Inc., manufacturer and 
national distributor of special auto- 
motive service tools and equipment, 
last week launched its 1950 sales 
and service program with the open- 
ing of an enlarged regional branch 
office here. 

Located at 1915 Main St., the new 
facilities include retail sales show 
rooms, a model service area for 
demonstration and practical in- 
struction in the use and care of 
Kent-Moore tools and equipment, 
jas well as adequate warehouse 
space and a fleet of mobile units 
to assure prompt delivery from 
local stocks within the regional 
territory. 

The office, with James C. Duval 
serving as resident district man- 
ager, will function under the direc. 
tion of Kent-Moore’s central office 
sales department at Detroit, ac- 
cording to Dan R. Abbey, sales 
vice-president. 

Abbey pointed out that the 
Kansas City operation would be the 
first step in a continuing program 
to establish improved field service 
facilities. 


Donahue Named 


By Mack in East 


NEW YORK. — J. M Donahue, 
Mack - International Motor Truck 





Sn.Jth, | 
owner of Modern Motor Service (Reo) | “ 





Houma (La.) Dealers 


Elect Broussard 

HOUMA, La.—At a meeting here 
of the Houma Automobile Dealers | 
Assn., George Broussard of George 
Broussard, Inc., was elected presi- 
dent of the group, 

Other officers include: L. E. 
Lapeyrouse, vice-president; John M. 
Jaccuzzo, secretary-treasurer, and 
board members J. E. Berrigan, Love 
Pellegrin, Duffy Guidroz and Carl 
Porche. 


Corp. vice - presi- 
dent, has been 
named manager 
of the company’s 
Atlantic division 
with headquarters 
in Philadelphia, 
announces A, , 
Fetzer, vice-presi- 
dent. 

In his new ca- 
pacity Donahue 
will direct all 

J. M. Donahue Mack sales and 
service activities for buses, trucks 
and fire apparatus in Pennsylvania, 
Delaware, Maryland and the Dis- 
trict of Columbia. He joined Mack 
in 1924. 





MoTOR VEHICLES INK 


naan 


| 
| 





“Never been tried before—mo- | 
tor on top...” 


53 


\Uniform Salcoman 
Fleecing Dealers 


On Fake Orders 


MINNEAPOLIS.—A man who 
“sells” uniform clothing to dealers 
|for a non-existant Kansas City or 
|Denver firm has preyed upon at 
least three Minnesota auto firms 
as well as some in other states. 

Glenn Atcheson, Minnesota Au- 
j|tomobile Dealers Assn. secretary, 
| reports the racket is being worked 
by an “A. B. Montgomery” be- 
lieved to be the same individual 
who called himself “Paul Fresch” 
last June and worked his scheme 
against Bergeson Motors, Granite 
Falls, Minn. 

The suspect was driving a 1947 
Cadillac, according to reports, and 
was last heard of at George, Ia., 
where he got a check from Bruns 
Motor Co. The Minnesota state 
crime bureau has sent out alert 
notices to other states, believing 
he may work south during the 
winter. 


The man poses as a salesman 
for phony concerns, called the Na- 
tional Sales and Mfg. Co. of Kan- 
sas City or the Master Built Gar- 
ment Co. of Denver. He takes an 
order from dealers for uniform 
clothing. A printed order blank 
which looks very authentic is em- 
ployed. 

Dealers have been warned not 
to give cash or a check with such 
an order, and to at least get credit, 
COD or privilege of inspection 
upon receipt of merchandise be- 
fore payment is made. 

A dealer in Herman, Minn., was 
“taken” for a check for $104 and 
another in Wilkin county lost $39 
on a similar deal. 


Many Mechanics 
Are Incompetent, 
Author Reports 


Just how good and how honest 
are today’s mechanics? 

This is the question Emile C. 
Schurmacher sought to answer in 
an article in Parade (Jan. 15). 

Loosening his battery cable and 
putting a bad tube in his car ra- 
dio, Schurmacher visited 91 ga- 
rages on a 3,300-mile tour in the 
East. 

Of the 92 mechanics he con- 
sulted, 23 tightened the cable and 
did not try to sell him anything. 
But 64 tried to sell him unneces- 
Sary work running up to $20, and 
five other “dishonest” men said his 
battery was “shot” and that he 
needed a new one. 

On the basis of his check, Schur- 
macher believes that most of these 
mechanics are not dishonest but 
just incompetent. 

He showed how a mechanic’s 
ability can be improved by having 
the proper equipment at his dis- 
posal, by studying manufacturer’s 
repair charts, and by taking repair 
courses. 














| 


| CATA Show 


| ‘Wheels of Freedom’ Set 


For Feb. 18-26 


CHICAGO. —“Wheels of Free- 
dom” has been selected as the title 
| for the Chicago Automobile Trade 
|Assn.’s 42nd annual automobile 
| show, set for Feb. 18-26 at the In- 
ternational ampitheater. 

James F. McManus jr., chairman 
|of the show committee, said the 
| pageant will glorify the American 
| way of life, with emphasis on the 
| development of the auto industry. 

Contests are under way to pick 
18 “community queens” who will 
participate in the spectacle, includ- 
ing their presence as passengers in 
| each of the new model passenger 
cars to be featured. 
| Under direction of Will J. Har- 
|ris, producer of the show, the 
|seript is being written, with re- 
|hearsals scheduled to begin in two 
| weeks, 





| Becker Brothers Studios is pro- 


ducing the stage and decorative 
effects as it has since CATA took 
|over the show in 1935. 


Hunt Forms Firm 


Hunt Motor Co., Laurens, S. C., 
has been organized with capital 
stock of $20,000. W. E. Hunt is 
president. 
































54 
se * 
Car Production Estimates 
e 
By Automotive News 
PASSENGER CARS 
(U. 8S. PRODUCTION ONLY) 
Week Week dan. 1 dan. 1 
Ended Same Ended Jan., to to 
Jan. 14, Week, Jan. 7, 1950 Jan. 15, Jan. 14, 
1950 1949 1950* toDate 1949* 1950* 
CHRYSLER .......... 27,914 18,571 21,391 49,305 40,3381 49,305 
Pn "¢340¥%4-603.30 3,248 2,713 2,501 5,749 6,007 5,749 
Ee? les veeiveee cet 2,706 1,736 2,217 4,923 4,437 4,923 
Eerie 7,921 5,489 6,233 14,154 11,594 14,154 
BP ee 14,039 8,633 10,440 24,479 18,343 24,479 
EE sve cceevhuveesee 26,965 20,972 21,180 48,145 41,533 48,145 
iid ebewvescwexecs 21,106 16,294 16,775 37,881 32,577 37,881 
SE vevvesevecde’ 721 1,029 434 1,155 2,060 1,155 
 vevvevsdvens 5,138 3,649 3,971 9,109 6,896 9,109 
GENERAL MOTORS . 51,50 21,355 40,117 - 91,624 38,520 91,624 
Ney 7 Levelt ios. 8,740 8,144 6,727 15,467 17,532 15,467 
ES eer 975 1,652 626 1,601 3,230 1,601 
Chevrolet ... 1.20.05. 26,998 5,703 20,999 47,997 7,055 47,997 
Oldsmobile .......... 7,270 5,264 5,629 12,899 10,058 12,899 
ED a cédeasecsece 7,524 592 6,136 13,660 645 13,660 
KAISER-FRAZER 1,354 ae ete 1,354 4,518 1,354 
DEE, ceSdveutawesee “Oebes ee Wiese... cae  aeerre 
EE. 3 WES 6% 0 cw ORs 1,354 BAe lt wee 1,354 2,665 1,354 
EE + ¢6seds oe des 92 185 62 154 434 154 
a 2,608 4,790 2,231 4,839 9,430 4,839 
eee ere 3,374 8,149 2,453 5,827 6,135 5,827 
EMEREEED, vo cvcceseces 1,667 ane: ees 1,667 2,713 1,667 
STUDEBAKER ........ 5,672 3,363 4,640 10,312 6,859 10,312 
DUE, Ses eyede sees’ 108 Gee | cavee 108 1,682 108 
Total Cars, U. S. ....121,261 78,421 92,074 213,335 152,205 213,335 
¥Station wagons and Jeepsters. *Revised. — ore = 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan. 1 dan, 1 
Ended Same Ended Jan., to to 
Jan, 14, Week, dan. 7, 1950 dan. 15, Jan. 14, 
1950 1949 1950* toDate 1949* 1950* 
CHEVROLET ........ 8,127 9,127 6,388 14,515 17,263 14,515 
EEE, ceccssccesee 5 4 3 8 22 x 
 civet dan eaaw ee 62 27 56 118 50 118 
EE) -deedesdeeoeees 2,622 3,956 2,099 4,721 7,732 4,721 
FEDERAL ........... 26 _  oseen 26 18 26 
A eee 6,223 4,543 4,962 11,185 9,007 11,185 
A ee ee 1,996 2,048 1,428 3,424 3,730 3,424 
INTERNATIONAL ... 1,948 3,282 961 2,909 6,515 2,909 
DE? Coat t cae dk eabes 298 91 250 548 204 548 
ES ere 55 100 46 101 173 101 
STUDEBAKER ........ 1,036 1,648 . 836 1,872 3,320 1,872 
eee 201 172 163 364 395 364 
MIE sc bbacdeseoes 1,212 ae «apes 1,212 2,887 1,212 
MISCELLANEOUS ... 251 4il 203 454 904 454 
Total Trucks, U. S. . 24,062 26,951 17,395 41,457 52,220 41,457 
Total Cars, Trucks 
ES eos Gin suk atl 9 0 145,323 105,372 109,469 254,792 204,425 254,792 
Total Cars, Trucks 
CL, + ds ah go8.0.be W 7,626 3,615 5,381 13,507 8,333 18,507 
Grand Total, 


Cars and Trucks 


U. S. and Canada .. .152,949 108,987 


115,350 268,299 212,758 268,299 


*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, Diamond T, etc. 


145,323 Units in Week Open 
First-Half Output Drive 


(Continued from Page 1) 


programming calls for 608,000 cars | 


and 99,000 trucks, or a new alltime 
high month’s accounting of 707,000 
vehicles. 
* o + 
A future production planning, 
naturally hinges on the pros- 
pect of good labor relations and a 
plentiful supply situation. In the 
latter case, many plants are look- 
ing worriedly at the increasingly 
serious coal situation. 

But if all goes well, Saturday and 
overtime operations may result in 
even higher production than plants 
now are hoping for. 

At any rate, U. S, plants have 
ordered and are committed for 
the material to build 1,991,000 ve- 
hicles in the first three months 
of this year—1,702,000 cars and 
289,000 trucks. This would be 
about 641,000 more cars and only 
45,000 fewer trucks than were 
built in the same period last 
year. 

All this means, of course, that 
by March 31 dealers are going to 
have plenty of cars in stock, as the 
factories put it, “for the spring 
selling season.” 

* + + 
r FIRST-QUARTER 1950 sales 
merely hold steady, it would ap- 
pear that dealer stocks will be 
ample—and that’s putting it mildly. 
To put it more plainly, they may 
be bulging at the seams. 

A review of Automotive News’ 
field stock surveys shows that U. 
S. dealers started out 1949 with 
489,883 new cars in inventory, or 
an average of about 12 per 
dealer. 

Despite the fact that plants built 
only 1,061,058 cars in the first three 





months, 641,000 less than planned 
for the same period this year, 
dealers on March 31, 1949, found 
that stocks had climbed to 504,949 
units. 

Current dealer stocks around the 
nation are estimated somewhere in 
excess of 400,000 units. With the 
likelihood that seasonal factors 
may hold sales for the next few 
months slightly below 1949 levels, 
dealer stocks might total more 
than a million units by March 31. 

* * + 


MILLION units in stock would 

average out to about 25 cars 
per dealer, or the highest average 
since long before the war. 

Most factory sales officials are of 
the opinion that when the spring 
buying rush starts, 25 cars per 
dealer will hardly be enough. Many 
of them say that a backlog of more 
than 400,000 orders was created 
when production had to be cur- 
tailed during the steel strike late 
last year. 

Only a few weeks ago it was 
thought that the effects of that 
strike would restrict 1950 output 
well into February. 

All plants were back in the pro- 
duction lineup last week. Kaiser- 
Frazer returned after a shutdown 
of more than two months. 

K-F reportedly has about 7,000 
more of its present models to 
make, a job that should be done 
around the end of February. 

When those units are completed 
and shipped to dealers, another 
shutdown of shorter duration is 
considered likely. Around March 1, 
it is said, K-F will reopen. 


manufacturer of the product. 
| 7 * o 
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did starting out in the horse-and- | 
buggy days. I re- 
fer particularly to 
the _ relationship 
with its distribu- 
ting organization. 

In the  begin- 
ning when fac- 
tory and dealer 
(or agent, as the 
dealer was called 
then) were 
strangers to each 
other, cars were 
sold strictly on a 
cash basis. Dealers had to buy them 
outright and re-sell them as their 
own. In most cases, factories 
needed the money from the dealers 
to help pay for the building of the 
cars. 

That system hasn’t changed. The 
manufacturers still demand cash 
from their dealers, even though 
they are no longer strangers to 
each other. Some dealers have 
lasted longer than some factories, 
and a great many dealers have 
been in business as long as the 
factories with which they are as- 
sociated. Nevertheless, their busi- 
ness transactions are still on a cash 
basis. 





Stanley H. Horner 


* * * 


cE THE dealer hasn’t the money 
to pay cash, he must borrow; 
generally from finance companies 
which grew up to meet the situa- 
tion demanded by the automobile 
industry. 

This is the reverse of the gen- 
eral practice in business, Other 
manufacturers and suppliers ex- 
tend credit to their dealers. 
They even take back the goods if 
dealers can’t sell them. It would 
be unheard of for a manufacturer 
of automobiles to take back cars 
his dealers have been unable to 
sell. 

Another relic of the past, 
which the automobile industry has 
clung, is the short-term franchise. 
Automobile dealers operate on a 
permit basis, while dealers in other 
commodities own the franchise 
under which they operate. They 
can buy it for a long term of years 
and obtain exclusive protection and 
rights. 

Furthermore, this contract may | 
be developed as a valuable asset | 
with a sales value in its own right. 
It can be sold and transferred at a 
profit. This is not true in the auto- 
mobile industry, where the owner- 
ship of the franchise is held by the 


ANUFACTURERS and dealers 

should be partners in their 
relations, but actually the dealer is 
a servant. He is told what to do 
rather than given a voice on 
policy as partners generally are. A 
step to break away from old-fash- 
ioned standards and bring about a 
more satisfactory relationship has 
been taken in the establishment of 
some dealer councils, to which the 
members are elected by the dealers 
themselves. 

Much of the hostility of the 
dealer toward the manufacturer 
is due to the factory forcing upon 
him things which aggravate com- 
petitive conditions, which are 
difficult enough. This has been 
particularly true in forcing the 
dealer to take more cars and 
accessories than he can normally 


L-M Completes 


100,000th Unit | 
At N. J. Plant 


METUCHEN, N. J.—Workers at 
the local Lincoln-Mercury plant 
have produced the 100,000th car to 
come off the assembly line since 
the plant began operations less 
than two years ago. 

A brief ceremony was held at 
the plant as the record unit, a 
Mercury sedan coupe, rolled off the 
line for final inspection. 

Workers gathered around and 
gave a resounding cheer, and R. J. 
Neville, plant manager, turned the 
keys over to Mayor Julius Engle 
of Raritan township, who drove the 
car off the line. 

Neville hailed the production 
feat as “an unusual tribute to the 
production ability and know-how 
of the American worker.” 








to |. 





sell. If he can sell them at a 
profit, all well and good, but it is 

beyond the logic of good business 
that a profit can be made on 
goods at a quick disposal sale. 

Under these conditions goods are 
sold at the best prices they will 
bring. The profit motive is gone for 
the dealer and only liquidation left, 
although the manufacturer has 
taken his profit. 

In other types of business when 
there is an overstock and goods 
move slowly, or there is to be a 
change in the product, the manu- 
facturer arranges with his dealers 
to cut the price for a quick sale and 
share with the dealer on the loss. 
This is a common practice every- 


| where but in the automobile busi- 


ness. Here the dealer alone takes 
the loss at cleanup time, Unfortu- 
nately, cleanup time does not come 
to one dealer, or to a group of 
dealers, but to all of them when 
there is a general changeover of 
models. 
* * * 

EALERS don’t have to wait 

until cleanup time to be caught 
in a squeeze. With an abundance of 
cars before the war, it was com- 
mon practice to trade wild at a 
tremendous cost to the industry, 
and now that production is catch- 
ing up with demand again, the 
practice has returned. As soon as 
one dealer in the community begins 
to trade wild, others are faced with 
this cut-throat competition. 

My suggestion to dealers is that 
they know, percentagewise, the 
cost of their overhead to sell a 
new car so they can at least 
break even. It would have a very 
good effect in stopping the silly 
trades that are back with us. 

I regret that some of the factor- 
ies have cancelled their territory 
protection clause. I have already 


Horner Raps Factory Policies 





heard that practically all of the 
used-car lots in Florida are full «f 
brand new automobiles ranging in 
price from $200 to $300 less than 
they are in the new-car dealer:' 


showrooms in the neighborhoo: 
where these used-car lots ar 
located. 

> 7 e 


| id THE old days, we had a 200 
mile protected territory whicl 
kept the small outlying dealer: 
with no overhead from stealing th: 
city dealers’ market, and at th: 
same time it gave the owner of an 
automobile who happened to b 
away on a trip the privilege of buy- 
ing a new automobile in the even! 
of an accident, without any thought 
of the outside dealer being penal- 
ized when the owner returned hom« 
with his purchase. 

I believe that dealers should 
have a perpetual contract. There 
is nothing unusual in this, as I 
pointed out before. It should be a 
contract that is bankable. If it 
is good business practice for a 
bank to accept a man’s ability as 
a basis for a loan, surely it would 
not be out of the ordinary to put 
the dealer’s contract with his fac- 
tory in the same class as security 
for a loan, Agreements of this 
kind are common collateral in 
the banking business. 

The present contractual relation- 
ship between the automobile manu- 
facturer and the dealer is archaic. 
It goes back to feudalism when 
users of the land had only limited 
rights. The controversial situation 
that exists between the automobile 
manufacturer and the dealer has 
placed the business in an unfavor- 
able light with the public and the 
press. It has even called for legis- 
lative action, A perpetual contract 
would make the automobile indus- 
try a real cooperative enterprise. 


- - Classified Want Ads - - 


FOR RATES, ETC., 


SEE NEXT PAGE 











Kindly Acknowledge 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 








HELP WANTED 





SCHOOL BUS BODY 


A NATIONAL ORGANIZATION needs men 


as district managers in the following 
states Was:shington, Oregon, Missouri, 
Kansas, and North and South Carolina. 
Income will be from $10,000 to $15,000 
a year. Salesmen now calling on auto- 
motive trade can increase their income 
by adding ovr franchise to their line in 
the following states: Idaho, Montana, 
Wyoming, Colorado. Income in these 
states will average $4,000 to $5,000. All 
replies are confidential, Give full par- 
ticulars. Box 3696, c/o Automotive News, 
Detroit 26. 





PARTS MANAGER, Outstanding opportun- 


ity for experienced parts manager famil- 
iar with Ford system desiring to improve 
his position, Dealership now doing 
monthly parts and accessories business 


of $16,000. Due to distributor franchise 
in seven counties should do $30,000 
monthly. Applicant must be capable of 


supervising the complete operation of 
parts department. All replies confidential. 
Box 3707, c/o Automotive News, De- 
troit 26. 


| PARTS SALES MANAGER. Unusual op- 


portunity in large southern Dodge- 
Plymouth organization with volume 
Mopar parts wholesale operation. Must 


sales volume minded and 
a good executive, capable of managing 
approximately 30 employes. Must have 
ability to establish sales programs and 
inspire 6 parts salesmen to carry them 
out. We don’t want just a good parts 
manager. We want a sales manager who 
is between 35 and 45 years of age and 
who can produce volume sales. Liberal 
earning plan. Box 3670, c/o Automotive 
News, Detroit 26. 


be aggressive, 


Chae eines 


ARGE AUTOMOBILE DEALER wants 
experienced office manager. $400 to $500 
per month. Box 3697, c/o Automotive 
News, Detroit 26. 

SALESMEN, Ohio, 
quality product, commission. Also, terri- 
tory available for sub-distributors. Box 
3673, c/o Automotive News, Detroit 26. 


PARTS WHOLESALE MANAGER, Well 


established Chrysler parts wholesaler in 
southwest with fine facilities has opening 
for manager with proven sales and man- 
agerial ability. If you are a go-getter, 
and know Chrysler Corporation whole- 
saling, we have just the position you are 
looking for. Write giving full details as 
to experience—all answers in confidence. 
Our employes know of this ad. Box 3682, 
c/o Automotive News, Detroit 26, 





ATTENTION — South, 


USED CAR MANAGER—A-1 


HELP WANTED 


SERVICE MANAGER for 300 car GM 
dealership, upper middle west. Must be 
experienced, progressive and an ‘‘idea 
man’’ who can put his plans into execu- 
tion, Salary, percentage of departmental 
monthly volume and annual bonus. Box 
3698, c/o Automotive News, Detroit 26 


JUNIOR PARTNER SALES MANAGER 
with investment. Unusual opportunity 
for aggressive young man with experi- 
ence and ability, who will invest $15,000 
for half interest in 300 car Nash deal 
worth $75,000. Located midwest. Box 
3717, c/o Automotive News, Detroit 26 









POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 7!/2 cents per word for one 
insertion or two insertions of the same 
copy at 12'/, cents per word. Cash in 
advance. 










Pacific 
coast regional and district sales offices. 


Southwest, 


Here is your opportunity to obtain an 
energetic, experienced young man (32) 
for your sales organization. 15 years in 
the automotive business with last three 
years in one of ‘Big 3’’ district sales 
office as a department manager and 
representative, Handled new car, used 
ear, parts and service sales through 
dealer contacts. Can promote, organize 
and follow-up on sales objectives of new, 
used cars, parts and accessories, Have 
conducted sales meetings and assisted in 
training dealers’ personnel, Have family. 
Available immediately. Will submit ap- 
plication with full particulars upon re- 
quest. Box 3701, c/o Automotive News 
Detroit 26. 


SALESMANAGER,. This man operated one 


of the largest outstanding New Jersey 
General Motors deals. Years with them 
is evidence of unusual merit, He under- 
stands all phases of the business to make 
an operation earn good-will plus a profit 
above the average margin. His original 
employer died. Age 50, married, Chris- 
tian, Protestant, sober. New Jersey terri- 
tory only. Box 3715, c/o” Automotive 
News, Detroit 26. 





SERVICE MANAGER several years’ exper- 


ience with $15,000-$22,000 service volume 
Ford and Chevrolet dealers. Thorough 
knowledge of all phases of service de- 
partment. Excellent references, Box 3716, 
c/o Automotive News, Detroit 26. 


GENERAL MANAGER. Volume operator, 


good organizer with successful buyers’ 
market record managing large General 
Motors dealership. Age 38, married, re- 
sponsible, excellent references, factory 
approval and maximum operating results 
assured. Financially able to buy part 
interest. Replies will be held strictly con- 
fidential. Box 3687, c/o Automotive 
News, Detroit 26. 

producer, 
postwar and prewar experience. Can 
move inventories, direct sales, know re- 
conditions, etc. 42, married, aggressive. 
Box 3714, c/o Automotive News, De- 


troit 26. 
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POSITION WANTED 


ATTENTION 


CHEVROLET single franchise dealer 700 to 
1,200 contract, Southwest or Southeast, mainly 
Arizona, New Mexico, Southwest Texas, Flor- 
ida. Georgia or South Carolina, who is inter- 
ested in securing General Sales Manager on 
working interest of the business basis. The 
writer of this ad has active outstanding 
record in recent market, that can be sub- 
stantiated, as sales manager for 700 to 800 
cortract Chevrolet dealer. Presently success- 
ful as used car advertiser and merchandiser 
and developer of KNOW-HOW young sales- 
men. Age 35, pre-war Chevrolet passenger, 
truck, used car sales experience. White, 
religious, fine family. This must be the 
second and last change for me in the auto- 
mobile field. Box 3680, c/o Automotive News, 
Detroit 26. 
LE 
SERVICE MANAGER DESIRES POSI- 
TION with Chrysler Corporation dealer 
in mid-south city of twenty thousand or 
more. Sober and reliable. Good customer 
relation record. Can serve as shop fore- 
man. Available immediately. Box 3718, 
c/o Automctive News, Detroit 26. 


ACCOUNTANT-OFFICE MANAGER, ex- 
perienced business manager, General Mo- 
tors, Chrysler, Packard systems, 25 
years’ accounting experience, 15 years 
public accounting, part auditing automo- 
bile agencies, middle aged, college gradu- 
ate. Box 3675, c/o Automotive News. 
Detroit 26. 

SALES MANAGER. New or used cars, 
Successful 18 year record with Chevro- 
let as salesman, new, used cars and 
trucks, Know how to appraise, recondi- 
tion and advertise used cars. At present 
employed, 41 years’ old, married, reli- 
able, sober and honest. Prefer Buffalo, 
New York area; consider other locations. 
Box 3699, c/o Automotive News, De- 
troit 26. 

YOUNG MAN, age 27, college education, 
Ford merchandising school, desires posi- 
tion with agency in or near metropoli- 
tan area. Present position general mana- 
ger of Ford-Mercury agency in town of 
13,000, Excellent references. Box 3700, 
c/o Automotive News, Detroit 26. 


SALES-GENERAL MANAGER. Two years’ 
recent sales manager for progressive in- 
dependent, twelve years’ prewar experi- 
ence — Plymouth and Chevrolet plus 
responsible sales positions with GM and 
Chrysler factories. Has profitably oper- 
ated volume Chevrolet dealership. Can 
train salesmen, good ones. Can operate 
business to make money in competitive 
market, Age fifty. Like interest or bonus 
basis after trial. Box 3662, c/o Automo- 
tive News, Detroit 26. 

POSITION WANTED with small dealer. 
Three years’ experience in new car and 
truck sales, appraisal and sale of used 
ears and trucks. Good all around man 
(age 35) for dealer who wishes to keep 
his personnel limited. Now employed with 
1,300 car dealership in large eastern city. 
Excellent references, necessary to locate 
my family in southern states. Box 3686, 
c/o Automotive News, Detroit 26. 


GENERAL MANAGER OR SALESMAN- 
AGER. I’m 35 years’ old now, although 
my income was over $10,000 yearly from 
one of the world’s largest multiple 
dealers, I want to settle down with my 
family and buy a home near some dealer 
who has a long range security proposition 
to offer. Box 3713, c/o Automotive News, 


Detroit 26. 

DEALERSHIP AVAILABLE ae 
er ES 
HERE'S A MOST UNUSUAL opportunity. 

Can be of interest only to responsible 
persons who are financially able and 








capable. A franchise, selling from 900 
to 1,000 cars per year. The car is a 
popular, General Motors product. This 


is located in an eastern metropoli- 
- area and was established about 25 
years ago. Always was and still is a 
tremendous money maker and It enjoys 
one of the finest reputations in it’s ter- 
ritory. Housed in a modern thoughtfully 
planned building, excellently equipped and 
has immense parking facilities. Every 
department is manned by courteous, top- 
notch, well trained personnel and em- 
ploys a good sized sales force whose 
ability is second to none. Anyone finan- 
cially able and capable of measuring up 
to factory requirements will surely find 
this the opportunity of a lifetime, Good 
reasons for wishing to sell. Address your 
inquiries Box 3720, c/o Automotive News, 


Detroit 26. 
SOUTH FLORIDA DEALERSHIP handling 


op independent car. Stock fixtures and 
naemee at inventory. Building and 
used car lot on lease or purchase. Settling 
estate reasonably. Box 3708, c/o Auto- 
motive News, Detroit 26. oo 

DEALERSHIP IN CENTRAL TEXAS 
TOWN of about 18,000 population, trade 
territory about 75,000, now handling 
Studebaker. Industrial pay-roll, oil pro- 
duction, cattle and farming. 80-100 units 
per year. Established business and monev 
maker. Owner getting out of the auto 
business. Modern, new building, will lease 
or sell or you can arrange for another 
location, Sell for invoice of parts and 
book value of equipment, cost of which 
has been considerably amortized. $8,000 
to $10,000 will handle. Factory approval. 
Box 3712, c/o Automotive News, De- 
troit 26. 3 

DEALERSHIP, now handling Chevrolet. In 
an Iowa county seat town. Well estab- 
lished business, new building with mod- 
ern equipment for sale at actual value. 
Box 3702, c/o Automotive News, De- 
troit 26. eee z 

DEALERSHIP, now handling Studebaker, 
location Northeastern Montana county 
seat town. Parts and equipment at in- 
ventory. Will finance reliable party. New 
building, rent $150. New home for rent 
or sale to purchaser. Box 3703, c/o Auto- 
motive News, Detroit 26. 


IMMEDIATE POSSESSION 


Dealership in famous Finger Lakes Region 
of New York State, now handling Chevro- 
let. Owner has other interests. Sold over 
ninety new units 1949. Will sell at 
inventory to right party, including building 
at right price. Deal with principals only. 








in 


c/o Automotive News 
Detroit 26 
















































CLASSIFIED WANT AD DEPARTM 


React ; re nated 


FIFTEEN 


WANT AD DEPT Ae) 


DEALERSHIP AVAILABLE 


DEALERSHIP FOR SALE, Agency, now 
handling Pontiac and White truck dis- 
tributorship in the deep south in an in- 
dustrial town of 35,000. Annual payroll, 
sixty million dollars, No real estate. Will 
take seventy five thousand dollars to 
handle, which represents inventory, equip- 
ment and accounts receivable. Box 3691, 
c/o Automotive News, Detroit 26. 


AUTOMOBILE BUSINESS AVAILABLE 
within 100 miles of Chicago. Now hand- 
ling one of most popular cars of today. 
Practically new, modern building and 
large used car lot. Now serving approxi- 
mately 25,000 population. $28,000 will 
handle building. Parts and equipment at 
inventory cost. Box 3705, c/o Automotive 
News, Detroit 26. 


WESTERN WISCONSIN, city of 50,000. 
Dealer now handling Hudson. Modern 
brick building, 5,000 square feet fioor 
space, car lot adjacent to building. Best 
location in city. Will sell at inventory 
value, Sell or lease building. Box 3688, 
c/o Automotive News, Detroit 26. 


FOR SALE. Dealership now handling two 
world’s most popular GM products. South 
Central Florida. Sold 135 units in 1949. 
Will sell for inventory value plus sacri- 
fice of building. Must be factory ap- 
proved. Owner must sell on account of 
ill health. Inquire Box 3719, c/o Auto- 
motive News, Detroit 26. 


NEW CAR AGENCY, now handling leading 
independent make in new building. Lo- 
cated in the heart of a wealthy agri- 
cultural community, County seat town. 
Must sell due to health. Want to dispose 
of entire set-up including building. Will 
take approximately $75,000, part of 
which can be financed. Net for '49 over 
$30,000. Box 3690, c/o Automotive News, 
Detroit 26. 


DEALERSHIP AVAILABLE in Washing- 
ton, D. C. Now handling popular make 








car, Delivering excellent volume. Loca- 
tion and facilities are the best. Can be 
purchased with or without real estate. 


Only parties with necessary capital con- 
sidered. Excellent opportunity in the 
nation’s capitol, Box 3704, c/o Automo- 
tive News, Detroit 26. 


FRANCHISE in North Missouri town of 
7,000 to 9,000 population, Gross sales 
through November of this year over 
$330,000. Good iease available. No blue 
sky. Will take fair appraisal on shop 
equipment and you can buy whatever you 
want of the parts and accessories at 
factory cost. Keep communications confi- 
dential, Box 3668, c/o Automotive News, 
Detroit 26. 


DEALER 175 MILES FROM DETROIT, 
now handling McCormick-Deering farm 
equipment, International trucks, and 
Packard cars; wants to sell, due to 
iliness, 1949 net $20,000 although dealer 
absent from business more than half the 
time and has no capable manager. New 
building in ideal location for sale or 
lease. Location: Small but growing in- 
dustrial city in prosperous farming area. 
A good stable, diversified business that 
will make money in hard times, Invest- 
ment exclusive of real estate about $60,- 
000. Might consider partner with right 
qualifications. Reply Box 3710, c/o Auto- 
motive News, Detroit 26. 


DEALERSHIP WANTED 


CHEVROLET-FORD, Contact me if you 
are contemplating selling half or all your 
dealership. Highly successful general 
manager sin-e 1928. Prefer lower half 
U. 8., Box 3677, c/o Automotive News, 
Detroit 26. . 


EAST OR SOUTHEAST. Small dealership 
or will buy partnership. GM car pre- 
ferred, Will also consider managing large 
dealership, Well qualified. All informa- 
tion held in strict confidence. Box 3678, 
c/o Automotive News, Detroit 26. 


BUSINESS FOR SALE 


PROFIT $25,000 year can be proved by 
income tax. Wholesale and retail automo- 
tive parts, batteries, electrical sales and 
service, One of the best and largest auto- 
motive businesses on the West Coast of 
Florida. Owner retiring. Price $85,000. 
This will stand the most rigid investiga- 
tion. Jim McGinty, Business Opportunity | 
Broker, 647 Central Ave., St. Petersburg, | 
Florida. 

BUSINESS OPPORTUNITIES 














MANUFACTURING AND SALES RIGHTS 
good will, sales records, correspond- 
ence, etc. of specialized pickup truck 
body, for sale outright or on royalty. | 
Unit nationally known and advertised. 
Box 3709, c/o Automotive News, De-| 
troit 26. | 





INVENTORY SPECIALISTS, Parts and ac- 

cessories inventories taken accurately, 

economically and quickly in Michigan, 

Illinois, Indiana, Ohio, Pennsylvania and 

New York. Talbot's Automobile Dealers 

Inventory Service, 4690 Newport, Detroit 

13, Mich. Phone VAlley 2-9377. 

UTO EMPLOYMENT SPECIALISTS. 

Serving both employers and employes, 

Sales, service, parts, office and man- 

agement. Inquiries solicited. Cardinal 
Agency, 505 5 Avenue, New York City. 

NEW CARS WANTED 

NEED 20—1950 FORDS, 8 cyl. Will pay 
$100 over dealer cost. $50 over dealer 
cost for 1950 Mercurys. Spaniol Car Co., 
1001 North Hudson, Phone 7-4935, Okla- 
homa City, Okla, 

JOE NEWELL, ‘‘King of the Cadillacs,’’ 
buys and sells more Cadillacs than any- 
one, Write or wire if you have a Cadillac 
or one hundred Cadillacs for sale, 21 
years in the Cadillac business. Joe 
Newell, ‘‘King of the Cadillacs,’’ 6145 
Hollywood Blvd., Hollywood 28, Calif., 
Phone Hollywood 9-3607. 
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USED CARS FOR SALE 


HAVTO— 
AUCTION 


so 


HORSEHEADS, NEW YORK 
EVERY FRIDAY 


DANVILLE, PENNA. 
EVERY WEDNESDAY 


You will always find real action at 
both these auctions. 


R. D. WEST, Prop. 


Jos. E. Johnson Tex Rickard 
Auctioneers 


Philadelphia’s 3 
BIG DEALER AUCTIONS 


TUESDAY THURSDAY FRIDAY 
12 NOON 12 NOON 8 P.M. 


GILBERT — ROBINSON 
Automobile Auctioneers 
6600 N. Broad St. Phila, Pa. 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 








KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 


Col. R. V. Martin, Auctioneer 
915 N. Iinois St. Phone Lincoln 5383 





VOLUME POPULAR PRICE NEW car and 
truck dealer wishes to wholesale 20 or 
more clean used units per month in lots 
of any amount. Location—East Central 
New York state. If interested in either 
temporary or permanent connection of 
this sort, contact Box 3711, c/o Automo- 
tive News, Detroit 26. 





ATTENTION DEALERSIII 


At Greatly Reduced Prices 


1947 CHEVROLET - FORD - PLYMOUTH 
4 DOOR SEDANS 
Excellent Bodies -:- Good Motors 


All Cars Formerly Used for 
Cab Service in Phila. 


Phone or Write: 


THE R. A. COMPANY 


43rd & Locust Sts. @ PHILA., PENNA. 


SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 











AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LOOP 

Y, Mile East of Illinois State Line 

On Route 30 

EVERY FRIDAY... 11 A.M. | 

175-CAR AVERAGE 

Year's Percentage Sold Above 63% 

Dealers Buy - - - Dealers Sell | 

GEO. LAWSON—Owners—BUD FENNEMA | 
DUTCH STUART, Auctioneer 


Dyer Auto Auction 


Phone 4111-405! DYER, IND. 


Res.: Lansing, Ill. 730 and 
Lansing, Ill. 107R 








—WHEELING— 
AUTO AUCTION 


Every THURSDAY Noon 
Rt. 45—25 miles N. of Chicago 


John Corrigan—Auctioneer 


PHONE 348 WHEELING, ILLINOIS 
Dealers are ‘'Wheeling to Wheeling" 
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USED CARS FOR SALE 





LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 

In the Heart of Lancaster County 

LOW MILEAGE, CLEAN CARS 
FOR DEALERS ONLY 


Located 6 miles North of Lancaster, Pa. 


MANHEIM AUTO SALES 
& AUCTION, INC. 


Phone 202-W4 


AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 
ALBANY, N. Y. 
(For Dealers Only) 
EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 





USED CARS WANTED 

GOTTA DEMONSTRATOR TO SELL? 
We'll buy it. Yes sir, we'll take delivery 
at your door and pay the top market 
price, Drive it 10 miles, no more than 
500 and we're interested. Popular makes 
only. Write H-E-I-S-E-R, The Pay- 
master, 565 8S. State, Salt Lake City, 
Utah. 


CADILLAC, seven passenger cars, new or 
if ‘‘tip top’’ condition only, back to 
1941. Write full details please? Keep this 
for future reference? Walter Tighe, 349 
E. 76 St., New York 21, N. Y. 


TRUCKS FOR SALE 


FORD PARTS PANEL 


On a 1947 Ford 1-Ton Chassis 
Lindsey Body 


MOSBY-MACK CO. 


Topeka, Kansas 














NEW DODGE MODEL B—1l-ton with Alt- 
man O'Neil panel body. Will sell below 
dealer net cost. Serro Motor Sales, Lin- 
coln Highway, Irwin, Pa., Phone 274. 

TRUCKS WANTED 

WANTED — AUTOMOBILE TRANSPORT. 
Late model, Spaniol Car Company, 1001 
North Hudson, Oklahoma City, Okla, 


PARTS FOR SALE 


USED PARTS 


For all tractors, cars and trucks. 














Rebuilders! What do you need and 


what are you stuck with? We may be 
the buyers you are looking for. 


FULLER AUTO SALVAGE 


Box 628 
SALINA, KANSAS 
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PARTS FOR SALE 


_ BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Wholesalers: We Are Quantity 
Shippers of All General Motors’ 


Parts. . . . Same Day Service 
On Mail Orders and inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 








“SPECIAL” 
Olds Hydra-Matic transmission units. 
Completely rebuilt and Guaranteed. 
i All models. 
A limited number at $119.50 each F.O.B. 
No Exchange. ‘ 
CHICAGO TRANSMISSION CO. 
5925 W. Montrose Ave. Chicago, Illinois 
Phone—Avenue 3- 


TY 


TRAILERS WANTED 


USED AUTO haulaway trailer. Write to 
Quality Motor Sales, 525 North Main 8t., 
Findlay, Ohio. 








NEW LINES WANTED 


WELL ESTABLISHED central distributor. 
serving Albany trading area. Limited 
number quality products with ageressive 
sales organization. Excellent facilities in- 
cluding siding and detached unit shop. 
Interested in additional line, Box 3706, 
c/o Automotive News, Detroit 26. 


SHOP EQUIPMENT FOR SALE 


ATTENTION CHRYSLER DEALERS!!! 
Only a few left—order now, Approved 
parts control card desks. Saves you $$$. 
Immediate delivery $57.50 each. Sperber 
Mfg. Co., 1815 Trombly, Detroit, or 
your MoPar field man. Write for circular. 


MISCELLANEOUS 


ATTENTION SALES MANAGERS — Car. 
truck and trailer registrations are in- 
creasing in Texas. Lists of registered 
owners available for any locality or for 
entire state. Also lists of automobile 
dealers and of new car, truck, trailer 
purchasers, Write for prices Capitol In- 
formation Service, 403 W. 25th St., Aus- 
tin, Texas. 


ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 8t., 
Lynchburg, Virginia. 











Now for Immediate Delivery 


NEW IMPROVED MODEL 
Automatic $'85°) =BraKinGs 


(1981) 
Complete with Controtied Steering | 1544 
Guide Cables & Brake Hook-Up { 


“A” DEAL : $100.00 


“B" $295.00 


Tow Bar Sales Company 


Exclusive Factory Distributors 


AN 3.8688 {80 4-840! 
DE 2-0700 Nites: |DO 3-8373 
40 SO. CLINTON ST., CHICAGO 6, ILL. 


Denver: KE 2323 Los Angeles: OL 9782 








WANTED 
AUTO LITERATURE 


Organization forming automotive library 
needs new or used copies of out-of-print 
books. 

Smith's “Marketing of Used Automobiles” 
FTC's “Report on the Auto Industry” 
Epstein's “The Automobile Industry” 
Cohn's “Combustion on Wheels” 
Seltzer's “A Financial History of 
American Automobile Industry" 


Write Box 3476 
c/o Automotive News, Detroit 26 


the 








FROM COAST TO COAST 
ONLY 
CHRYSLER-PLYMOUTH 
DEALERS HAVE THIS 
BIG ADVANTAGE... 


For 25 years—Plymouth and Chrysler cars have been 
great money-makers for the men who’ve sold them. Today 
beginning with Plymouth car values that are unmatched in all our 
history ... and continuing right up through the dramatically 
beautiful new Chryslers . .. up-up-up to America’s highest priced 
car... only Chrysler-Plymouth dealers have a car at every price that can 
be demonstrated to customers as a greater value! Yet... for this the 
hottest of all lines for 1950, a few choice and very profitable 
opportunities are still open. Perhaps in your own vicinity, a Chrysler-Plymouth 
Sales Agreement is now available. Better check into this 
immediately—for this is a much sought-after opportunity. Write for 
full details. Address General Sales Manager, Chrysler Sales Division, 


Chrysler Corporation, 12200 East Jefferson Avenue, Detroit, Michigan. 





